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Dear Reader,

As of this writing, Chinese stocks have dipped to a 14-month low and real 
estate prices in a handful of major cities have appeared to level off. These two 
investments have for a long time been the favored – and only – two options for 
most Chinese. Increased risk in stocks and lack of return on properties now 
have local investors actively seeking alternatives within their strictly controlled 
monetary regime.

Slow global economic recovery is affecting investments in cash-rich China as 
much as in the cash-strapped US and EU nations. US stocks are likewise down. 
Banks around the world are attempting to bolster recovery and boost spending 
by altering interest rates. But this has only led many savers to transfer their funds 
from bank accounts to less-liquid and historically more-profitable assets, like gold. 

Despite temporary fluctuations, the value of gold (in CNY) has increased 
approximately 30% over the past year. Many analysts are predicting 2012 average 
prices of over 2000 USD per troy ounce for gold, which is currently at around 
1730 USD/oz. Some even predict gold in excess of 3000 USD within 2-3 years.

Faced with cooling domestic investment opportunities, Chinese investors are 
quickly turning to gold. And the nation’s banks make doing so easy: local bank 
customers can purchase gold in small amounts through their accounts.

Turn to this issue’s Press Review column for a summary of Asia’s gold market 
growth prospects, and to the Economy column for the current investment 
climate.

As always, we welcome your input and inquiries. If you are interested in 
contributing to a future issue of Business Tianjin, or just have questions or 
comments on an article, please reach out to us at the contacts on this page.

Sincerely,

Jamie Michael Kern

Chief Editor  – Business Tianjin magazine
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◄ Tiago Sarmento, Director 
of Sales & Marketing, 
The St. Regis Tianjin
The St. Regis, a luxury lifestyle hotel brand, 
recently chose to open in Tianjin. Just a 5min 
taxi ride or a 10min walk from the Tianjin Railway 
Station, it sits right between the busy downtown 
shopping streets and Italian Town. Business 
Tianjin was keen to meet The St. Regis Tianjin’s 
Director of Sales & Marketing, Tiago Sarmento, 
and hear his views on the hotel and his industry.  
See P32

Pump Up Domestic Consumption ▲
One of the frequent if not constant refrains of western economists looking at 
the Chinese economy is that the government should increase domestic con-
sumption. Every advanced economy is largely driven by domestic demand, 
and the limits of the Chinese low-value export system are rapidly becoming 
obvious. So surely now is the time to be doing this, right? And what could go 
wrong with putting more money into your citizens’ pockets?  See P77

New Corporate Tax Rules ► 
Foreign companies in China have for 
years been concerned with the taxes 
arising from income sourced during 
economic transactions, either with their 
Chinese corporate clients or with their 
subsidiaries established in China. Since 
tax authorities are likely to impose 
and levy taxes on outbound payments 
corresponding to said transactions, the 
taxes settled in China have impacted the 
revenues sourced by foreign companies 
here. See P36
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▲ More Fish in the Pond?
Anyone dining out on the new Beitang Seafood Street in Tianjin will have seen local proof 
of the massive surge in China’s seafood industry. This zone has helped make China the 
world’s number one exporter of seafood. The tragedy of this summer’s Bohai Bay oil spill 
has shone a light on a business often overlooked. Slicks from the June spill at a CNOOC-
Conoco Phillips oil well in the Bay have wiped out producers of scallops and saltwater fish 
in an aquaculture belt.   See P20



Tianjin house prices drop 0.49% in 
August
House prices in China's ten major cit-
ies fell 0.4% in August to an average of 
15,773 CNY/sqm, the first month-on-
month fall in 11 months, reported the 
China Index Research Institution. It also 
released house price data for 100 of the 
country's biggest cities, showing an aver-
age 8,000 CNY/sqm.
- CapitalVue, 2 Sep

China sends first shipment of 
humanitarian aid to Horn of Africa
In early September, China sent its first 
shipment of urgently needed humanitarian 
aid to drought and famine victims in the 
Horn of Africa, the Ministry of Commerce 
said. A ship loaded with 1,440 metric tons 
of wheat departing from Tianjin port was 
expected to arrive in Ethiopia via Djibouti 
at the end of September. The ministry 
will closely monitor the development of 
the drought in the Horn of Africa and is 
considering digging wells in Djibouti and 
providing medicine to drought-affected 
regions.
- XinHua, 2 Sep

Tianjin Pipe turns dirt on Texas 
steel mill 

A ceremonial dirt-turning officially 
launched Tianjin’s Texas Mill Project, 
followed by a rousing chorus of support 
from local officials and legislators, Texas 
Secretary of State Hope Andrade, Chinese 
Consul General Xu Erwen and company 
president Li Qiang. US Representative 
Blake Farenthold called it an example of 
cooperation between government and in-
dustry. Other leaders attributed the project’s 
success to pooling local resources for the 
Coastal Bend’s benefit. “If you want to talk 
regionalism, this is how it’s done,” said San 
Patricio County Judge Terry Simpson, also 
addressing area taxpayers. “This is your 
success along with ours.”
- China News, 29 Aug

International Building welcomed 
inspection

On 14 September, deputy mayor Li Wenxi, 
chief executive of Heping District Zhang 
Shengru and director of the Small and 
Medium-sized Enterprises Development 
Promotion Bureau Wei Yongjiu along with 
other governors visited International Build-
ing Tianjin (IBT) and inspected its work. 
During the meeting, leaders spoke highly 
of the Ascott’s efforts after taking over the 
building.  Under the supervision of Ascott, 
overall tax collection has reached 120 mil-
lion CNY from January to August this year, 
2 years ahead of a 100-million-CNY goal. 
IBT plans to invest 30 million CNY to ren-
ovate the original garage into an intelligent 
vertical-lifting parking structure. 
- 14 Sep

08          OCT   2011  I  Business Tianjin

TIANJIN NEWS

Biz Briefs 



Tianjin Metallurgy to export 30,000 
tonnes of seamless pipe this year
Steel Pipe Mill, held by Tianjin Metallurgy 
Group Co Ltd, made a breakthrough in in-
ternational steel trading by exporting 10,500 
tonnes of seamless steel pipe in H1, gaining 
18 million USD and increasing its target 
export volume for the year to 30,000 tonnes. 
In H2, the company will continue to expand 
sales of high value-added products to increase 
profits with monthly shipments of no less 
than 3,000 tonnes. It will also open markes 
for cold drawing 20G and oil cracking pipe 
in oil mining areas like South America, the 
Middle East, Russia and Africa, particularly 
in countries with fresh demand for steel pipes.
- CBI Events, 29 Aug

Tianjin Port received largest iron ore ship
“Bruce”, an iron ore ship with a load capac-
ity of 89,204 tons, berthed at Berth No.12 in 
Tianjin Port Nanjiang Area with 113,568 tons 
of iron ore. The 327.5-meter-long, 57.24-me-
ter-wide ship is the largest iron ore ship 
Tianjin Port has ever welcomed. Berth No.12, 
where Bruce berthed, is the largest profes-
sional berth for ships carrying ores. Under 
management of Tianjin Port Yuanhang Ore 
Terminal Co., Ltd., the terminal is capable of 
serving 200,000-ton to 250,000-ton ships. 
- China.org, 7 Sep

Tianjin company mulls renewable 
energy projects

Tianjin Tianbao Investment and Develop-
ment Corporation is lining up investments 
of 1.3 billion USD in various renewable 
energy projects, to be carried out through 
its partnership with publicly-listed Filipi-
no firm Greenergy Holdings Inc. In a dis-
closure to the Philippine Stock Exchange, 
Greenergy Holdings indicated that a joint 
venture vehicle will be formed by the 
parties for the propounded projects which 
will likely yield 1,000 megawatts of ag-
gregate capacity over 10 years. The Phil-
ippines noted that the feed-in-tariff (FIT) 
charges will be extremely necessary to 
incentivise capital infusion in the sector, 
especially in advancing the developments 
of the less-proven technologies in the 
emerging RE genre, such as wind, solar 
and biomass.
- JCN Network, 1 Sep

China unveils its first one-tonne heli-
copter 

Helicopters of the Chinese People's 
Liberation Army performed aerobatic 
maneuvers on 15 September during a 
flight show at the China International 
Helicopter Exposition, which ran 14-18 
September in Tianjin. The expo was the 
first of its kind in Asia. More than 200 
companies from over 20 countries and 
regions attended. The new one-tonne 
AC310 helicopter, equipped with a fuel-
efficient engine and flexible rotor system, 
can carry 2-3 passengers and cruise at 
up to 159kph, according to the Aviation 
Industry Corporation of China, which de-
veloped and manufactured the ultra-light 
helicopter.
- CHINANEWS, 15 Sep

2011 China Tourism Industry Exposition
2011 China Tourism Industry Exposition 
was held at Meijiang Convention Center 
in Tianjin, on 1-4 September, by National 
Tourism Bureau and Tianjin People’s 
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government. With the theme of “tourism 
industry event, the stage of win-win coop-
eration”, the expo promoted tourism equip-
ment development and manufacturing. It 
showed the latest achievements in tourism 
equipment manufacture in both China and 
abroad. More than 500 companies from 45 
different countries participated.
- www.f-paper.com,3 Sep

Long March-5 rockets to be 
produced in Tianjin

Production on a major part of China's Long 
March-5 large-thrust carrier rocket has been 
completed and its maiden voyage is expect-
ed to take place during the country's 12th 
Five-Year Plan period (2011-2015), accord-
ing to its producer. The entire production of 
the new generations of rockets, including 
the Long March-5 and -6, will be housed 
in a large industrial base in north China's 
Tianjin Municipality. The production of a 
core cabin for China's manned space station 
and large satellites will also begin during 
the 2011-2015 period.
- Bloomberg, 13 Sep

PetroChina Q2 profit falls below 
estimates

PetroChina Co, Asia's biggest company 
by market value, urged the Chinese gov-
ernment to allow oil companies to earn 
"reasonable" margins after second-quar-
ter profit missed estimates because of 
controls on fuel prices. PetroChina has 
set a target to process 8.4% more crude 
into fuels this year. The company is also 
aiming to boost crude output by 3.3% to 
885.8 million barrels and expand natural 
gas production by 10%.
- XinHua, 29 Aug

NRDC: tough to meet CPI target 
Domestic prices might stay high even 
as government measures to rein in 
rapidly rising inflation take effect, said 
Zhang Ping, chairman of the National 
Development and Reform Commission. 
Inflation hit a three-year high in July, 
with the consumer price index rising 
6.5% year-on-year, driven by soaring 
food prices, according to the National 
Bureau of Statistics. The government 
has so far provided 773 million sqm 
of land and 170.5 billion CNY (26.6b 
USD) in subsidies for the construction 
of affordable housing.
- Businessweek, 26 Aug

eBay eyes up to 40% jump in China 
sales
eBay Inc expects sales from greater China to 
grow 30-40% annually from about 4 billion 
USD in 2010, with the e-commerce giant 
seeking acquisition opportunities as part of 
efforts to expand its footprint in the fast-
growing market, Reuters reported. Alibaba 
unit Taobao, China's largest e-commerce 
website, was a relative latecomer to the 
game, but rapidly gained ground on eBay by 
offering its services for free, in sharp con-
trast to the US company, which charges fees 
for transactions, listings and other services. 
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Shares of eBay have risen nearly 10% this 
year, outperforming the Dow's 0.3% fall.
- Wall Street Journal, 31 Aug

Defaults on local govts' debt 'un-
likely'
Local governments are unlikely to de-
fault on their debt, although some might 
face liquidity risks in repaying debts 
in the short term, economists said. Al-
though the risks of local government 
debt are under control, there are still 
short-term regional risks, "The concen-
trated payments will increase local gov-
ernments' exposure and some may face 
tight cash flows and liquidity risks,” said 
Ba Shusong, a senior economist at the 
State Council's Development Research 
Center. Xu Lin, head of the fiscal and 
financial department of the National 
Development and Reform Commission,  
said China will step up its risk-manage-
ment system for local government debts.
- China.org, 30 Aug

Banks start mopping up more 
liquidity
China's commercial banks will put a total 
of 900 billion CNY (140.79b USD) in 
reserve over the next 6 months starting 5 

September as the government takes a new 
approach to mopping up market liquidity. 
The People's Bank of China, the country's 
central bank, ordered banks to include 
margin deposits in their reserves starting 
5 September. The country's RRR current-
ly stands at 21.5% for large commercial 
banks after 6 hikes this year, meaning 
that they have to set aside 21.5% of their 
deposits in reserve.
- China News, 6 Sep

Tailoring goods to the market      
China's apparel industry has tripled in 
market size over the past decade, reaching 
400 billion CNY (63 billion USD) by the 
end of 2010, and it is expected to grow 
threefold again over the next decade to 
hit 1.3 trillion CNY by 2020, according to 
a report recently released by the Boston 
Consulting Group. Jiang Hengjie, execu-
tive vice-president of the China National 
Garment Association, said that the most 
effective strategy for apparel companies 
at present is to promote the integration of 
traditional and online channel. "Compa-
nies that are able to build a truly multi-
channel model will have real competitive 
advantages over their peers," he said.
- AFP, 30 Aug

Crisis creating ODI opportunities
The global debt crisis presents opportuni-
ties for Chinese companies planning to 
invest overseas amid enticing prospects 
for outbound direct investment (ODI), the 
Ministry of Commerce said. The global 
situation did hurt ODI, ministry spokes-
man Shen Danyang said prior to the 
opening of the 15th China International 
Fair for Investment & Trade.

But now is a "fairly good time" for Chi-
nese companies to go overseas, he said. 
By 2010, 88.3% of China's overseas 
investment, worth 280.2 billion CNY, 
went into six major industries: com-
mercial services, finance, retail, mining, 
transportation and manufacturing. But 
China's ODI is still in a "fledgling state", 
Shen said.
-China News, 7 Sep

Asian stocks up on report China 
may buy Italian assets
Asian stocks have risen after a report in 
the Financial Times said that China was 
considering buying Italian assets. "This 
has been the kind of good news the mar-
kets have been lookig for," Mark Young 
of Fitch Ratings told the BBC's Asia 

OCT  2011  I  Business Tianjin         11

Biz Briefs 



Business Report. However, Mr. Young 
warned, "it does not address the basic 
debt issues. They still need to find a long-
term solution to those".
- Washington Times, 13 Sep

What bubble? 180m USD raised for 
tech incubator
Kai-Fu Lee, former China chief for 
Google Inc., raised 180 million USD 
from a group of prominent investors for 
his company aimed at helping Chinese 
tech-industry startups, a sign of continued 
interest in the sector despite a range of 
recent challenges that have pushed down 
share prices for Chinese Internet firms 
listed in the US. Mr. Lee, who is also a 
former Microsoft executive, said the Chi-
nese Internet sector still has much to of-
fer. “The overall trend is still exciting… 
Some public companies are bubbles, but 
the same is true anywhere.” It’s “all the 
more reason” to invest at an earlier stage 
“before the valuation gets too expensive,” 
he said.
- CapitalVue, 13 Sep

China's contracts safe in Libya

Libya's National Transitional Council 
said it will respect business contracts 
and agreements signed with China be-
fore the war, said Deputy Foreign Min-
ister Zhai Jun. NATO Secretary General 
Anders Fogh Rasmussen said the future 
of Libya rests on reconciliation, unity 
and rule of law, not on repression, divi-
sion and injustice. While the United Na-
tions will take the lead in supporting the 
Libyan people and the NTC throughout 
that process, NATO stands ready to play 
a supporting role if and when asked, 
Rasmussen said.
- Bloomberg News, 5 Sep

Experts welcome China's WTO 
appeal
Experts welcomed China's appeal of a 
ruling by the World Trade Organization 
claiming that the nation imposed restric-
tions on exports of nine raw materials, 
saying the move helps protect local 
industry. Ren Yifeng, standing deputy 
secretary-general of the China Society 
for World Trade Organization Studies, 
said, "China has intensively responded 
[to] and initiated trade remedy cases in 
the past 10 years."
- Reuters, 2 Sep

Nuclear industry's growth to slow
The expansion of China's nuclear power 
industry will slow from the rapid rate 
of the 11th Five-Year Plan (2006-2010), 
but the country should avoid drastic 
changes in nuclear development poli-
cies, said a former head of the National 
Energy Administration. Despite the vi-
brant development of renewable energy, 
nuclear power remains an irreplaceable 
choice for China to achieve the target of 
generating 15% of its electricity from 
non-fossil fuels by 2020, said Zhang 
Guobao, who also serves on the Chinese 
People's Political Consultative Confer-
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ence. "We should take this crisis as an 
opportunity to catch up as the world's 
leading nuclear power country."
- XinHua, 31 Aug

