




  CONTENTS
BIZ BRIEFS  

NUMBERS

ECONOMY
China 2011 economic outlook

PRESS REVIEW

DIALOGUE
Richard MacKellar, Managing Director, Chrysalix Energy 
Venture Capital

FEATURE STORY
Suzlon prepares for offshore turbines

MANAGEMENT TIPS
Managing your meetings 

IPR
Copyright protection in China

LEGAL ASSISTANCE
China’s foreign investment regimes

POLICY EXPLANATION
The reform of China’s Government Procurement Law

JOB POSTINGS

HR
Top HR trends in the last decade

BUSINESS CHINESE LESSON
Cash a traveler's cheque

CHAMBER REPORTS
US, EU, Korea, Benelux

EVENT REVIEW
2010 TICC Christmas Ball 

EVENT CALENDAR

TRANSPORTATION
Domestic & international flights, trains, metro, light rail

MAPS
Tianjin industrial parks & economic development areas

China

LISTINGS
Dining, nightlife, services

ARTS & LEISURE
Book review & quotations
Last word      

05

11

12

17

18

22

26

30

34

38

41

42

46

48

52

54

56

60
61

62

68
69

JAN  2011  I  Business Tianjin       03

Wind Ways
It’s no secret that China sees wind power 
as a badly needed source of clean energy 
as much as a manufacturing growth 
opportunity. An engine of the global wind 
power sector, China is now keen to build 
offshore wind farms – good news for 
Tianjin, a manufacturing base for global 
wind turbine makers like Indian-owned 
Suzlon Energy. The company's chairman 
and managing director Tulsi Tanti is 
confident his firm will be key to China’s 
offshore wind plans.      See P22

Last Word article   
Just like Spring Festival, Christmas is 
a time for families, for homecoming, 
for shared times, for comfort and 
camaraderie. It’s not that there’s 
anything particularly special about 
what we do, but there’s a kind of 
annual renewal, an annual rite, 
about it all. But no matter how long 
you’ve been in China, Christmas is 
a reminder that you’re in a strange 
land, apart from your own customs 
and family. So what are the options 
for Christmas Day?      See P69

Managing your meetings  
A topic of great importance to managers and teams of all organisations: how to hold an effective 
and efficient meeting. True to form, we’ll waste no time in beginning immediately.     See P26

Business Tianjin / January 2011

Gardeners of Cleantech 
Chrysalix, a venture capital firm, provides early stage financing, hands on assistance 
and strategic connections to innovative companies creating solutions for the new energy 
economy. A serial entrepreneur, Richard MacKellar joined Chrysalix in 2007. He directs 
LED-related investments, Bridgelux and Light-Based Technologies.     See P18
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Dear Reader,

The end of a year draws out resolutions from businesses as much as from 
individuals. And the 2011 resolution of choice for many multinational 
organizations continues to be investment in China’s burgeoning energy industry.

In this first issue of the year, Business Tianjin reviews many of the options and 
investors taking advantage of these opportunities. Our Feature Story covers India-
born/Tianjin-based Suzlon’s investment in the domestic wind power industry, 
and Dialogue talks with Crysalix, a venture-capital organization eyeing solar and 
nuclear energy investments.

Legal Assistance and Policy Explanation articles discuss China’s recent increase in 
foreign investment approval thresholds – which alleviate the application process 
for smaller investments – and the latest stance on government procurement of 
energy-efficient and environmentally friendly products from overseas.

Lastly, but perhaps of greatest interest to decision-makers, the January Economy 
article outlines China’s macro plans for 2011 and beyond, and how will they affect 
businesses operating within the country.

Business Tianjin magazine begins each year by reaffirming our commitment to 
supporting and promoting the pursuits of the local business community. We 
always welcome your constructive input and inquiries. If you are interested 
in contributing to a future issue of Business Tianjin, or just have questions or 
comments on an article, please reach out to us at the contacts on this page.

In this New Year, we wish you all the growth and success that your hard work 
deserves.

Sincerely,

Jamie Michael Kern

Chief Editor  – Business Tianjin
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Aerotech Turbines installation 

AeroTech Turbines Inc.’s Chief Techni-
cal Officer Adrian Warner announced 
the company has installed turbines in the 
Tianjin Economic and Development Area 
(TEDA), one of China’s most important 
economic centres and a major site for for-
eign investment. “Our goal is to show the 
world our wind turbines can be installed in 
an urban environment without disrupting 
pre-existing conditions,” declared Warner, 
“and will produce enough environment-
friendly electricity to justify the costs and 
labour involved.” The AeroCity VAWT 2 
has been installed at a number of locations 
in TEDA, including school campuses, 
office buildings and industrial parks 
along the Hai He River. Ground level and 
rooftop installations have been used to 
demonstrate the product’s versatility.
- 29 November

Consumer financier PPF Group 
spreads to Tianjin
PPF Group, the largest financial and in-
vestment group in Central and Eastern 
Europe, has invested 300 million CNY 
(45m USD) to establish the first foreign-
funded consumer finance company in 
Tianjin. The move is a signal to the world 
that China is opening its financial busi-
ness and allowing foreign companies to 
operate under regulation, said Alexander 
Labak, chairman and CEO of Home 
Credit Group, the consumer finance 
branch of PPF Group. "Consumer finance 
may be the last major financial service 
industry that is not represented in China," 
and opportunities are substantial here, 
Labak said. 
- People's Daily Online, 2 December

The graphics chip that roared

Jen-Hsun Huang has always said his 
graphics chips were good for more than 
rendering explosions of zombie maniacs in 
videogames. In October the Nvidia chief 
executive got his proof when scientists at 
China's National Supercomputer Centre in 
Tianjin unveiled the Tianhe-1A, the fastest 
computer on earth. The beast sucks up 4 
megawatts of power to forecast weather 
and survey mines at a speed of 2.5 quad-
rillion calculations per second. In it are 
7,200 Nvidia graphics processors. Nvidia 
still leads the market for high-end graph-
ics processors in desktop computers, but 
Huang needs to tap the fast-growth mar-
kets for smartphones and tablets; Intel and 
AMD are muscling it aside with all-in-one 
products that combine graphics with their 
microprocessors.
- Forbes, 3 December

Tianjin Pipe gets subsidised loans

Insolvent a decade ago, Tianjin Pipe’s 
revival began after being bought by the 
local government in 2003. Since then, the 
company has thrived with cheap funding 
from the banks, tapping capital at a rate 
closer to that of a government entity than 
a commercial borrower. The presence 
inside the fence of large branch offices of 

China’s three biggest state-owned banks 
symbolises the government financial sup-
port that puts Tianjin Pipe at the centre 
of a growing trade dispute. The US Inter-
national Trade Commission in October 
upheld tariffs of 63% and higher on steel 
products from Tianjin and other producers, 
finding that US steelmakers are harmed by 
subsidies the Chinese companies receive 
and by unfair pricing. 
-Bloomberg, 9 December

Airbus expands certification to 
Tianjin Campus

The Airbus China Tianjin Campus has 
achieved certification according to the 
ISO 14001 standard for environmental 
management systems. This international 
standard requires organisations to de-
velop an integrated, structured approach 
in keeping compliance with regulatory 
requirements, prevent pollution and 
continuously promoting environmental 
performance. In Tianjin, the recent certi-
fication covers two Airbus subsidiaries: 
Airbus A320 Family Final Assembly Line 
and Airbus (Tianjin) Delivery Centre.
- China Daily, 10 December

Tianjin Faw Xiali Auto sales up 39% YoY.

Tianjin Faw Xiali Automobile recorded a 
39.45% year-on-year increase in auto sales 
to 29,518 units in November. Auto sales in 
the first 11 months rose 15.56% y-o-y to 
226,410 units. Auto production volume in 
the first 11 months totaled 222,569 units, of 
which 26,113 were completed in Novem-
ber.
- SteelGuru, 13 December

TIANJIN NEWS
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Siemens Tianjin to build wastewater 
treatment plant

Siemens (Tianjin) Water Technology Engi-
neering Co. Ltd. (SWTE) has received an 
order from Shenzhen Zhongying Precious 
Metal Co. Ltd. worth several million USD. 
In the scope, Siemens will provide a waste-
water treatment system capable of handling 
9,000 tons per day of domestic wastewater 
for Shenzhen Lilang International Jewellery 
Industry Park. This will be the first Siemens 
underground MemPulse membrane biore-
actor construction for a privately-owned 
investment enterprise in China. The waste-
water treatment system is scheduled to start 
up by mid-2011.
- 2 December

Christmas tree-lighting ceremonies 
in Tianjin 

For a large percentage of the expats living 
in Tianjin, one time of the year means eve-
rything: Christmas! It is indeed a favourite 
holiday and it usually breaks our hearts to 
miss out on the Christmas spirit we enjoy 
so much back home. Where are the carols 
in the streets, decorations dressing houses 
and buildings, busy passers-by happily 
looking for presents, and a joyous “Merry 
Christmas” from all? To prevent the Christ-
mas blues, the best hotels in Tianjin have 
dressed up for the occasion, hosting Christ-
mas tree-lighting ceremonies. 
- 3 December

Inf lation adds to pressure for 
stronger Yuan
In the complicated cocktail of policies 
China has pursued in recent weeks to 
tackle an unwanted burst of inflation, 
one ingredient has been missing: a 
stronger yuan. But economists think that 
is likely to change. In the last 2 weeks of 
November, CNY barely budged against 
USD, though still up 2.4% for 2010. The 
tightly controlled currency is actually 
slightly weaker than it was on 11 Nov, 
when official data was published show-
ing China's consumer-price inflation at a 
two-year high. The government has been 
working overtime since then to contain 
price pressures. While currency policy 
remains contentious, some observers 
think the increased discontent and re-
newed worries about inflation could help 
shift the balance of debate among policy 
makers and lead to renewed gains.
- Wall Street Journal, 30 November
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China’s galloping inflation

The National Bureau of Statistics said that 
China’s consumer price index jumped 
5.1% in November, the biggest year-on-
year increase in 28 months. The median 

forecast was 4.7%. Food, which has a one-
third weighting in the index, soared the 
most it has in two years, 11.7%. That’s 
up from an already stupendous 10.1% 
in October and 8.0% in September. The 
NBS said food contributed 74% to the 
November price jump. Analysts say the 
poor spend as much as half their income 
on food.
- Forbes, 13 December

Gold rises as China broadens its 
investment
Gold futures rallied as China moved to 
spur more investment in the metal at a 
time when investors are clamouring for it 
as a refuge. The most-actively traded con-
tract, for February delivery, gained 18.60 
USD, or 1.4%, to settle at 1,386.10 USD 
an ounce on the Comex division of the 
New York Mercantile Exchange. Prices 
jumped when China approved a fund that 
will invest in gold exchange-traded funds 
outside the country, opening the door to 
mainland China investors who face nega-
tive real interest rates on their bank de-

posits and want to hedge against inflation. 
"Over the longer term it should be another 
factor to add to gold's support," said Car-
los Sanchez, associate director of research 
with CPM Group in New York.
- Wall Street Journal, 1 December

Foreign banks boost expansion in 
post-crisis era
Foreign banks have strengthened their 
expansion efforts in China, which remains 
one of the fastest growing economies 
in the world, as the global economic 
meltdown is ebbing. "We plan to build 
15 more branches in China within three 
to five years, and our target clients are 
small and medium-sized businesses," said 
Zhang Jinchen, president of the Philip-
pines' Metropolitan Bank (China) Limited. 
Metrobank has been in business in China 
since the 1990s. In early 2010 it opened 
Metropolitan Bank (China) Limited in 
Nanjing, becoming the first foreign bank 
to establish its headquarters in the city.
- Xinhua, 13 December

Biz Briefs
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China buys record quantities of 
Korean bonds 
China increased holdings of South 
Korean government bonds in Novem-
ber by the most in six months, taking 
advantage of a retreat in the won. Net 
purchases of Korean Treasury bonds 
amounted to 556 billion KRW (490m 
USD), 27% more than in October, ac-
cording to data released by South Ko-
rea’s Financial Supervisory Service. 
Total holdings increased 9.9% to 6.14 
trillion KRW, more than triple the level 
at the start of 2010. KRW’s 2.9% slide 
versus USD in November marked its 
biggest decline since May. "For inves-
tors looking at Korean bonds as a long-
term investment, a weaker won gives 
them the opportunity to buy the bonds 
at a cheaper cost,” said Choi Woon 
Kon, head of the Service’s securities 
market team.
- Bloomberg, 6 December

Bright Food close to GNC deal                    
China's Bright Food Group Co is close 
to a deal to buy US vitamin retail chain 
GNC Holdings Inc for 2.5-3 billion USD. 
The potential acquisition of Pittsburgh-
based GNC, which is owned by Ares 
Management and the Ontario Teachers' 
Pension Plan Board, could be announced 
in the next few days, said the source who 
declined to be identified because the talks 
were not public. GNC, which sells nutri-
tion supplements, vitamins, sports drinks 
and other diet products through 7,100 
stores worldwide, had been exploring an 
initial public offering, as well as an out-
right purchase.
-Reuters, 7 December

GlaxoSmithKline to buy Nanjing 
MeiRui Pharma

GlaxoSmithKline is to buy a Chinese urol-
ogy and allergy treatments specialist in 
its drive to gain market share in emerging 

economies. Britain's biggest drug maker 
said it was to buy Nanjing MeiRui Pharma 
for about 70 million USD (44m GBP) in 
a deal which fits with Glaxo's strategy of 
adding growth through bolt-on acquisitions. 
Glaxo said it will gain access to the Chinese 
company's products, as well as its sales and 
marketing staff and a manufacturing plant 
in Nanjing. The deal is expected to be com-
pleted by the end of 2010, pending regula-
tory approval. According to IMS Health, 
China is likely to be the world's second-
biggest pharmaceutical market by 2015, 
with sales expected to grow 25% next year 
to 50 billion USD.
-Daily Telegraph, 8 December

Chinese tech companies soar in 
debut 
The shares of two companies considered 
to be China's YouTube and Amazon.com 
soared in their US debuts on Wednesday, 
as investors bet they could become domi-
nant in a still-nascent market. Online 
video company Youku.com Inc's stock 
rose to 33.44 USD, or 161%, above its 
IPO price in its first day of trading. The 
shares of online retailer E-Commerce 
China Dangdang Inc. rose to 29.91 USD, 
or 87%, above their IPO price. "Inves-
tors like to get in early in companies that 
could end up dominating their markets," 
said Paul Bard, an analyst at Connecticut-
based IPO research and investment house 
Renaissance Capital.
- Reuters, 9 December

Google Maps faces deadline on 
China regulations
China will investigate and prosecute 
Google next July if the search engine 
company does not acquire the necessary 
state licence to operate its Google Maps 
service in the country. The deadline 
comes after the country's State Bureau 
of Surveying and Mapping introduced 
regulations earlier this year that require 
all companies providing online mapping 
services to apply with the bureau for 
approval. Google has yet to do so, the 
bureau said in an e-mail, adding that if 
companies still do not have the license by 
1 July 2011, the bureau will punish them 
according to the law. The bureau did not 
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say what specific actions it would take 
against Google should it fail to acquire 
the licence on time.
- Computer world, 29 November

Land inquiry system to control 
mortgage risks
The Ministry of Land and Resources 
and the China Banking Regulatory 
Commission have built a land informa-
tion inquiry system to reduce financial 
risks of land mortgages. The system 
will be launched in 105 major cities 
throughout the country, including Bei-
jing, Shanghai, Tianjin and Shenzhen, 
from 1 December. It will mainly allow 
banks to inquire on the corresponding 
land once they approve a mortgage. The 
information in the system includes land 
registration, payment of land-transfer-
ring fees, the situation of land reserves, 
and property developers' information – 
including value and dates.
- Xinhua, 2 December

China won’t extend auto incentives 
in 2011
China will not extend tax incentives for 
small cars in 2011, as the government 
moves to phase out stimulus measures 
that helped the country weather the global 
financial crisis. Beijing will also stop hand-
ing out 3,000 CNY (450 USD) subsidies 
for fuel-efficient small cars from 1 Janu-
ary 2011, the Chongqing Evening News 
reported, citing an unnamed official from 
the National Development and Reform 
Commission (NDRC), the country's top 
economic planner. NDRC officials were 
not immediately available for comment.
- Reuters, 6 December

China property prices rise more 
slowly after curbs

China’s property prices rose at the 
slowest pace in a year in November 
after the government twice raised the 
reserve ratio requirement for banks and 
expanded measures to limit the risk of 
asset bubbles. Home prices in 70 cit-
ies climbed 7.7% from a year earlier. 
That’s slower than the 8.6% increase 
in October and the 8% median estimate 
in a Bloomberg survey of seven econo-
mists. Sales volume increased 14.5% 
and transaction values surged 18.6% 
from a year earlier, the report said.
- Bloomberg, 10 December

Embraer holds operators confer-
ence in China

Embraer’s Operators Conference (EOC) 
China 2010 was held from 29 November 
to 3 December in Tianjin, bringing to-
gether Chinese operators of both E-Jets 
and ERJ 145 families, guests from the 
Civil Aviation Administration of China 
(CAAC), and Embraer suppliers. Em-
braer hosts EOCs worldwide every year 
to enhance product and service knowl-
edge and to improve customer satisfac-
tion. EOC China was created with a sole 
focus on Chinese customers, and has 
been held nine years in a row. In the 2010 
edition of EOC China, a blend of tech-
nical workshops and panel discussions 
dealt with specific maintenance issues, 
management and cost of maintenance 
activities, engineering support, flight op-
erations, and spare parts topics for both 
E-Jets and ERJ 145 aircraft, reflecting 
input received from customers and sup-
pliers.
- Newswire Today, 30 November

Turkish Airlines grows its service 
across China
Turkish Airlines announced major ad-

ditions to its China service. From 23 
December, the airline will operate daily 
flights from Beijing to Istanbul, an in-
crease over the previous five-a-week 
schedule. Shanghai-Istanbul will also 
become a daily service soon, with the 
exact date to be announced. Turkish Air-
lines also revealed it has received final 
approval and will inaugurate new service 
between Istanbul and Guangzhou on 31 
January 2011. Bookings for Guangzhou, 
Turkish Airlines’ third destination in 
mainland China, are already being taken 
from agents and travelers throughout the 
Pearl River Delta region.
-3 December

NC logistics company opens 
secure trading centre
Raleigh-based logistics services provid-
er Longistics announced that its China 
trading hall opening in the spring will 
offer US companies a secure environ-
ment to display their products and serv-
ices. Potential buyers are allowed into 
the exhibition centre, which is located 
at a business park similar to Research 
Triangle Park in Suzhou. Longistics is 
partnering with a local Chinese company 
and plans to sign up 50 US-based com-
panies within a year to show off their 
goods for buyers in the fast-growing 
market.
- Bloomberg, 10 December

Time for a road trip? It's cheaper 
to fly

Twenty years ago, there were virtually 
no highways in China. Now China has 
65,000km of highway and will exceed 
that of the US in 2-3 years. To drivers, 
China's highway toll system is probably 
the world's most expensive. For exam-
ple, transporting a large container from 
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Guangdong Province to the Beijing-
Tianjin area involves paying toll fees 
of somewhere between 4,000 and 6,000 
CNY (600-900 USD), depending on ton-
nage. Transporting the same container 
from Chicago to Beijing-Tianjin area 
via sea freight is cheaper. When mov-
ing things around the country is more 
expensive than moving things halfway 
around the globe, you know there must 
be something wrong.
- Global Times, 7 December

China bullet trains triple rail stocks

Zhu Yi used to nap on the five-hour train 
ride home to Wuhan from Zhuzhou in 
central China. Now that a fast rail line has 
cut the trip to an hour and 40 minutes, he 
can spend more time selling information-
management systems. Before, “it took 
three days to get a project done,” said 
Zhu, 31, a sales manager in Wuhan. “Now 
it’s so fast I can work out a solution for 
the client and be back home on the same 
day.” The view from Zhu’s reclining 
seat shows how China’s push to build a 
16,000km high-speed passenger network 
by 2020 is carrying China’s industrial 
boom inland. All along the trackside are 
earth movers and excavators clearing 
land and beginning construction. They 
merge into a blur as the express acceler-
ates to 350kph (218mph).
- Bloomberg, 3 December

China Unicom cuts minimum 3G 
fees
China United Network Communications 
Group Co., trailing in the nation’s mar-
ket for high-speed wireless customers, 
more than halved the minimum monthly 
fee of 96 CNY for its 3G service to at-
tract more users. Subscribers can now 
sign up for 3G for as low as 46 CNY 

(6.91 USD) a month. Even with an 
exclusive arrangement for offering Ap-
ple Inc.’s iPhone in China, Unicom has 
been unable to match larger rival China 
Mobile Communications Corp. in the 
addition of users to the high-speed, 3G 
networks that allow smartphones to surf 
the Internet and download music. China 
Mobile in October added 1.7 million 3G 
subscribers compared with Unicom’s 1.1 
million, according to data the companies 
released last month.
- Bloomberg, 8 December

40 million learning Chinese 

More than 40 million people from 
around the world are learning Chinese, 
a senior official with the Confucius 
Institute Headquarters said at the or-
ganisation's fifth annual conference in 
Beijing. This year, 40 new Confucius 
Institutes and 97 Confucius Class-
rooms opened worldwide,  while 8 
countries also joined the programme, 
said Xu Lin, the headquarters' chief 
executive and director-general of the 
Office of Chinese Language Council 
International, or Hanban.
- China Daily, 13 December

Buffet at SóU

Beautiful rooftop restaurant SóU, locat-
ed on the 49th floor of Raffles Tianjin, 
is providing a very special gastronomic 
experience. Since 11 December, the 
open-kitchen counters and teppanyaki 
stations have been transformed into a 
buffet with over 100 delicious items. 
Guests enjoy a fantastic city view from 
the 49th floor while sampling their fa-
vourite dishes.
- 8 December

NGOs spotlight protecting gays in 
south China

According to the Guangzhou Centre for 
Disease Control and Prevention (CDC), a 
new report shows a 10% decrease in the 
number of HIV-positive patients in the 
city from last year. But the rate among 
gay men has soared five-fold in seven 
years, the report said. In 2003, there 
was a 1.7% incidence rate of HIV/AIDS 
among the gay population in Guangzhou. 
This year it has risen to 7%, with many 
of those infected below the age of 15. Six 
out of 11 professional non-government 
organisations assisting with AIDS control 
and protection are now focused on the 
gay community, seeking to raise public 
awareness through street activities and 
intervention work in parks and saunas.
- Xinhua, 30 November

GENERAL

To subscribe to our daily Biz Briefs 
E-newsletter, please email 
bizbriefs@businesstianjin.com
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Numbers

31
The State Food and Drug Administration 
has cracked down on 31 websites 
for illegally selling drugs through the 
Internet. These sites, said the SFDA, 
exaggerated the effects of their fake 
drugs and sold them under the names of 
hospitals and institutions.