Cabinet revs up plans to boost 
new-energy vehicle purchases

China's State Council, or cabinet, is con-
sidering a development plan for new-
energy vehicles, according to Su Bo, 
vice-minister of the Ministry of Industry 
and Information Technology. The State 
Information Center is conducting re-
search on consumer acceptance of elec-
tric vehicles to see whether and under 
what circumstances buyers will opt for 
the alternative-energy cars.
- CapitalVue, 5 Sep

Policy near inflection point
China's monetary policy stance might 
be at an inflection point after nearly 11 
months of tightening, influenced by con-
tinued ultra-loose policies in developed 
economies that are seeking to preserve 
the fragile global recovery. However, Lu 
Zhengwei, chief economist with Indus-
trial Bank Co Ltd, said China should not 
ease monetary policy before the end of 
the first quarter of 2012. Excess liquidity 
is likely to attract more speculative capi-
tal and boost asset bubbles, which could 
mean a financial crisis in China. "It is so 
dangerous. I suggest keeping monetary 
policy stable with no decrease in the 
RRR," Lu said.
- XinHua, 12 Sep

More cities impose housing pur-
chase limits
In a bid to cool real estate speculation, 
officials are building a database, to be 
shared among 40 cities, where informa-
tion about property ownership will be 
readily accessible. More than 20 second- 
and third-tier cities have decided to im-
pose purchase limits and more cities are 
likely to follow them.
- XinHua, 29 Aug

Cosco resumes ship payments 
after disputes

China Cosco Holdings Co., the state-
controlled sea-cargo group that had ships 
seized in fee disputes, has resumed charter 
payments to DryShips Inc. and Jinhui Ship-
ping & Transportation Ltd., the shipowners 
said. The Cosco rates disputes are “credit 
negative” for the dry-bulk shipping indus-
try, reported Moody’s Investor Service. 
The move may enable Cosco to win lower 
payments and it could also prompt other 
Chinese lines to try similar steps, it said.
-Asia One, 1 Sep
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Car license lottery has affected 
economic growth
A government cap on new vehicle pur-
chases led to a slight reduction in Beijing's 
economic growth. "Beijing's economy 
grew 8% in the first half of this year, 
putting it last in the national rankings," 
said Yao Jingyuan, former chief econo-
mist at the National Bureau of Statistics. 
Despite hitting economic growth, Du 
Shaozhong, deputy director of the Beijing 
Environmental Protection Bureau, insisted 
the limit on car purchases has had a posi-
tive effect on the environment.
- BBC News, 5 Sep

New route Xi’an-Lanzhou-Jinchang 
route
Tianjin Airlines, the Hainan Airlines sub-
sidiary, launched a flight to the brand new 
airport in Jinchang (IATA code not yet 
assigned) in Gansu Province on 2 Sep-
tember. With its 50-seat ERJ145 aircraft, 
the airline now flies four times weekly 
from Xi’an (XIY) in the central part of the 
country via Lanzhou (ZGC), also located 
in Gansu Province.
- Loginchina, 8 Sep

Jobs' resignation will provide more 
opportunities for ZTE

ZTE Corp, China's second-biggest tele-
phone equipment maker, plans to seek a 
"more active" role in the smartphone mar-
ket as the resignation of Apple Inc CEO 
Steve Jobs creates opportunities for rivals. 
"Apple is fighting single-handedly, with its 
relatively closed system, the Android sys-
tem," Sun at Analysys International wrote 
in a report. "The acquisition of Motorola 
by Google will mean opportunities for a 
follow-up."
- VOA news, 26 Aug

China Unicom Q2 profit outstrips 
estimates
China Unicom (Hong Kong) Ltd, the 
nation's second-largest mobile phone com-
pany, posted second-quarter profit that sur-
passed analysts' estimates, as the company 
signed up more users who surf the Web 
with their phones. The company's Chair-
man Chang said he couldn't say when the 
company will be able to offer Apple's new 
iPhone 5. China Mobile, the world's big-
gest phone carrier by users, posted a 7% 
gain in second-quarter profit, also beating 
analysts' estimates after data traffic rose on 
demand for smartphone games and videos.
- XinHua, 26 Aug

Sina increases Tudou stake to 9%
Sina Corp, owner of China's third-most 
popular website, paid 66.4 million USD 
for a stake in Tudou Holdings Ltd to boost 
its investments in online video services. 
Sina spent 35.2 million USD for an ad-
ditional 1.49 million of Tudou's American 
depositary receipts (ADR) after the listing, 
taking the total holding to 9.05%. An uni-
dentified source told China Daily that Web 
portal Sohu.com and Internet conglomer-
ate Tencent Holdings Ltd had approached 
Tudou with the intention of buying a stake 
but failed to reach a deal.
- Financial Times, 1 Sep

Apple to discuss suppliers' alleged 
pollution

Technology giant Apple Inc proposed 
to hold a conference call with various 
environmental protection organizations 
to discuss their recent findings about its 
suppliers, which are accused of emitting 
large amounts of pollution and threaten-
ing the public's health. "We believe Apple 
customers cannot accept the fact that 
these faddish gadgets are made at the cost 
of poisoning the environment, harming 
communities, and sacrificing employees' 
rights," said Ma Jun, director of the Insti-
tute of Public and Environmental Affairs.
- Wall Street Journal, 1 Sep

TELECOM & TRANSPORTATION
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360buy.com considers US share sale
Chinese online retailer Jingdong Mall is con-
sidering a share sale in the US next year that 
could be among the biggest internet IPOs. 
The company, also known as 360buy.com, 
is looking to raise 4-5 billion USD. "There's 
a bit of taint on Chinese internet stocks right 
now, but I don't think it's a well deserved 
taint," said Michael Clendenin, managing 
director of RedTech Advisors in Shanghai. 
He said that one or two frauds should not tar 
the whole market. "The smart money will 
understand that the opportunity here vis-a-vis 
the reward far outweighs the risk," he said.
- BBC, 9 Sep

Ericsson hopes for lawsuit agreement
Top mobile telecom equipment maker 
Telefon AB L.M. Ericsson hopes to reach 
an agreement with Chinese rival ZTE 
Corp over an intellectual property rights 
dispute that began in April, said Erics-
son's president. "We are determined to be 
a key partner with China Mobile on TD-
LTE technology," said Mats H Olsson, 
president of Ericsson China and North 
East Asia. Ericsson won the biggest TD-
LTE contract to date, worth 1 billion 
USD, from Australia's NBN Co in June.
- XinHua, 2 Sep

China Honda ventures recall 
255,766 autos
Dongfeng Honda Automobile Co and 
Guangqi Honda Automobile Co will re-
call 255,766 vehicles to repair problems 
with power window switches, the coun-
try's quality watchdog said. The autos 
were produced between August 2005 and 
December 2007. The two companies will 
offer free replacement of power window 
switches to eliminate risks, it said.
- XinHua, 6 Sep

Carmakers feel slowdown 
China's passenger vehicle sales continued 
to cool in August from a two-year boom 
spurred by government incentives, mak-
ing clear the automobile market will not 
break the 20 million unit barrier as was 
expected this year. The biggest profit loss 
and sales decline was reported by BYD 
Co Ltd, which is backed by US billion-
aire Warren Buffett. The Shenzhen-based 
automaker's financial report showed 
that first-half net profit dived sharply 
by 88.6% from a year earlier, as sales 
dropped 23% to 220,000 units during the 
period. BYD had previously set a sales 
target of 800,000 units for the whole year.
- AFP, 7 Sep

Drought leaves millions facing water 
shortage
Guizhou Province’s drought relief head-
quarters said that the drought which 
started in late June has affected 87 of 
the province's 88 counties and dried up 
479 reservoirs and 349 rivers. More than 
5.47 million people face a shortage of 
drinking water. State flood control and 
drought relief headquarters has sent work 
teams to the drought-ravaged provinces 
of Guizhou, Yunnan, Hunan and Sichuan, 
and Chongqing municipality, to assist in 
relief operations. The central government 
has also allocated more than 2 billion 
CNY to support drought-fighting efforts 
in the southwest. 
- XinHua, 29 Aug

Liu Xiang regains honor at Daegu 
worlds

The 28-year-old flag-bearer of Chinese ath-
letics, Liu Xiang, had the chance to repeat 
his Osaka 2007 title-winning feat in Daegu, 
but hand contact with Dayron Robles of 
Cuba disturbed his rhythm. Liu finished 
third in the breath-taking final. Robles hit the 
finish line first in 13.14 seconds, but was dis-
qualified of his mark and the title for disrup-
tion of the event after the Chinese team made 
an appeal. The silver later was awarded to 
Liu, who clocked 13.27s. The medal for US 
emerging star Jason Richardson, who ran in 
13.16, was changed from silver to gold.
- gzdaily, 29 Aug

Huge increase in govt micro-blogs
By 1 August, more than 10,000 government 
departments and officials across China had 
opened micro-blog accounts, 266 of them be-
ing used by senior officials ranked at deputy-
city level or above, according to a survey. The 
survey was based on the micro-blog services 
provided by Shenzhen-based Tencent, one of 
the leading counterparts of Twitter in China. 
It was important for these micro-bloggers to 
solve problems related to people's lives effec-
tively and quickly, said Fan Bonai, a professor 
at Zhejiang University.
- Timesofchina, 5 Sep
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Numbers

6
Great Wall Motors, China's major SUV 
maker, unveiled its Haval 6 at factory 
opening in Tianjin. The company, 
headquartered Baoding City, Hebei 
Province, aims to double production in 
the Tianjin factory by 2015.

3rd

Tianjin ranks 3rd among most-livable 
cities on the Chinese mainland (behind 
Beijing and Suzhou), and the 74th 
most-livable city in the world, according 
to an Economist Intelligence Unit’s 
survey.

4%
China's consumer prices will likely fall 
in the second half of the year, trimming 
growth of the consumer price index 
(CPI) to 4% by the year's end, the Bank 
of Communications said in a report.

8,000,000
The Ministry of Environmental Protection 
will suspend reviews of all new industrial 
projects in Qujing, Yunnan province, 
until the city cleans up its pollution. 
Every year, only about 8 million tons of 
toxic industrial waste receives proper 
treatment, less than 20% of the total 
amount.

4,000,000,000
Coca-Cola Co, the world's largest maker 
of beverages by sales, announced that 
it will join with its bottling partners to 
invest 4 billion USD in China between 
2012 and 2014.

0.41%
According to the China Index Academy, 
the average property price in China's 10 
major cities stood at 15,773 CNY (2,472 
USD) per sqm in August, down 0.41% 
from July.

989 
Police busted a criminal ring that was 
involved in the manufacture and sale of 
clenbuterol, an illegal fat-burning drug 
that is sometimes used as an additive in 
pig feed. A total of 2,000 police officers 
in several provinces including Tianjin 
participated in the arrest of 989 people 
over six months.

70,000 
Lord Mayor Robert Doyle led a 70,000 
AUD council business mission to China in 
October. Doyle announced his plans for 
the seven-day trip to Melbourne's sister 
city of Tianjin, Beijing and Guangzhou 
as an effort to sign contracts that bring 
business to Melbourne.

2  
On 29 August, China Civil Aviation 
authorities surprised many passengers 
by raising the security standard to level 
2 at Shanghai and Beijing airports. This 
means passengers face higher chances of 
being asked to remove shoes and belts. 
At least 50% of passengers will be asked 
to open their carry-on bags for thorough 
searches.

1,440
China sent 1,440 tons of wheat from its 
Tianjin Port to Ethiopia, the first batch 
of aid goods the country has supplied to 
relieve the current drought in the Horn 
of Africa region.
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31,000,000
J.D. Power & Associates estimated 
that China would have a manufactur-
ing capacity of 31 million vehicles by 
2013. Yet the domestic market has 
decelerated sharply this year, with 
sales of family vehicles up just 5% 
in the first seven months, compared 
with the period a year earlier. 

10 
On 23 August, Tianjin railway stations 
and Jingong Supermarket once again 
began offering train tickets with the 
normal 10-day presale period instead of 
the 5-day presale period.



Stronger export and import
Despite weakening demand growth 
from the rest of world, Chinese 
export growth accelerated to 24.5% 
year-on-year in August from 20.4% 
y-o-y in July. Imports also increased 
to 30.2% y-o-y in August  f rom 
22.9% y-o-y in July, mainly due to 
inventory restocking of raw materials, 
namely iron ore and refined oil. Iron 
ore import rose to 64.4% y-o-y in 
August from 30.5% y-o-y in July. 
Refined petroleum products import 
increased to 88.3% y-o-y in August 
from 52.2% y-o-y in July. The Chinese 
government is likely to maintain tight 
monetary policy unless export growth 
drastically falls due to economic 
turbulence in the developed world. 

Tight monetary policy with 
questions marks
Commercial  banks made 548.6 
billion CNY in loans in August, 
compared to 492.6 billion CNY in 
July, according to the People’s Bank of 
China. M2 growth came in at 13.5% 
y-o-y in August, down from 14.7% 
y-o-y in July. The fall in M2 is due to 
increase of interest rate by the PBoC. 
Though Chinese banks are expected 
to formally lend 8-9 trillion CNY 
this year, there is probably another 
10 trillion CNY in invisible lending 
taking place via trusts, management 

vehicles and offshore letters of credit, 
explains Patrick Chovanec, Finance 
professor at Tsinghua University.  

Available capital in the market will 
push the inf lation even higher, 
Chovanec says, unless a downturn is 
severe enough to cause either velocity 
to collapse so people to hold onto 
piles of cash, or the money supply 
itself to contract by forcing banks to 
call in their loans. 

The worst case is that China ends up 
with stagflation ‒ slowing growth and 
loose monetary policy. The scenario 
is made even worse if a lot of that 
money is flowing into investments 
that initially count as GDP but don
’t produce returns, such as empty 
apartments, explains Chovanec. 

Debate over China’s inflation peak
The National Bureau of Statistics 

released data saying that August 
inflation slowed to 6.2% y-o-y. July’s 
6.5% y-o-y inflation was the highest 
in the past 3 years, driven mainly by 
food prices that climbed 14.8% y-o-y. 
Many economists are predicting that 
the inflation may have peaked in 
July for the rest of year, and suggest 
it will slow to below 5% by Q1 2012. 
While Europe and the US experience 
enormous economic challenge over 
soaring debt levels, lowered inflation 
in growth markets such as China 
should imply increased consumption 
in the coming months. 

Although the most recent data show 
inflation fell a little, China still faces 
tough inflationary challenges for the 
rest of year due to an excessive money 
supply over the past two years and 
rapid expansion. Furthermore, many 
food prices, which are closely linked to 
social stability, have risen significantly. 
A few examples:
• On 28 August, Xinhua reported 
that the price of spinach is up 31.2% 
and the price of lettuce is up 27.3% 
compared to just one month ago. Eggs 
are up 16.1% compared to a year ago.
• In the last week of August, the 
National Development and Reform 
Commission reported that, despite 
vigorous efforts to control them, 
pork prices continue to rise. Xinhua 
said on 28 August that pork prices 
have rebounded and are close to 
their 1H high.

Yuan fully convertible by 2015
Chinese officials told European Union 
business executives that the CNY will 
achieve “full convertibility” by 2015, 
EU Chamber of Commerce in China 
President Davide Cucino said on 8 
September according to Bloomberg.

In response, People’s Bank of China 
Governor Zhou Xiaochuan said 
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that while there is no timetable for 
convertibility, the offshore CNY 
market is “developing faster than 
what we had imagined”.

China has accelerated the use of its 
currency in international trade and 
investment to curb its reliance on 
USD. A fully convertible currency is 
one of the criteria the US and Europe 
are demanding from China as a 
condition for allowing it to be part 
of the International Monetary Fund’s 
currency basket, reports Bloomberg.

This is significant because a specific 
timetable has not been mentioned 
before. Although such a plan will 
require the Chinese leadership’s 
formal announcement, the notion 
of such a major initiative by Beijing 
is widely discussed. A target date in 
2015 would be a year earlier than the 
schedule expected by 57% of 1,263 
global investors in a Bloomberg 
survey published in May.

“I cannot emphasize enough as to 
how important, and positive, such a 
development would be,” said Jim O’
Neill, Chairman of Goldman Sachs 
Asset Management. “2015 is not much 
more than 3 years away.” To achieve 
such a goal, Beijing will need to start 
accumulating fewer foreign reserves, 
list many more global companies on 
the Shanghai stock exchange, develop 
its domestic bond market and adjust 
the economy’s leadership from export 
to domestic consumption-led demand, 
explained O’Neill.

“Making the yuan fully convertible 
will lead to foreign inflows into China 
and a stronger yuan,” said Sacha 
Tihanyi, a Hong Kong-based strategist 
at Scotia Capital. “Making the yuan 
fully convertible is also the key step in 
pushing it as a reserve currency and 
enhancing its use in global trade.”

The People’s Bank of China has 
already started moving towards a 
fully convertible currency. The PBoC 
said on 1 August that it will manage 
CNY more actively against a basket of 
currencies, instead of just USD, and 
allow market forces to play a greater 
role. Currently, PBoC sets a reference 
rate for CNY and limits daily gains 
or losses to 0.5% from that level. The 
country also limits conversion for 
investment purposes, and has thereby 
accumulated  foreign-exchange 
reserves of 3.2 trillion USD by selling 
CNY to maintain the peg.

Will China save troubled 
Europe?
Premier Wen Jiabao, facing calls to 
widen support for indebted European 
countries, signalled that developed 
nations should cut deficits and open 
markets rather than rely on China to 
bail out the world economy, reported 
Bloomberg. 

“Countries must first put their own 
houses in order,” said Wen at the 
World Economic Forum in Dalian, 
Liaoning Province, on 14 September. 
“Developed countries must take 
responsible fiscal and monetary 

policies. What is most important now 
is to prevent the further spread of the 
sovereign debt crisis in Europe.”

Europeans are trying to bolster 
market interest for their bonds. 
Meanwhile, the Chinese have an 
interest in Europe in areas such 
as removing arms embargos and 
improving their economic status. 

China would be happy to take credit 
for accumulating European and 
American holdings, which it has to do 
anyway in order to prevent CNY from 
appreciating. Yet running a trade 
surplus resulted in the accumulation 
of all these reserves, and the growth 
deficit in troubled parts of Europe 
is due to trade deficit. Thus, short-
term loans to Europe cannot be the 
solution. Instead, directly invest in 
Europe and buy European goods. 
It seems unlikely, however, that 
China will proactively rescue Europe 
despite its shortcomings in domestic 
economy and uncertainty over the 
value of bonds issued from troubled 
nations of Europe. 

“We have on many occasions expressed 
our readiness to extend a helping hand, 
and our readiness to increase our 
investment in Europe,” said Wen on 14 
September. At the same time, he notes, 
Europe “should recognise China’s full 
market economy status” before the 
2016 deadline set by the World Trade 
Organization. “To show one’s sincerity 
on this issue a few years ahead of that 
time is the way a friend treats another 
friend.”

Market economy status would help 
Chinese exporters defend themselves 
against allegations that they are 
selling goods at below cost in the EU. 
As part of its accession agreement 
to join the WTO in December 2001, 
China agreed to be recognised as a 
non-market economy for 15 years in 
anti-dumping probes, according to 
Bloomberg.

“China knows ‘we’re in this together’, and 
it will benefit by helping its two biggest 
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export markets,” said Shen Jianguang, a Hong Kong-based 
economist at Mizuho Securities Asia Ltd. who has worked 
for the International Monetary Fund and European Central 
Bank. China’s leaders are taking “into account the nation’
s own development strategy, such as recognition of market 
status, which is very important for Chinese business.”

Yet not everyone is so keen on China being Europe’s “last 
resort”. Yu Yongding, a former adviser to China’s central bank, 
maintains that the Chinese government should not buy bonds 
issued by individual euro-area countries, because their leaders 
and the European Central Bank are in disarray. Yu proposes 
that China wait until it can see a clearer road map by EU 
countries for solving sovereign-debt problems.

Domestic economy health check
Following economic data released in August, the general 
market sentiment is that an economic hard landing is 
unlikely. Some of the reasons cited are that China’s inflation 
will gradually decline after remaining at a high level for 3-4 
months. Slowdown of domestic and external market growth 
and falling non-food commodity prices have slowed overall 
inflation. Beijing will have to closely monitor its monetary 
policy, since there is still large amount of capital in the 
market released via both formal and invisible channels. 

The Shanghai Composite Index is down by almost 15% 
since its peak of 3,000 CNY in mid-April. One of the 
reasons the market did not rally is no clear indication 
of Chinese inflation for the rest of the year while the 
economic outlook for the rest of world remains bleak. 
Also, many Western investors are simply moving liquidity 
off of growth markets to fulfil their capital requirements. 
With all the dust settling in a few months, the Chinese 
stock market will quickly react to these new indicators. 

Three-month CNY trends

Data source: Oanda.com interbank rate

China has accumulated 3.2 
billion USD in foreign-exchange 

reserves, in part by selling CNY to 
maintain its currency peg.
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More Fish in the Pond? 
Bohai Bay oil spill casts light on China's booming aquaculture business 

By Mark Gao

Anyone dining out on the 
n e w  B e i t ang  S e a fo o d 
Street in Tianjin will have 
seen local proof of the 

massive surge in China’s seafood in-
dustry. With government help, the 
zone in Tanggu District has been de-
signed with a splash of post-modern 
chic (gourmet dining in converted 
shipping containers) to service a 
growing demand among moneyed 
locals for seafood. 
 
 Some of the fare on offer here – and 
at the city’s more established seafood 
restaurants like the Hanjinbai on 
Taierzhuang Lu – is imported from as 
far away as Norway and Canada. Lob-
sters from Quebec and salmon from 
Oslo are popular among officials and 
others with expense accounts, explain 
Hanjinbai staff when asked for cus-
tomers’ preferences. 
 
Yet the bulk of the dishes come from 
China’s own waters. The tragedy of 
this summer’s Bohai Bay oil spill has 
shone a light on a business often over-
looked. Slicks from the June spill at a 
CNOOC-Conoco Phillips oil well in 
the Bay have wiped out producers of 
scallops and saltwater fish in an aqua-
culture belt stretching from Tianjin 
along the Bohai Bay to Dalian and 
then to Qingdao. 
 
This zone has helped make China the 
world’s number one exporter of sea-

food. While fish farms are clustered 
around the warmer southern waters 
– provinces like Fujian, Guangdong 
and Hainan – the Bohai Bay has domi-
nated production of species adapted 
to colder climes, such as scallops and 
carp, China’s most-farmed fish (though 
farms are largely inland as it’s a fresh-
water fish).  
 
Just as in manufacturing, low-cost 
labour and scale have allowed China 
to become the world’s number one 
exporter of seafood, accounting for 
over 70 million tonnes, 35%  of global 
output, in 2009, according to data 
from the UN Food and Agriculture 
Organization (FAO). China produces 
an average 70 million tons of aquatic 
products a year, but only 14 million 
tons are fished in the conventional 
sense. The rest comes from aquacul-
ture. By contrast, in 2005 the Russian 
fishing industry harvested 3.2 million 
tonnes of fish from the wild, versus 
114,752 tonnes from aquaculture.
  
Already in 2000, China, according 
to the FAO, accounted for a third of 
world seafood output. How did it 
happen? Cheap labour and supportive 
government policy, according to Dr 
Patrick Sorgeloos, an aquaculture spe-
cialist at Ghent University in Belgium. 
Sorgeloos, whose research focuses on 
Asia, told Business Tianjin that “busi-
ness aquaculture” arose from a capac-
ity for “food aquaculture” practiced 

for millennia among Chinese farmers 
who bred fish in their rice paddies for 
family food. 
 
China’s dominance comes not from 
the bounty of its seas but rather a 
dense network of fish farms along 
the eastern coast, explains Peter Red-
mayne, President of SeaFare, a con-
sulting and marketing services firm. 
“China doesn't really export much 
of its wild catch… The quality isn't 
that great so exporting it is hard,” he 
explains. “Most of China's seafood ex-
ports are from aquaculture operations 
and reprocessed seafood from abroad.” 
Aside from squid and shrimp, tilapia 
is also a major export, mostly as fillets, 
according to Redmayne. 
 
Domestically, says Redmayne, carp has 
long been the number one freshwater 
species in terms of volume consumed. 
“It's a cheap fish, hence the popularity
… China also consumes a lot of tilapia, 
another relatively inexpensive fish.” 

Imports: wealth is health
Low-cost Chinese aquaculture may 
have changed world seafood mar-
kets by dragging down prices but 
the country is also emerging as a 
market for seafood. While Chinese 
exporters clamour to sell tilapia 
and squid to tables in North Amer-
ica and Europe there’s a growing 
coterie of exporters setting up shop 
in China. 
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More money and a hunger for protein 
are turning Chinese consumers to 
fish. Per capita consumption of sea-
food will have risen from 11.5kg to 
25kg by 2015, according to data from 
the Ministry of Agriculture. Chinese 
fish-eaters are a good news story for 
exporters of fish like Chile, Norway 
and Canada. 
 
Chinese seafood imports are set to 
soar according to importers watching 
the market here. Imports went from 
3.9 billion USD in 2009 to nearly 5 
billion USD in 2010, points out Scott 
Brown, whose Shanghai-based con-
sultancy Redfern advises the New 
Zealand government and seafood 
exporters on seafood consumption 
patterns in China. Figures from the 
FAO suggest Chinese seafood con-
sumption will climb from the current 
12kg per person to 36kg in 2020. 
 
China’s three key categories of im-
ports – high-end lobsters and oysters, 
fishmeal, and fish for processing and 
re-export  – are being rebalanced, 
says Brown, with reprocessing and 
fishmeal shrinking while seafood im-
ports for consumption climb. 
 
Key products from Canada include 
Dungeness crab, oysters and lob-
sters. Australia meanwhile ships 
abalone and crab while New Zealand 
sells lobster, mussel and abalone to 
China. Norway, Chile and Canada 
all ship salmon here. Norway has 
pushed sales by 30% a year accord-
ing to Sigmund Bjorgo, head of the 
Norwegian Seafood Export Council 

in Beijing. Farmed salmon imports 
from Norway have risen in spite of 
a substantial price increase due to 
a reduction in supplies from Chile. 
Chilean sea bass is another high-end 
imported fish.
 

Northern areas like Tianjin and 
Qingdao have also contributed the 
bulk of China’s seafood export figures 
by processing fish for re-export. Rus-
sian cod and Pollock processed in 
China account for more than 40% of 
the country’s seafood exports. 
 
Among China’s top import sources, 
Russia is ahead of the US by a long 
shot, with Norway and Japan follow-
ing up. Importers in the key gateway 
of Qingdao say Russia will remain the 
supplier of choice though local proc-
essors Qingdao Hongfu and Qingdao 
Yilufa; both process Alaska Pollock 
and Canadian salmon, as well as 
hake, cod and halibut from Russia.   

“China in general is going to become 
a much larger importer of medium- 
to high-quality aquaculture products, 
particularly marine fish,” explains Lu-

kas Manomaitis, who runs Bangkok-
based Seafood Consulting Associates. 
 
China’s imports consist of expensive 
salmon for nouveau riche tables but 
also cheap fish to be mashed into fish 
feed. The Chinese also import lower-
value fish like herring and mackerel. 
While much of this fish is imported 
for further processing and re-export, 
more and more of it is staying in Chi-
na for local consumption, according 
to Manomaitis. China's wild seafood 
production is at best stagnant, “so it 
will need more imported fish to meet 
growing demand” he says.
 
Manomaitis sees demand from China 
ramping up in particular because of 
unsustainable local supply. He says 
the Chinese marine cage aquaculture 
industry is in danger of implosion 
through excessive densities of cage 
farms as well as an increasing focus 
in China’s coastal regions on touristic 
activities.  
 
For many seafood exporters, China 
is attractive as much for the rising 
demand as for a comparative absence 
of the paperwork demanded in more 
mature markets like the EU and US. 
Less hung up on third-party certifica-
tion as its US and EU counterparts, 
China is a promising market for both 
regional producers and exporters 

China accounts for 
over 1/3 of global 
seafood output.
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like New Zealand, Canada and South 
Africa. “This is an advantage when 
shipping to China because these cer-
tification programmes cost money 
and time.  And since the certification 
programmes are not harmonized, it 
can be that one producer has to join 
several certification programmes to 
ship to different locations.”

 Because of proximity to China and a 
natural coastline, “Southeast Asia will 
benefit, if it can develop the indus-
try,” adds Manomaitis “We just hope 
that they will not follow the Chinese 
model of production and make the 
same mistakes!”
 
The biggest block to imports is lo-
gistics, specifically the absence of a 
linked-up cold chain logistics system 
throughout the country. Seafood dis-
tributors seeking sales in the coun-
try’s increasingly prosperous interior 
are thwarted by the lack of efficient 
cold chain logistics facilities. China’s 
domestic fish market remains domi-
nated by wet markets which have no 
cold chains.  
 
The spread of fast-food chains and 
supermarkets have been key to a new 
acceptance of frozen seafood prod-
uct, facilitating importers. Frozen 
fish and seafood sales had previously 
been restricted by the lack of wide-
spread ownership of freezers, and 
the common habit of buying fresh 
produce on a daily basis, explains 

Matthew Crabbe, managing director 
at Shanghai-based market research 
agency Access Asia, which produces 
an annual report on China’s frozen 
seafood market.
 
There’s a lot at stake: Brown says sup-
pliers from New Zealand remain 
dependent on high-end retail and res-
taurants for sales but are also building 
relations with processors. The country 
shipped 74 million USD of frozen sea-
food, including 9.7 million USD worth 
of squid and almost 2 million USD in 
mussels, mostly to high end F&B out-
lets in major Chinese cities.
 
Luckily a solution is in sight: the 
government’s Cold Chain Logistics 
Development Plan for Agricultural 
Products, issued in July 2010. The 
plan is a package of subsidies and 
policies to encourage the logistics 
sector by improving standards and 
regulations and grooming local third-
party logistics companies. Under the 

plan, by 2015 China will have 10 mil-
lion tons of cold storage capacity and 
40,000 more refrigerated vehicles on 
the country’s roads.
 
Crabbe sees the expansion of foreign 
supermarket chains like Wal-Mart, 
Carrefour and Tesco offering a beach-
head to seafood importers who have 
thus far concentrated on international 
hotel chains and restaurants. China’s 
seafood market remains very region-
al, according to Access Asia: the vast 
bulk of imports are consumed along 
the wealthier east coast, while grow-
ing inland cities like Chongqing and 
far-west Urumqi rely largely on local 
freshwater product.

 One of the new supermarkets target-
ing high-end consumers with im-
ported product, BHG is an up-market 
chain established by the Hualian 
Group. Imports from Japan, Norway 
and Canada sell in the supermarket’s 
fish aisle, which looks far more fa-
miliar to a Western shopper than the 
nearby Jinkelong, which supplies fro-
zen product exclusively supplied by a 
Beijing-based firm.
 
Others are unconvinced that better 
cold chain services will make a differ-
ence to local producers or to seafood 
importers. “Wealthier Chinese cus-
tomers are not open to frozen fish; 
they want to see it alive before they 
buy,” says Sam He, sales manager 
for northern China at Dutch-owned 
importer Culimer Co. Attitudes are 
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changing, says He, but frozen seafood 
sales in China – certainly at the high 
end – are in hotels. 
 
In the long term, China will remain 
the world’s number one seafood 
exporter. But it’ll be hard to remain 
focused on exports. Seafood export-
ers complain of low margins from 
US sales, agrees Redmayne. Chinese 
seafood exporters struggling with 
rising wages and feed costs have left 
the sector or sought new markets. 
Crystal Yang at Hainan Jiadexin says 
the firm’s bottom line has suffered 
from the rise of the CNY against the 
USD, thus the search for alternative 
markets. Yang believes new domestic 
markets are also useful in combatting 
rising costs in the country's southeast 
coast where the seafood processing 
industries are based. 
 
Others have moved up the value 
chain, says Redmayne. “Some Chi-
nese processors, however, are im-
proving their margins by investing 
in brands, opening up sales offices 
abroad and selling to end users such 
as retailers and distributors instead of 
importers and traders.” 

Competition 
For ambitious Asian states like Vi-
etnam and Bangladesh, China is as 

much a market as it is a competitor 
which can be undercut. Other Asian 
countries sell to China, but they also 
compete in major global markets. 
In spite of increasing sales to their 
domestic market, Chinese producers 
will remain large exporters of high-
volume items like shrimp, tilapia, 
eels and such.
 
Prices for squid, cutt lef ish and 
shrimp are continuing to rise in key 
southeast Asian producer nations 
on the back of demand from China, 
which now has low-tariff access to 
the Association of Southeast Asian 
Nations  (ASEAN) marketplace 
thanks to a free trade agreement 
(FTA). “That’s been the main ef-
fect,” rather than any noticeable 
ramp-up in Chinese processing 
activities in Asean, explains James 
Gu l k i n ,  m an a g i ng  d i re c tor  of 
Bangkok-based seafood trader Siam 
Canadian. 
 