2012
Free trade agreement talks among China, 
Japan and the Republic of Korea could 
start in 2012 as the countries try to 
reduce reliance on the United States and 
the European Union, said Yi Xiaozhun, 
vice-minister of commerce.

199
The largest ever Asian Games lowered 
its curtains in a festive ceremony on 
27 November night. Host nation China 
swept an overwhelming 199 gold 
medals.

1,000,000,000 
Turkey will provide natural stone valued 
at 1 billion USD to the Tianjin Eco-City 
project, where ecological products and 
modern city planning techniques are 
being used.

80%
There has been an 80% increase in 
the number of computer hacking cases 
handled by the police in China each year 
since 2006. The new cases pose a threat 
to both public and national Internet 
security, a senior police official said on 2 
December.

616
Figures from the Ministry of Justice show 
that 616 lawsuit-related public petitions 
have been resolved as of the end of 
October. Since March, when a campaign 
to manage cases of public petitions 
and complaints began, judicial and 
administrative departments across the 
country have dealt with 6,501 lawsuit-
related petition cases.

370,000
Government figures show that the 
number of AIDS cases in China is on 
the rise, with unprotected sex fuelling 
the increase. A boost in migrant worker 
infections is also of concern. The Ministry 
of Health says about 370,000 people 
around the nation are living with HIV, 
including 130,000 AIDS patients.

300,000
A new study carried out in more than 
10 major cities showed that roughly 50 
million Chinese earn an annual after-tax 
income of at least 300,000 CNY, while 5 
million more are taking home in excess 
of 1 million CNY a year.

13.09
Buoyed by his third 110m hurdles gold 
medal at the Asian Games, Liu Xiang, 
who flashed to the finish line in 13.09 
seconds, believes he can reprise his 
role as the Olympic champ in two years' 
time.
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5,000,000
Samsung C&T Corporation, a leading 
Korean const ruct ion and t rad ing 
company, will invest 5 million CNY to 
build an apartment complex in Tianjin.

8
Zeng Wen, vice-president of the China 
Aero-Technology Import and Export 
Corporation (CATIC), revealed the 
organisation is in discussions with up to 8 
countries about sales of its aircraft, FC-1 
(Fighter-China-1), or Xiaolong.

5.2
An earthquake measuring 5.2 on the 
Richter scale jolted Damxung County, 
Tibet, at 4:39pm Beij ing Time 30 
November,  the China Earthquake 
Networks Centre said. The quake 
occurred at a depth of 9 kilometers.
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China 2011 economic outlook
China will tighten its monetary policy and 

stabilise inflation and growth
By Daniel Kenneth

In 2010, the year of golden 
tiger, China clearly marked its 
increasingly dominant role in 
the global economy. It surpassed 

Japan as the world’s second-largest 
economy in mid-2010, completing 
the nation’s three-decade rise from 
C ommunist  i solat ion to  world 
superpower. 

China led the world out of last year’s global 
recession with an economy that’s 
more than 90-times bigger than when 
leader Deng Xiaoping ditched hard-
line Communist policies in favour of 
free-market reforms in 1978, notes 
Bloomberg. The country of 1.3 billion 
people will overtake the US as the 
world’s largest economy by 2027, 
according to Goldman Sachs Group 
Inc. chief economist Jim O’Neill.

“The resilience of China’s growth 
during the crisis enabled a number 
of other countries,  particularly 
commodity-exporting economies, 
to ride on its coattails,” says Eswar 
Pr a s a d ,  a  s e n i or  fe l l ow  at  t he 
Brookings Institution and former 
head of the China division at the 
International Monetary Fund. 

While 2010 average GDP growth 
is to achieve 10.1% year-on-year, 
China  exp er ienced  s igni f icant 
economic volati l ity throughout 
the year :  overheating pressures 
in Q1, a significant government-
l e d  s l owd ow n  i n  Q 2 ,  a  s t rong 
recovery in Q3 and overheating 
again in Q4. 

China’s economic growth may face 
some headwinds in Q2 2011 due to 
the likely policy tightening measures 
aiming to curb inflation, reports 
Goldman Sachs Global Investment 
Research.  According to Goldman 
Sachs’ analysis of production and 
factor productivity, China’s potential 
growth may modestly decelerate 
from 9.6% in 2008-2010 to 9.3% in 
2011-2015. GDP growth forecasts 
for 2011 and 2012 are at 10% and 
9.5% respectively, with CPI inflation 
forecasts at 4.3% y-o-y for 2011 and 
3.0% y-o-y for 2012. 

Chinese inflation: the market 
fears Beijing’s next steps 
Amid expectations for consumer 
prices to continue rising, Beijing has 
extended a temporary 50-basis-point 
increase in the reserve requirement 
for some of the nation's major lenders 

by three months, according to a 
Bloomberg report on 13 December. 

Goldman Sachs analysis identified 
the main cause of the recent surge 
in inflation as aggregate demand 
exceeding the long-term growth 
trends. Industrial production has 
u n d e r p e r for m e d  c omp are d  t o 
the overall output growth, due to 
faster growth in the tertiary sector 
(service industry) than secondary 
sector (manufacturing). After mid-
August, when the energy-saving and 
emission-reduction policies started 
to kick in, the growth differential 
between the industrial sector and the 
service sector further widened. 

A  s e c on d  c ont r ibut i ng  f a c tor, 
the “energy saving and emission 
reduction” policy, has constrained 
the  supply  on upstream-sector 



products, according to Goldman 
Sachs .  Star t ing in  late-August , 
local policymakers imposed limits 
on  t he  pro duc t ion  capac ity  in 
upstream sectors to achieve the 
energy consumption and emission 
targets set out by the 11th Five-Year 
Programme before the end of 2010. 
In some major production areas 
such as Huabei (Beijing, Tianjin, 
Hebei etc), these measures have 
resulted in the closure of up to 40% of 
production capacity in steel, cement 
and aluminium in August-September. 
Wh i l e  s om e  of  t h e s e  c ap a c i t y 
suspensions have been gradually 
relaxed since October, many local 
governments also introduced power 
rat ioning  on  industr ia l  us age , 
slowing down industrial activity 
across upstream and downstream 
sectors, Goldman Sachs explains. For 
example, local media reported urea 
(fertilizer) production has declined by 
40% y-o-y in Shanxi and Hebei as the 
result of the October power shortage.

Inflation worries have lifted China’s 
gold imports; in the first 10 months 
of 2010, China’s gold imports surged 
almost fivefold because inflation 
boosted the metal’s appeal as a safe 
haven, according to the Shanghai 
Gold Exchange. Imports of gold rose 
from 45 metric tons for the whole of 
2009 to 209 metric tons in 2010, and 
gold prices have gained 27% this year. 

C h i n a’s  B a n k i n g  R e g u l a t o r y 
Commission has called on banks 
to urgently offer special support to 
agriculture in the face of severe shortages 

of corn, cotton and sugar, among 
other crops. Local media reported that 
the notice, issued on 22 November, 
marked the first official admission 
that the country faces corn shortages, 
following repeated assurances from the 
government grain authority that the 
country had ample reserves. 

Coal ,  which fuels  about  three-
quarters of the country’s electricity 
generation, is a special concern, 
especially in winter months when 
it also is used in heating systems in 
the north, reports the Associated 
Press. “Coal production in some 
places is rather chaotic and supplies 
from small mines are unstable,” 
said the National Development and 
Reform Commission. The Commerce 
Mi n i s t r y,  m e anw h i l e ,  ord e re d 
local authorities to crack down on 
hoarding of oil, gasoline and other 
fuels on bogus, or shill, bids meant to 
drive prices higher and other illegal 
practises. 
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We are seeing house-
hold deposits flee the 
banking system; much 
of this money is going 
to end up fuelling even 
more asset bubbles. 



Further macro policy tightening 
is necessary, and will likely 
induce a moderate growth 
slowdown in Q2 2011. 
The impact of policy tightening on 
growth likely will start to emerge 
in March 2011 and become more 
pronounced in Q2 2011, according to 
the Goldman Sachs Asia Economics 
Analyst report. Even if the Chinese 
government were to tighten credit 
aggressively in December 2010, the 
impact on growth may be modest 
at the beginning of 2011 for the 
following reasons: the credit quota 
renewal at the beginning of the year 
will likely help fulfill the unmet 
loan demand left from Q4 2010 and 
provide a temporary boost to growth, 
and a (at least partial) relaxation 
of the “energy saving and emission 
reduction” policy restrictions in 
January 2011 will likely stimulate 
industrial production and possibly 
help slow the price increases in these 
manufactured products as well.

After the Lunar New Year, if inflationary 
pressures remain elevated, China’s 
central government will likely tighten 
policy in mid-February and March. If the 
tightening measures are implemented 
in a timely and coordinated fashion, 
growth will decrease in March and more 
so in Q2 2011. 

Economic growth to stabilise 
around long-term trends
Going forward, long-term growth 
will likely slow modestly to 9.3% in 
2011-2015, due to an increasing drag 
from slower labour growth, according 
to Goldman Sachs’ analysis. The 
employment  s lowdown wi l l  b e 
caused by demographics: the Chinese 
population entering the labour force 
will be gradually outpaced by the 
population exiting. On the other 
hand, labour productivity growth 
wi l l  l ike ly  sustain  because  the 
human capital accumulation and the 
continued release of labour from the 

agricultural sector will help offset the 
downward pressure from a potential 
investment slowdown.

Goldman Sachs forecasts China’s 
GDP growth to be 10% for 2011 and 
expects GDP growth of 9.5% for 2012. 
Consumption will remain robust in 
these years; investment growth will 
gradually slow over time. Goldman 
Sachs’ US economics team forecasts 
US growth to be 2.3% in 2011 and 
well above-trend at 3.6% in 2012. 
China can anticipate stronger import 
momentum due to robust domestic 
demand growth. 

China's central  bank will  l ikely 
f u r t h e r  r a i s e  b a n k s '  r e s e r v e 
requirements and issue more bills 
next  year  to  mop up excess ive 
liquidity, former deputy central 
bank governor Wu Xiaoling said, 
according to 21st Century Business 
Herald.  Although the  required 
reserve ratio (RRR) hit a record 
high 18.5% after five increases in 
2010, Wu said there was still room 
for further rises. Goldman Sachs 
predicts that Beij ing wil l  l ikely 
utilise a combination of tightening 
measures in the first half of 2011 

and normalise the policy stance 
after inflationary pressures abate: 
3 additional interest rate hikes, 
intensified credit control, RRR hikes, 
and liquidity absorption through 
open market operations in H1 2011.  

The loan target will likely fall to 6.5-7 
trillion CNY, implying a total loan 
growth rate at 13.6-14% y-o-y by 
the end of 2011, down from 19.5% 
in 2010. If we take into account the 
off-balance-sheet borrowing, which 
will likely be restricted next year, the 
credit tightening in 2011 will be even 
greater than the official loan growth 
suggested. 

In addition to monetary tightening, 
the government will likely tighten 
fiscal policy and slow down the pace 
of new investment project approvals 
in  H1 2011.  CNY appreciat ion 
against USD will  be around 6% 
per year against the USD in 2011 
and 7% in 2012, suggests Goldman 
Sachs Research. The government 
m ay  a l s o  c ons i d e r  s om e  p i l o t 
p r o g r a m m e s  t o  i n t r o d u c e  a 
property holding tax in certain 
c i t i e s  ( m o s t  l i k e l y  S h e n z h e n , 
Chongqing and Shanghai). 
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Inflation in 2010 rose much faster 
than interest rates, which Beijing 
has only managed a 25-basis-point 
hike by the end of November. It will 
take at least 200-300 basis points, 
probably a lot more, just to bring 
real deposit rates back to where 
they were earl ier  in 2010,  says 
Peking University finance professor 
Michael Pettis. 
 
What will happen when the 
Chinese growth engine slows?
Analysts and investors are worried 
ab out  s lowed Chines e  growth. 
They speculate that it may mean a 
sharp slowdown in global growth 
because China represents the largest 
component of global growth.This 
could cause an equally sharp rise in 
social instability – and with it political 
instability – in China.

“If China indeed experiences a rapid 
slowdown in GDP growth, the impact 
on the rest of the world may be far less 
than we expect,” states Pettis. The real 
key is the evolution of the Chinese 
trade surplus. If it contracts, it will 
provide an expansion for the rest of 
the world, not a contraction. If China 
is serious enough about rebalancing 
its economy for policymakers to force 
up interest rates and wages, most of 
the adjustment pain will be borne by 
state-owned enterprises and the state 
sector, not by the household sector. 

For Chinese well-being, measured in 
terms of purchasing power per capita 
rather than GDP per capita, a sharp 
slowdown might not be nearly as 
painful as we assume. Japan’s story has 
important implication for the analysis 
of China. Before 1990, Japanese 

consumption grew much more slowly 
than Japanese GDP when households 
were forced to subsidise growth 
via large transfers of wealth from 
households to businesses – mainly in 
the form of very low deposit rates and 
a seriously undervalued currency. This 
is the same process that is occurring in 
China, according to Pettis.

After 1990, Japanese consumption 
gre w subs t ant ia l ly  f a s ter  t han 
GDP while the country painfully 
rebalanced its growth model. One 
of the forms of rebalance may have 
been Japanese def lation,  which 
automatically pushed real deposit 
and lending rates  into posit ive 
territory, reversing one of the main 
mechanisms by which wealth was 
transferred from Japanese households 
to Japanese businesses: artificially 
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Why raising interest rates won't work in China

Unlike the United States, where raising interest rates reduces inflationary pressures primarily through three channels, 
China has entirely different financial mechanism that would be less effective in combatting inflation than we might 
otherwise think, and may even be counterproductive. First, in the US, raising interest rates makes it more expensive 
for consumers to borrow money to finance purchases. But there is little consumer financing in China, so increasing 
its cost has limited effect, and most of inflationary pressure is on food prices anyway. 

Second, because most Americans save in the forms of stocks, bonds and real estate rather than bank deposits, higher 
rates associated with declining asset prices induce Americans to feel poorer (wealth effect). This causes a reduction in 
their consumption. In this regard, raising rates may actually be counterproductive. The vast bulk of Chinese savings 
is in the form of bank deposits, and raising the deposit rate may actually reduce household consumption. 

Third, raising rates reduces investment and so raises unemployment, further decreasing consumption through 
uncertainty and lowered household incomes. But with real lending rates so low, neither adjusting interest rates nor 
reserve requirements will work the way they do in the US. 

The consequence of inflation and negative real deposit – according to Chen Long of Shenyin Wanguo Securities – 
is that households are reducing deposits and rushing to anticipate consumption, such as buying stuff now that they 
don’t really need as a store of wealth. This drives up consumption today, adding inflationary pressure. We are seeing 
household deposits flee the banking system; much of this money is going to end up fuelling even more asset bubbles. 
This is the real reason the People’s Bank of China wants to raise interest rates. It wants to slow the massive capital 
misallocation China is experiencing and to rebalance the economy towards consumption by increasing household 
wealth. It is not really succeeding, because it would take enormous interest rate hikes just to bring real interest rates 
to where they were a few months ago. 



low interest rates on deposits and loans. Japanese 
per capita household consumption, in other words, 
did not decline nearly as dramatically as Japanese 
per capita GDP. As Japan rebalanced, wealth was 
transferred from the state and corporate sector back 
to the household sector. Most of the slowdown was 
consequently borne by businesses and governments. 

Implications for 2011
The central government’s 12th Five-Year Plan 
prioritises economic stabilisation through the 
expansion of domestic demand. The expansion 
includes economic restructuring, optimisation of 
investment structures, and decreasing employment. 
Prioritising consumption, China will work towards 
increasing the purchasing power of residents living 
in cities and rural areas and upgrading consumption 
structures in a way that will protect consumer 
rights. China's shift in its economic growth model 
to  domest ic  demand expansion wi l l  present 
opportunities to multinational companies but also 
require strategic switches from them as well.

In 2010, China abolished a three-decade preferential 
treatment of foreign-invested companies. The 
Chinese economy's overdependence on exports and 
investment have led to the ballooning of processing 
trade companies. This policy shift must be interpreted 
as China's substantial movement towards bolstering 
its domestic market. Since December, the Chinese 
government has imposed an urban maintenance 
and construction tax and education tax on foreign-
invested companies, foreign companies operating in 
China, and expatriates. 

Local government policies of inviting foreign 
investment solely for quantitative growth have also 
led to aggravated pollution. To align with China's 
economic changes, foreign-invested companies need 
to perceive China as an enormous future market, 
not just as a manufacturing centre. The number of 
foreign-invested companies stands at 690,000 and 
total foreign investment exceeds 1 trillion USD. As 
China shifts towards boosting its domestic demand, it 
will offer new growth momentum to foreign-invested 
companies. 
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Three-month CNY trends

Data source: Oanda.com interbank rate
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China Modern Animal Husbandry 
called into question
Global Entrepreneur, 6 December

China Modern Husbandry Holding Co., 
LTD, the biggest dairy farming company 
in China, listed on the Hong Kong 
Stock Exchange. It opened 3.11% lower 
than its IPO price of 2.89 HKD, actively 
trading to end down 13%.

After China’s dairy industry suffered from melamine lacing, it 
rejected its old model of rapid growth regardless of milk source. 
The government sought the advantages of large-scale farms. 
Run by a former executive of Mengniu Group, Modern Animal 
Husbandry has built up 11 super pastures, each capable of raising 
at least 10000 cows. They can supply 158,000 tons of raw milk 
every year. Over the past 4 years, revenue has grown an average 
79.1%. 

Yet investors and analysts harbour concerns over Modern Animal 
Husbandry. It has just one customer: 70% of its raw milk is 
supplied to Mengniu, accounting for 97% of annual sales revenue. 
Obviously, growth is closely tied to Mengniu’s strength.

“No other country’s ranch around the world is like Modern 
Animal Husbandry’s; it is best to keep the number of cows 
from 500 to 1000,” warned Professor Luo Chengyang, pioneer 
and founder of a modern Chinese animal products processing 
business.

South Beauty: Sichuan dishes 
become presentable
Contemporary Manager
10 December 2010

Zhang Lan, the founder of South 
Beauty restaurant, was named one of 
the top 10 entrepreneurs by Contem-
porary Manager. She opened her first 
restaurant in the Beijing CBD in April 
2000. Most of the menu is high-level 
Sichuan dishes with supplementary 
Cantonese and Tan Imperial cuisine. After a short decade, South 
Beauty has become a top restaurant brand, establishing 50 res-
taurants in eight cities. 

South Beauty owes its success to outstanding corporate culture and 
a unique business plan: it targets high-end business dining and 
pursues top-grade standards. It also incorporates fashion elements 
into its culture. Each restaurant sets out space for moderately 
priced fashion and art. And although there are a plenty of top-level 
restaurants located in office buildings, South Beauty’s meals can 
only be afforded by white-collar workers who have strong spend-
ing power. South Beauty’s clear market orientation is undoubtedly 
the key to its success.

South Beauty plans to go public and expand the scale of its enter-
prise by merging with other companies in the next five years. Its 
10-year goal is to become one of the world's top 500 enterprises.

A truer picture of China’s export 
machine
Q4 2010, McKinsey Quarterly

To more accurately determine China’s 
reliance on exports, the authors developed 
a new measurement of the percent of GDP 
growth attributable to exports.

Traditional calculations incorporate 
either total exports alone (an overestimate 
that neglects imports later processed for 
export) or total exports minus total imports (an underestimate 
which neglects imports that remain domestically).

The new measurement, called domestic value-added exports 
(DVAE), “is what you get after subtracting from total exports 
only those imports used in the production of goods and services 
that are subsequently exported.” That is, finished imports are not 
subtracted, but imported parts for future exports are.

Traditional calculations show that from 2002 to 2009, total exports 
accounted for 33-66% – the lion’s share – of GDP growth. DVAE 
calculations state a more modest 19-33% contribution of exports 
to GDP growth.

The authors explain that exports have played an important, though 
not dominant, role in driving China’s recent growth. Investment 
and consumption contributed more, particularly during 2008 and 
2009, they conclude.

Chinese shoppers’ long march 
through Europe
6-12 December 2010
Bloomberg Businessweek

More than half of the 2.34 billion USD in 
luxury purchases that Chinese shoppers 
made in 2009 were overseas. In 2010, 2.5 
million Chinese tourists visited Western 
Europe, drawn to luxury spending by 
lower prices and a broader selection. 

A 12% rise in CNY vs EUR over the year, coupled with China’s 
10-20% import duties and 17% value-added tax, create a price 
differential that has brand names rethinking their global pricing 
strategies. One Paris tourist eyed a Hermès bag, priced at 6500 
USD, which sells for roughly 8800 USD in China.

Yet China’s domestic luxury sales grew 14% in 2009, compared 
with 8% of overseas luxury spending. Looking to capitalise on 
this growth, European luxury brands opened 80 stores in China 
in the first 8 months of 2010.

“The Chinese now account for at least a quarter of European 
luxury goods sales, estimates Luca Solca, an analyst at Sanford C. 
Bernstein.” The industry grew an estimated 6% in 2010, accord-
ing to Bain & Co.

Press Review
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Gardeners of Cleantech
Richard MacKellar

Managing Director, Chrysalix Energy Venture Capital
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Richard joined Chrysalix 
in 2007. He directs LED-
r e l a t e d  i n v e s t m e n t s , 
Bridgelux and Light-Based 

Technologies. Richard is a serial 
entrepreneur who has worked with 
Chrysalix team members for the past 
decade. 

Chrysalix, a venture capital firm, pro-
vides early stage financing, hands on 
assistance and strategic connections 
to innovative companies creating so-
lutions for the new energy economy.

How do you assess which technol-
ogy will be the next big thing worth 
investing in?
We look for game-changers that are 
going to make a dislocation in the 
way people think about an industry. 
For example, in solar we invested up 
to 2006 and then from 2007 onward 
when everyone else was investing we 
didn’t invest. So when people were 
going in that’s when we started exit-
ing solar. Today people are saying, 
“Oh solar, now it’s scale up. It’s incre-

mental improvement. The venture 
opportunity has passed.” However, we 
have made our first investment back 
into solar because we have found 
what we believe is a game-changing 
technology. We invest counter-
intuitively to others. When others 
are going in, we’re getting out. When 
others are getting out, we’re going in. 
We look for a significant cost or value 
dislocation. 

What is your most promising 
investment?
The most intriguing investment that 
we have is in nuclear fusion. People 
are building nuclear plants today but 
that’s fission technology. That’s taking 
big atoms and splitting them apart. 
Nuclear fusion is taking hydrogen 
and combining it to create helium. 
There’s no radioactive waste. It is 
Clean Nuclear.

This is an area people have known 
for a long time. The problem is it’s al-
ways thirty billion dollars and thirty 
years away. If you can develop it for 

much less money and you can do it 
in a time frame that is far shorter, 
then that would make it an interest-
ing investment for us. We have found 
a company that can actually do that. 
With very hard work, a lot of applica-
tion of great technology, good engi-
neering and a bit of luck, they will 
be able to demonstrate that you can 
reach the magic net gain, more en-
ergy out than energy in, within about 
four years. If you can create nuclear 
fusion, then you solve the world’s 
energy problems because you have an 
infinite amount of fuel. 

Did you have any investment that 
failed to meet your expectations?
Absolutely. Of course every venture 
capitalist knows that when they 
make investments, they are going 
to have a complete failure to write 
off. They’re going to have the un-
fortunate walking wounded: the 
companies that aren’t bad enough 
to kill and they aren’t good enough 
to make you any money. They carry 
on limping along. Then you’re going 
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to have companies that are success-
ful that are going to give you return, 
and then one in ten is going to be 
the star that’s going to make the big 
return for everything. So it’s a very 
lopsided method by which venture 
capitalists get return. A few compa-
nies in a portfolio will make by far 
the vast majority of the return. 

Which among the companies in 
your portfolio is your star?
It could be our nuclear fusion com-
pany or our large-scale energy storage 
company or the new solar company 
that’s very promising. We have a 
wonderful company that turns waste 
plastics into light sweet crude oil. No 
other company in the world can do 
that with every type of plastic there is. 
The problem with plastics is that once 
different types of plastic get mixed up 
or contaminated they are very hard 
to process. Here’s a company that can 
take all types of plastic, and even if 
they are contaminated, they can be 
made into a useful product. That’s 
never been done before. 

Investing in early stage, we have to be 
patient. We have to wait for these to 
take off. Venture capital isn’t invest to-
day and exit tomorrow. Venture capi-
tal is plant the seeds today, be good 

gardeners of those seeds, and you will 
see the returns come five to ten years 
down the road because technology 
takes time to mature. Then you have 
to build the markets and then you see 
the great returns come in. So you have 
to show patience. 

How do you sift through the 
inventions? 
At Chr ysa l ix  we receive  about 
700-1000 proposals per year and have 
about a dozen investment profession-
als to review these proposals. We seek 
to take early stage technology risk 
and I’ve met my fair share of crazy 
inventors. What you have to do is you 
have to blend the inventive genius 
with professional managers who can 
support the inventors , focus the op-
portunity and build a great company. 
Sometimes the inventors are able to 

work in a structured environment 
and you can invest and make it a 
success. Sometimes they’re not and 
you don’t invest; and sometimes you 
invest expecting that they will be suc-
cessful in the corporate environment 
and it turns out they can’t. We have 
had instances where the technical 
founders have to be removed from 
the company. 

How do you attract the people with 
the right technology?
In our market, I’d like to think our 
reputation helps attract a lot of peo-
ple. We’re ranked among the top 5 
VCs in the world when it comes to 
clean technologies. But the critical 
thing is it’s a lot of hard work to get a 
good quality deal flow. We work with 
universities, corporations and our 
partners. We go to conferences, speak 
at conferences and through multiple 
channels, we build the connections. 
We keep our contacts with the world 
experts in particular areas. When 
they see a great idea, they bring it to 
us. So it’s a combination. There’s no 
magic bullet. We see about a thou-
sand opportunities a year and we 
invest in maybe four or six.

Blend the  invent ive 
genius with professional 
m a n a g e r s  w h o  c a n 
support the inventors, 
focus the opportunity and 
build a great company.





It’s no secret that China sees 
wind power as a badly needed 
source of clean energy as much 
as a manufacturing growth op-

portunity. An engine of the global 
wind power sector, China is now 
keen to build offshore wind farms 
– good news for Tianjin, a manufac-
turing base for global wind turbine 
makers like Indian-owned Suzlon 
Energy. The company's chairman 
and managing director Tulsi Tanti is 
confident his firm will be key to Chi-
na’s offshore wind plans. After all, it 
has the technology through its Ger-
man-based subsidiary, RWE Power, 
which makes the giant 6.1-megawatt 
(MW) turbines needed offshore. 
RWE is a world leader in offshore 
turbines, competing only with Sie-
mens for that market. 

Now Tanti is busy seeking a joint 
venture partner to help his firm in-
troduce the technology to China. He 
says Suzlon is looking for a partner 
“who can add value…we are bring-
ing the technology… We are looking 
for people with expertise of offshore 
projects. It could be oil and gas com-
panies.”

With a market capitalisation of 10 bil-
lion USD, the company is the world’s 
third-ranked wind energy group 
(behind first-placed Vestas and Gen-
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Windy Ways
Tianjin-based Suzlon prepares for the next big 

thing in wind power – offshore turbines
By Mark Gao

FEATURE STORY
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eral Electric). Tanti founded Suzlon 
with his three siblings; together they 
own 70% of the company. Tanti grew 
the business out of a textiles firm in 
Gujarat province, called Suzlon Syn-
thetics Ltd, which he powered with 
wind. Before long he had moved into 
wind energy production and founded 
Suzlon Energy. Tanti was worth 930 
million USD until an 85% drop in 
share price of Suzlon Energy, pre-
cipitated by the global recession and 
reliability issues with Suzlon's wind 
turbine blades.

Tanti is in confident form. He had 
turned Suzlon into a formidable 
force by acquiring suppliers and go-
ing global: he bought gearbox maker 
Hansen and is building a blades fac-
tory in Minnesota. Now he’s spending 
on R&D and capacity at his Tianjin 
manufacturing hub, hoping to reduce 
costs and grab market share in China, 

the world’s fastest growing wind 
power market.

China is Suzlon’s big hope, and soon 
to be its biggest market. Wind tur-
bines twirling in the countryside 
around Beijing are part of the reason 
China last year ranked an impressive 
second among nations in installed 
renewable energy capacity – 52.5 
gigawatts (GW), just behind the US’ 
53.4 GW. Wind accounted for 25 GW 
of China’s total. 

Given that China is outspending 
everyone on renewable energy (34.6 
billion USD, with a 148% annual 
growth rate over the last five years), 
there’s plenty of business for wind 
turbine makers like Suzlon. The firm 
makes its 2.1-MW capacity turbines 
in Tianjin and plans to make bigger 
turbines here. China will become 
Suzlon’s top market, says Tanti, who’s 

keen to supply mega-sized turbines 
for offshore wind farms in China, 
one of the few countries with the re-
sources – and severe need for clean 
energy – to justify the expense of 
building wind farms in the sea.

Though China has restricted develop-
ment of offshore wind projects from 
foreign firms, there are no limits on 
turbine suppliers. Tanti sees his Tian-
jin base as an advantage in bidding 
for government-funded projects and 
is keen to stress the firm’s footprint 
here. “We are a Chinese company, 
with a supply chain and vendors here 
– a full value chain, so we don’t see 
why we can’t compete [against local 
turbine makers].”

There’s a perception that foreign 
turbine makers can’t compete on 
price when participating in Chinese 
tenders. Local price structure is 
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lower because standards they follow 
are local, whereas foreign firms use 
international standards. China’s low 
cost structure, helped by economies 
of scale, force Suzlon to compete and 
bring the same cost structure. “We’re 
working on that, and we’ll bring 
high end tech which will be more 
cost efficient.”

Suzlon’s other big advantage over lo-
cal competitors is its ability to help 
would-be wind farm developers 
secure capital from banks and inves-
tors keen on China’s wind prospects. 
“We can help them because we have 
so many relationships with banks 
around the world,” explains Tanti. 
“State-owned firms obviously don’t 
need financial help, but a lot of firms 
are interested in investing here.”

Suzlon is the only Asian wind firm 
that’s gone global, and ambitious 
Chinese turbine makers like Gold-
wind are clearly keen to study and 
replicate Suzlon’s internationalisa-
tion. Tanti has advice for local peers: 

the global marketplace is far more 
competitive than their home mar-
kets. 

“The top priority should be reliabil-
ity and quality. Then you need large 
capital and continuous investment… 
maybe you can get some market, but 
to sustain that you need a very strong 
service capacity.”

Tanti predicts three local companies 
will emerge as global companies: 
SinoWind, Goldwind and Dongfeng. 
What are the other local f irms’ 
weaknesses? “There are around 80 
local turbine companies. Maybe 
some don’t have global ambitions. 
You need large capital, and a global 
management expertise to go global.” 

Tanti didn’t mention R&D in his ad-
vice to local peers, but innovation is 
certainly central to his plans to grab 
market share in China. Suzlon is 
betting on “value engineering” with 
vendors, bigger volumes – and tech-
nology to reduce the cost of turbines 
in China and prevail. “We will thus 
be on a par with locals.”

Suzlon is betting that as it gets costs 
of its turbines down in line with lo-
cal competitors, market demand for 
its technologically advanced turbines 
will rise. “It’s necessary to do R&D 
locally so they can work closer to 
supplier and sites and customers, and 
local expertise of the local markets
… you need the right technological 
approach. We want to add that. It will 
give us the cutting edge.” 

Offshore turbines may be the big-
gest R&D challenge of all. Suzlon, 
admits Tanti, has as yet no precise 
calculations of the cost of offshore 
production. Bigger is best for off-
shore because the cost of turbines as 

The global marketplace 
is far more competitive 
than home markets.



well as construction and logistics are 
all higher than on-land wind farms. 
Given the high cost per KW of power 
generation, how big must offshore 
turbines be? Offshore a 3-MW tur-
bine is not cost efficient; 6-MW is 
better, says Tanti, but beyond that 
the market can handle a maximum 
of 10-MW because of limitations on 
construction and logistics. 

A lot of wind turbine companies ben-
efit from green spending built into 
stimulus packages. Though developed 
markets have these incentives, Suz-
lon’s business in those markets has re-
duced. But in emerging markets like 
Brazil and South Africa, spending on 
wind power is growing rapidly.

What are the advantages of the wind 
market in China? “The advantage 

is the large market and long term it 
will remain the world’s largest mar-
ket. And there’s a very good supply 
chain here. Third, cost of manu-
facturing is low… China is still the 
best value for manufacturing. Gov-
ernment here is very pro-active in 
supporting and in providing good 
infrastructure. The disadvantage is 
government has yet to give a long 
term and consistent policy.” 

Specifically, Tanti wants to see a 
universal standard for wind tur-
bines in China, “a certificate that 
can be issued by government test-
ing facilities so that everyone’s tur-
bines will be tested… and after that 
they should be allowed to sell in the 
market.” Tanti warns that China’s 
ability to develop more innova-
tive and challenging technology 

depends on the government setting 
standards. 

Tanti clearly admires local competi-
tion. He says with some awe that 
China has delivered 15 GW in one 
year. “And Chinese companies have 
surpassed our predictions about their 
learning curve… they will grow faster 
given the home market they have, 
and Chinese firms have a great ad-
vantage in supply chain and cost.”

Tanti is wedded to China. He has a 
long-term plan to list Suzlon in Hong 
Kong. While aware of the challenges 
here, Tanti sees an advantage in Suz-
lon’s Asian roots making the firm 
a key player in China. “I’m coming 
from Asia, so I’m used to the devel-
oping nations. Anyone coming to 
China has two challenges: one, it’s a 
developing country; two, it’s China. 
I’m from India, so I understand the 
system process. I only have to under-
stand China, and that can’t take so 
much time.” 
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Suzlon key facts:

Top customer by capacity installed: 
John Deere (USA), 510MW. 

Top China customer: Huaneng 
New Energy, 147MW installed. 

Biggest single project: for AGL 
Energy Australia (360MW, using 
2.1MW turbines).

Biggest China project: Changyi II 
wind farm in Shandong, operated 
by Huaneng (238 MW, using 1.5 
MW turbines). 

Most popular turbine: 1.25 MW 
(2,448 sold, compared to 1,444 
2.1-MW turbines, as of 30 
January 2010).



This month we will cover 
a topic of great impor-
tance to managers and 
teams of all organisa-

tions: how to hold an effective and 
efficient meeting. True to form, 
we’ll waste no time in beginning 
immediately.

Meetings: before
The most important part of a 
meeting happens before it even 
starts: the preliminary planning 
that too often is done haphazardly 
if not at all. 

Before the meeting you should 
take the following steps:

1. Ask yourself if a meeting is 
really needed
Remember that people can’t meet 
and work at the same time. Are 
you meeting as a substitute for ac-
tion? Are you meeting out of habit 
instead of need? Could you get 
together with someone informally 
in the hallway and accomplish 
your purpose? Could you meet by 
conference call or video confer-
ence? Would electronic mail or fax or a writ-
ten memo be a more efficient way of distribut-
ing the information?

If your meeting is primarily for one-way com-
munication, such as an announcement or a 
status report or motivational presentation to 
a large number of people, don’t overlook the 
option of video. The advantages are obvious: 
you can make the video at your convenience, 
and viewers can watch it at their convenience; 

it can be edited if necessary; and it’s a perma-
nent record that can be replayed as often as 
needed. Or you may want to combine the vid-
eo with a live conference: many organisations 
now begin their weekly staff meetings with 
videotaped remarks from the CEO or another 
top executive, often in a different city.

2. Keep size to a minimum 
It has been hypothesised that the probabil-
ity of getting off the subject varies with the 

Managing your
Meetings 

Wolfgang Knüfer
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cube of the number present. In other 
words, there is a very big difference 
between a meeting of 5 people and a 
meeting of 6. That 6th person – the 
one you are unsure of whether to 
invite – is the one who is most likely 
to get you off track. He is not as di-
rectly involved as the others (that’s 
why you were debating inviting him), 
and since he hates to have his time 
wasted, he is the one most likely to 
introduce extraneous subjects into 
the discussion.

In a problem-solving meeting the 
optimum size is from 4 to 7. When 
you get a group as large as 10 or 12, 
efficiency goes out the window: you 
have separate conferences taking 
place at opposite ends of the table, or 
you have 1 or 2 dominant personali-
ties taking over and making speeches 
while the less assertive (but possibly 
more astute) participants clam up.

If it isn’t necessary to have everyone 
there for the entire meeting, structure 
it so that some participants come for 
only a portion or leave early. And 
when you are asked to attend a meet-
ing, get advance permission to leave 
as soon as matters you are involved in 
have been covered.

3. Provide an agenda in advance
Your agenda should indicate what 
you hope to decide, not just what you 
want to discuss. For example, of you 
invite several people to your office to 
“discuss” product lines, you are, in 
effect, asking them to come and chat. 
Consider, instead, the effect of an in-
vitation like this:

TO: F. Braun, J. Dumas, P. Santiago, 
M. Frederikson

Subject: Product lines
I would like to have you or your rep-
resentative attend a one-hour meeting 
in my office on Tuesday at 3 P.M. to 
decide the following regarding product 
lines:

1. Is our product mix becoming too 
complex for efficient marketing?

2. Would significant economies result 
from decreasing the number of 
package sizes?

3. Would the market accept this?
4. If we cut product lines or sizes, 

which ones should be first?

Those receiving such a message will 
come to the meeting knowing exactly 
what information is expected, and 
they are likely to have done some 
thinking and some homework.

One more tip: Consider the format 
of the above agenda. By putting the 
agenda in question form you increase 
interest and provoke thought.  That 
same agenda in traditional format 
would read:
- product mix
- packaging
- market acceptance
- priorities

It would be hard to envision a duller 
agenda than that, whereas the same 
agenda in question form encourages 
responses. So remember, for a meet-
ing at which decision are to be made, 
always put your agenda in question 
form. Questions elicit response. Top-
ics do not.

4. Consider scheduling a stand-up 
meeting or a walking meeting
Many companies have now set aside at 
least one conference room for stand-
up meetings. There are no chairs in the 
room, only a conference table, usually 
raised to elbow height. Such rooms are 
popular because people who sit most 
of the day welcome a chance to do 
some of their work standing. Stand-up 

meetings are livelier and shorter than 
sit-down meetings. 

Another option is to combine a 
meeting and a brisk walk, which 
some executives believe stimulates 
creativity. This isn’t a new idea: ac-
cording to a writer in the Wall Street 
Journal, “Protagoras, who conducted 
a school of practical knowledge in 
the fifth century B.C. in Greece, 
gave seminars while walking with 
his students. Jesus’ admonition that 
those who walked with him would 
see the light plainly describes a pre-
ferred communication method and 
its benefits. Albert Einstein liked to 
walk with colleagues when exploring 
thorny issues of science and moral-
ity, and Harry Truman took a daily 
conversational walk with whichever 
of his guests or advisers could keep 
up with him.”