Under the FTA, which came into 
force in 2010, the average tariff on 
goods from the ASEAN countries was 
lowered to 0.1% from 9.8%. Gulkin 
sees it as largely one-way traffic on 
the seafood front: “there’s not a lot of 
Chinese seafood in Thailand, not in 
the way you see Chinese vegetables 
and apples here.” 

Fish farming: how it’s done
Aquaculture, as other types of farm-
ing, is increasingly about intensive sys-
tems trying to output more fish in less 
time. Key fish species like carps and 
tilapias are commonly grown in fresh 
water, whereas shrimp and finfish are 
more tolerant to more saline waters. 

Fish or other aquatic organisms 
are often reared from egg to adult 
stage within the culture facilities, 
and stocked at higher densities and 
in smaller, well-designed facilities. 
Tilapias are farmed in temperature-
controlled environments where fish 
are fed manufactured pellet feed and 
water quality is carefully controlled 
with the aid of filters and purifiers. 
 
Freshwater finfish, particularly carp 
species, account for the greatest share 
of aquaculture production in China. 
Yet local seafood producers look to 
shellfish, shrimp and squid to drive 
overseas sales. The main non-fish 
category of seafood is known as crus-
taceans: invertebrate aquatic animals 
cultivated in freshwater and marine 
environments (crabs, lobsters, cray-
fish, shrimps, prawns). Another non-
fish category, mollusks usually have a 
shell and are coated with mucus and 
cilia (mussels, oysters, scallops, cock-
les, clams and abalone). 
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China and India stoke global 
gold demand
20 September 2011, Forbes
China and India led a 7.5% increase in 
demand for gold jewelry in H1 2011 de-
spite a 25% increase in the price, reported 
precious metals consultancy GFMS. This 
could be because the two increasingly af-
fluent Eastern nations tend to view gold 
jewelry as an everyday symbol of wealth.

Jason Toussaint of the World Gold Council calculates, “If purchase 
patterns continue, we will see from 2005 to 2025, a four times 
larger gold market in India.” Indian post offices plan to distribute 
coins and small pieces of gold, enabling sales in hard-to-reach ru-
ral areas. 

Chinese can currently purchase gold at their local bank. An In-
dustrial and Commercial Bank of China plan allows investors to 
accumulate portions of gold over time. ICBC estimates customers 
have accumulated over 12,000kg of gold since the plan launched 
last December.

China (at 20%) and India (at 32%) together accounted for over 
half of of the global tonnage demand in 2010. In Q2 2011, India’s 
gold-buying jumped 38%; meanwhile, on a year-on-year basis 
through June, China’s purchases shot up 90%.

Why is the rise of China’s 
interest rate hard to predict?
Modern Bankers, August 2011

China raised its interest rate 5 times since 
last year. The benchmark one-year deposit 
rate increased 1.25% in total, from 2.25% 
(October 2010) to 3.5% (August 2011). 
Even though the latest rise on 7 July 2011 
met many predictions, there’s still a widen-
ing disagreement on whether interests rate 
should be increased again this year. 

Some people believe China’s interest rate must again rise in the 
latter half of this year due to high inflation, while others believe 
the CPI will decline in the third and fourth quarters. In addition, 
excessive interest rates may negatively impact the economy. 

One reason for difficulty in predicting an interest rate hike is the 
diversification of policy objectives. People's Bank of China Arti-
cle III clearly indicates that the purpose of monetary policy is to 
maintain the stability of currencies and thereby promote economic 
growth, a binary target. In practice, however, the policy further 
expands to promoting economic growth, full employment, stabil-
ising prices and balancing of international payments. These four 
could never be completely synergetic. So decision making mainly 
depends on the priorities assigned to these four targets by the 
decision-makers.

Key point to product innovation
New Marketing August 2011

D r am at i c  c h an g e s  i n  s c i e n c e  an d 
technology, and soaring economic and 
social development influence lifestyles 
and competition strategies and shorten 
product life cycles. Product innovation is a 
crucial way to maintain enterprise vitality 
and an impregnable position in the bloody 
marketing battle. 

Every enterprise faces a choice between “Red Sea” and “Blue Sea” 
when comes to product innovation. Red Sea refers to the existing 
market, where there’s an intensified and cruel battle and a familiar 
rapid pace. Promoting products in the Red Sea results in little 
profit and market share with a limited capacity. Blue Sea is a brand 
new area rarely known by others. It could be full of opportunities 
or dead sea with no vitality. For struggling enterprises to survive 
in the Red Sea, they just need to ensure a cost leadership. But if 
enterprises can differentiate their product among others, even at a 
higher cost, they could raise profits by lifting prices and extending 
into to the Blue Sea. 

Without a leading position in cost and technology, the Blue Sea 
would be infused with lots of followers. But such thing is not bad 
for small enterprises, because it is impossible to open up such a 
market with minor efforts.

Huawei’s credibility gap 
19-25 September 2011, 
Bloomberg Businessweek
Communications equipment maker Hua-
wei is in the long process of altering its pub-
lic image overseas. Run by a former deputy 
director of the People’s Liberation Army, 
and recipient of significant government 
financial aid, Huawei is viewed by the US as 
an unknown and potential threat to national security.

Huawei competes with major communications equipment provid-
ers like Motorola and Cisco, but often at a fraction of the price of 
its global rivals. While many companies worldwide welcome the 
cheaper technology, groups within the US have opposed and suc-
cessfully blocked acquisitions by Huawei. Documents objecting to 
Huawei’s presence in the US, however, evidence no actual act of 
espionage.US officials have also accused the Chinese government 
of unfairly providing financial assistance to the company, thus un-
dercutting the market in large contract bids. 

Nevertheless, Huawei employs 110,000 people elsewhere around 
the world, and last year posted revenue of 28 billion USD. It has 
hired 23,000 from overseas, including its chief technology officer, 
Matt Bross. In the US, Bross is “pursuing smaller-scale projects 
where [Huawei] can bend over backwards to meet some need, out-
flanking other suppliers unwilling to do such one-off work.”
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Most of Asia has been 
u n d e r g o i n g  o r  i s 
p oi s ed  to  undergo 
massive urbanisation. 

In China, for example, less than a 
decade ago just one-third of the 
population lived in cities; now more 
than half live in urban metropolises. 
And over the next few decades, 
China will  build the equivalent 
of 10 New York Cities.  India is 
a lso urbanis ing at  l ight  speed, 
while this process is just getting 
started in newly emerging “tiger” 
economies, most notably Vietnam.
The growth of Asian mega cities, 
coupled with the region’s extraordinarily 
rapid economic development and rising 
affluence, is creating unprecedented 
opportunities for investment in urban 
property. Individual countries, however, 
have very different political and business 
regulatory environments. And short-
term economic uncertainties cloud the 
outlook for property investment, with 
many fearing that China may face a 
Japanese-style real estate bubble.
 
In this complex and rapidly changing 
environment, investors need expert 
assistance in acquiring properties to 
maximise their returns. Willy Shee, 
Asia Chairman of CBRE, discusses 
the challenges and opportunities 
investors face in the Asian property 
market and how the company assists 
its clients in dealing with them.

Many economists now believe 
that  the Chinese property 
market is headed for bubble 
trouble. What do you think 
about this, and how might it 
affect CBRE?
It’s hard to say and predict whether 
a bubble really exists, plus China’s 
government has taken very stringent 

measures to curb excessive property 
speculation, which is commonplace 
in Asia. And China’s population 
is huge and getting more affluent, 
boosting the demand for residential 
housing. So it is good for the property 
market that the government here has 
been proactive. 

CBRE’s business lines extend from 
residential to commercial property. 
In the residential market, we focus 
on high-end properties, which are 
less affected by recent government 
anti-speculative measures. And the 
office retail sectors will continue to 
show moderate growth in first tier 
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Sizing Up Asian Property Markets 
Interview with Willy Shee, President of CBRE Asia

By W. Daniel Garst



cities. Beijing may be an exception, 
as buyers will wait for new space to 
come on to the market and redress 
the imbalance between demand 
and supply. So while our business 
wil l  dip a  bit ,  we’ l l  be in good 
shape overall.

Where are the best property 
investment opportunities in 
China? And how does CBRE 
enable its clients be the first to 
spot low-valued properties with 
the potential for significant 
appreciation?
In China, investors should look first 
to second- and third-tier cities. First-
tier cities are pretty saturated and 
have lots of very smart, cash-rich 
local players who are better at reading 
these markets, making it hard for 
first-time buyers to get an edge. The 
second- and third-tier cities provide 
excellent opportunities for investors 
who do their homework and make 
the right choices. And I think that the 
best opportunities lie not just in the 
oft-cited Western cities, like Chengdu 
and Chongqing, but in northern 
cities, like Shenyang and Dalian, and 
southern metropolises. So the best 
bets are non-first-tier cities with 3 to 
10 million residents. 

As for helping our clients, CBRE has 
a very strong research team, which 
does a lot of strategic consulting for 
clients before they put in their money. 
We have an extensive database of 
properties coming onto the market, 
giving us first-hand knowledge of 
what will be available. We thus have 
a good inside track on potentially 
hot properties that others might 
overlook. In addition, CBRE has 
a very strong unit, the Investment 
Property Business Lines, headed 
up by very experienced property 
brokers. They help our clients identify 
investment opportunities. Finally, one 
of the biggest funds in Asia, the ING 
property investment management 
company, is now under the CBRE 
umbrella. This gives CBRE the strong 
financial muscle to assist clients who 
need such help. 

In  t h e s e  re s p e c t s ,  C B R E  go e s 
beyond fulfilling the traditional 
m i d d l e m a n  a n d  b r o k e r a g e 
functions. We strive to be more 
proactive and offer greater value-
added services to our clients. That 
is our main objective.

Turning now to Asia’s two 
biggest first-world economies, 
what are your thoughts on 
Japan and South Korea?
Japan’s economy is going through a 
very difficult and challenging period 
that has now lasted for over a decade. 
But the local institutions are still very 
strong in terms of cash holding, which 
has limited property foreclosures. 
Large numbers of foreign investors 
remain keen on Japan because it 
is still the world’s second-largest 
economy, has low interest rates, and 
many attractive properties in good 
locations. But they must take a longer-
term view and manage the situation 
carefully. If they do that, Japan offers 
good opportunities in office buildings, 
some high-yielding apartment blocks 
and hotel investments. South Korea 
remains attractive, even though 
not that many properties have been 
opened up for foreign investment. 
We thus still have foreign investors, 
especially funds and equity investors, 
keen to pick up properties in South 
Korea for returns.

How do you compare China 
with Asia’s other large “hot” 
property market, India, and the 
region’s new “tiger” economy, 
Vietnam?
Viewing Asia as a whole, India and 
China are currently the key growth 
engines. Investors find it easier to 

invest in China than in India because 
China’s government is much more 
pro-business.  In India, the state makes 
it tough for new foreign investors to 
go in. Nevertheless, quite a few have 
gone in, especially from Singapore, 
to build townships and business and 
industrial parks. Many American 
funds are also on sidelines waiting 
to go into India. And CBRE has the 
biggest office in India, which has been 
very successful in offering strategic 
consulting for MNCs looking to lease 
space as occupiers for offices and 
factories. It’s much harder for those 
who want to own properties and invest 
for yield. But our India office has been 
very successful in providing help in 
this area and also in assisting local 
enterprises and entrepreneurs get into 
the residential property development.

As for Vietnam, it is certainly a 
tiger economy. But it is not an easy 
market to enter for foreign investors 
because of very high inflation and 
the extremely volatile local currency, 
the  Dong.  Never theless ,  i t  has 
many opportunities, so Vietnam 
has attracted quite a few American, 
Singaporean and Japanese investors, 
particularly into the Ho Chi Minh 
City and Hanoi property markets. 

Finally, what are your thoughts 
on Thailand and Indonesia? 
Both are very challenging, due to 
their politics and difficulty of getting 
clear land titles. To minimise these 
high risks, investors need to spend 
a lot of time studying the market 
and also seek joint venture partners. 
That said, the Indonesian economy 
is picking up, and there are quite a 
lot of opportunities in that country, 
especially in Jakarta, that are well 
worth looking at. As for Thailand, 
the residential market is still pretty 
active and vibrant, and investors 
are also still looking at commercial 
opportunities. While one has to 
assess the political ups and down, 
Thailand overall is still a nice place to 
be in, and a lot of people would happy 
to have a vacation home there.
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In the heart of TEDA High Technology Park, Amir K. 
Tafreshi works for a healthier world through industrial 
design. With 15 years of experience, Mr. Tafreshi 
designs and consults for biotech and pharmaceutical 

firms that work in TEDA. Mr. Tafreshi spoke to 
Business Tianjin to explain his work for NNE 
Pharmaplan in China.

How does TEDA f igure into NNE 
Pharmaplan's Chinese market?
NNE Pharmaplan established in China in 
1995. We have 3 offices in China and opened 
the fourth office in TEDA in January 2011 so 
that NNE Pharmaplan could be closer to some 
of our major clients in TEDA. The TEDA office's 
primary focus is to support our clients as well as 
to serve other established and incoming 
pharma/biotech industries in 
TEDA area. Today, we have 
12 employees based in the 
TEDA office and we plan to 
grow to 80 by 2014. Overall, 
we have a workforce of 
40 via support from our 
Tianjin, Shanghai and 
Guangzhou offices, as 
well as working closely 
with our headquarter 
in Denmark, and our 
experts located in many 
of our other 25 offices 
around the world.

By guiding our clients 
through the newly issued 
( March  2 0 1 1 )  C h i n e s e 
regulation from the SFDA, 
we can help the local pharma/
biotech manufacturers meet 
China SFDA requirements . 
This will also enable the local 
pharma and biotech companies 
to export drugs into western 
countries, which is a big part 
of the future for the Chinese 
life sciences manufacturing 
industry.

What advantages does Binhai New Area have for 
a company like NNE Pharmaplan? How does the 
TEDA community benefit NNE Pharmaplan?
Binhai New Area provides the location and facilities 

for new pharma/biotech firms that 
want to create business in China. NNE 
Pharmaplan helps these companies 
get established, so Binhai New Area 
is unquestionably beneficial to our 

business.  Also, we work with the 
local authorities when we have new 
customers that plan to get established 
in China, and we can fully explain 
the  b enef i t s  of  lo cat ing  in  TEDA 
– a situation that creates mutually 

rewarding results for our customers, 
f o r  T E D A  a n d  f o r  N N E 

Pharmaplan.

O n  t h e  N N E 
P h a r m a p l a n 
website,  Russia, 
India and Malaysia 
a r e  l i s t e d  a s 
emerging markets. 

H o w  d o e s  N N E 
P h a r m a p l a n 
d i f f e r e n t i a t e  a n d 

develop emerging 
markets? 
At NNE Pharmaplan, we 
have  a l l  t he  Emerging 
Markets as one business 
unit. China could also be 
defined as an emerging 
market. However, China 
is a huge market and we 
treat it as an individual 

b u s i n e s s  u n i t .  N N E 
P h a r m a p l a n  h a s  b e e n 

active in China since 1995. 
We are well-established and 
wil l  cont inue to increase 
our business to support the 
established and incoming 
firms in the pharma/biotech 
industries. 
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Interview with Amir K. Tafreshi, Manager for NNE Pharmaplan TEDA office

By Jack Rizzotti
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How does NNE Pharmplan 
in tegra te  pharmaceut ica l 
legislations in the West and 
China for their clients?
The new SFDA regulations were 
implemented in  March of  th is 
year. Now the legislation from the 
European Medicines Agency, FDA 
(United States) and SFDA (China) 
is mainly the same, with some key 
minor differences. All regulations 
are intended to secure the quality 
of the products and avoid any risks 
to the patient taking the drugs. The 
new SFDA regulations now put 
China on the map with the WHO, 
which will now recognise Chinese-
manufactured products that comply 
with the new standards. This is a 
great leap for the Chinese industry 
and our job is to help them get 
into compliance quickly so their 
businesses can flourish. 

The Quality Management System 
(QMS) used at NNE Pharmaplan is 
set up to secure final product quality. 
Local QMS is designed to satisfy 
local and global regulation. We have 
processes, procedures, and well-
defined systems for our engineers 
and projects. Following our system 
will satisfy the quality requirement 
from the local  regulators,  such 
as China's SFDA. When there is 
a new SFDA regulation release, 
NNE Pharmaplan cooperates with 
the SFDA and conducts training 
and seminars on a regular basis 
for the pharma/biotech companies 
across  China –  this  a lso  helps 
build awareness and accelerate 
compliance.