Some executives now go even further 
and hold meetings while running. 
They say it helps people to relax, gives 
a better perspective, and helps to 
develop a bond that you are not go-
ing to develop sitting across the desk. 
Meeting on the move. It may be an 
idea whose time has come!

Meetings: during
Now that you have taken all the 
preparative steps suggested in the 
preceding section, the meeting itself 
is a piece of cake. Just remember 
three things:

1. Start on time
Starting on time sets the tone for a 
brisk, businesslike meeting. Starting 
late sets the tone for a meeting that 
will ramble from one subject to an-
other with little being accomplished. 
A meeting that starts ten minutes late 
will usually end an hour late. 

I have seen many techniques used 
for dealing with the perennial late-
comer. In some organisations the 
last one to arrive is responsible for 

JAN  2011  I  Business Tianjin          27

Management tips

By putting the agenda 
in question form you 
increase interest and 
provoke thought.  



taking and distributing 
notes of the meeting. 
Sometimes the most 
impor tant  and most 
interesting items are 
put first on the agenda 
to penalise latecomers. 
Secretaries are some-
times given the respon-
sibility of getting their 
bosses to the meeting 
on time.

Any of these ideas may 
work, but there is a sim-
pler way. You don’t need 
to plead, threaten, rep-
rimand, bribe, cajole, or 
punish – just start on time!

The reason people come 
late to meetings is usual-
ly that they have learned 
from experience that the 
meeting is going to start 
late. Let them learn from 
experience that it will 
start on time and that if they are not 
there, they will have to find out what 
they missed.

2. Stay on track
You have taken the trouble to prepare 
an agenda. Use it. Even if you are not 
in charge of the meeting, you can use 
the agenda to stifle the person (and 
there is one in every meeting) who 
wants to get onto extraneous subjects. 
Speak up!

3. Summarise
Before a meeting is adjourned, the 
person who cal led the meeting 
should summarise briefly what has 
been decided and what assignments 
have been made. If he or she fails to 
do so, do it yourself. You will be sur-
prised how many people will reach 
for a pencil and make notes of things 
they have already forgotten.

Meetings: after
Aside from the obvious follow-up 

there is just one thing to do after the 
meeting is over, but it is important 
and is often overlooked: 

Distribute minutes promptly
Perhaps “minutes” is not quite the 
right word. We are not talking about 
formal minutes, which are not neces-
sary in the ordinary problem-solving 
meeting, but rather a memo of con-
firmation, listing as briefly as possible 
what was decided.

To demonstrate the need for a written 
summary, two British psychologists, 
J. Blackburn and E. J. Lindgren, tape-
recorded a discussion at the end of a 
meeting of the Cambridge Psycho-
logical Society. Two weeks later they 
asked the attendees to write down 
whatever they could recall about the 
discussion. The results:

• The average number of points re-
membered by each person was only 
8.4% of those actually recorded

• 42% of the items re-
membered were incor-
rectly remembered – and 
substantially so
• many of the things 
“remembered” were not 
said at all or were said on 
some other occasion!

If you want the decisions 
of your meeting to be 
carried out, you must 
take the trouble to write 
and distribute a record. 
But the briefer the better 
– maybe just a sentence 
or two confirming the 
following:

1. What was decided?
2.  What assignments 
were made?
3. Who is in charge of 
them?
4. When is the deadline 
for action?

-------------------
1、This assumes that the session is for prob-
lem-solving with a give-and-take atmosphere, 
as distinguished from a meeting intended 
merely to impart information, in which case it 
can be as large as needed.

The author:
Wolfgang Knüfer can look back at a success-
ful career as an international manager and 
management consultant. He works as a coach 
with main emphases on leadership, time 
management, sales and communication for a 
variety of companies worldwide. The list of his 
references covers well-known enterprises and 
organizations like IBM in Atlanta, Thyssen-
Krupp in Düsseldorf, Pacific Bell in San Fran-
cisco, Harada in Osaka, Karstadt in Essen and 
Siemens in Tianjin. Wolfgang Knüfer has been 
working for the European Chamber of Com-
merce in Tianjin and makes himself available 
for exclusive seminars on diverse management 
and leadership topics.
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Copyright Protection in China
a guide for European SMEs

Simon Mair, 
Project Manager, 
China IPR SME 
Helpdesk

Copyright is a valuable form of in-
tellectual property that protects a 
creator's exclusive right to control 
who enjoys, uses or copies the 

product of his or her original creative eff ort. 
Nearly all SMEs possess copyrights. For ex-
ample, your business may have created arti-
cles, photographs, drawings, designs, models, 
websites or computer soft ware, which are all 
automatically protected by copyright. Copy-
right protection is granted as soon as a work 
is created, without having to register.  Once 
a work is created, in most cases, you will au-
tomatically enjoy copyright protection in all 
164 member countries of the Berne Conven-
tion for the Protection of Literary and Artis-
tic Works, including in all major economies, 
all European countries and in China. In ad-
dition, voluntary registration is available in 
China to prove ownership.

What kinds of works are protected by 
copyright?
Copyright protects original creative expres-
sions of ideas that exist in a fixed medium 

such as on a piece of paper, on an artist's can-
vas, on an optical disc, or on magnetically re-
cordable media. Copyright protects only the 
expression of an idea, not the idea itself. Ideas 
include thoughts, feelings, procedures, meth-
ods of operation, mathematical concepts, and 
other products of creative and intellectual en-
deavours. For example, your written descrip-
tion in a book about Albert Einstein's Th eory 
of Relativity is protectable by copyright as 
an expression, but the ideas, concepts and 
principles behind Albert Einstein's Th eory of 
Relativity are not.

Traditional types of creative works – such as 
books, music, recordings, plays, films, paint-
ings, sculptures, photographs – enjoy copyright 
protection in China. Other works – such as 
works of choreography, acrobatics, calligraphy, 
quyi (a traditional Chinese performance art 
form), model works, and databases and com-
pilations as to the selection and arrangement 
of content – also enjoy copyright protection 
in China. Th e basic principle of a copyright is 
that the work be original and reproducible.



How long does my copyright 
protection last?
The period of copyright protection 
is generally 50 years from the date 
of creation or publication, or in the 
case of individuals, the lifetime of 
the author plus 50 years.

How is copyright ownership 
determined?
A copyright of a work belongs to its 
creator, or the employer of the author. 
Protected creative acts include those 
intellectual activities that directly re-
sult in the creation of the work. Acts 
of support, such as rendering services 
or material or financial resources, are 
not considered creative acts. For ex-
ample, if you provide only managerial 
support to the creation of a work, you 
will not be considered an author of the 
work. If it is expected that a copyright 
be licenced, transferred or used as an 
in-kind contribution to registered cap-
ital for the establishment of a legal en-
tity in China, you must clearly deter-
mine the ownership of the copyright. 
Without evidence to the contrary, the 
person or entity whose name appears 

on the work is considered the author 
of the work.

Commissioned works
Without an agreement otherwise, the 
copyright of a commissioned work be-
longs to the commissioned party. This 
means that if you commission a third 
party to create a work, you do not own 
the copyright unless a relevant con-
tract states that the copyright belongs 
to you. For example, if software devel-
opment is performed by employees of 
a foreign company's subsidiary in Chi-
na, the subsidiary owns the copyright, 
unless there is an agreement between 
the foreign company and the subsidi-
ary that states otherwise.

In all other cases, your employee 
owns the copyright to the service 
work. Your business, however, enjoys 
preferential rights to use the work 
within your business scope, such 
as preventing your employee for a 
period of two years from licencing 
the work to a third party without 
your consent, or if you give consent, 
obtaining an agreed share of the li-

cencing fee. Employment contracts 
should clearly address who owns the 
copyright to works created by em-
ployees, and provide, where desired, 
that copyrights to works created by 
employees be assigned to the employ-
er in exchange for compensation.

Acquiring the copyright of another
If you are not the author of a work or 
the employer of the creator, you may 
obtain the copyright to the work by 
licence, assignment, succession or by 
other contractual arrangement with 
the copyright holder. The licence or as-
signment agreement is effective upon 
execution and registration is not com-
pulsory, unless the type of work falls 
within the scope of certain restricted 
technologies.

If my work is protected automatically, 
why should I register my copyright?
Registration of copyright is not neces-
sary for obtaining copyright protec-
tion in China, but there is a voluntary 
registration system. Registration is 
strongly recommended in certain cir-
cumstances, such as situations where 

 IPR 
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you expect to licence or enforce the 
copyright-protected work. Although 
the registration certificate does not de-
finitively prove copyright ownership, it 
can save you from extra complications 
if problems arise at a later date.

How do I register my copyright?
Registration of copyright in China is 
administered by the Copyright Protec-
tion Center of China (CPCC).  You 
must complete the copyright registra-
tion application form and mail the 
application materials to CPCC. The 
application should also include sup-
plemental documents such as the iden-
tification documents of the applicant, 
any documents of copyright owner-
ship, samples of the work, and a brief 
description of the work. After receiving 
the application, the CPCC will review 
the application materials, determine the 
application fee, and notify you. Once 
you pay the application fee, you will 
receive a notice of receipt of payment 
and notice of application acceptance. 
The examination of the application 
takes approximately 30 working days to 
complete from the date of acceptance. 
After the successful completion of the 
examination, you will receive a Copy-
right Registration Certificate.

You may apply directly for copyright 
registration or entrust an agent to ap-
ply on your behalf. 

Applications for copyright registra-
tion are within 30 days after the 
CPCC accepts the application or if 
supplemental materials are required, 
within 30 days of receipt of the sup-
plemental materials. Registration 
may be delayed if you do not pay reg-
istration fees within 10 days of receipt 
of the notice for payment. Cost of 
copyright registration can range from 
100 to 2,000 CNY. In addition, there 
may be separate charges for changes, 
amendments, cancellations and addi-
tional certificates. There are no peri-
odic fees for maintaining a copyright 
registration. 

If I discover an infringement of my 
copyright, how can I enforce my 
rights?
The two most common ways to en-
force your copyrights are administra-
tive and judicial routes. First, you need 
to confirm any suspected infringement 
and gather and preserve evidence 
which may be needed at a later stage. 
For example, if suspected infringing 
goods are encountered at a trade show, 
you should attempt to gather business 
cards, take photographs and ask ques-
tions about the source of the goods. 
Where suspected infringement is dis-
covered on the Internet, you need to 
determine the identity of the seller or 
user of the copyrighted work and the 
ISP network on which the infringing 
content is stored. For serious cases, 
you may want to consider hiring a 
lawyer or a private investigator to con-
duct an investigation to confirm the 
infringement, assess the scope of in-
fringement and identify the infringers.

While enforcement for copyright 
protection administered by the Na-
tional Copyright Administration of 
China (NCAC) is often a faster and 
less expensive alternative to judicial 
proceedings, NCAC is not empow-
ered to issue damages. It can howev-
er, order infringers to stop infringe-
ment of copyright, confiscate illegal 
income, confiscate and destroy pi-
rated goods and the equipment and 
materials used to manufacture them, 
and issue fines.

Meanwhile, the People’s Courts hear 
judicial enforcement cases. You may 
request the Court for preliminary or 
permanent injunctions, to preserve evi-
dence of infringement and property of 
the defendant and to order the defend-
ant to destroy any infringing goods or 
instruments of infringement, pay dam-
ages, negate the effects of the infringe-
ment, and make a public apology.

If infringement can be proved with 
reasonable certainty, there is no limit 

on the amount of damages a Court 
can award. If your actual losses or the 
illegal income of the infringer cannot 
be determined, the Court may order 
the defendant to pay compensation 
up to a maximum of approximately 
60,000 EUR.  In most cases, damage 
awards for copyright infringement 
have been relatively low, although 
large damage amounts have occasion-
ally been awarded.

Conclusion
Many SMEs who are not content 
providers (i.e., music producers, pub-
lishers, photographers, etc.) are often 
under the impression that copyright 
protection is irrelevant to their line 
of work. This is simply not true. Your 
website, brochures, product photos, 
video clip introducing the company 
are all copyrighted works and can be 
potentially infringed. 

It is recommended that you voluntar-
ily register your copyright as part of 
a holistic and multi-layered IPR pro-
tection strategy. For example, if your 
company logo is your own creative 
work, it can enjoy double protection 
as both a trademark and a copyright. 
In addition, should you encounter in-
fringement issues, a copyright regis-
tration will save you from extra com-
plications by easily proving you are 
the rightful owner of the copyrighted 
work in dispute and increasing your 
chances of successful copyright en-
forcement actions.
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The China IPR SME Helpdesk is a European Com-
mission funded project that provides free, practical, 
business advice relating to China IPR to European 
SMEs. To learn about any aspect of intellectual 
property rights in China, visit our online portal at 
www.china-iprhelpdesk.eu. For free expert advice 
on China IPR for your business, e-mail your ques-
tions to: enquiries@china-iprhelpdesk.eu. You will 
receive a reply from one of the Helpdesk experts 
within seven working days. The China IPR SME 
Helpdesk is jointly implemented by DEVELOPMENT 
Solutions and the European Union Chamber of 
Commerce in China (EUCCC).
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Latest development in China’s 
foreign investment regimes

In response to the widespread criticism 
from foreign companies operating in 
China over growing protectionism and 
legal nationalism in the country, China 

has recently issued a number of regulations 
to attract and promote foreign investment 
and show to the world that it is still a friendly 
place to do business. On 6 April 2010, the 
State Council of China issued the Several 
Opinions of the State Council on Further Im-
proving the Work of Utilising Foreign Invest-
ment (Guo Fa [2010] No. 9, “the Opinion”), 
mainly aimed to encourage the foreign inves-
tors to invest in environmentally friendly and 
high-tech industries and push more foreign 
investments into the central and western re-
gions of China. Following the release of the 
Opinion, which is fairly general, the National 
Development and Reform Commission 
(NDRC), the State Administration for Indus-
try and Commerce (SAIC), and the Ministry 
of Commerce (MOFCOM) have each issued 
detailed rules to smooth the implementation 
of the Opinion. In this article, we would like 
to give a brief analysis of the changes intro-

duced by these regulations and share with 
you our insights and suggestions. 

1. Salient points of the Opinion
The Opinion has set out several guiding prin-
ciples concerning the better utilisation of for-
eign investment, including directing foreign 
investment into certain encouraged industry 
sectors, guiding more foreign investment into 
the central and western regions, diversifying 
the methods for the utilisation of foreign in-
vestment, and streamlining the relevant regu-
latory framework. The changes introduced by 
the Opinion reflect the Chinese government’s 
wishes to guide foreign-invested enterprises 
(FIEs) to invest in specific industries and bal-
ance regional developments. Such changes 
will, no doubt, have a significant impact on 
the current and future operations of foreign 
investors in China.

1.1 Guidance on revision of two catalogues
Pursuant to the Opinion, the Foreign In-
vestment Industrial Guidance Catalogue 
(amended in 2007, “the Foreign Investment 

Francisco Soler
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Catalogue”) will be 
further amended to 
identify areas where 
foreign investments 
a r e  e n c o u r a g e d , 
such as the high-end 
manufacturing in-
dustry, high and new 
technolog y indus-
try, modern service 
industry as well as 
new energy, energy-
saving and environ-
m e nt a l ly  f r i e n d ly 
industr ies .  At  the 
same time there will 
also be amendments 
to the Foreign Invest-
ment Catalogue to 

set out areas where foreign invest-
ments will be more tightly restricted, 
such as “high pollution, high energy 
consumption and resource depend-
ent” projects and low-level and over-
capacity expansion projects. 

The Opinion further provides that la-
bour-intensive industries that satisfy 
the relevant environment protection 
requirements will still be encouraged 
in the central and western regions of 
China, and the Catalogue for Guid-

ing Foreign Investment in the Domi-
nant Industries of the Central and 
Western Regions (2008, the “Central 
and Western Catalogue”) will be re-
vised accordingly to include labour-
intensive industries. The revision of 
the Central and Western Catalogue is 
expected give incentives to (and put 
pressure on) the FIEs engaging in la-
bour-intensive industries and operat-
ing in the east to move to the central 
and western regions. In addition, the 
Opinion particularly mentions that 
foreign-invested banks are encour-
aged to set up branches and launch 
their business in central and western 
regions.

1.2 Delegation of the approval 
authority for foreign-invested 
projects
According to the Opinion,  the 
threshold for requiring central gov-
ernment approval for a foreign-
invested project falling into the 
encouraged or permitted category 
under the Foreign Investment Cata-
logue will be increased from 100 mil-
lion USD to 300 million USD, unless 
the Catalogue of Investment Projects 
Subject to Verification and Approval 
of the Government requires it to be 

verified and approved by the 
relevant department of the 
State Council. This change 
can be deemed as one of the 
specific measures to echo 
the central government’s 
determination of simplify-
ing the approval procedures. 
In addition,  it  is  clearly 
provided in the Opinion 
that the establishment of 
FIEs engaging in the service 
sector (excluding finance 
and telecommunications 
services) shall be examined 
and approved by the local 

governments in accordance with the 
relevant provisions. However, the 
approval threshold of the central 
government for the foreign-invested 
projects under the restricted cat-
egory will remain at 50 million USD. 

1.3 Diversification of foreign 
capital utilisation
Another notable policy change set 
out in the Opinion is the emphasis 
on promoting the diversification of 
foreign capital utilisation. Specifi-
cally, the Opinion supports A-share 
listed companies taking on domestic 
and foreign strategic investors, en-
courages FIEs to establish venture 
capital enterprises, and encourages 
qualified FIEs to list on the A-share 
market and issue corporate bonds 
and medium term notes to broaden 
their financing channels. In addition, 
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FIEs are encouraged to participate in 
the restructuring of domestic com-
panies by way of equity transaction 
and M&A.

1.4 Detailed policies to benefit 
foreign investors
The Opinion has also set out a 
number of detailed policies to at-
tract foreign investments in certain 
industries and regions:

- Land-use-intensive foreign in-
vestment projects falling into the 
encouraged category under the 
Foreign Investment Catalogue 
should have priority in obtaining 
land use rights, and the granting 
pricing may be as low as 70% of 
the statutory minimum industrial 
land granting price;

- Multinational companies are encour-
aged to set up functional bodies in 
China, including regional head-
quarters, R&D centres, procure-
ment centres, financial management 
centres, settlement centres, cost and 
profit accounting centres and other 
functional institutions in China. 
Before 31 December 2010, quali-
fied foreign-invested R&D centres 
were entitled to an exemption of 
the customs duty, import VAT and 
consumption tax on the relevant 
imported scientific and technologi-
cal development supplies;

- Procedures for the settlement of 
the registered capital in foreign 
exchange will be streamlined;

- Foreign investors keeping a good 

operation record but experienc-
ing temporary financial difficulties 
will be permitted to extend their 
capital contribution term.

2. Package of Implementation Rules
The issuance of the Opinion has 
been followed by a wave of regula-
tory system reforms. The relevant 
state-level government authorities 
have announced a package of imple-
mentation rules amongst which the 
most important are:

2.1 NDRC Circular
The NDRC, which is generally in 
charge of approving foreign invest-
ment projects involving fixed assets 
in various sectors, issued the Cir-
cular on Properly Handling the Del-
egation of Approval Authority over 
Foreign-invested Projects to Lower-
level Authorities on 4 May 2010, 
reiterating that the provincial level 
NDRC has the right to approve the 
foreign-invested projects falling into 
the “encouraged” or “permitted” cat-
egory with a total investment of less 
than 300 million USD. 

2.2 SAIC Circular
The SAIC also promulgated the Sev-
eral Opinions on Fully Making Use of 
the Industry and Commerce Admin-
istrative Functions in Order to Better 
Serve the Development of Foreign-
invested Enterprises on 7 May 2010, 
specifying the relevant policies under 
the Opinion and raising certain de-
tailed policies at the operational level:

- Foreign investors are encouraged 
to establish group companies 

where the parent companies can 
use “group” or “(group)” in their 
names, while their subsidiary 
companies are permitted to use 
the name or abbreviation of the 
name of the group companies in 
their own corporate names;

- The debt-equity conversion, which 
is quite common in domestic com-
pany restructuring, is now clearly 
supported by the SAIC Circular 
and can be used as a method of 
capital increase into the FIEs by 
the foreign investors;

- A wholly foreign-owned enterprise 
or a foreign-controlled enterprise 
which uses the business name of 
the investing enterprise located in 
a foreign country/region may use 
“(China)” in its name, provided 
that its registered capital reaches 
30 million CNY and it engages in 
the modern service industry or 
high-tech industry.