To implement  regulat ions  in  a 
facility, our clients must understand 
and follow procedures. Sometimes, 
it is a challenge to explain that we 
cannot chop (stamp) a document 

to secure export to the West. In this 
case, there is a need to implement a 
system throughout the organisation. 
T h e r e  m u s t  b e  a  t o p - d o w n 
commitment to implementing our 
systems and procedures.

What is NNE Pharmaplan's 
view on Quality by Design 
(QbD), especially in relation 
to Quality after Design (QaD)? 
What are examples of QbD at 
work in TEDA? 
QbD is the successor of Quality 
Control (Quality after Design). QbD 
is a risk-based approach to design. 
That is, quality should be built into 
the product during development and 
manufacturing process not at the 
final stages of production. 

In order to implement QbD, there 
is  a need for close cooperation 
between NNE Pharmaplan and our 
clients. This requires that clients 
have a mature or open-minded 
o r g a n i s a t i o n  t h at  i s  r e a d y  t o 
implement QbD. The main reason 
that industries avoid implementing 
QbD is regulatory fear. 

How w i l l  NNE  Pharmp lan 
compete over the next 10-20 
years in China? 
We  prov i d e  e s s e nt i a l  s upp or t 
t o  C h i n e s e  a n d  i nt e r n at i on a l 
pharmaceutical companies by helping 
them to produce a better-quality 
product that gets to the market 
faster. In this way, the products we 
are involved with can save more lives 

around the world. In the future, I 
see NNE Pharmaplan as one of the 
leading competitive engineering 
and construction management firms 
in the biotech and pharmaceutical 
industries. We plan to continue our 
growth in China to support not 
only industry here, but also to bring 
our local expertise to the world in 
accelerating the development of the 
life sciences industry. 

We have 80 years of experience in 
this industry and are passionate 
about our services. What we do 
i s  not  just  a  job.  We work  for 
a  healthier  world.  Doing good 
b u s i n e s s  i s  o n l y  a  l i c e n s e  t o 
continue our work for a healthier 
w o r l d .  Wi t h  t h i s  m i n d s e t ,  I 
b e l i e v e  w e  c a n  c o n t i n u e  t o 
differentiate ourselves from our 
competitors.  

What projects are happening 
in Tianjin right now that would 
interest people to get involved 
with NNE Pharmaplan? 
In the North China region, which 
includes Tianjin and TEDA, we are 
working with many clients, not only 
in this area but with our staff here 
who are serving other customers in 
other parts of China, and even in 
other countries. For example, we are 
now serving a mix of multinational 
and Chinese customers, including 
Novo Nordisk, Novozymes, Sihuan, 
B a x t e r,  Fre s e n iu s - Ka bi ,  G SK , 
Novart is ,  Minhai ,  Sinovac and 
Servier. Off-shoring work (work 
performed in China for customers 
and projects outside of China) is 
also a key part of our business: we 
are supporting projects in the USA, 
Germany, Denmark and Russia at 
the moment.
 
We are an engineering company 
working for  a  healthier  world, 
s o  we  wou ld  l i ke  to  have  ne w 
employees with the right mindset 
an d  c omp e te n c e .  We  d o  of fe r 
extensive training for newcomers 
and employment opportunities 
throughout China and abroad.
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New standards of 
service and refinement 
Interview with Tiago Sarmento, Director of Sales & Marketing, The St. Regis Tianjin
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In the Asia Pacific, including in 
China, the St. Regis brand is 
sought after as a luxury lifestyle 
by customers and investors 

alike. Before joining The St. Regis 
Tianjin, Mr. Sarmento worked for 
nearly three years as the Director of 
Sales & Marketing of another opening 
property, The St. Regis Mexico City. 
Right before that he managed a Sales 
& Marketing team for the first time 
in Spain, at the Marques de Riscal, a 
Luxury Collection Hotel.

Why did The St. Regis choose to 
open in Heping District, Tianjin?
St. Regis chose to open in Tianjin 
because Tianjin is the sixth largest 
c i t y  i n  C h i n a  w it h  one  of  t he 
highest growth indexes in the whole 
country. This historic city is the 
largest industrial base and trade 
centre in northern China. Tianjin 
has immense appeal to business 
travellers and visitors to China. 

Significant government and private 
investment in development in the 
Tianjin-Beijing area is setting up 
the region for long-term growth and 
substantial business opportunities. 
The new high-speed inter-city 
train linking Tianjin to Beijing 
ensures its place at the epicenter of 
China’s massive economic engine, 
and The St. Regis Tianjin is just 5 
minutes away by taxi / 10 minutes 
away  by  walk ing  f rom Tianj in 
Railway Station. This hotel is also 

right between the busy downtown 
shopping streets and the Italian 
town, with views over the river, there 
could not be a better address in the 
city for a hotel.

How do you as a manager personally 
inf luence the St .  Regis  Tianjin 
experience?
We have built  a  great and ver y 
talented young team, people who 
pay attention to detail and who are 
generous and happy. Good energy is 
extremely needed when in the office 
and doing business! St. Regis focuses 
like no other brand on training, and 
pays extreme attention to developing 
the best ways to deliver bespoke and 
human service to guests and friends. 
We believe in creating a culture 
within the hotel that nurtures and 
rewards great staff; every day I find a 
team who is very proud of working 
for a brand like St. Regis.

Which experiences have especially 
assisted you in the opening of the St. 
Regis Tianjin?
I love that my previous experiences 
and all the great moments I lived 
during hotel openings can help 
us  in  de l iver ing  cons is tent  an 
uncompromising service to our 
guests, who are great connoisseurs 
of the art of living. In the old days, 
a few centuries ago, tailors created 
their own selection of fabrics to 
present to the nobility. After nobility 
had chosen their preferred fabrics, 

the tailor put much effort and time 
in designing a bespoke outfit, having 
in mind the exact likes and dislikes 
of his customer. This tradition drives 
the St. Regis brand experience.

What makes you a great director of 
sales and marketing?
Great question, and thank you for 
the compliment! I believe that one 
has to be humble, ethical and joyful. 
For me these are the three keys for 
success in anything we do. I wish 
everyday that I could be an inspiring 
leader and that the little knowledge 
I have I can pass on to my team. 
When doing business, I base my feet 
on honesty and trust, which makes 
me very easy to read. 

What services make the St. Regis 
stand out?
The St. Regis Tianjin is the only hotel 
in Tianjin to offer the legendary St. 
Regis Butler service for all guests. 
Ensuring that every guest’s stay is 
uniquely tailored to his or her needs, 
the signature St. Regis Butler sets the 
stage for an experience that caters to 
individual requests; no matterhow 
great or small, petitions are fulfilled 
with discreet precision at any hour.

W h a t  a b o u t  y o u r  c u l i n a r y 
experiences? 
This is my personal passion and 
another reason why I am proud of 
the project! We are bringing three 
distinctive dining experiences and 
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the three have extraordinary views over the Hai River: 

The Promenade is a great Mediterranean/Italian 
restaurant with an inviting terrace where you can find a 
brilliant olive oil collection and the wordy “pizza by the 
meter”. 

Riviera Restaurant is the first contemporary bistro in 
Tianjin, introducing modern French cuisine paired with 
extraordinary wines and views over the river. 

Yan Ting, the Chinese restaurant with 11 private 
rooms, presents incredible modern Cantonese culinary 
delicacies. A place to do business and bring the family! 

Who will be your typical clientele?
The St. Regis Tianjin is targeted to become a city 
landmark and the epicenter for influential business 
leaders, society tastemakers and discerning travellers.  
The hotel appeals to business travellers and leisure 
travellers as well as the local market, with its strategic 
location, unparalleled service and innovation cuisine 
concepts. 

The St. Regis Tianjin’s food and beverage venues appeal 
to the local market and staying guests as well, for 
business lunch, after work drinks, afternoon tea for 
couples or a special celebration with their loved one. 

How will the St. Regis affect business in Tianjin?
Combining Tianjin’s history and long-term growth with St. 
Regis’ timeless sophistication, bespoke service and modern 
luxury, The St. Regis Tianjin’s arrival will change the 
landscape of luxury travel in the region.  

The St. Regis Tianjin is destined to set new standards of 
service and refinement for Tianjin.

How has your Tianjin experience been so far?
Tianjin is a great city. My wife Mariana and I are fascinated 
with everything that one can do here and the great access 
Tianjin offers to the rest of China. More than anything, 
we came to learn with and from the Chinese culture, a 
millenary one, and we are starting this long journey in 
becoming better persons day by day. 

The hotel is a fascinating and innovative project, all 
thought within great feng shui concepts. It will be very 
interesting to see how such an iconic brand is welcomed 
in a destination like Tianjin. 
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Promenade All-day-dining

Yan Ting
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Tiago Sarmento named Director of Sales & 
Marketing, The St. Regis Tianjin

Mr. Tiago Sarmento will 
lead the Sales & Marketing 
team to prepare The St . 
Regis Tianjin for its grand 
opening in October 2011. 
Mr. Sarmento has a long 
and prolific sales career with 
Starwood Hotels and Resorts 
and has worked across 4 out 
of 9 Starwood brands around 
the globe: Sheraton, Westin, 
Luxury Collection and St. 
Regis. He was the Director 
of Sales & Marketing for 
the Marques de Riscal, a 
Luxury Collection resort in 
Spain, where he successfully 
positioned the resort as one 
of the world’s leading hotels 
for luxury dining and wine. 
Mr. Sarmento also brings 

valuable opening experience, having served as the Director of Sales and 
Marketing of The St. Regis Mexico City for nearly three years.

The iconic new hotel, situated in the financial heart of Tianjin, is already 
a city landmark and, under the leadership of the veteran opening team, is 
destined to become an influential epicentre for business leaderes, society 
tastemakers and discerning world travelers.

Joey Wu named Hotel Manager 
The St. Regis Tianjin

Hotel Manager, Mr. Joey 
Wu will fully assist General 
Manager Mr. Damon Page 
to prepare the hotel for its 
grand opening in October 
2011. Mr. Wu will be directly 
responsible for the hotel’s 
daily management, including 
budgeting and f inancial 
management ,  planning, 
organising and directing all 
hotel services. With more 
than 17 years of experience 
in the hospitality industry, 
including working with 
the world’s most luxurious 
and  pres t ig ious  brands 
like Le Meridien, Grand 
Hyatt and Hilton, he has 
gained valuable experience 
i n  o p e n i n g  n e w  h o t e l 

properties. A Taipei native, Mr. Wu began his career at the Grand Hyatt 
Taipei before joining Starwood Hotels and Resorts in 2010 to serve as 
Hotel Manager for Le Meridien Taipei. Mr. Wu will set the example for 
staff to deliver a standard of service and presentation that exceeds guests’ 
needs and expectations.

Patrick Ngiam named Director of Marketing, 
Renaissance Tianjin TEDA Convention Centre 
Hotel

Patrick Ngiam recently returned 
to the Marriott family, joining the 
Renaissance Tianjin TEDA Convention 
Centre Hotel as Director of Marketing 
and overseeing various disciplines 
such as Corporate and Government 
Sales, Events Management, Revenue 
Management ,  Res er vat ions  and 
Marketing Communications.   

A passionate hotelier and avid traveler, 
Patrick has 16 years of international 
hospitality experience, having done 
Sales & Marketing assignments in 
Singapore, China, Hong Kong , Indonesia and Taiwan with companies 
such as Marriott, Hyatt, Shangri-La and Four Seasons.

Robert J. Stautner named Director of Food & 
Beverage, Renaissance Tianjin TEDA Convention 
Centre Hotel

Mr.  Rob er t  J.  Stautner  br ings  a 
wealth of experience and knowledge 
to TEDA. He joined Marriott  in 
2005 at the Aruba Marriott Resort 
& Casino and the Marriot Vacation 
Club International as Executive Chef. 
He came to China in 2008, where 
he opened the Beijing Marriott City 
Wall hotel as Executive Chef. For the 
past 2 years, Mr. Stautner was the 
Director of Food & Beverage at The 
JW Marriott in Chongqing.
   

Markus Holzapfel named Executive Chef, 
Radisson Plaza Tianjin Hotel

Mr. Markus Holzapfel, who graduated 
from Albrecht-Duerer-Berufschule in 
Germany, has more than 13 years of 
experience working in international 
5-star hotels. He has worked in Asia, 
Europe and the US. He’s hosted the 
Miss France delegation before the 
competition with great success and 
hosted a dinner for the Maldivian 
president in Coco Palm Bodu Hithi 
hotel in Maldives.

Now, Mr. Holzapfel is drawn to China 
by his interest in Chinese culture and 
his expectation of the development of 
hospitalities in China. He will bring 
delicacies of the world to our guests.
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New Corporate Tax Rules for 
Income Sourced by Foreign Companies 
(SAT Announcement 24)                      Part I

INTRODUCTION
Foreign companies in China have for years 
been concerned with the taxes arising from 
income sourced during economic transac-
tions, either with their Chinese corporate 
clients or with their subsidiaries established 
in China. Since tax authorities are likely to 
impose and levy taxes on outbound payments 
corresponding to said transactions, the taxes 
settled in China have impacted the revenues 
sourced by foreign companies here. Although 
levying taxes based on a territorial or source 
system ‒ i.e. levying tax where the income 
is obtained ‒ is a common international tax 
practice, the Chinese tax practice has shown 
some peculiarities in the way the tax adminis-
tration has dealt with foreign or non-resident 
taxpayers’ revenues from Chinese source. 
These will be analysed in this article.

When talking about economic transac-
tions, we refer to cases in which a foreign 
company might be sourcing revenues in 
China by means of, amongst other examples, 
obtaining interests from a loan granted to 
a Chinese company or 
invoicing royalties in 
exchange for  lett ing 
the use of intellectual 
property rights, such as 
patents or know-how, 
to a Chinese subsidiary 
company,  or obtain-
ing service fees due to 
technica l  ass is tance 
or consulting services 
rendered for the benefit 
of a Chinese corporate 
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client. Last but not least, a foreign or non-resident com-
pany might be letting the use of certain machinery or 
equipment in exchange for a rental fee. In all these cases, 
and with very different complexity and legal conditions, 
the revenue sourced in China by the foreign company 
might trigger certain tax implications in China upon the 
payment abroad to the beneficiary foreign party that has 
provided the mentioned transaction. 

The taxes triggered in China can be of a direct nature, i.e. 
corporate taxes taxing the revenue or profit obtained in 
China, or of an indirect nature, i.e. taxes triggered by the 
kind of transaction performed. The characteristics of the 
transactions performed might trigger different tax impli-
cations, and it will be relevant for determining the taxes 
due in China, amongst other factors, whether the transac-
tion has been performed in China or abroad, for how long 
the transaction has been performed or whether a tax trea-
ty for the avoidance of double taxation ‒ or short, Double 
Tax Agreement (DTA) ‒ is applicable between China, the 
country in which the payment is performed, and the for-
eign country in which the provider of the transaction is 
established. In this article, which will analyse recent tax 
developments affecting the taxation of income sourced in 
China by foreign companies, we will focus on explaining 
the tax consequences for direct tax purposes only.

In the context of the aforementioned transactions, the fol-
lowing questions often arise: Have the taxes in China been 
settled correctly? Can a refund of the taxes paid in China 
be claimed in the home country of the provider? When 
is the tax due in China? Or even: has the in-charge tax 

bureau proceeded correctly when claiming the tax, also 
considering, e.g., the DTA applicable between China and 
the provider’s home country?

Most likely, these questions might have arisen especially 
where the described transactions have been performed be-
tween the foreign headquarters and its Chinese subsidiary 
or Chinese Joint Venture (JV). In those cases, it might be 
observed more frequently that, due to the relationship be-
tween said parties, the contractual arrangements that usu-
ally regulate the terms and payments of the transactions 
described in the previous paragraphs are lacking or that 
the payment terms agreed upon, if a contract has been set 
up, are not being strictly observed. For example, when the 
payments are not being performed in a timely manner and 
accumulated to year-end or even longer or that inconsist-
encies appear between the accounting and tax treatment 
applied to said contracts by the headquarters, on the one 
hand, and the Chinese subsidiary, on the other. 

These practices, which are quite common, can now imply 
more direct tax consequences both for the foreign company 
and for the Chinese company hiring the transactions and 
performing the relevant payments. Both taxpayers should 
be made aware of a recent announcement published by the 
Chinese tax authorities that aims to enforce the adminis-
tration and collection of Enterprise Income Tax (EIT) in 
relation to income derived from China by non-resident 
Enterprises. On 1 April 2011, the State Administration of 
Taxation (SAT) promulgated the Announcement of Several 
Issues Concerning the Administration of EIT of Non-Resident 
Enterprises (Announcement 24).