2.3 MOFCOM Circular
Following the promulgation of the 
SAIC Circular, the MOFOCM is-
sued the Circular on Delegating the 
Examination and Approval Power 
for Foreign Investment Projects on 10 
June 2010 to delegate its approval 
power to its local counterparts by 
restating the threshold provided in 
the Opinion. For foreign-invested 
projects that fall into the encouraged 
category and exceed the threshold 
investment under the Opinion, as 
long as there is no need for national 
comprehensive balance, the approval 
power will also rest at the local level.

Legal Assistance



3. Our comments and suggestions
The Opinion, together with the 
package of implementation rules as 
mentioned above, have reflected the 
Chinese government’s efforts to make 
foreign investment easier while guid-
ing foreign investments into the in-
dustries that satisfy China’s develop-
ment requirements, as well as trying 
to push labour-intensive industries 
into the less-developed central and 
western regions of China. 

The delegation of approval for for-
eign-invested projects to the lower 
level of authorities is no doubt one 
of the most remarkable changes pro-
vided by the Opinion, simplifying 
and shortening the approval process. 
The Opinion also emphasises im-
plementing an anti-trust review and 
establishing a security review system 
for M&A by foreign investors, which 
indicates that based on the implica-
tions to the macro-economy and 

national security, China may not 
loosen its control on certain sensi-
tive industries in the near future.

It can be expected that China will 
publish the updated Foreign Invest-
ment Catalogue and Central and 
Western Catalogue in the coming 
months. Certain officials of the 
MOFCOM unofficially disclosed 
that the proposed areas to be opened 
for wholly foreign investment may 
include civil aircraft manufacturing, 
education and medical institutions, 
where foreign investments are cur-
rently limited to joint ventures. For-
eign investors who have an interest 
in those areas should take strategic 
action early.

Although several state-level authori-
ties have issued the implementation 
rules following the Opinion, follow-
up rules still need to be further is-
sued by more authorities to confirm 

the relevant preferential policies 
mentioned in the Opinion, such as 
the tax authority and the land de-
partment. Some local governments 
have begun to amend their local for-
eign investment regulations to adapt 
them to the Opinion and the im-
plementation rules. Those changes 
can, no doubt, significantly impact 
the current operations and future 
investments of foreign investors 
in China, so investors should note 
those changes and make strategic 
adjustments accordingly.

Garrigues has over 13 
yea r s  o f  expe r i ence 
in advising companies 
in  the i r  investments 
in China. The team of 
experienced Western and 
Chinese professionals at Garrigues Shanghai provides 
legal advice to foreign companies on a wide range 
of issues such as incorporation of companies and 
negotiation of joint ventures, commercial contracting, 
M&A, tax, real estate, employment, intellectual 
property, arbitration and infrastructures, as well as to 
Chinese companies with investments abroad.

Legal Assistance
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The massive government-procure-
ment market in China, estimated to 
be worth more than 85 billion USD 
each year, is still largely inaccessible 

to foreign investors and firms. As a result, 
China has been under a barrage of criticism 
from foreign investors and governments 
for alleged “open or implicit discrimination 
against foreign firms, lack of transparency 
and lack of a level playing field”. As much as 
it will have to heed such critical views, China 
will not easily concede ground on such a ma-
jor market, particularly against the backdrop 
of the ongoing global economic slowdown.

China has been a member of World Trade 
Organisation for nearly 10 years, though it 

only applied to join the WTO Government 
Procurement Agreement (GPA) in 2007 and 
that negotiation is yet to be completed. Yet to 
the increasing opposition of the EU and US, 
China’s existing laws favour domestic compa-
nies in government procurement. 

Under the GPA, each member country shall 
treat foreign products and services "no less fa-
vourably" than domestic products and servic-
es, which means no discrimination is allowed 
as is the case under the current Chinese legal 
landscape.

The Government Procurement Law of China 
(GPL), promulgated in 2002, expressly pro-
vides that China’s government agencies and 

THE REFORM OF CHINA’S 
GOVERNMENT PROCUREMENT LAW
New chances for foreign companies

Simon Bai
Winners Law Firm

Policy Explanation
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entities must purchase domestic 
goods, works, and services, except in 
rare circumstances when:

• The required items cannot be ob-
tained within China under "reason-
able commercial terms"; 

• The items to be procured are for use 
abroad; or 

• Otherwise provided for by other 
laws or administrative regulations. 

The same requirement is reiterated 
in Measures on the Administration of 
Tendering and Bidding for Govern-
ment Procurement of Goods and Serv-
ices issued by the Ministry of Finance 
(MOF).

China defends itself that it has its own 
justifications for such practice. As 
one of the major principles of GPL, 
government procurement has been 
used to protect national industries 
– such as small and medium-sized 
enterprises and infant industries – 
and pursue other social and environ-
mental objectives such as developing 
less-developed regions, supporting 
disadvantaged social groups and eth-
nic minority groups, and promoting 
energy-saving and environmentally 
friendly products.

GPL fails to define the term "domes-
tic", leaving it unclear what qualifies 
as "domestic" for procurement pur-
poses. For many years, it has been 
unknown whether products made by 
foreign-invested enterprises in China 
may be considered "domestic" in this 
regard. As a matter of fact, very few 
products by foreign-invested enter-
prises have been approved for gov-
ernment procurement in China.

The Chinese government has since 
2006 adopted a number of administra-
tive decrees, procurement regulations 
and policies to promote via government 
procurement “indigenously innovated 
products”, “energy-saving products” 
and “environment-friendly products”.

In 2006, China introduced the Me-
dium- and Long-Term National Plan 
for Science and Technology Develop-
ment (2006-20), a national policy that 
directs PRC agencies and local pro-
vincial governments to buy products 
listed in certain procurement cata-
logues. In November 2009, the PRC 
Ministry of Science and Technology 
and the MOF jointly announced the 
National Indigenous Innovation Prod-
ucts Accreditation Programme, which 
aims to establish a new nationally 

administered indigenous innovation 
product catalogue. This is alleged by 
the EU, US and other countries to be 
“trade and investment protectionism” 
determined solely by government 
organs paying little regard to interna-
tional standards or practices.

In April the 2007 MOF issued Meas-
ures on Government Procurement of 
Imported Products, which implements 
a “buy national” policy over imported 
products. It states that imported 
products can only be procured with 
the approval of competent authori-
ties in accordance with certain re-
quirements and independent expert 
opinion, and that preference should 
be given to foreign suppliers offering 
transfer of technology.

As for the “energy-saving products” 
and “environment-friendly products”, 
the above-mentioned regulations 
merely mention that preference shall 
be granted to products contained in 
lists to be promulgated by compe-
tent authorities, without specifying 
a margin or any detailed procedure. 
The same provision is seen in Energy 
Saving Law of China (as amended in 
2008), which leaves much to be fur-
ther clarified.

In April 2007, Measure on the Evalu-
ation of Government Procurement of 
Indigenous Innovation Products, issued 
by MOF, provided that indigenously 
innovated products shall be given 
preference at a margin of 5%-10% 
when the price is the sole determining 
factor, and 4%-8% otherwise.

Article 11 of the MOF Measures 
on the Administration of Contract 
on Government Procurement of In-
digenous Innovation Products, also 
issued in April 2007, states, “once 
approved to purchase foreign prod-
ucts, the contract should preferably 
be awarded to the foreign enterprise 
which undertakes to transfer core 
technology.”
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It is believed by many that there has 
been a lack of political momentum by 
China for GPA membership despite 
the potential benefits associated with 
it, such as access to government pro-
curement of other countries. These 
benefits may not outweigh immediate 
costs such as loss of a powerful policy 
tool to pursue industrial, economic 
social and political objectives.

There have, however, been encouraging 
signs for foreign investors in China.

In January 2010 China issued draft 
implementing regulations (DIR) for 
the GPL which define a “domestic” 
product as one “made within China 
and for which domestic manufacturing 
costs exceed a certain percentage of the 
final price”. This encompasses all enter-
prises in China, regardless of foreign 
or Chinese ownership. Yet it does not 
specify a domestic content threshold. 

Article 10 of the DIR defines “domestic 
projects and services” as those that are 
provided by Chinese citizens, legal per-
sons or other organisations. Foreign-
invested enterprises are legal persons 
under Chinese law and should thus be 
treated as domestic entities for the pur-
pose of public procurement.

It is noted that the DIR has dropped 
the most controversial clauses, such as 
insisting that the intellectual property 
of products eligible to be listed on 
government procurement catalogues 
be “totally independent of overseas 
organisations or individuals”.

Due to the complexity of China’s 
government structure, it is not always 
easy to ascertain the line between 
government and state-owned enter-
prises. The DIR does not address this 
issue and fails to clarify whether gov-
ernment procurement also includes 

purchase by state-owned enterprises, 
state-funded non-profit organisa-
tions, hospitals or other non-govern-
mental agencies.

The DIR, as it is now, grants preference 
to domestic products and services un-
less they are 20% more expensive than 
foreign competitors. The US-China 
Business Council suggests that the 
DIR be balanced against the efficient 
use of fiscal funds, potential distortion 
of the market, and consideration for 
quality as well as R&D investment.

No doubt China is keen to protect 
its domestic government procure-
ment market, which remains under 
its exclusive control prior to GPA 
membership. Nonetheless, in light of 
the currency war and growing trade 
surplus with the US, it is not unlikely 
that China, as a quid pro quo, may 
make concessions in government 
procurement. 

And it it is noteworthy that China has 
been increasingly receptive to public 
and international inputs on various leg-
islations and lobbying efforts. Private 
business sectors, trade associations, 
chambers of commerce and foreign 
governments have been successfully 
making marks on China’s legislation 
and policies, and the government 
continues to encourage such activi-
ties. The draft implementing rules for 
GPL (now under the process of elicit-
ing public comments) and China's 
indigenous innovation policies must 
take into account the concerns of 
foreign companies. In the long run, 
foreign competition will improve 
China’s transparency and efficiency of 
public expenditure.

W I N N E R S  h a s 
been recognized 
consecutively as 
"Tianjin Firm of the Year" by two international legal 
journals: Asia Legal Business from 2008-2010, and 
by China Law & Practice from 2009-2010.
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Foreign-invested enterprises are legal persons under 
Chinese law and should thus be treated as domestic 
entities for the purpose of public procurement.



Job Postings

Web Designer
Code: WD110104

JOB DESCRIPTION:
 • Create design prototypes, including graphic design, site navigation, and layout of 
    content, for company websites
 • Build websites using technologies that conform to international standards, and ensure that 

they are universally accessible
 • Maintain and update existing websites when requested by clients
 • Provide training on maintenance and update procedures to clients who choose to take 
    charge of their own websites
WHO WE ARE LOOKING FOR:
 • Bachelor’s degree in graphic design or other discipline related to the primary 
    responsibilities
 • At least 2 years of web design experience, of which a minimum of 1 year producing 
    table-less, XHTML, standards-compliant cross-browser, and gracefully-degrading code, 
    and a minimum of 1 year of experience with DOM scripting and Movable Type   
 • Knowledge of JavaScript, CSS, PHP and dynamic HTML; experience with Adobe 
    Flash, Dreamweaver, and Photoshop   
 • Superior knowledge of current web-design trends and techniques, a strong online 
    portfolio displaying user-centered design, and experience with web database solutions 
    definite assets

INTERNATIONAL
ORGANISATIONS

BASED IN TIANJIN
HAVE THE FOLLOWING

OPEN POSITIONS

If you are interested in any of these positions
 Please send your resume and Code No. to

HR@boxinren.com

Human Resources Supervisor 

Marketing Manager

Finance Manager

Web Designer

Marketing Manager Code: MM110101

JOB DESCRIPTION: 
 • Develop strategy for growth and expansion of current business
 • Maintain and develop relationships with key customers
 • Coordinate and execute planned events 
 • Lead a marketing/sales team
 • Check sales proposals, presentations and contracts, negotiate and close contract with clients
 • Prepare monthly report of activities and goals

WHO WE ARE LOOKING FOR:
 • Bachelor's degree or above, major in marketing or business administration
 • 5 years of marketing/sales experience
 • Ability to meet multiple objectives in an entrepreneurial environment with little supervision
 • Negotiation skills
 • Good interpersonal skills
 • Team-leading experience
 • Proficiency in written and spoken English

JOB DESCRIPTION:
 • Responsible for accounting department
 • Prepare and analyze periodic financial reports
 • Coordinate monthly closing and budget control
 • Handle tax declarations
 • Support all CFO responsibilities
 • Manage cash flow
WHO WE ARE LOOKING FOR:
 • Education in Finance
 • Several years of experience in the financial field 
 • Highly organized
 • A fine eye for details 
 • Good spoken and written English
 • Team player, sense of responsibility

Finance Manager Code: FM110103

JOB DESCRIPTION: 
 • Establish and implement HR policies and projects 
 • Manage the recruitment process
 • Communicate and coordinate internal and external communication
 • Develop a training program that supports the needs of the business and enhances the 

performance of individuals
 • Organize and manage training activities, develop and improve the content of training 

courses, manage and file training results, ensure the effect of training courses on the 
improvement of employees’ actual working ability

 • Develop relationships with agency and arbitration bureau
 • Coordinate with other departments
WHO WE ARE LOOKING FOR:
 • Comprehensive knowledge of HR policies and practices
 • Strong mentoring and counseling skills
 • At least 3 years of experience in a similar position
 • Patient, good at communicating with people at all levels
 • Degree in Human Resources, Business Administration or related discipline
 • Works well under high pressure
 • Good spoken and written Mandarin and English

Human Resource Supervisor Code: HRS110102



Looking Back
top HR trends in the last decade

By Susan Salzbrenner
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We  h a v e  m a d e  i t 
t h rou g h  t h e  f i r s t 
decade of the 21st 
century. For all busi-

ness professionals, these last 10 years 
have been exciting and unpredictable. 
To the expression “the only thing that 
is constant is change”, one might add 
“and the rate of change is increasing”! 
The field of Human Resources has 
seen huge changes in this past decade 
in the way it is managed and evalu-
ated within the organisation. HR pro-
fessionals in the 90s could not foresee 
the rapid changes and transforma-
tions that were ahead of them. The 
increased need for competitiveness 
and lean management made it critical 
for HR to be able to strategically mo-
bilise an organisation.

It is therefore a good time to take a 
closer look at the most important, 
evolving, HR trends of the past 
decade:

Economic influence on HR 
management
The economic downturn in the sec-
ond half of the decade has left no 
one unaffected, and was probably 
the single most influential factor on 
HR management. Unemployment 
stood at 9.8% in November 2010 in 
the US, and several European coun-
tries reached double-digit numbers; 
the unpredictability of maintaining 
a position for a long time or finding 
a job as a graduate has affected a lot 
of employee’s spending habits and 

saving behaviour. The comfort level 
of employees at work has decreased, 
which makes it harder for managers 
to promote change. Even business 
leaders were struggling as they were 
managing in an environment never 
experienced before.  Bonuses or 
raises that were not associated with 
a promotion were rare, while frozen 
salaries and expected, unpaid over-
time was the norm.

Social media
The introduction of online social 
media forever changed recruitment, 
employer branding and network-
ing. The way to find each other for 
networking or jobs has been trans-
formed with the likes of job boards, 
discussion forums, Facebook, Twit-
ter, and LinkedIn. HR professionals 
have to keep up with the new ways 
of interacting and communicating, 
otherwise they will miss out on a 
big pool of talent. But social media 
brings challenges to the work place 
as well. A company has to decide 
whether to monitor the time an 
employee spends online, create a 
blogging and social media policy, 
and decide whether to use online 
candidate background checks in its 
recruitment process. However many 
challenges there are, one thing is 
sure: the power of online media.

Made-to-order work relationships
Made-to-order work arrangements 
have become a dominant force in the 
past decade. Still a rare privilege in 

the 1990s, working from home has 
become a major trend, with broad-
band internet giving access to the 
company’s intranet at home. Flexible 
work hours allow to people address 
work-life balance issues (especially 
for returning mothers), and paid 
time off (consolidated vacation, sick 
and personal time) gives employees 
the freedom to take time when they 
need it. The superficial benefits seem 
to lie with the employee, but there are 
advantages for the employer as well. 
The need to oversee work time has 
diminished, as the focus lies in per-
formance rather than just “showing 
up”. The employees are usually more 
motivated and engaged by the flex-
ibility of their work schedule, and less 
stressed about family and life issues.

Constant availability 
Made-to-order relationships give 
way to the commitment of constant 
availability. Modern tools like wire-
less internet for mobile phones and 
Blackberries mean instant connectiv-
ity, which in return means there is no 
excuse to be unavailable. No genera-
tion has ever been this connected, 
and some employees just do not stop 
working. Obviously, considerations 
for a healthy work-life balance need 
to be taken if the speed of change 
continues to increase.

Technological development
Wikis, webinars and blogs barely 
existed in common language ten 
years ago. Now employees use these 
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t e c h n o l o g i e s  t o 
store information, 
s h a r e  k n o w l e d g e 
and give updates on 
new development. 
The means to work 
virtually have been 
developed and are 
being put to use in 
a l m o s t  a l l  g l o b a l 
companies on a daily 
basis. Obviously cre-
ating a new set of 
problems, the virtual 
environment of today 
requires HR to de-
velop the necessary 
communication skills 
within the organisation to minimise 
“virtual team” disadvantages.

Globalisation, outsourcing, 
off-shoring
The push for new locations has been 
brought about by increased govern-
ment regulations in the home country, 
increased corporate taxation, higher 
wages and fewer incentives. In times 
of globalisation this makes sense, 
because the economic factors in one 
location need not hinder progress. 
Implications to HR professionals, on 
the other hand, are quite serious. Most 
organisations do not localise their HR 
department, which means that a cen-
tral structure (or nowadays, an out-
sourced service center) assesses, hires 
and fires employees. Managing these 
global locations means obeying the lo-
cal law and honouring local customs, 
a challenging business for HR profes-
sionals not familiar with the locations. 
Working within multinational teams 
also brings cross-cultural differences 
to the table, making communication 
and effective teamwork difficult at 
times. These challenges need to be ad-
dressed going forward in order to stay 
competitive in a globalised market.

Performance management
The evaluation of an employee had 
to evolve to reflect a more flexible 

work schedule and working from 
home. Performance management 
h a s  b e c om e  an  i mp or t ant  H R 
trend in the last decade, involving 
performance goal setting (KPIs), 
employee development based on 
t he s e  go a l s ,  and  p e r for m an c e 
evaluation strategies. Rewards and 
salaries have become more linked 
to performance than to mere pres-
ence and overtime work. There-
fore, evaluation of one’s perform-
ance has moved from an annual 
appraisal to a mutually beneficial 
continuous development plan.

Overall, if change is not only cer-
tain but ever-increasing, HR will 
need to keep being resourceful 
and flexible to meet the demands 
of this globalised, modern busi-
ness world.

So, one might ask: what are the 
major challenges for the decade 
to  come? Natural ly,  we cannot 
predict the development of tech-
nolog y,  or  human-machine in-
teraction, for example, but a few 
impulses and ideas can be found 
i n  re c e nt  re s e arc h  c on du c t e d 
around the world. A recent SHRM 
survey of Top US executives noted 
the single most difficult HR chal-
lenge to be “making the most out 

of  t he i r  inves tment  in  human 
capital”. A similar survey, issued 
by The Economist  Intel l igence 
Group, of global company execu-
tives mentioned the two greatest 
challenges: 58% of executives were 
troubled “to provide more f lex-
ibility so employees can achieve 
better work-life balance”, whereas 
47% agreed that “creating an or-
ganisational culture where trust, 
open communication and fairness 
are emphasised and demonstrated 
by leaders” were highly important 
for the next coming 10 years. 

Generally, the push for globalisa-
tion only intensifies. Continued rise 
of emerging markets, the aftermath 
of the global financial crisis, and 
demographic pressures force com-
panies to go global in order to stay 
competitive. This may lead to more 
decentralised, flatter organisations 
in the future, with more responsi-
bility and decision-making power 
for employees lower in the organi-
sational hierarchy.

But as mentioned earlier “the only 
constant in life is change”, so let’s 
embrace our ability to adapt and 
see what trends the new decade 
will bring forward.





Good morning. How may I assist you, sir? 

zǎoshàng hǎo.    yǒu    shénme     kěyǐ    bāngzhù   níndema,     xiānshēng?

May I cash traveler's cheques here? 

wǒ   néng   zài zhè ér   duìxiàn    lǚxíng   zhīpiào    ma?   

I want to cash these 10 traveler's cheques of $100 each, I think that should be enough. Here are my cheques and passport. 

wǒ    xiǎngyào   duìxiàn   zhè   shí zhāng   měi zhāng    yībǎi měiyuán    de     lǚxíng    zhīpiào,   wǒ   rènwéi    yīnggāi     gòuyòng le. 

zhèshì    wǒ de    lǚxíng    zhīpiào   hé     hùzhào.