In this article, we will take a closer look into Announce-
ment 24 and evaluate its impact on non-resident en-
terprises dealing with Chinese corporate clients, either 
related ones or unrelated, when performing the outbound 
payments under the contracted transactions. 

In order to perform such an analysis, it should first be 
clarified how the EIT regulates and differentiates the tax 
obligations for resident enterprises and for non-resident 
enterprises, since Announcement 24 might affect both 
kinds of taxpayers.

     
Differentiation of China-resident and non-resident 
taxpayers for EIT purposes
The new Chinese EIT law took effect from 1 January 2008, 
introducing the two new concepts of China-resident tax-
payer and non-resident taxpayer when identifying the tax-
payers subject to EIT.

China-Resident Taxpayer
China-resident taxpayer refers to an enterprise established 
according to Chinese law or according to foreign law but 
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with its effective management located in China. China-
resident taxpayers are subject to EIT on their worldwide 
income, usually under the standard rate of 25%. Enter-
prises registered in China are always China-resident tax-
payers. A foreign enterprise with effective management in 
China might also be regarded as China-resident taxpayer.  

Non-Resident Taxpayer
Non-resident taxpayer refers to an enterprise that is es-
tablished in accordance with the laws of foreign countries 
and with its effective management located outside China, 
but that has an establishment or a place in China; or an 
enterprise which, though having no establishment or place 
in China, derives income that is sourced from China.

Incomes derived from sources inside China for non-
resident taxpayers include income from sale of goods, 
income from provision of services, income from transfer 
of property, dividend and profit distribution etc. from 
equity investment, interest income, rental income and 
royalty income.

The EIT rate for passive income derived for non-resi-
dent taxpayer is 20% under the EIT law and is reduced 
to 10% under the Detailed Implementation Regulation 
(DIR) of the EIT law. Said tax is applicable to divi-
dends, interests, rental income, royalties and other 
passive income such as gains derived from the transfer 
of real estate property, land use rights and shares in a 
PRC company, and should generally be settled before 
the in-charge tax bureau by the China-resident payer 
of any of the aforementioned items, generally through 
a withholding tax (WHT) obligation. Nonetheless, the 
aforementioned 10% tax rate might be further reduced 
or even exempted under the application of DTAs appli-
cable between China and the foreign companies’ coun-
try of residence. 

Hereinafter, we will focus on the salient points of the tax 
treatment regarding the abovementioned China-sourced 
passive incomes for non-resident payers in accordance 
with Announcement 24 together with our relevant ob-
servations.
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The new corporate tax rules:
timing of withholding obligation on dividends, rental 
income, interests and royalties
New legal framework
As mentioned above, non-resident payers shall be liable 
for EIT on their incomes derived from China for divi-
dends, rental income, interests and royalties. Said EIT 
should be settled through a WHT that should be satis-
fied by the corresponding China-resident taxpayers when 
performing the outbound remittance of any of the afore-
mentioned items. As such, the timing of withholding ob-
ligation is essential for both the Chinese payers and non-
resident taxpayers to comply with the Chinese EIT laws 
and regulations. Announcement 24 has established new 
clarifications for defining the timing to perform the WHT, 
depending on the kind of income obtained by the non-
resident taxpayer. The table summarizes the timing for 
withholding obligation in accordance with the Announce-
ment 24 together with the comparison of EIT law, as ap-
plicable before Announcement 24, for your easy reference.  

Our observation
We would like to draw your attention to the fact that the 
announcement focuses on the accrued loan interests, 
rentals and royalties. For the payment due but not paid, 
Announcement 24 clarifies that the timing of the with-
holding obligation arises upon the annual EIT filing, 

which is different from the current practice (i.e. the with-
holding obligation occurs at the due dates shown in the 
contracts). Here we will illustrate two examples. 

Example 1: The withholding obligation on passive in-
come due but not paid, where such expenses have been 
deducted by the PRC payer in its annual EIT filing.
 

The Chinese enterprise shall withhold EIT on the ac-
crued royalty fee of 12 million CNY at the time of annual 
filing for fiscal year 2010.

Example 2: The withholding obligation on passive in-
come due but not paid, where such expenses have been 
capitalised for depreciation or amortisation for EIT pur-
pose in subsequent years.

The Chinese enterprise shall withhold EIT on the ac-
crued interest when performing the annual EIT filing of 
year 2013.

(see next month for the continuation)
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Income Timing for withholding EIT

Dividends

If paid later than the 
declaration date

When the Chinese com-
pany resolves to declare 
the dividend

If paid prior to the 
declaration date

When the payment is 
actually made

Interests, 
rental in-
come and 
royalties

If paid on the due 
date stipulated in the 
relevant contracts

When the payment is 
actually made

If payment is due 
and postponed but 
the expenses have 
been deducted by the 
Chinese payer in its 
annual EIT filing

When the Chinese payer 
files the EIT annual 
return 

If payment is due and 
postponed but the 
expenses have been 
capitalized for depre-
ciation or amortization 
for EIT purpose in 
subsequent years

When the Chinese payer 
files the annual return 
for the year in which the 
expenses are capitalized

If paid prior to the due 
date stipulated in the 
relevant contracts

When the payment is 
actually made

2010 2011

 A Non-resident payer licensed its know-
how to a Chinese enterprise, effective 
on 1 January 2010;

The annual royalty fee is 12 million CNY, 
payable annually on 31 December.

 The Chinese enter-
prise filed EIT annual 
return for fiscal year 
2010 and deducted 
the accrued royalty 
fee as expenses of 12 
million CNY for 2010.

2010 2014

 A loan is granted 
for construction.

The annual inter-
est is capitalized 
each year but 
not deducted for 
EIT purpose.

2012 2013

 Construction 
is completed 
at the end of 
2012.

2011

 The capital-
ized interest 
is depreciated 
for  EIT pur-
pose from the 
beginning of 
year 2013.

 Due to cash 
flow problems, 
the Chinese 
e n t e r p r i s e 
does not pay 
any in terest 
until the end 
of 2014.



LATEST DEVELOPMENTS ON 
WORK-RELATED INJURY INSURANCE 
AND IMPLICATIONS FOR BUSINESS

Simon Bai
Winners Law Firm
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Social security provides individuals 
with financial assistance and benefits 
when faced with the contingencies of 
old age, illness, disability, unemploy-

ment or child-rearing. It may sound surpris-
ing that the social security system in China 
as a fully-fledged legal arrangement only 
recently came into being. According to the 
Social Security Law of China, effective as of 1 
July 2011, the current social security system 
covers 5 categories – state medical insurance, 
pensions, workplace injury, unemployment 
and maternity insurance – that require com-
panies to pay social security dues. 

This article will review the recently amended 
Regulations on Work-Related Injury Insurance 
(the New Regulation) and Measures for Recog-
nition of Work-Related Injuries (Recognition 
Measures) both of which came into force on 
1 January 2011. The amendments have much 
potential impact on employers’ liabilities.

Scope of coverage
According to the previous Regulation on 
Work-Related Injury Insurance, issued in 
January 2004 (the Old Regulation), only 
those enterprises and sole traders that hire 
workers are required to participate in work-
related injury insurance and pay work-related 
injury insurance premiums. As a result, only 
employees of those enterprises have access 
to insurance benefits. This leaves out many 
other entities, which are not legally  obliged 
to pay work-related injury insurance, and 
denies many people who fall outside such 
scope the right to work injury insurance. The 
New Regulation fills the gap by expanding the 
coverage of insurance to public institutions 
(those which are not subject to civil servant 
law), social institutions, privately-owned non-
enterprise entities, non-profit foundations, 
law firms and accounting firms.

What constitutes work-related injury?
Employees who suffer from work-related 
injury have insurance coverage for medi-
cal costs, injury or disability grant-in-aid, or 
medical subsidy for continuing medical treat-
ment. But how should we define “work-related 
injury”? According to the New Regulation, 
the following would be considered a work-
related injury: 

• injury in an accident at work during work-
ing hours in the workplace;

• injury in an accident while engaging in 
preparatory or finishing-up work related to 
work before or after working hours in the 
workplace;

• injury by violence or in other accident in 
performance of job duties during working 
hours in the workplace;

• occupational disease;





• injury at work or whereabouts un-
known in an accident during work-
related travel;

• injury in a traffic accident and ac-
cidents of city rail, passenger ferry 
and train in which the employee is 
not primarily liable for the respec-
tive accidents.

Under the Old Regulation, only in-
jury sustained by an employee in 
a motor vehicle accident while go-
ing to or returning from work was 
recognized as a work-related injury. 
The New Regulation expands the 
coverage of commuting accidents to 
a wider range of injuries sustained by 
employees.

There are exceptions to the above 
work injury criteria. For example, 
an employee shall not be deemed 
as having work-related injury if the 
injury or death occurred as a result 
of intentional commission of crime, 

or violation of public security ad-
ministration, or intoxication due to 
alcohol or drugs by the employee, 
or where the employee inflicts harm 
on himself, or commits suicide. 
Compared with the old law, the New 
Regulation expressly restricts the 
exception in the case of crime to in-
tentional acts of crime.  

Reporting compliance requirements 
The new Recognition Measures was 
issued in December 2010, also com-
ing into force on 1 January, 2011, 
with the intention of supplementing 
the New Regulation. 

According to the Recognition Meas-
ures as well as the New Regulation, 
when an employee suffers a work-
related injury from an accident, or is 
recognised to have an occupational 
disease pursuant to the Law on 
Prevention and Control of Occupa-
tional Disease, the entity in which he 

works shall, within 30 days after the 
accident occurs or after the diagno-
sis/recognition of the occupational 
disease, submit an application for 
the recognition of a work-related 
injury to the authority of social in-
surance. If the entity fails to submit 
such an application, the injured 
worker, close relatives or the trade 
union can file an application within 
one year. In special circumstances, 
the time limit for application may be 
extended subject to consent of the 
authority of social insurance.

The social insurance authority would 
make a decision within 60 days upon 
receipt of such application.

Where there exists a dispute in rela-
tion to whether an injury constitutes 
work-related injury between the 
employee or his/her relatives and the 
employer, the burden of proof lies 
with the latter. 
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It is noteworthy that the New Regula-
tion toughens punishment for em-
ployers who fail to report work-relat-
ed injuries and/or do not participate 
in the work injury insurance system.

Compensation for work injury
In the case of a work-related death of 
an employee, the family members of 
the employee are entitled to a funeral 
allowance, bereavement payments 
for dependent family members, and 
a lump sum work-related death al-
lowance from work-related injury 
insurance funds. Under the new 
Regulation, the one-time death com-
pensation payment standard is raised 
to 20 times the average national dis-
posable income of an urban resident 
for the previous year. 

The one-time disability compensation 
payment is increased to 1-3 months 
of wages of the injured employee, de-
pending on the grade of disability.

Employers must provide 100% of 
the monthly salary to an injured 
employee for a medical treatment pe-

riod of up to 12 months, or up to 24 
months subject to approval of a local 
work capability assessment authority 
(WCAA).

After the medical treatment, the 
employer’s liability depends upon 
the disability and injury grade as 
evaluated by WCAA. An assessment 
of work capability is an assessment 
of the degree of impairment in work 
functions and the ability to self-care. 
This is classified into 10 disability 
grades, from the most severe (1) to 
the mildest (10).

For grades 1-4, the employer has 
no specific compensation liability 
other than maintaining the employ-
ment contract in force while the 
employee is entitled to a lump sum 
payment of disability and injury 
subsidy (DIS), and monthly disabil-
ity and injury allowances (MDIA), 
which are to be paid from the work-
related injury fund.

For grades 5 and 6, the employer 
has to arrange appropriate work for 

the injured employees or otherwise 
provide payment of MDIA, while a 
lump sum payment of DIS has to be 
paid from the fund. If the injured 
employee voluntarily requests to 
terminate the employment contract, 
the employer shall pay an unem-
ployment subsidy for the disability 
and injury (USDI) according to lo-
cal government standards in lump 
sum payments. Meanwhile, a one-
time lump sum payment for medical 
allowance for disability and injury 
(MADI) is payable by the fund to 
the injured employee.

For grades 7-10, if the employment 
contract expires or is terminated at 
the request of the injured employee, 
the employer has to pay an USDI ac-
cording to local government stand-
ards. In the case of termination of 
labor contract, the employee is enti-
tled to DIS and MADI in lump sum 
payments, which are to be paid from 
the work-related injury fund.

Under the New Regulation, though 
more liabilities are now prima facie 
borne by the work injury fund, we 
have to note more financial liabili-
ties are ultimately imposed on the 
employer and thus entail heavier 
compliance obligations. In addi-
tion, the premium rate for work 
injury funds varies across industries 
according to the degree of risk of 
and the frequency of occurrence 
of work-related injuries. Therefore, 
businesses have to be wary that the 
contribution rate for a particular in-
dustry with high injury risks might 
be increased by the local authority.  

W I N N E R S  h a s 
been recognized 
consecutively as 
"Tianjin Firm of the Year" by two international legal 
journals: Asia Legal Business from 2008-2011, and 
by China Law & Practice from 2009-2010.
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CHINA AND THE IPHONE
Where is the iPhone market going in China?

By Sam Ragnarsson, CEO of Tadosoft Ltd, Tianjin

IT
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The smartphone revolu-
tion has now fully reached 
the shores of China. This 
month we take a look at 

the iPhone’s current domestic market 
penetration and where it is heading 
in the coming months.  We also touch 
on how companies in China can pre-
pare themselves for when iPhone us-
age reaches critical mass in the most 
populated country on the planet.

Since 2007 when the iPhone was first 
released, about 130 millions units have 
been sold worldwide , catapulting 

Apple to the status of most-valuable 
company in the world . Brand recog-
nition and its association with quality 
and aesthetics are main reasons for 
the iPhone’s success.  With iPhone ap-
plications in hundreds of thousands, 
the phone is above all a never-ending 
source for useful tools and games. 
Apple has also held the reins tightly, 
controlling distribution channels, car-
rier locks and of course their default 
iTunes App store. 

The iPhone has been produced as the 
Original, iPhone 3G & 3GS and the 

most recent iPhone 4. It is now avail-
able around the world, and the iPhone 
5 is to be released later this year. The 
iPhone has over 50% market share  in 
a large portion of the western world 
and even in some countries in Asia. 
Present in over 100 countries , it con-
sistently increases its market penetra-
tion quarter by quarter.

In late 2009 Apple officially began of-
fering iPhones in China under an ex-
clusive contract with China’s second 
largest telecommunication company, 
China Unicom.  The Chinese market 
is relatively untapped, with its 907 
million mobile phone subscribers , of 
which only 87 million currently have 
smartphones .

The deal between Apple and China 
Unicom is unique  to most other 
deals Apple has made in the rest of 
the world – it has allowed China Uni-
com to provide applications to users 
via China Unicom’s own iPhone App 
store, called Wo. This idea was born 
from the simple fact that to purchase 
applications through the Apple store 
you need a credit card, which is not 
a common thing for most Chinese. 
Through the Wo store Chinese can 
purchase applications and charge 
them to their phone bill. 

It can be a challenge to understand 
the true presence of the iPhone cur-
rently in China.  An estimated 35% 
of all iPhones sold in China are jail-
broken  – running alternative operat-
ing system to Apple’s iOS – which 
is similar to buying a Rolls Royce to 
move manure. The main reasons for 
jailbreaking the iPhone is to have 



the ability to download non-Apple-
controlled software onto the phone, 
along with simply unlocking carriers 
locks. Because the iPhone is also sold 
unlocked in China, there are no clear 
numbers available as to how many 
iPhones are actually being used and 
how many have been shipped out of 
the country. To disrupt the figures 
even further, there are large numbers 
of of cloned iPhones on the market.
At the beginning of this year the 
iPhone was said to have accounted 
for about 9.3% of the market in 

China , compared to 26.8% in the 
USA . In China, the cost of the 
iPhone is close to 50% of the average 
annual household income, while in 
the USA it is only 1% 8. This goes to 
show what a luxury item the iPhone 
truly is in China, though it still sells 
amazingly well.

Apple’s revenue in China alone dur-
ing the last quarter was 3.8 billion 
USD, with the last three quarters 
earning 8.8 billion USD . This rapid 
growth is staggering, yet the recently 

appointed CEO of Apple, Tim Cook, 
stated that Apple is just scratching 
the surface of the potential market 
in China .  