We will cash it at the present traveler’s cheque buying rate, which we have listed here. 

wǒmen    jiāng   ànzhào    dāngqián   mǎirù   lǚxíng   zhīpiào de   duìhuàn lǜ    duìxiàn,     zhègè   duìhuàn lǜ     wǒmen    yǐ zài   zhèlǐ 

lièchū       le.                 
 
What denomination do you need? 

nín    xūyào   shénme    miàn é     de?

Please give me some 50 or 100 RMB notes, and some small change.

qǐng    gěi    wǒ      yīxiē    wǔshí yuán    huò   yī bǎi yuán   miàn é     de zhǐbì,      háiyào   yīxiē    língqián.

The traveler's cheques charge additional 1.5% of the total amount of purchase as commission. 

lǚxíng   zhīpiào    lìngwài      shōuqǔ     gòumǎi     zǒng é de     bǎi fēn zhī yì diǎn wǔ    zuòwéi     shǒuxùfèi.                                

Please sign the traveler's cheques and fill out this form. 

Qǐng    zài    lǚxíng   zhīpiào  shàng    qiānmíng,    zài    tiánxiě    zhèzhāng    dānzi.

Please countersign on the bottom line.

qǐng    zài   dǐxiàn       shàng   fùqiān.     

You exchanged 1000 USD in total. Here is the cash; commission has been deducted. Please count your money, sir.  

nín    zǒnggòng    huàn      yīqiān   měiyuán.    zhèshì   duìhuàn   de   xiànjīn,    shǒuxùfèi   yǐjīng      kòuchú,    qǐng   qīngdiǎn   yī xià.            

The amount is correct. I really appreciate your help.

jīn é   shì duì       de.     fēicháng    gǎnjī        nín   de   bāngmáng.
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Cash a traveler's cheque
Volume 37

Business Chinese Lesson

good morning

assist/help

to cash

traveler’s cheques

each/per piece 

to be enough

passport

present (adj.)

rate

list

denomination

note



Business Chinese Lesson

If you meet any problems in learning Chinese,  please send us an email at  bizclass@businesstianjin.com 
We’ll do our best to help you.  See you next month.
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small change

additional

charge

purchase

total amount

commission

sign

fill out

bottom line

countersign

exchange

deduct

count

correct

appreciate

help



48          JAN  2011 I  Business Tianjin



JAN  2011  I  Business Tianjin          49



Chamber Report

BenCham – the Benelux Chamber of Commerce in China – strengthens the business, government and 
community ties between Belgium, The Netherlands, Luxembourg and China. With offi ces in Beijing, 
Shanghai and one newly established in the Pearl River Delta, we provide a wide range of services to 
ensure our members' success in China.

YEARLY SPONSORS

BUSINESS DIRECTORY 2010-2011  
We are very proud to offer you the second 
edition of the Benelux Chamber of Commerce 
Business Directory 2010-2011. The Business 
Directory is being sent to all our BenCham 
Members,  both in China and abroad. 
Of course, we don’t forget the Belgian, 
Netherlands, Luxemburg and Chinese offi cials 
who offer their continuous support.

You can buy our Business Directory for a 
mere 600 CNY. The Directory will be your guide through the 
tangles of the Chinese and Benelux business environments.

OUR LINKEDIN FAMILY
All BenCham members are invited to become part of the 
BenCham LinkedIn group.  

To go directly to our member group, please visit:  
www.linkedin.com/groupRegistration?gid=105429.

 PAST EVENTS 

- 2 December 2010: Infl uence without Authority 
- 6 December 2010: ING and sustainable banking in China
-14 December 2010:  From Student to Professional 
-16 December 2010: Member’s Only Christmas Drink 

To keep updated on upcoming and past events, please mail our 
offi ce at offi ce-bj@bencham.org or visit our website 
www.bencham.org. 

 UPCOMING EVENTS 

- 12 January 2011: Empowering your Executive Assistant
- 13 January 2011: New Year's Cocktail
- 21 January 2011: How to manage social risk in China?
- 26 February 2011: BenCham Gala Ball

SPONSORSHIP PACKAGES 2011
BenCham has prepared a new sponsorship package for 2011, 
giving you even more value for your money. Be visible at over 
100 events per year across China. Be connected with fantastic 
projects like CSR and Switch Asia. Be present on our website 
and newsletter and reach our audience of over 5500 contacts 
in Beijing, Shanghai and Pearl River Delta. And of course, 
be present at our fantastic gala ball, attended by prestigious 
Benelux businesspeople.

For more information regarding the sponsorship packages, please 
contact Francis at fdubois@bencham.org. 

BENCHAM GALA BALL 2011
BenCham has started the preparations for its yearly Gala Ball.  
This year BenCham is celebrating its 10-year anniversary. 
Therefore the theme of the gala is: 

The BenCham X Ball
X Years in Business

Every year, BenCham focuses on helping others with our Gala. 
This year, BenCham has decided to support both Handicap 
International and the Special Commune with the proceeds of the 
Gala auction. The BenCham Ball will take place on 25 February 
2011. Please keep an eye on our website for more information. 

If you want to support us, please contact our event manager Den 
at dyeh@bencham.org

MISSION
To strengthen the business, government and community ties 
between the Benelux countries and China by providing a 
dynamic networking platform to our members.

NEW WEBSITE FOR BENCHAM
At BenCham, we are always working hard to improve our 
services to our members. Therefore, we are developing a new 
website and database system. The new website will be very 
user-friendly and will contain new sections only accessible to 
our members. The Business Directory will also be available 
online. The new website is expected to be finished by the 
beginning of 2011.

BENCHAM BEIJING OFFICE 

Rm. 5006 Xinhe Dasha 
Sanyuanli No.14
Shunyuan Street 
Chaoyang District 
Beijing, 100027
Tel: + 86 (0)10 6465 0320 
      / 0985
Fax: +86 (0)10 6465 2080
beijing@bencham.org
www.bencham.org

Tel: + 86 (0)10 6465 0320 
      / 0985
Fax: +86 (0)10 6465 2080
beijing@bencham.org
www.bencham.org 
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Event Review
Dialogue with the Tianjin Government & Tianjin Chapter annual Appreciation Dinner
5:30-8:30PM, Tuesday, December 14 – The Astor Hotel 

By Feng (Andy) Li

More than 100 members of 
the US business community 
and the US and Chinese 
governments came together 
recently for the 1st annual 
Appreciation Dinner hosted 
by AmCham-China, Tianjin 
Chapter. 

AmCham-China President 
Christian Murck opened the 
event by noting, “My fist trip 
to Tianjin was in 1996, and I 
have seen significant changes since then. The American business community appreciates the support from the 
Tianjin government, and hopes we will continue this in the future.”

Vice Mayor Ren XueFeng acknowledged the efforts from both the government and the business community, 
and was pleased by the increasing investment from foreign countries particularly from the US and their contri-
bution to the city’s economic development. 

AmCham-China, Tianjin Chapter EC Chair Michael Hart also emphasized that the American business commu-
nity and Tianjin government have much to gain from cooperation. In addition, he thanked all of the corporate 
sponsors: Deloitte Touche Tohmatsu CPA Ltd., Goodrich Aerospace Technologies (Tianjin) Co., Ltd., Jones 
Lang LaSalle, LDI Tianjin Tianjin MTI International School, and PPG Coatings (Tianjin) Co., Ltd. 

AmCham-China, Tianjin Chapter’s annual Appreciation Dinner gives attendees the chance to celebrate the 
mutually beneficial cooperation between the American business community and Tianjin government. During the 
event we launched a dialogue, which will be held on regular basis, between AmCham-China, Tianjin Chapter’s 
member companies and Tianjin government officials.

AmCham-China Tianjin Chapter

Room 2918, 29F The Exchange Tower 2,189 Nanjing Lu,Heping District
Tel: +86 22 2318 5075   Fax: +86 22 2318 5074

Website: www.amchamchina.org



EVENT REVIEW
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More than a gathering of friends, TICC’s 
Christmas Ball was an evening to celebrate 
family and traditions.  The event held at 
Sheraton Hotel Tianjin on 4 December fea-
tured a live band playing all-time favorites, 
a lucky draw, an exquisite selection of 
wines and a sumptuous buffet. 

Guests sipped wines and beers in be-
tween conversations and laughter. The 
warmth of the night glowed on every-
one’s faces. The festivities proceeded to 
the grand Ballroom where a sumptu-
ous buffet was served. Roasted turkey, 
salmon and potato skins seemed to be 
the favourites of the night. 

Before the feast had begun, the TICC or-
ganisers gave a brief welcoming speech, 
introducing the night’s surprises and giv-
ing thanks to its sponsors: Boxinves, Shera-
ton Hotel Tianjin, The Westin Hotel, and 
International SOS clinic Tianjin and more. 

TICC Christmas 
Ball 2010



54          JAN  2011  I  Business Tianjin

Calendar

MON TUE WED THU

31

3 4 5 6

10 11 12 13

17 18 19 20

25 26 27

JANUARY 2011

19
FEBRUARY 2011

1
8

15
22

2
9

16
23

6
13
20
27

7
14
21
28

4
11
18
25

5
12
19
26

3
10
17
2 4

TICC Beijing Bus Trip
Pickup from: Pizza Hill-Binshui Xi Dao@8am-SHARP 

Wiener Festival Orchestra 
2011 New Year Concert

Tianjin Concert Hall
19:30 
+86 22 2332 0068

4-5 Jan.

TICC Monthly Luncheon
Sheraton Tianjin Hotel

Natural Gas Exploration: Shale 
Gas Drilling Regulations

AmCham-China Conference Center
15:30-18:00 
+86 10 8519 0800
 

China's Retail Loss Prevention 
Survey 2010

AmCham-China Conference Center
15:30-18:00 
+86 10 8519 0800
 

Special Days   

Jan.01    New Years Day

Jan.05    Slight Cold (xiǎo hán)

Jan.11    Laba Rice Porridge Festival (là bā)

Jan.20    Severe Cold (dà hán)

Jan.26    Little New Year (xiǎo nián)

Chinese Media Executives 
Discuss Their Global Initiatives

Hilton Hotel Wangfujing
15:30 - 17:30 
+86 10 5812 8888
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Calendar

TIANJIN & BEIJING EVENTS          
FRI SAT SUN

1 2

7 8 9

14 15 16

21 22 23

28 29 30

25
                                                              TIANJIN & BEIJING EVENTS          

Drama - Rhinoceros in Love
Tianjin Binhu Theatre
19:30 
180/280/480/680/880/1000(680x2)/
800(480x2)CNY
+86 22 2326 3505
14-15 Jan.

Symphonia Vienna 2011 New Year Concert
Tianjin Concert Hall
19:30
+86 22 2332 0068
8-14 Jan. 

Dramas - Two Dogs 
Tianjin Grand Theatre
19:30
100/180/280/380/500(280*2) CNY
400 810 1887

7-8 Jan.

Modern Peking Opera - Taking 
Tiger Mountain

Tianjin Binhu Theatre 
19:30
50/100/180/280/380/480CNY
+86 22 2777 8571, 2730 7780

Children's Play - Snow Kid
New China International Exhibition Center, Beijing

21

Ballet- The Sleeping Beauty from Belarus
Tianjin Grand Theatre
19:30
80/120/180/280/380/480/680CNY
+86 22 2835 1443

Johann Strauss Orchestra & Ballet
Tianjin Jinwan Theatre
19:30
80/120/180/280/380/480/680/880CNY
+86 22 2777 8571, 2730 7780

Opera and Operetta Weimar Germany
Tianjin Concert Hall
19:30
80/120/180/280/380/480/680CNY
+86 22  2332 0068

2-3 Jan.

Yue Opera  - The Butterfly Love
Tianjin Concert Hall
19:30
+86 22 2332 0068
22-23 Jan. 

Central Ethnic Orchestra 
2011 New Year Concert

Tianjin Concert Hall
19:30 
+86 22 2332 0068

Asia Commercial Real Estate Summit
Intercontinental Hotel-Beijing, Beijing

21-22 Jan. 

Wellington College Open Days
The Nursery Building, Wellington College, Tianjin
+86 187 2248 1836
info@wellingtoncollegeintl.cn  
15-16 Jan. 
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Transportation

Selected DOMESTIC FLIGHTS

09:10

13:00

11:55

11:10

07:55

13:50

09:10

13:15

16:00

14:00

15:40

15:00

13:15

15:00

09:00

12:40

11:25

15:30

14:25

12:00

11:55

17:00

14:05

15:00

17:55

15:15

18:55

16:35

18:15

18:50

10:50

14:00

CA1467

8L9976

PN6238

GS7579

MF8138

HU7201

GS7561

MF8377

CZ3125

GS7468

CA1401

FM9291

MF8377

CA1389

FM9134

GS6609

1234567

1234567

1.3.5.7

1234567

1234567

1234567

1.3.5.7

1234567

1...5..

1234567

1234567

1234567

1234567

1234.67

1234567

1234.67

18:20

09:40

08:55

20:10

08:30

08:05

14:55

21:55

18:45

09:00

07:40

22:55

19:05

19:50

12:10

08:20

20:15

12:10

11:15

21:05

12:25

11:00

19:25

23:55

20:45

10:10

12:10

00:45(+1)

23:55

23:20

14:10

09:40

CA1468

8L9975

PN6237

GS7580

MF8137

CZ3133

GS7562

MF8378

CZ3126

GS7467

8L9975

FM9292

MF8378

CA1390

FM9133

CZ6463

ORIGIN DEP ARR Flights No Days

1234567

1234567

1.3.5.7

1234567

1234567

1234567

1.3.5.7

1234567

1...5..

1234567

1234567

1234567

1234567

1234.67

1234567

1.3.5.7

To T ianjin 

Changsha

Fuzhou

Nanjing

Nanning

Hangzhou

Dalian

Guangzhou

Zhengzhou

Sanya

Chengdu

DEP ARR Flight No DaysDEST

Changsha

Fuzhou

Nanjing

Nanning

13:10 15:10 GS6603 1234567 16:00 18:05 GS6604 1234567NingboNingbo

08:35 09:35 GS7575 1234567 10:40 11:40 GS7576 1234567QingdaoQingdao

Sanya

ShanghaiShanghai

11:30 12:45 3U8861 1.3.5.7 13:35 14:55 3U8862 1.3.5.7ShenyangShenyang

16:35 19:40 ZH9936 1234567 12:25 15:40 ZH9935 1234567ShenzhenShenzhen

11:05 12:30 GS6601 1234567 15:55 17:00 GS6602 1234567TaiyuanTaiyuan

Zhengzhou

08:00 09:45 GS6695 1234567 20:10 22:00 GS6696 1234567WuhanWuhan

16:00 21:50 CZ6928 1..4.6. 09:20 15:05 CZ6927 1..4.6.UrumqiUrumqi

14:30 17:05 MF855 1234567 13:45 16:15 MF856 1234567XiamenXiamen

08:10 09:55 GS7465 1234567 15:50 17:25 GS7466 1234567Xi'anXi'an

08:20 09:20 GS7421 1234567 19:20 20:20 GS7422 1234567YantaiYantai

09:20 11:05 CZ6457 .2345.7 11:55 13:25 CZ6458 .2345.7YinchuanYinchuan

09:00 10:25 GS6677 1234567 15:20 16:40 GS6678 1234567YunchengYuncheng

Guangzhou

HaikouHaikou
08:10 12:30 GS7465 1234567 13:10 17:25 GS7466 1234567GuiyangGuiyang

Hangzhou

HarbinHarbin

HuhhotHuhhot

15:20 16:50 GS7463 1.3.5.7 20:10 21:40 GS7464 1.3.5.7HefeiHefei

KunmingKunming

Chengdu

10:55 12:35 GS6571 1234567 13:15 15:05 GS6572 1234567ChangchunChangchun

Dalian

Chongqing Chongqing

14:10 15:15 MU2135 1.3.5.7 15:55 17:05 MU2136 1.3.5.7Chifeng Chifeng

From T ianjin 

(1=Mon, 2=Tue, 3=Wed, 4=Thu, 5=Fri, 6=Sat, 7=Sun)

3U

8L

CA

CZ

FM Shanghai AirlinesSichuan Airlines

Lucky Air

BK Okay Airways

Air China

China Southern Airlines

Airline Code

GS

HO

HU

JD

MU

NS

SC

VD

Shangdong Airlines

Kunpeng Airlines

ZH Shenzhen Airlines

Northeast Airlines

PN West Air

Grand China

Juneyao Airlines

Deer Air

MF Xiamen Airlines

China Eastern Airlines

Hainan Airlines

for more, contact editor@businesstianjin.com



DEP

08:35

ARR

12:00

Flight No 

KA1103

Days

1234567
DEST

Hong Kong

Seoul*

DEP

13:00

ARR

16:10

Flight No 

KA1104

Days

1234567

13:10 15:55 KE806 1234567 10:35 11:30 KE805 1234567

ORIGIN

Hong Kong

13:00 16:50 JL840 1234567Nagoya 09:40 11:50 JL841 1234567Nagoya

15:50 22:15 D7 2613 1.3.567Kuala Lumpur 08:30 14:35 D7 2612 1.3.567Kuala Lumpur

Seoul*

From Tianjin To Tianjin

* Flights from Beijing/Tianjin to Seoul, from Seoul to Beijing/Tianjin provided by Korean Air.
Tianjin-Kuala Lumpur flights provided by AirAsia.
Schedules are subject to government approval and may be changed without prior notice.

LH Lufthansa 

BA British Airways

KL KLM-Royal Dutch Airlines SK Scandinavian Airlines 

AF Air France

AC Air Canada

AY Finnair TG Thai Airways International 

QF Qantas Airways

KE Korean Air 

KA Dragon Air

NH All Nippon Airways

NZ Air New ZealandJL Japan Airlines

SQ Singapore Airlines

CX Cathay Pacific

CA Air China

SU Aeroflot Airlines

UL Sri Lanka Airlines

VN Vietnam Airlines 

LY El Al Airlines

MS Egypt Airlines

HU Hainan Airlines

EY Etihad Airways

ET Ethiopian Airlines

QR Qatar Airways

EK Emirates

CZ China Southern Airlines

D7 Air Asia

Airline Code

17:05

23:05

11:30

11:35

10:00

12:10

16:00

21:20

03:45(+1)

14:50

14:25

13:40

15:15

11:20

TG615

EK307

LH721

AY052

CX347

BA0038

CA985

1234567

1234567

1234567

1234567

1234567

12345.7

1234567

DEP ARR Flight No DaysDEST

Dubai

Frankfurt

Helsinki

Hong Kong

London

Paris 

San Francisco

Bangkok

DEP

10:10

03:50

17:15

18:00

17:00

16:30

13:50

ARR

15:50

14:45

09:30(+1)

07:55(+1)

20:15

10:25(+1)

18:05(+1)

Flight No 

TG614

EK306

LH720

AY051

CX312

BA0039

CA986

Days

1234567

1234567

1234567

1234567

1234567

1234.6.

13:40 17:40 AF125 1234567 18:55 11:45(+1) AF126 1234567

1234567

ORIGIN

Dubai

11:55 15:10 KL0898 1234567Amsterdam 17:40 09:55(+1) KL0897 1234567Amsterdam

Frankfurt

Helsinki

15:30 18:20 VN901 .23.5.7Hanoi 10:05 14:30 VN900 .23.567Hanoi

Hong Kong

23:55 04:35(+1) TK021 1234567Istanbul 23:45 15:00(+1) TK020 1234567Istanbul

London

16:00 22:30 CA971 1.3.567Kuala Lumpur 23:35 05:45(+1) CA972 1.3.567Kuala Lumpur

21:00 16:30 CA983 1234567Los Angeles 00:40 05:30 CA984 1234567Los Angeles

Paris 

San Francisco

00:05 05:20 CA907 .234.67Madrid 11:25 06:10(+1)

13:00 13:30 CA981 1234567New York 15:50 18:20(+1) CA982 1234567New York
13:50 17:45 JL886 1234567Osaka 09:50 12:20 JL885 1234567Osaka

CA908 123.56.Madrid

Bangkok

18:00 22:40 CA947 1.3.56.Delhi 00:10 08:40 CA948 .2.4.67

01:30 05:45 HU491 .2.4.67Brussels 12:30 05:30(+1) HU492 .2.4.67Brussels

Delhi

21:05 07:50(+1) ET605 1.3..6.Addis Ababa 01:20 19:25 ET604 1.3..6.Addis Ababa

00:10

22:00

16:40

11:55

06:40

03:00(+1)

21:00

14:30

SQ801

LY096

JL024

CA901

1234567

.2.4..7

1234567

1234567

Tel Aviv

Ulaanbaatar

Tokyo

Singapore 08:45

21:40

10:30

15:30

14:50

13:30(+1)

13:35

17:35

SQ802

LY095

JL023

CA902

1234567

1.3..6.

1234567

.234567

Tel Aviv

Ulaanbaatar

15:50 10:30 CA991 1234567Vancouver 12:50 16:30(+1) CA992 1234567Vancouver

Tokyo

Singapore

17:00 07:40(+1) CA173 1234567Sydney 21:00 05:50(+1) CA174 1234567Sydney

From Beijing To Beijing

Selected INTERNATIONAL FLIGHTS (1=Mon, 2=Tue, 3=Wed, 4=Thu, 5=Fri, 6=Sat, 7=Sun)
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Transportation

11:45

14:00

21:20

14:40

17:00

00:15(+1)

KE852

KE856

KE854

1234567

1.3.5.7

1234567

Seoul*
09:15

11:40

19:00

10:25

12:50

20:10

KE851

KE855

KE853

1234567

1.3.5.7

1234567

Seoul*

for more, contact editor@businesstianjin.com
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Transportation

TIANJIN-BEIJING AIRPORT Shuttle Bus

TEDA-BEIJING AIRPORT SHUTTLE BUS

Tianjin - Beijing Airport Terminals 2/3
04:00-18:00, runs every 45 minutes
Tian Huan Distance Bus Passenger Station
The junction of Hongqi Lu and Anshan Xi Dao
Tel: +86 1686 8999

Beijing Airport Terminals 2/3 - Tianjin
07:00, 08:00, 09:00 then every 30 minutes until 23:00 
Exit on the 1st floor at Gate 11/Terminal 2 and Gate3/Terminal 3
Tel: +86 10 6455 8718    

TEDA - Beijing Airport Terminals 2/3 
06:30-19:30, runs every hour
1st Avenue, TEDA
Tel: +86 22 6620 5188

Beijing Airport Terminals 2/3 - TEDA
10:00-22:00, runs every hour
Exit on the 1st floor at Gate 11/Terminal 2 and Gate3/Terminal 3
Tel: +86 10 6455 8718    

TRAINS

Train

4493

Departs

13:10

Arrives

16:08

BJ-TJ-TEDA (¥14)
Train

4494

Departs

08:05

Arrives

11:21

TEDA-TJ-BJ (¥14)

Metro line 1  
Metro line 1 is from Liu Yuan station to Shuang Lin station. It crosses 
Beichen, Hongqiao, Nankai, Heping, and Jinnan districts 
¥2-5 depending on distance travelled
06:00-22:00, runs every 10 minutes, 5 minutes during peak hours
Tel: +86 22 6028 6777

METRO TianjinNo. 1 Metro Stops:

Train Tianjin Beijing
C2002 06:25

C2202 06:40

C2004 06:55

C2006 07:10

C2008 07:25

C2010 07:45

C2012 07:55

C2014 08:20

C2016 08:35

C2018 08:45

C2020 09:20

C2022 09:30

C2024 09:55

C2026 10:05

C2028 10:30

C2030 10:40

C2032 10:50

C2034 11:10

C2036 11:35

C2038 12:00

C2040 12:30

C2206 13:30
C2044 13:50

C2046 14:00

C2048 14:25

C2050 14:50

C2052 15:05

C2054 15:20

C2056 15:35

C2058 15:55

C2208 16:30

C2062 16:45

C2064 17:05

C2066 17:15

C2210 18:15

C2070 18:30

C2072 18:40

C2074 19:00

C2076 19:10

C2078 19:20

C2080 19:45

C2082 20:35

06:55

07:15

07:25

07:40

07:55

08:15

08:25

08:50

09:05

09:15

C2272 08:55 09:25

09:50

10:00

10:25

10:35

11:00

11:10

11:20

11:40

12:05

12:30

13:00

14:05

C2042 13:20 13:50

14:20

14:30

14:55

15:20

15:35

15:50

16:05

16:25

17:05

C2060 16:20 16:50

17:15

17:35

17:45

18:50

19:00

19:10

19:30

19:40

19:50

20:15

21:05

 

 

 

 

 

 

C2068 17:45 18:15 

C2001 06:35

C2003 07:00

C2007 07:30

C2009 07:45

C2013 08:10

C2019 09:30

C2021 09:40

C2023 09:55

C2025 10:05

C2029 10:55

C2031 11:30

C2033 11:45

C2035 11:55

C2037 12:15

C2039 13:15
C2041 13:40

C2043 13:50

C2045 14:10

C2047 14:45

C2049 15:00

C2051 15:10

C2053 15:20

C2055 16:20

C2057 16:30

C2061 16:55

C2063 17:25

C2065 17:40

C2067 17:50

C2069 18:00

C2071 18:20

C2073 19:05

C2075 19:15

C2077 19:40

C2079 19:50

C2081 20:05

07:05

07:30

08:00

08:15

08:40

10:00

10:10

10:25

10:35

11:25

12:00

12:15

12:25

12:45

C2205 12:55 13:30

13:45
14:10

14:20

14:40

15:15

15:30

15:40

15:50

C2207 15:40 16:15

16:50

17:00

17:20

17:55

18:40

18:20

18:30

18:50

C2209 18:30 19:05
19:35

19:45

20:10

20:20

20:35

 

 

 

 

 

 

Train Beijing Tianjin

C2084 21:15

C2086 21:25

C2088 21:35

C2090 21:55

C2094 22:45

21:45

21:55

22:05

22:25

23:15

C2212 21:00 21:35 C2281 20:25

C2211 21:15

C2085 21:40

C2087 22:20

C2089 22:30

C2093 23:00

20:55

21:50

C2083 20:45 21:15

22:10

22:50

23:00

23:30

 

BULLET (C) TRAIN
TJ ~ BJ (¥58 - ¥69) BJ ~ TJ (¥58 - ¥69)

14.Dong Hai Lu

1.Zhong Shan Men

2.Yi Hao Qiao 3.Er Hao Qiao 4.Xin Li Zhen 5.Dong Li

7.Jun Liang Cheng8.Steel Tube Corporation9.Hu Jia Yuan10.Tang Gu

11.TEDA 12.Citizen Plaza 13.Convention Center

6.Xiao Dong Zhuang

LIGHT RAIL
TJ - BINHAI (¥6) 

Train

Zhong Shan Men

(TJ - Binhai) ¥6

First: 06:30

Last: 21:00

Dong Hai Lu

(Binhai - TJ) ¥6

First: 06:30

Last: 21:00

Time

06:00 - 06:45

06:45 - 07:54

07:54 - 11:00

11:00 - 15:58

15:58 - 18:15

18:15 - 21:00

06:00 - 07:00

07:00 - 08:17

08:17 - 10:05

10:05 - 15:05

15:05 - 17:02

17:02 - 17:58

17:58 - 18:30

Freq (min)

15

5 - 8

10 - 12

15

10 - 13

15

15

8 - 10

11 - 13

15

10 - 12

5 - 8

10 - 12

Time

06:00 - 07:00

07:00 - 08:00

08:00 - 10:55

10:55 - 15:17

15:17 - 17:25

17:25 - 21:00

06:00 - 07:00

07:00 - 10:50

10:50 - 12:20

12:20 - 14:32

14:32 - 17:40

17:40 - 18:30

18:30 - 21:00

Freq (min)

15

12

8 - 10

12 - 15

8 - 10

12 - 15

15

10 - 12

15

12

8 - 10

12 - 13

15

Monday - Friday Saturday - Sunday

18:30 - 21:00 15 — —

Stops:

TG ~ BJ ( 70- 118) BJ ~ TG ( 70- 118)

Wuqing ~ BJ BJ ~ Wuqing

Train Tanggu Beijing Train Beijing Tanggu
C2272 08:29 09:25 C2271 07:20 08:14

C2274 12:14 13:10 C2273 10:45 11:39

C2292 09:29 10:25 C2291 08:05 08:59

C2276 13:44 14:40
  

C2275 12:35
 

13:29

C2286 15:45
 

16:43
  

C2285 14:30
 

15:25

C2294 16:34 17:30 C2293 15:20 16:14
C2296 17:09 18:05

  
C2295 15:55

 
16:49

C2278 18:14
 

19:10
  

C2277 16:55
 

17:49

C2298 19:24 20:20 C2297 17:55 18:49
C2280 19:59 20:55

  
C2279 18:50

 
19:44

C2282 21:39
 

22:35
  

C2281 20:25
 

21:19

Train Wuqing Beijing Train Beijing Wuqing
C2202 06:52 07:15 C2201 06:45 07:05
C2232 08:12 08:35 C2203 08:15 08:35

C2204 08:32 08:55
  

C2205 08:40
 

09:00

C2206 09:32
 

09:55
  

C2207 09:10
 

09:30

C2208 10:47 11:10
 
  

C2209 09:50 10:10

C2210 11:42 12:05 C2211 11:25 11:45
C2212 13:22 13:45 C2213 13:40 14:00
C2214 14:32 14:55 C2223 13:45 14:05

C2234 15:37 16:00
C2216 15:47 16:10

  

C2231 14:50
 

15:10

C2218 16:27
 

16:50
  

C2215 16:15
 

16:35

C2224 17:42 18:05
 
  

C2217 17:20 17:40

C2220 17:52 18:15

C2219 18:25 18:45

C2222 20:07 20:30

C2221 19:45 20:05

C2233 20:15 20:35

Liu Yuan

1.Xi Heng Di 2.Ben Xi Lu 3.Qin Jian Dao 4.Hong Hu Li

8.Hai Guang Si9.An Shan Dao10.Ying Kou Dao11.Xiao Bai Lou12.Xia Wa Fang

13.Nan Lou 14.Tu Cheng 15.Chen Tang Zhuang 16.Fu Xing Men 17.Hua Shan Dao

18.Cai Jing Da Xue (Tianjin Univ. of Finance & Economics)

7.Er Wei Lu

5.Xi Bei Jiao 6.Xi Nan Jiao

Shuang Lin

C2027 10:15 10:45

C2203 10:30 11:05

C2017 09:10 09:40

C2204 10:15 10:50

C2282 22:05 22:35

C2092 22:15 22:45

C2005 07:10 07:40

C2271 07:20 07:50

C2011 08:00 08:30

C2015 08:45 09:15

C2201 08:55 09:30

C2059 16:40 17:10

¥70 one way

¥80 one way
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China Station
2F, Radisson Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District 
Tel: +86 22 2457 8888

Ding Tai Fung 
No. 18, the junction of 
Zi Jin Shan Lu and Binshui Dao 
Hexi District
Tel: +86 22 2813 8138

Fortune Restaurant
2F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao  
Airport Industrial Park 
Tel: +86 22 5867 8888 ext. 2355

Fountain Lounge
Hyatt Regency Jing Jin City 
Resort & Spa
No. 8, Zhujiang Da Dao 
Zhouliang Zhuang, Baodi District 
Tel: +86 22 5921 1234

Shui An
1F, The Astor Hotel Tianjin
No. 33, Tai’er Zhuang Lu
Heping District
Tel: +86 22 2331 1688 ext. 8920

Tao Li Chinese Restaurant 
6F, Hotel Nikko Tianjin
No. 189, Nanjing Lu, Heping District
Tel: +86 22 8319 8888 ext. 3561

Zen5es
4F, The Westin Tianjin
No. 101, Nanjing Lu
Heping District
Tel: +86 22 2389 0088

Alibaba Indian Restaurant & Bar
2F, Sports Hotel 
No. 90, Weijin Nan Lu, Nankai District 
Tel: +86 22 2391 6368

Chateau35 Wine Bar & Bistro
Opposite 79, Changde Dao 
(Between Kunming Lu and Yunnan Lu)
Heping District
Tel: +86 151 2251 1218  

www.chateau35.com

Glass House
Hyatt Regency Jing Jin City 
Resort & Spa
No. 8, Zhujiang Da Dao
Zhouliang Zhuang, Baodi District 
Tel: +86 22 5921 1234

La Seine 
No. 50, Tianjin Italian Style Town
Ziyou Dao, Hebei District
Tel: +86 22 2446 0388

Paelleta Spain
No. 50-52, Kaifeng Dao
Xiao Bai Lou (1902 Street)
Hexi District
Tel: +86 22 2311 0081

Pan Shan Grill & Wine
2F, Main Building
Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District 
Tel: +86 22 2731 3388 ext.1820

Prego
3F, The Westin Tianjin
No. 101, Nanjing Lu
Heping District
Tel: +86 22 2389 0088

Seasonal Tastes
1F, The Westin 
Tianjin, no. 101 
Nanjing Lu 

Heping District
Tel: +86 22 2389 0088

Spectrum All-Day Dining
7F, Hotel Nikko Tianjin
No. 189, Nanjing Lu, Heping District
Tel: +86 22 8319 8888 ext. 3570

Terrace Cafe
1F, Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District
Tel: +86 22 2731 3388

Venezia Club
No. 48, Tianjin Italian Style Town
Ziyou Dao, Hebei District
Tel: +86 22 8761 3413

Wyndsong Restaurant
1F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao
Airport Industrial Park 
Tel:  +86 22 5867 8888 ext. 2333

JV'S Bar
1F, Main Building, Sheraton Hotel 
Tianjin
Zi Jin Shan Lu, Hexi District
Tel: +86 22 2731 3388 ext. 1845

Bawarchi Indian Restaurant
No. 69, bldg. B, Shang Gu
Tianta Lu, Nankai District
Tel: +86 22 2341 2786

Kasumi
1F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao
Airport Industrial Park 
Tel: +86 22 5867 8888 ext. 2322

Kushi Grill
2F, Radisson Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District 
Tel: +86 22 2457 8888

Seitaro
Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District 
Tel: +86 22 2731 0909

YY Beer House
(Behind International Building)
No. 3, Aomen Lu, Heping District
Tel: +86 22 2339 9634

1863 the Dining Room
1F, The Astor Hotel Tianjin
No. 33, Tai’er Zhuang Lu
Heping District
Tel: +86 22 2331 1688 ext. 8918

Café@66
1F, Radisson Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District 
Tel: +86 22 2457 8888

Café Majestic
1F, The Astor Hotel Tianjin
No. 33, Tai’er Zhuang Lu
Heping District
Tel: +86 22 2331 1688 ext. 8910

Chinese

Indian

Japanese

Thai

Western 

TIANJIN

Bars
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O’Hara’s
1F, The Astor Hotel Tianjin
No. 33, Tai’er Zhuang Lu
Heping District
Tel: +86 22 2331 1688 ext. 8919

Qba Bar
2F, The Westin Tianjin
No. 101, Nanjing Lu 
Heping District
Tel: +86 22 2389 0088

ICCO (International Committee 
for Chinese Orphans)

ICCO is a volunteer organization 
dedicated to improving the lives of 
Tianjin’s disabled orphans.
iccosecretary@gmail.com
www.tjicco.org

Tianjin Toastmasters Club
The club helps men and women 
learn and practice the arts of public 
speaking, listening, and leadership 
in a friendly social environment.
victorwangwq@yahoo.com.cn

TICC (Tianjin International 
Community Center)

Association and meeting place 
for foreign passport holders and 
their families in Tianjin. Organize 
monthly coffee mornings, 
luncheons and social/fundraising 
events, supporting local charities.
ticc_09@hotmail.com
tianjin.weebly.com

Agricultural Development Bank 
Tianjin Branch
FF, bldg. B, no. 139, Nanjing Lu
Heping District
Tel: +86 22 2711 5744

Bank of China, Tianjin Branch
No. 80, Jiefang Bei Lu
Heping District
Tel: +86 22 2710 2001

Bank of East Asia (BEA)
Bldg. G, Rome Gardens
No. 47, Youyi Bei Lu, Hexi District
Tel: +86 22 2332 1662

China Bohai Bank
Bldg. 1, Magnetic Capital
Binshui Xi Dao, Nankai District
Tel: +86 22 5839 1358

Citibank
18F, The Exchange
No. 189, Nanjing Lu, Heping District
Tel: +86 22 8319 1988 ext. 73812

HSBC, Tianjin Branch
Ocean Shipping Plaza
No. 1, Haihe Dong Lu
Hebei District
Tel: +86 22 5858 8888

United Overseas Bank (China), 
Limited Tianjin Branch
The Emperor Palace, no. 236-238
Hebei Lu, Heping District
Tel: +86 22 2339 3688

Woori Bank
Bldg. 1, Magnetic Capital
Binshui Xi Dao, Nankai District
Tel: +86 22 2338 8008

Porsche Center Tianjin
No. 59, Qiche Yuan Zhong Lu 
Airport Industrial Park
Tel: +86 22 2435 9911

European Chamber, Tianjin 
Chapter 
Room15A17, Suite 17, Magnetic Plaza
Binshui Xi Dao, Nankai District
Tel: +86 22 5838 7993

German Business Circle Tianjin 
Deutscher Unternehmerkreis 
Tianjin, DUT
Offi ce 803, Huake Center
No. 3, Kaihua Dao, Huayuan 
Industrial Area, Nankai District
Tel: +86 22 8371 7855

German Chamber of 
Commerce, Tianjin Offi ce
No. 3, Yuliang Lu, Nankai District
Tel: +86 22 2301 1709 

The American Chamber of 
Commerce, Tianjin Chapter
Room 2918, 27-29F, bldg. B
The Exchange
No. 189, Nanjing Lu, Heping District
Tel: +86 22 2318 5075

Tianjin Japanese Association
Room 607, International Building
No. 75, Nanjing Lu, Heping District
Tel: +86 22 2313 2522

Tianjin Korean Chamber of 
Commerce & Industry
1F, Feng Lin Hotel
No. 6, Binshui Xi Dao
Nankai District
Tel: +86 22 2395 7991

International Schools
Cathay Future World Children’s 
Painting Gallery
No. 3, Ti Yuan Bei
Huanhu Zhong Lu, Hexi District
Tel: +86 22 2351 6670

International Musical School of 
Tianjin Concert Hall
No. 88, Jianshe Lu, Heping District
Tel: +86 22 2332 0068 ext. 6010

International School of Tianjin
Weishan Lu, Jinnan District
Tel: +86 22 2859 2001

Tianjin International School
No. 1, Meiyuan Lu, Huayuan 
Industrial Area, Nankai District
Tel: +86 22 8371 0900

Tianjin Rego International 
School
No. 38, Huandao Xi Lu
Meijiang Nan, Hexi District 
Tel: +86 22 8816 1180

Wellington College 
International Tianjin
No. 1, Yide Dao, Hongqiao District 

Kindergartens
Hopeland International 
Kindergarten & Day Care 
Center
No. 46, Xiaguang Dao 
Weijin Nan Lu, Nankai District
Tel: +86 22 2392 3803

Primary Schools
Tianjin Primary School
No. 977, Dagu Nan Lu, Hexi District
Tel: +86 22 8832 0569

Tianjin Zhongshan Primary 
School
No. 1, Ti Yuan Bei, Huanhu Zhong 
Dao, Hexi District
Tel: +86 22 2335 8273

Car Dealers

Chambers

Education
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Tianjin Offi ce:
Unit 2901 - 104
The Exchange Tower 2 
No.189, Nanjing Lu
Heping District
Tel: +86 22 2318 5056 
Fax: +86 22 2318 5001
E-mail: tianjin@lehmanbrown.com

Beijing Offi ce:
6/F, Dongwai Diplomatic Building 
No. 23, Dongzhimenwai Dajie
Beijing
Tel: +86 10 8532 1720 
Fax: +86 10 85322746 
E-mail: beijing@lehmanbrown.com

Shanghai Offi ce:
Room 1501 & 1504, WanTai 
International Building, 
No.480, North Urumqi Lu
Jing An District
Tel: +86 21 6249 0055
Fax: +86 21 6288 1636
E-mail: shanghai@lehmanbrown.com

Accounting



Somerset Olympic Tower Tianjin
No. 126, Chengdu Dao
Heping District
Tel: +86 22 2335 5888

Somerset Youyi Tianjin
No. 35, Youyi Lu, Hexi District
Tel: +86 22 2810 7888

Somerset International 
Building Tianjin
No, 75, Nanjing Lu 
Heping District
Tel: +86 22 2330 6666

TEDA International Club Tianjin
No. 7, Fukang Lu, Nankai District
Tel: +86 22 5869 5555

The Lakeview, Tianjin-Marriott 
Executive Apartments
No. 16, Binshui Dao, Hexi District
Tel: +86 22 5822 3322

Tianjin Centre Residences
No. 219, Nanjing Lu, Heping District
Tel: +86 22 5868 2888