With only 4 Apple stores in China 
but a further 25 scheduled , Apple is 
clearly here to stay. There are rumors 
of China Mobile soon offering the 
iPhone to its 600 million subscrib-
ers10, which is a big jump compared 
to China Unicom’s 200 million sub-
scribers6. Some reports also suggest 
that a cheaper version of the iPhone 
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will come out in the coming months, 
which might reach currently untapped 
market of lower-income mobile sub-
scribers.

These are, however, not the only fac-
tors that will make the iPhone the 
leading smartphone choice in China. 
With the ever-increasing standard of 
living in China, disposable income is 
rising. Couple this with social media 
activities among Chinese Internet us-
ers being 41% of their overall Internet 
usage  and it is clear that smartphone 
sales in general will go on rising.

The Chinese government has an-
nounced big initiatives to increase 
the 3G networks all over China along 
with better Wi-Fi coverage. The tel-
ecommunication companies are also 
spending money on 3G.  For exam-
ple, China Telecom has scheduled 
10,000 new smartphone application 
support kiosks .

Finally there is the natural evolution 
to be considered in regards to the mo-
bile market in China. It is likely that 
when the 900 million mobile phone 
subscribers upgrade their phones, they 
will increasingly choose smartphones, 
and in many cases iPhone will be 
highest on the wish list. 

Now is the time for Chinese compa-
nies to prepare for this smartphone 
revolution.  The iPhone and the iOS 
operating system are about the smart-
est bet, if one single platform is to be 
picked. Companies need to decide 
how they are going to work with this 
new technology to further their rela-
tionship with their current customers 
and to attract new ones. The compa-
nies that bring out applications with 
the most value, entertainment and 
interaction will be the true winners. 

When the iPhone became such an 
important tool in the USA, many 
companies struggled to keep up and 
to understand how to best utilize this 
opportunity. Chinese companies are 
in luck: they can learn from the mis-
takes made in the USA and the rest of 
the world. What types of applications 
work and which don’t? In essence, 
applications that provide usefulness 
to the customer are what companies 
should be concentrating on. Compa-
nies should also try to combine usage 
of application with their social media 
strategy, because the smartphone is 
inherently social. 

Developing smartphone applications 
is just as important as having a com-
pany website, but the implementation 
is of a totally different nature. Costs 
are much higher and applications, 
unlike websites, should neither be 
purely informative nor static. The 
development period is also much 
longer, which means that now is the 
time to start the process of creat-
ing applications, making websites 
mobile-compatible and above all else 
working on a social media strategy.

______________________
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Oktoberfest’s Oktoberblast
Crowne Plaza Tianjin Binhai celebrates beer festival

Did you know that the Oktoberfest held annually 
in Munich, Bavaria, Germany is considered the 
world’s largest fair? More than 5 million people 

attend annually, and In 2007, almost 7 million litres of 
beer were served during the celebration! Held since 
1810, this 16- to 18-day festival is an important part of 
Bavarian culture.

Now there’s no need to fly to Bavaria and wrestle it out 
with millions of people just to experience the joyous 
festivity. The beer wonder can be experienced here in 
Tianjin. 

Crowne Plaza Tianjin Binhai’s recently held Oktoberfest 
was a decided success. Following the traditional Okto-
berfest in Bavaria, Crowne Plaza’s Oktoberfest was held 
in a huge tent just outside the hotel. Expatriates and 
locals flocked, all excited to experience the thrill of this 
yearly event.  Like the traditional festival opening, the 
tapping of the first keg was followed with the chant “
O zapft is” which means “It’s tapped” in Austro-Bavarian 
language. 

Obviously, an abundance of beer filled the area. Foods, 
both Chinese and traditional Bavarian specialties,  over-
flowed, making the event-goers crave more roasted 

pork, chicken, sausages, potato pancakes and what have 
you, even pretzels! Rows upon rows of food ensured 
everyone had their plates full to the brim. 

What truly made the event successful was the flow of 
the programme, with the German band Muenchner 
Musikanten taking the lead. To say that the band was 
entertaining is an understatement. It was their rapport 
with the audience, and their astounding song selec-
tions, and their individual talents highlighted as each 
band member was given a time to shine, and their over-
all capacity to entertain, to keep the event-goers smil-
ing, dancing, lively and kicking. The band continued to 
amaze event-goers with hit song arrangements, which 
included Beat it!, Macarena and Waka-Waka.

Aside from singing and dancing, several interactive 
games were also played by gleeful locals and expats. 
Ample raffle prizes were given out, with the grand prize 
being a domestic flight sponsored by OK Airlines.

After all the cheering and dancing, one word de-
scribes Crowne Plaza’s celebration of the Oktoberfest: 
Oktoberblast! 
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Brasserie FLO Grand Opening 
Celebration

Originally founded in Paris in 1901 by Monsieur 
Florderer and reinvented in 1968 by Jean-Paul 
Bucher, Brasserie FLO stands a solid legacy of 

over 100 years in the creation of remarkable dining ex-
periences. 

The famed soul and senses sanctuary has been success-
fully embraced by vibrant cities all over the world, in-
cluding Barcelona, Amsterdam, Dubai and Beijing.  The 
empire now spans more than 320 restaurants worldwide 
and is the largest restaurant chain in France, serving 
90,000 demanding connoisseurs every day. 

After establishing Brasserie FLO in Beijing in 1999, vision-
ary founder Jean-Paul Bucher set his eyes on the indus-
trial and commercial metropolis of Tianjin, a blossoming 
city with a promising future of great growth. The much-
anticipated official opening ceremony of Brasserie FLO 
Tianjin was finally celebrated on Friday, 9 September. 

The event started with a sumptuous red carpet leading 
the way to the outdoor welcome cocktail, where Chi-
nese and international food and wine aficionados were 
cordially greeted with a glass of sparkling wine. 

During the official opening ceremony, key speakers – 
French Ambassador Ms. Sylvie Bermann; Tianjin Haihe 
Construction, Development Investment Co., Ltd. CEO Li 

Xiqing; and Groupe Flo CEO Jacques Rougie – expressed 
their excitement with speeches either in French or Chi-
nese, predicting the success of the already iconic loca-
tion of the Brasserie, a historically rich building in the 
heart of the Italian Concession. 

Finally, they proudly announced Brasserie FLO Tianjin 
to be officially open, by uncovering a much-applauded 
majestic Brasserie FLO statue. 

A live band playing traditional French campagne music 
amused the atmosphere, while guests flowed amongst 
a variety of buffet sections presenting the classic foie 
gras, smoked ham, meat cuts, ratatouille, a salad bar 
and of course, a much sought-after dessert station fea-
turing chocolate delicacies, fresh fruit and an assort-
ment of tartlets. 

An interesting Grand Marnier liqueur cocktail creatively 
served in ball-shaped illuminated glasses also played its 
part in the evident success of the event. 

The arrival of Brasserie FLO to Tianjin opens the door 
to a new dimension of the city’s gastronomic offering, 
inviting the public to travel through a new culinary 
adventure in a yet unseen setting, bound to add to 
Tianjin’s growing social scene.  Welcome to Brasserie 
FLO Tianjin!
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Event Review
Theatre dedication honours 

Old Wellington

On 9 September 2011, The Anthony 
Seldon Theatre opened at Wel-
lington College International 

Tianjin. The 500-seat Seldon Theatre was 
filled with students of all levels, their par-

ents and members of the community. This 
auspicious occasion was marked not only by 

joyous music and poetry but by the presence 
of Dr. Anthony Seldon, Master of Wellington 

College UK, leader in the British education field, 
and lauded political biographer.

After brief introductions, Mr. David Cook, Master of 
Wellington College Tianjin, and Mr. Murray Fowler, 

Second Master of Wellington College Tianjin, com-
menced the unveiling ceremony. As Dr. Seldon looked 

on, the masters revealed a plaque which reads, "The 
Seldon theatre was opened by Dr. Anthony Seldon, Mas-

ter of Wellington College, in whose honor it is named on 
Friday, 9th of September, 2011." The plaque includes Shake-
speare's famous verse from As You Like It.

All the world's a stage,
And all the men and women merely players:

They have their exits and their entrances;
And one man in his time plays many parts,

His acts being seven ages. 

The ceremony continued with poetry and music to honour Dr. 
Seldon. Felix Fowler Y12, both a new and old Wellingtonian, re-
cited a fluid rendition of W.B. Yeats' "The Lake Isle of Innisfree". 
An effervescent Mozart's Sonata in C. K545 (1st Movement), 
played by Venus Pan Y10, followed the poem. The music con-
tinued with a rocking faculty rendition of "Stairway to Heaven", 
Dr. Seldon's favourite piece of rock music. 

Following the music, Mr. Cook presented a section called 
"Master to Master", where he introduced Dr. Seldon and 

some of his favourite things. Dr. Seldon's 
tastes are decidedly English. His favourite 
book? David Copperfield. His favourite au-
thor? Dickens. His favourite political leader? 
Winston Churchill. Dr. Seldon laughs hard-
est at the comedy of Monty Python. When it 
comes to generational tastes, Mr. Cook postu-
lated that Dr. Seldon is a man of the 70s.

After his introduction, Dr. Seldon took the stage. 
He started his talk with a classically-British self-
deprecation, stating that, of the four things named 
after Seldon, the building and his three children, the 
former was far happier for the naming, as it hasn't 
voiced its displeasure yet. He then went on to encour-
age the children in the audience to do great deeds 
because, as Wellingtonians, they were part of an edu-
cational lineage of great Englishmen that could be traced 
back to Lord Stanley, the Duke of Wellington.

Dr. Antony Seldon in brief
Anthony F. Seldon MA, PhD, FRSA, MBA, FRHistS is a politi-
cal commentator best known as Tony Blair's biographer 
and the Master of Wellington College. He graduated from 
Worcester College, Oxford. He is the 13th Master of Welling-
ton College, where he has introduced positive psychology 
classes for the 14-16 age bracket.

In 2006, Professor Seldon introduced Happiness Classes 
(or positive psychology) to Wellington College because he 
wanted pupils to focus both positive and negative emo-
tions in a constructive and healthy way. The classes run 
weekly for those in the 14-16 age bracket, offering skills on 
how to manage relationships, physical and mental health 
as well as how to achieve ambitions. They are taken by the 
College's religious education staff, headed by Ian Morris. 
Professor Seldon says the lessons would complement rath-
er than replace religion, and are proving to be popular.
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Business Chinese Lesson

PROMOTIONAL ACTIVITIES   
促销(1) 活动(2)

Volume 47

A: As you know, our new product is due for release next month. I think we've finally worked all the problems out.
正如           你     所知，        我们       的        新产品           预定       在        下个月       推出(3)。   我想         
zhèng rú   nǐ    suǒ zhī,    wǒ men    de   xīnchǎnpǐn     yùdìng    zài     xiàgèyuè    tuīchū.      wǒxiǎng 

我们           已经      解决(4)    了        所有       的     问题。
wǒmen     yǐjīng      jiějué      le    suǒyǒu     de    wèntí.  

B: Great. That's vital. Quality is the focus of the ad campaign. The ad boards must work well if we want them to be our cash 
cow.  
太好了。     那           很重要(5)。     品质(6)    是         广告              活动(7)        的       焦点(8)。   如果        
tàihǎole.     nà      hěnzhòngyào.     pǐnzhì      shì    guǎnggào     huódòng      de      jiāodiǎn.     rúguǒ  

要让            这些              广告版(9)       如     我们          所要的           成为          摇钱树(10)       的话，         
yàoràng    zhèxiē     guǎnggàobǎn     rú   wǒmen    suǒyàode   chéngwéi    yáoqiánshù     dehuà,          

就    必须     做好(11)。
Jiù   bìxū     zuò hǎo .

A: Let's go over our promotion plans again.
我们          再看       一 遍(12)       我们       的     促销      计划 (13)。   
wǒmen   zàikàn      yíbiàn       wǒmen     de   cùxiāo     jìhuá. 
                 
B: We have six major retailers running demonstrations at most branches. And our exhibition team is already on the road 
setting up for computer shows. 
我们           有      六家      主要的(14)         零售商(15)         在   大部分的(16)    分店(17)      做     展示(18)。                   
wǒmen    yǒu    liùjiā     zhǔyàode       língshòushāng     zài   dàbùfènde        fēndiàn     zuò   zhǎn shì.   

而且(19)       我们的          展示       队伍         已经     为          电脑展           在      起跑  (20)   了。
érqiě         wǒmende    zhǎnshì    duìwǔ     yǐjīng    wéi    diànnǎozhǎn   zài     qǐpǎo          le.                    
      
A: Great. What about print and radio?
很好，       那     印刷品(21)     和       广播(22)      呢？
hěnhǎo,    nà   yìnshuāpǐn      hé     guǎngbō     ne?

B: We've taken out full-page ads for two large trade magazines. And more importantly, our press releases have been 
well-received.
我们         在        两家         大的      商业          杂志(23)        刊登         了       全版            广告。       更                      
wǒmen   zài    liǎngjiā       dàde   shāngyè      zázhì        kāndēng     le    quánbǎn   guǎnggào.   gēng 

重要             的     是，    我们       的    新闻稿(24)     已经      全被         采纳 (25)   了。
zhòngyào   de    shì,    wǒmen   de   xīnwéngǎo     yǐjīng   quánbèi     cǎinà       le.

A: Are there any larger ads? 
有        再大         一点     的         广告         吗？                
yǒu    zàidà      yīdiǎn    de   guǎnggào   mā? 
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Business Chinese Lesson

If you meet any problems in learning Chinese,  please send us an email at  bizclass@businesstianjin.com 
We’ll do our best to help you.  See you next month.

B: Yes. We're putting the same full-page ad in the Sunday edition of three major newspapers.
有的。    我们          在      三大报         的     星期天        版面(26)       放     了      相同           的                        
yǒude.   wǒmen     zài   sāndàbào     de   xīngqītiān  bǎnmiàn     fàng    le    xiāngtóng   de                  

全版(27)           广告。
quánbǎn     guǎnggào. 

A: Sounds quite thorough. 
听起来        很周全。             
tīngqǐlái     hěnzhōuquán. 
  

(1) 

(2)

(3)

(4)

(5)

(6)

(7) 

(8) 

(9)

(10)

(11)

(12)

(13)

(14)

(15) 

促销

活动

推出

解决

重要

品质

广告活动

焦点

广告版

摇钱树

做 好

再看一遍

计划
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零售商

cù xiāo  
huó dòng  
tuī chū 
jiě jué  
zhòng yào 
pǐn zhì 
guǎng gào huó dòng
jiāo diǎn  
guǎng gào bǎn 
yáo qián shù  
zuò hǎo  
zài kàn yí biàn
jì huá  
zhǔ yào de  
líng shòu shāng  

Promotional
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vital

Quality

ad campaign
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work well
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而且
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印刷品

广播

商业杂志

新 闻 稿
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版  面

全  版

dà bù fèn de  

fēn diàn  

zhǎn shì  

ér qiě  

qǐ pǎo   

yìn shuā pǐn  

guǎng bō  

shāng yè zá zhì 

xīn wén gǎo 

cǎi nà  

bǎn miàn  

quán bǎn  

(the) most 

branch

demonstration

And

setting up

print

radio
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press releases

receive

edition

full-page 
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Senior Secretary
Code: GA111004

JOB DESCRIPTION:
 • Responsible for providing senior-level secretarial and clerical services for the GM 
 • Provide office support service 
 • Represent GM in events and business issues 
 • Perform other related duties as required
WHO WE ARE LOOKING FOR:
 • office administration experience
 • an understanding of the western cultural and political environment 
 • analytical, problem-solving, time management and decision-making skills  
 • computer skills including the ability to operate computerized accounting, spreadsheet 
   and word processing programs at a highly proficient level
 • demonstrate sound work ethics
 • Fluent English (speaking, reading and writing); candidates with Spanish proficiency 
   will be preferred.