LOGISTICSTIANJIN can provide 
a full range of LOGISTICS 
SERVICES: 
▪ Import and Export shipments
▪ Pick up/deliver shipments and 

documents
▪ Inland container transportation
▪ Customs clearance
▪ Inspection and quarantine 

declaration
▪ Warehousing in bonded zones
For further details, please send 
e-mail to 
service@logisticstianjin.com

TIANJINPRINT is a 24-HOURS 
professional printing service 
provider. Provides the highest level 
of service by employing the most 
advanced equipment, superior 
customer service, and excellent 

The Westin Tianjin
No. 101, Nanjing Lu, Heping District
Tel: +86 22 2389 0088

Tian Bao International Hotel 
No. 368, Jingmen Da Dao
Baoshui District 
Tel: +86 22 2576 1588

Tianjin Saixiang Hotel
No. 8, Meiyuan Lu, Huayuan 
Industrial Area, Nankai District
Tel: +86 22 2376 8888

Best Western Byronn Hotel 
Tianjin
No. 90, Xi’er Dao
Airport Industrial Park
Tel: +86 22 8486 0000 

Dickson Hotel
No. 18, Binshui Dao, Hexi District
Tel: +86 22 2836 4888

Jinbin International Hotel
No. 135, Anshan Dao
Heping District 
Tel: +86 22 8331 1818

Astor Apartment
No. 32, Tai’er Zhuang Lu
Heping District
Tel: +86 22 2303 2888

Crystal Palace Hotel Apartment
No. 28, Youyi Lu, Hexi District
Tel: +86 22 2835 6666

Modena Residence Heping 
Tianjn   
No. 37 Xining Dao, Heping District 
Tel: +86 22 2781 2288  

Sheraton Apartment
Zi Jin Shan Lu, Hexi District
Tel: +86 22 2731 3388

Golden Ocean Hotel
No. 338, Nanjing Lu, Nankai District
Tel: +86 22 2746 6666

Holiday Inn Tianjin Riverside
Phoenix Shopping Mall
Haihe Dong Lu, Hebei District
Tel: +86 22 2627 8888

Hotel Nikko Tianjin
No. 189, Nanjing Lu, Heping District
Tel: +86 22 8319 8888

Hyatt Regency Jing Jin City 
Resort & Spa
No. 8, Zhujiang Da Dao
Zhouliang Zhuang, Baodi District
Tel: +86 22 5921 1234

Radisson Plaza Hotel Tianjin
No. 66, Xinkai Lu, Hedong District
Tel: +86 22 2457 8888

Raffl es Tianjin 
No. 219, Nanjing Lu 
Heping District
Tel: +86 22 2321 5888

Renaissance Tianjin Hotel
No. 105, Jianshe Lu, Heping District 
Tel: +86 22 2302 6888

Renaissance Tianjin Lakeview 
Hotel
No. 16, Binshui Dao, Hexi District
Tel: +86 22 5822 3388

Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District
Tel: +86 22 2731 3388

TEDA International Club Tianjin
No. 7, Fukang Lu, Nankai District 
Tel: +86 22 5869 5555

The Astor Hotel Tianjin
A Luxury Collection 
Hotel
No. 33, Tai’er Zhuang 
Lu, Heping District
Tel: +86 22 2331 1688 

Universities
German Language Centre 
Tianjin Foreign Studies 
University
Bldg. 3, Tianjin Foreign Studies 
University
No. 177, Machang Dao
Hexi District
Tel: +86 22 2326 5642

Nankai University
No. 94, Weijin Lu, Nankai District
Tel: +86 22 2350 1583

Raffl es Design Institute, Tianjin
Block H, no. 28, Jinjing Lu
Xiqing District 
Tel: 400 688 7300

InterMediaChina is 
Tianjin’s premiere 
event planning 
company. We will 

pinpoint the features that can 
make your event a success and 
ensure that your target audience is 
reached through superb advertising 
and promotion. 
Also arrange the following: 
• Budgeting
• Selecting and reserving the event 

site
• Transportation and parking
To set up an event with 
InterMediaChina, please send 
e-mail to gm@intermediachina.com

Tianjin International Exhibition 
Center
No. 32, Youyi Lu, Hexi District 
Tel: +86 22 2801 2988

Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao
Airport Industrial Park 
Tel: +86 22 5867 8888

Golden Crown Hotel
No. 18, Nanjing Lu, Hexi District
Tel: +86 22 2303 8866

Event Planning

Exhibition Centre

Hotels

Hotels & Apartments

Printing Material

Apartments Logistics

Hotels
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Golf Clinic/LAB/Golf Fitness/
Pro Shop/Golf Club Coupons
B2, no. 92-1, Huaqiao Building
Nanjing Lu, Heping District 
Tel: +86 22 2392 1936   

Powerhouse Gym
Binjiang Shopping Center, Kaifeng Dao
Xiao Bai Lou (1902 Street)
Hexi District 
Tel: +86 22 2302 2008

Sheraton Hotel Fitness Center
Inside Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District
Tel: +86 22 2731 3388 ext. 2228

Westin Workout
5F, The Westin Tianjin
No. 101, Nanjing Lu, Heping District
Tel: +86 22 2389 0088

Swimming Pool by Westin
5F, The Westin Tianjin
No.101, Nanjing Lu, Heping District
Tel: +86 22 2389 0088

Vista Clinic
B29, Beijing Kerry Center
No. 1, Guanghua Lu
Chaoyang District, Beijing
Tel: +86 10 8529 6618

Hexi District
Tel: +86 22 2330 0706

Tianjin Children’s Hospital
No. 225, Machang Dao
Hexi District
Tel: +86 22 2351 85305

Tianjin First Central Hospital
No. 24, Fukang Lu, Nankai District
Tel: +86 22 2362 6249

Tianjin International SOS Clinic
1F, Sheraton Hotel
Zi Jin Shan Lu, Hexi District
Tel: +86 22 2352 0143

Aroma (Tianjin) Golf Club
Green base, Guangang Senlin Park 
Dagang District
Tel: +86 22 6328 5000

Regal Rivera Golf Club
Jingjin New Town
No. 1, Zhujiang Nan Lu, Baodi District
Tel: +86 22 2966 9266

Tianjin International Hot Spring 
Golf Club
No. 5, Zhongxin Da Dao
Airport Industrial Park 
Tel: +86 22 2489 0391

Tianjin Pearl Beach
International Golf Country Club
Yingcheng Hu, Hangu District
Tel: +86 22 6720 1818

Yang Liu Qing Golf Club
(Overpass the northern bridge)
Yijing Lu, Yang Liu Qing Zhen 
Xiqing District
Tel: +86 22 2792 2792

Tianjin’s 
travel agency 
specializing in 

tourism for foreigners
Tel: +86 159 2200 0555
E-mail:info@thestarstravel.com

Tianjin China International 
Travel Service
No. 22, Youyi Lu, Hexi District
Tel: +86 22 2810 9123

Tianjin China Travel Service
No. 16, Pingshan Dao, Hexi District
Tel: +86 22 2430 1330

Dikara Spa
4F, Radisson Plaza Hotel Tianjin
No. 66, Xinkai Lu, Hedong District
Tel: +86 22 2457 8888 ext. 3910

Heavenly Spa by Westin
6F, The Westin Tianjin
No.101, Nanjing Lu, Heping District 
Tel: +86 22 2389 0088

Oasis SPA at Sheraton
1F, Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District
Tel: +86 22 2731 3388 ext. 2227

Aichi International Dental 
Center
4F, Huaju Department Store
No. 72-74, Xikang Lu, Heping 
District
Tel: +86 22 8568 5606

Tianjin Dental Hospital 
No. 75, Dagu Lu, Heping District
Tel: +86 22 2711 9191

Binhu Hospital of Chinese 
Traditional Medicine
(Next to IG Supermarket)
Huanhu Nan Li, Ti Yuan Bei 

quality control systems, to ensure 
that customers receive the highest 
quality products and services. 
Print, including design, prepress, 
finishing, binding and inserting.
For projects or inquiries, please 
send e-mail 
to info@tianjinprint.com

PROMOTIANJIN is a traditional 
promotional products agency 
serving major corporations and non-
profit agencies since 1998. Based in 
Tianjin, it has been actively serving 
accounts in financial services, health 
care, media, non-profit, advertising, 
cultural affairs and home and 
industrial furnishings fields. Main 
clients are organizations of all sizes 
throughout China and abroad.
For further details, please send 
e-mail to 
gm@promotianjin.com

E-SMART Relocation 
Consultants Co., Ltd.  
19B, Tower 2, Zijin Garden
No.15, Binshui Dao, Hexi District
Tel: +86 22 2836 0997

LC Relocation C21
Office 708, Galaxy Mansion
No. 68, Yuexiu Lu, Hexi District
Tel: +86 138 2099 1956

Royal Relocation Consultants 
20B, bldg. 2, Zi Jin Garden 
No. 15, Binshui Dao, Hexi District 
Tel: +86 22 2813 6943 

CAR/BUS 
Rental Services 
in Tianjin and 
Beijing with 

reasonable rates.
To make a reservation or enquiry, 
please send e-mail to 
info@chinabustravel.com or call 
+86 135 0207 0987

The Executive 
Centre
29F, bldg. 2, 
The Exchange

No. 189, Nanjing Lu, Heping District
Tel: +86 22 2318 5000

Golf Clubs

Gyms

BEIJING

Swimming Pools

Clinic

Golf Studios

Serviced Office

 Spas

Rentals

Real Estate & Relocation

Promotional Products

Dental Clinics

Hospitals
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Brasserie Restaurant
Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
Tel: +86 22 6621 8888 ext. 3711

Feast All Day Dining Restaurant

1F, Sheraton Tianjin Binhai Hotel
No. 50, 2nd Avenue, TEDA
Tel: +86 6528 8888 ext. 6210

Parrot Restaurant & Bar
No. 88, Huanghai Lu, TEDA
Tel: +86 22 6620 1663

Dublin Irish Pub
No. 137, 3rd Avenue, TEDA
Tel: +86 22 6629 2963

Happy Soho Live Music & Dance Bar
(Opposite of Central Hotel)
No. 16, Fortune Plaza
Third Avenue, TEDA
Tel: +86 22 2532 2078

Tianjin TEDA Chamber of 
Commerce/International 
Chambers of Commerce
A-2, Investment Service Center
No. 19, Hongda Jie, TEDA
Tel: +86 22 2520 1071

International Schools
TEDA International School
No. 72, 3rd Avenue, TEDA
Tel: +86 22 6622 6158 

Tianjin TEDA Maple Leaf 
International School
No. 71, 3rd Avenue, TEDA
Tel: +86 22 6622 6888

Kindergartens
Gymboree Play & Music
2F, bldg. 1, Golden Street Center
Zhongxin Bei Lu, Tanggu District
Tel: +86 22 6636 7699

Tianjin Binhai International 
Convention & Exhibition Center
5th Avenue, TEDA
Tel: +86 22 6530 2888

Dosen Residences 
TEDA Fashion Plaza
Aoyun Lu, TEDA
Tel: +86 22 6628 5656

Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA 
Tel: +86 22 6628 3388

Holiday Inn Express Tianjin 
Binhai
TEDA Fashion Plaza
No. 11, Aoyun Lu, TEDA
Tel: +86 22 5988 8999

Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
Tel: +86 22 6621 8888

Sheraton Tianjin Binhai Hotel 
No. 50, 2nd Avenue, TEDA
Tel: +86 22 6528 8888   
Fax: +86 22 6528 8899

TEDA International Hotel & Club
No. 8, 2nd Avenue, TEDA
Tel: +86 22 2532 6000

Touch Spa
2F, Renaissance Tianjin TEDA Hotel 
& Convention Centre
No. 29, 2nd Avenue, TEDA
Tel: +86 22 6570 9504

Yue Spa
15F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
Tel: +86 22 6628 3388

Aichi International Dental 
Center
Cuiheng Plaza
No. 211, 3rd Avenue, TEDA
Tel: +86 22 6629 1079

TEDA Hospitals
No. 65, 3rd Avenue, TEDA
Tel: +86 22 6520 2000

Western Hospital
1F, Jiafu Garden, 2nd Avenue 
TEDA
Tel: +86 22 6620 8676

Tianjin Warner International 
Golf Club
No. 1, Nanhai Lu, TEDA
Tel: +86 22 2532 6009

Champs Elysees
2F, Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
Tel: +86 22 6621 8888

Holiday Inn Binhai Hotel 
Fitness Center
15F, Holiday Inn Binhai Tianjin 
No. 86, 1st Avenue, TEDA
Tel: +86 22 6628 3388 ext. 2960

Salsa Churrasco
11F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
Tel: +86 22 6628 3388 ext. 2740 

Wan Li Chinese Restaurant
2F, Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
Tel: +86 22 6621 8888 ext. 6750

Yue Chinese Restaurant
2F, Sheraton Tianjin Binhai 
Hotel
No. 50, 2nd Avenue, TEDA
Tel: +86 6528 8888 ext. 
6220/6222

Sake n Sushi Bar

11F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
Tel: +86 22 6628 3388 ext. 2730 

Bene Italian Kitchen
2F, Sheraton Tianjin 
Binhai Hotel
No. 50, 2nd Avenue, 
TEDA
Tel: +86 6528 8888 

ext. 6230/6232

Baiyi Teppanyaki
No. 2-1-6, King Buyer Shopping Mall
No. 32, 3rd Avenue, TEDA
Tel: +86 22 6629 5488

Yupin Teppanyaki Restaurant
Royal Palace
No. 10, 2nd Avenue, TEDA
Tel: +86 22 6621 8038

To include your advertising in the next issue, please write to classified@businesstianjin.com before the 15th day of the current month.

Chamber

Exhibition Centre

Italian Restaurant

Education

Gyms

Japanese

Brazilian

TEDA & TANGGU Western 
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Nothing is too small to know, and nothing is too big to attempt.                                ____    William Van Horne    

Fidelity to commitment in the face of doubts and fears is a very spiritual thing.           ____   Gordon Atkinson      

The best way to cheer yourself up is to try to cheer someone else up.                                         ____    Mark Twain          
                                                                                                                                                                                                                    
All truths are easy to understand once they are discovered; the point is to discover them.                                      
                                                                                                                                                                                     ____    Galileo Galilei 

Quotations of the month

Arts & Leisure Book  Review

Selling Big to China: 
Negotiating Principles for the 
World’s Largest Market 
by Morry Morgan
Review by Joei Villarama

Most of the marketing, selling and bargaining principles contained in this book apply to all places, not just 
the world’s largest bazaar. The book covers the basics plus a whole lot of common but oft-forgotten sense 
invaluable to anyone in this field. For China watchers and movers, there are insights into the psyche of the 
Chinese from four main generations. Morry Morgan weaves these into his expositions along with lessons 
from more than 10 years of running a training company with customers from different cities and provinces 
in China. 

The “Balinghou” are children from the ‘80s born when the one-child policy was established and who grew 
up in relatively wealthy households. The “Children of the Revolution” (1965-1978) were born in or just after 
the disastrous Cultural Revolution and brought up by parents with positive Communist ideals. The “Old 
Red Guards” (1950-1964) today manage many of the country’s state-run organisations and private busi-
nesses and were raised in a culture based intensely on relationships, not meritocracy. “True Reds” (1950 
and earlier) may be of retirement age but if they happen to be your clients, dealing with them carries extra 
challenges as they tend to be less open and more cautious.

Divided into four main sections apart from the conclusion, the book takes the reader step by step from the knowledge to the sales call 
to negotiation and keeping the client satisfied. It starts with a Target Acquisition Equation and works up to a formula for rating your lev-
erage. It details the dynamics of sales from needs analysis to troubleshooting problems with clients, from the moment you step into the 
building until you triumphantly get the contract, and the crucial follow-up work after delivering the goods or service, including handling 
complaints.

A lot of the examples and stories come from Morgan’s experiences in ClarkMorgan Corporate Training, the company he co-founded in 
Shanghai with Andy Clark. Six years after their humble beginnings, the company was declared Training Firm of the Year. Through this 
publication, Morgan has generously shared both the high points and low points from the firm’s history, including a trainer who got drunk 
and injured himself on an intercity train on the way to a team-building event. This was related to illustrate a point about apathy as a 
cause of conflict avoidance, which characterises one of the five negotiation personality types.    

Tom Stader, Executive Director and Founder of The Library Project Charity, which donates books and libraries to underfinanced schools 
and orphanages in the developing world, eagerly marked his copy of the book with a pen and highlighter. He said, “We totally changed 
the way we are structuring events because of the insights Morry had about engaging individuals in China.” This is one of the testimoni-
als printed on the back of the book, which after reading, All the more resonates. 

If you want to purchase this book, please send an email to BOOKS@INTERMEDIACHINA.COM, we will deliver the book to your door.
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The expat experience

Although this will now be my fourth Christmas in China, 
they don’t get much easier.  Just like Spring Festival, 
Christmas is a time for families, for homecoming, for 
shared times, for comfort and camaraderie. It’s not 
that there’s anything particularly special about what 
we do; there’s just a kind of annual renewal, an annual 
rite, about it all. But no matter how long you’ve been in 
China, Christmas is a reminder that you’re in a strange 
land, apart from your own customs and family. So what 
are the options for Christmas Day?

1. Go home
If you’re in reasonably close touch with friends and 
family back home, you’ll probably often get the 
question “So when are you coming back?” lobbed at you, 

normally by people who haven’t thought about coming 
to visit you in ever-distant China. You know how it is – 
it’s just a quick jump on an airplane for you, whereas it 
would take six months of planning and saving for them 
to visit. (Or that’s how it sometimes feels, anyway!)

Heading back home for Xmas often seems a good idea 
– being back in the family bosom, with all the shared 
traditions, customs and jokes. You could meet old 
friends and visit your old haunts. But you’d have to ask 
yourself, is it worth going back and returning to your old 
way of life? You may also find most of your time spent 
performing duties such as visiting people, rather than 
doing things you’d really like. 

2. Dine out
Having Christmas dinner at a restaurant is a popular 

Christmas in China
By Mike Cormack
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choice for expats. There are always 
lots of restaurants and bars with 
Christmas promotions, from your 
down-home dive bar to the top-
end hotels, all have their own take 
on Christmas dinner. You don’t have 
to cook, you can spend as long as 
you like there, there’s no washing 
up, and if you book ahead they 
can doubtless accommodate as 
many friends and colleagues as you 
like. Still, at the most familial and 
domestic of occasions, you have 
to decide whether you’d like to 
spend Christmas dinner under the 
duress of commerce. Even when 
that constraint is at its most elegant, 
there’s no chance you can put your 
feet up and watch a Bond film!

3. Travel
You don’t have to travel back home, 
of course. You could always use 
up some holiday time and escape 
the chill of northern China. While 
based here,  why not make the 
most of it and travel to further 
destinations like Australia, Vietnam, 
India, Laos, Japan…? Christmas 
turkey on an Australian beach or 
celebrating the birth of Christ in 
a Russian Orthodox church – the 
choices are ample. It would make 
for a novel way to spend Christmas, 

and if you can’t have the homely 
Christmas you’d like, try something 
completely different! It would keep 
your mind off what’s happening 
back home, if nothing else. 

But then, of course, it’s not really 
Christmassy, is it? 

4. Host a Christmas dinner
Christmas is all about giving, so why 
not host a dinner? It’s easy enough 
to get  a  turkey,  duck or  large 
chicken, and all the vegetables, 
gravy, and stuffing to go with it. You 
can prepare as much food as you 
like, get as much wine as you like, 
without having to worry about the 
bill later. You can undo your belt a 
notch and put your feet up without 
worrying what the waiter will say. 
And you can spend it with your 
nearest and dearest, whoever they 
may be, and mellow out watching It’s 
a Wonderful Life.

All of which sounds wonderful, 
but Chinese kitchens are often 
poky and perhaps not suited to 
the all-day cooking marathons 
which Christmas generally entails. 
Not only will you have to ensure 
you have all the ingredients, you’ll 
have to make sure you have all the 

cooking equipment, from a deep 
roasting tray to serving dishes. And 
who’ll do the washing up?

This year I will be doing #4, having 
done #1 and #2 previously. I’m looking 
forward to it very much; I think it 
will be the most Christmassy of the 
ones I have spent in China. I’ve got a 
Christmas tree, lights, and decorations 
up and twinkling ‘round my apartment. 
Yet at best these provide a kind of 
placebo. 

Despite my points about returning 
for Christmas at home, nothing quite 
compares to it. Festivals aren’t so 
much about what you do or what 
you eat or who you spend time with, 
as being part of the culture, part of 
the language of a nation. While you 
can transplant Christmas into another 
setting, the roots are not there, and 
you’re left with a shallow simulation 
of the event and festivities. But what 
else can you do while living abroad? 
So I will be gathering some of my 
closest friends and enjoying each 
other’s company. That is the best way 
to celebrate that I can think of.