INTERNATIONAL
ORGANISATIONS

BASED IN TIANJIN
HAVE THE FOLLOWING

OPEN POSITIONS

If you are interested in any of these positions
 Please send your resume and Code No. to

HR@boxinren.com

Human Resources Supervisor 

Marketing Manager

Finance Manager

Marketing Manager Code: MM111001

JOB DESCRIPTION: 
 • Develop strategy for growth and expansion of current business
 • Maintain and develop relationships with key customers
 • Coordinate and execute planned events 
 • Lead a marketing/sales team
 • Check sales proposals, presentations and contracts, negotiate and close contract with clients
 • Prepare monthly report of activities and goals

WHO WE ARE LOOKING FOR:
 • Bachelor's degree or above, major in marketing or business administration
 • 5 years of marketing/sales experience
 • Ability to meet multiple objectives in an entrepreneurial environment with little supervision
 • Negotiation skills
 • Good interpersonal skills
 • Team-leading experience
 • Proficiency in written and spoken English

JOB DESCRIPTION:
 • Responsible for accounting department
 • Prepare and analyze periodic financial reports
 • Coordinate monthly closing and budget control
 • Handle tax declarations
 • Support all CFO responsibilities
 • Manage cash flow
WHO WE ARE LOOKING FOR:
 • Education in Finance
 • Several years of experience in the financial field 
 • Highly organized
 • A fine eye for details 
 • Good spoken and written English
 • Team player, sense of responsibility

Finance Manager Code: FM111003

JOB DESCRIPTION: 
 • Establish and implement HR policies and projects 
 • Manage the recruitment process
 • Communicate and coordinate internal and external communication
 • Develop a training program that supports the needs of the business and enhances the 

performance of individuals
 • Organize and manage training activities, develop and improve the content of training 

courses, manage and file training results, ensure the effect of training courses on the 
improvement of employees’ actual working ability

 • Develop relationships with agency and arbitration bureau
 • Coordinate with other departments
WHO WE ARE LOOKING FOR:
 • Comprehensive knowledge of HR policies and practices
 • Strong mentoring and counseling skills
 • At least 3 years of experience in a similar position
 • Patient, good at communicating with people at all levels
 • Degree in Human Resources, Business Administration or related discipline
 • Works well under high pressure
 • Good spoken and written Mandarin and English

Human Resource Supervisor Code: HRS111002

Senior Secretary 

Job Postings
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Tianjin Chapter Monthly Members Dinner 
-- Welcome New Members
6:30 - 8:30 PM, Thursday, August 25 – The Astor Hotel

The Tianjin Chapter Welcome 
New Members Dinner was held 
on August 25th at the Astor Tian-
jin Hotel. Nearly 50 members 
and friends joined the lavish 
table style buffet dinner and net-
worked with the new members 
and old friends. Representa-
tives from six new member 
companies made presentations 
introducing themselves as well 
as their businesses. 

AmCham-China, Tianjin Chapter Monthly 
Executive Breakfast Briefing
7:15-9:00 AM, Thursday, September 15th – The Westin Tianjin Hotel

The September Executive Break-
fast Briefing took place at the 
Westin Tianjin Hotel on Septem-
ber 15th. About 20 members and 
friends joined the family-style 
breakfast, networked with the Eu-
ropean Chamber members from 
the Tianjin Chapter and meet old 
friends. 

The guest speaker of this break-
fast was Ms. Miss. Eva Csato, as-
sistant sales & marketing manager for Brasserie FLO Tianjin. 
She introduced the history of FLO restaurant, showed pic-
tures and explained services available at the newly opened 
restaurant in Tianjin.

AmCham-China Tianjin Chapter

Room 2918, 29F The Exchange Tower 2,189 Nanjing Lu,Heping District
Tel: +86 22 2318 5075    Fax: +86 22 2318 5074   Website: www.amchamchina.org

2011Tianjin Korean chamber sharing love autumn 

Date: 23rd-24th September, 2011
Address: F1 banqueting hall, FengLin hotel.
Organizer: Korean chamber,
Backup: Korean chamber, Tianjin foreign students 
association, Tianjin Korean Food Association

Tel: +86 22 2395-6600/6560/6687

Address: 1F, Fenglin Hotel, No. 6 Binshui West Road, Nankai District, Tianjin
Tel: +86 22 2395 7991~3, +86 22 2395 7991 (24-hour Hotline)     Fax: +86 22 2395 7990
Http: www.tjkorcham.net     E-mail: hanshanghui@hanmail.net

Event Review 



Chamber Report
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BenCham – the Benelux Chamber of Commerce in China – strengthens the business, 
government and community ties between Belgium, The Netherlands, Luxembourg and 
China. With offices in Beijing, Shanghai and one newly established in the Pearl River 
Delta, we provide a wide range of services to ensure our members' success in China.

The purpose of the China-Italy Chamber of Commerce (CICC) is to create and develop economic and trading 
relationships between China and Italy. The CICC facilitates the access of Italian enterprises to the Chinese 
market through a wide range of services and benefits on top of organising events to deepen the knowledge of 
the Chinese market and its regulations. In addition, the CICC carries out networking activities that strengthen 
Italian-Chinese cooperation.

Beijing
Unit 1612, Zhongyu Plaza

A6, Gongti North Road
Chaoyang District, 100027, Beijing, China

Tel: 0086 10 8591 0545
Fax: 0086 10 8591 0546
info@cameraitacina.com

Shanghai
Room 1604, Xin Cheng Mansion

No.167 Jiang Ning Road
200041 Shanghai, China
Tel: 0086 21 5407 5181
Fax: 0086 21 5407 5182

infoshanghai@cameraitacina.com 

Guangzhou
Garden Hotel, Room 948

368 Huanshi Dong Road, Garden Tower
Guangzhou, 510064

Tel.: 0086 20 8365 2682
Fax.: 0086 20 8365 2983

  infoguangdong@cameraitacina.com

BENCHAM BEIJING OFFICE 
Rm 1601 Zhongyu Plaza | A6 Gongtibei Road | Chaoyang 
District, Beijing, 100027
Tel: +86 (10) 8523 6101/05 | Mob: +86 18601307793 
Fax: +86 (10) 8523 6305 | beijing@bencham.org | www.bencham.org

 OUR LINKEDIN FAMILY 
All BenCham members are invited to become part of the BenCham 
LinkedIn group. To go directly to our member group, please visit: 
www.linkedin.com/groupRegistration?gid=105429.

 UPCOMING EVENTS 
18 October 2011: (Training) Working across cultures
24 October 2011: What makes my foreign-Chinese 
                            business a success? 
27 October 2011: Empowering your executive assistant

To keep updated on upcoming and past events, please 
email us at office-bj@bencham.org or visit our website 
www.bencham.org

EVENT REVIEW

29 September 2011, “IPR protection for European SMEs 
in Clean Technology Industries”, Webinar

Free webinar again about key issues related to IP protection 
in China for clean technology industries. This free, 45-minute 
webinar presentation and 30 minute Q&A session on 
Thursday 29 September 2011 at 10.30am Brussels time 
(9.30am London, 4.30pm China) will take you through a 
range of simple, cost-effective measures to protect your 
intellectual property and your business. Get valuable insights 
from our experienced expert and ask questions during the 
webinar to learn about how to protect the design, composition 
and functionality of your clean technologies in China.

UPCOMING EVENT

13 October 2011, “The Promotion Conference on 
Dongguan’s Investment Opportunities”, Shanghai 

China-Italy Chamber of Commerce, in cooperation with The 
People’s Government of Dongguan, Department of Foreign 
Trade and Economic Cooperation of Guangdong Province, 
Investment Promotion Agency of the Ministry of Commerce 
of the People’s Republic of China, will hold the seminar 
"The Promotion Conference on Dongguan’s Investment 
Opportunities" at Oriental Riverside Hotel on 13th October, 
2011.

HE PRINCESS LAURENTIEN OF THE NETHERLANDS VISITED BEIJING
On the occasion of the visit of HE Princess Laurentien of the Netherlands, BenCham organized on 29 
August a successful lunch meeting about sustainability. BenCham invited a group of Dutch business 
men and women who met the princess and exchanged views about sustainability in China. The 
Princess, who is very passionate about the topic, was eager to know how sustainability is viewed here. 
The entrepreneurs enthusiastically talked about their experience in China and found the lunch with the 
princess very inspiring.  

HE Princess Laurentien is in Beijing for the Beijing International Book Fair, where she will promote her 
children’s book, Mr. Finney and the World Turned Upside-down. Readers will identify themselves with 
Mr Finney’s perceptive and discover the world in a non-judgemental way. Mr Finney thus stimulates 
dialogue between children and adults about sustainability and environmental issues. To this end, Princess 
Laurentien initiated the Missing Chapter Foundation to develop projects on inter-generational dialogue on sustainability between 
decision-makers and younger generations.
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Calendar

MON TUE WED THU

31

3 4 5 6

10 11 12 13

17 18 19 20

24 25 26 27

OCTOBER 2011

NOVEMBER 2011

1
8

15
22

2
9

16
23

6
13
20
27

7
14
21
28

4
11
18
25

5
12
19
26

3
10
17
2 4

29 30

2
Fenestration China 

China International Exhibition Center
+86 10 84718166 
2 - 4 NOV

14th Ice-cream China 
Tianjin China International 
Exhibition Centre
+86 22 5858 1918
19 - 21 OCT

International Manufacturing 
Conference in China 
(IMCC 2011) 

Tianjin university
+86 22 2789 0578
13 - 15 OCT 

Chern Centennial Conference-
Chern Institute of Mathematics

Jiayuan Hotel (Guest House of Chern 
Institute) Nankai Unversity
Weijin Road 94, Tianjin
+86 22 2350 8228  
24 OCT- 5 NOV

3
International Food Trade Fair   

Tianjin International Exhibition Centre
+86 22 28012976 
3 - 7 NOV

Pink Ribbon Lunch 
3rd Floor, Prego Italian Restaurant @ 
The Westin Hotel Tianjin
150 CNY/per
 +86 22 2389 0088

China (Beijing) International 
Glass Industry New Tech. Expo

China International Exhibition Center
+86 10 6863 9549  
25 - 27 OCT

SAMPE China 2011 in Tianjin 
Tianjin Binhai International 
Convention & Exhibition Center,5th 
Avenue,TEDA,Tianjin
+86 10 6609 5269 / 6609 5091  
26 - 28 OCT

CIS Youth Orchestra Concert 
-Swan Lake

Tianjin Concert Hall  
19:30
60/120/180/280/480/680

European Oil Painting 
exhibition

Tianjin Western Art Gallery  
+86 22 2312 8881
10 - 15 OCT 
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TIANJIN & BEIJING EVENTS          

FRI SAT SUN

1 2

7 8 9

14 15 16

21 22 23

28 29 30

                                                              TIANJIN & BEIJING EVENTS          

2011 Tianjin Automobile Expo 
Tianjin Meijiang Convention 
and Exhibition Center  
+86 10 85866611 ext.6015
1 - 5 OCT
  

6
CHINA MINING Congress & Expo 

Tianjin Meijiang Convention and Exhibition Center
+86 10 85866611 ext.6015
6 - 8 NOV

12
BIT's 2nd Annual Congress of Biomarkers 

Beijing International Convention Center
+86 411 8479 9609 ext.827
12 - 14 NOV

2011 European Food&Beverage 
Celeberation Evening 

Radisson Plaza Hotel Tianjin
350/single  3000/table (10 people)
18:30-24:00
tianjin@euccc.com.cn  

TICC Pink Ribbon Gala 
Dinner 2011

The Westin Hotel Tianjin 
- Grand Ballroom
19:00-21:00
600 CNY/per
+86 22 2389 0088

China Coal & Mining 
Expo 2011 

China (Beijing) National Agriculture 
Exhibition Center  
+86 10 8451 0267 / 0263 / 0286
28 - 31 OCT

Piano Recital by Zhun Dan
Tianjin Concert Hall 
19:30
30/60/90/120/180/280 CNY
  

Italian Trio Concert 
Tianjin Concert Hall
30/60/90/120/180/280 CNY 

Classics Concert
Western Shore Art Gallery
20:00
100 CNY
+86 22 2326 3505
  

If 2012- BearBiscuit Band National Tour
13 club (NO.60 Ziyou Dao,Hebei District)
+86 136 1208 7080
  

Jacky Cheung Tianjin Music Live Show
Tianjin Olympic Center Stadium 
19:30
280/380/580/1080/1580/1980 CNY 
+86 22 2712 5567
  

Ramble Along The Haihe River-Suite 
Release Concert 

Western Shore Art Gallery 
20:00
100 CNY 
+86 22 2326 3505
  

Barbershop Quartet Concert
Western Shore Art Gallery 
20:00
100 CNY 
+86 22 2326 3505
  

Special Days   
October 1
October 5
October 21
October 24
October 31

Chinese National Day
Double Ninth Festival 
International Jade Festival 
Shuāng Jiàng (Frost's Descent)
Halloween
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Transportation

Selected DOMESTIC FLIGHTS

09:10

13:00

11:20

10:25

07:55

13:40

09:00

13:15

10:55

14:50

15:45

07:00

13:15

20:10

09:00

12:50

11:25

15:30

14:35

11:10

11:55

16:40

13:35

15:05

12:55

16:00

19:05

08:30

18:15

00:10

10:45

17:00

CA1467

8L9976

PN6238

GS7579

MF8138

HU7201

GS7561

MF8377

BK2849

GS7468

CA1401

BK2857

MF8377

JD5196

FM9134

HU6609

1..4.67

1234567

1.3.5.7

.2.45.7

1234567

1234567

1.3.5.7

1234567

1...5..

1.345.7

1234567

1.3.5.7

1234567

1234567

1234567

1.3.5.7

18:10

09:40

08:10

19:35

08:25

08:15

14:30

22:00

13:55

09:00

07:40

13:45

19:05

15:50

12:10

20:10

20:15

12:10

10:30

20:25

12:25

10:55

19:10

23:55

16:00

10:10

12:10

15:20

23:55

19:15

14:10

21:40

CA1468

8L9975

PN6237

GS7580

MF8137

CZ3133

GS7562

MF8378

BK2850

GS7467

8L9975

BK2858

MF8378

JD5195

FM9133

HU6463

ORIGIN DEP ARR Flights No Days

1..4.67

1234567

1.3.5.7

.2.4..7

1234567

1234567

1.3.5.7

1234567

1...5..

1.345.7

1234567

1.3.5.7

1234567

1234567

123456.

08:00 09:55 CA1533 123456. 20:40 22:40 CA1528 1234567

11:55 13:50 MU5150 1234567 09:10 11:05 MU5149 1234567

15:25 17:15 GS7207 1234567 10:55 12:50 GS7206 1234567

18:00 20:05 MU2084 1234567 11:10 13:20 MU2083 1234567

1.3.5.7

To T ianjin 

Changsha

Fuzhou

Nanjing

Nanning

Hangzhou

Dalian

Guangzhou

Zhengzhou

Sanya

Chengdu

DEP ARR Flight No DaysDEST

Changsha

Fuzhou

Nanjing

Nanning

13:10 15:10 GS6603 1234567 16:00 18:05 GS6604 1234567NingboNingbo

08:05 09:00 GS7575 1.3.567 09:50 10:50 GS7576 1.3.5.7QingdaoQingdao

Sanya

ShanghaiShanghai

11:30 12:45 3U8861 1234567 13:35 14:55 3U8862 1234567ShenyangShenyang

16:35 19:40 ZH9936 1234567 12:25 15:40 ZH9935 1234567

ShenzhenShenzhen 16:30 19:25 CA3654 .23.5.7 12:50 15:50 CA3653 .23.5.7

16:35 19:40 ZH9936 1234567 18:35 21:45 MF8380 1234567

11:30 12:30 GS6601 1.345.7 19:40 20:35 GS6602 1.345.7TaiyuanTaiyuan

Zhengzhou

14:05 15:45 HU6681 1234567 11:35 13:15 HU6682 1234567WuhanWuhan

16:00 21:50 CZ6928 1..4.6. 09:20 15:05 CZ6927 1..4.6.UrumqiUrumqi

14:30 17:05 MF855 1234567 13:45 16:15 MF856 1234567XiamenXiamen

08:10 09:50 GS7465 12.456. 15:50 17:25 GS7466 123456.Xi'anXi'an

16:30 17:20 GS7421 1234567 18:10 19:00 GS7422 1234567YantaiYantai

09:20 11:05 CZ6457 .2345.7 11:55 13:25 CZ6458 .2345.7YinchuanYinchuan

09:00 10:25 GS6677 1234567 15:20 16:40 GS6678 1234567YunchengYuncheng

Guangzhou

HaikouHaikou
08:10 12:30 GS7465 1234567 13:10 17:25 GS7466 1234567GuiyangGuiyang

Hangzhou

HarbinHarbin

HuhhotHuhhot

15:20 16:50 GS7463 1.3.5.7 20:10 21:40 GS7464 1.3.5.7HefeiHefei

KunmingKunming

Chengdu

10:50 12:30 GS6571 1.345.7 13:10 14:55 GS6572 1.345.7ChangchunChangchun

Dalian

Chongqing Chongqing

14:10 15:15 MU2135 1.3.5.7 15:55 17:05 MU2136 1.3.5.7Chifeng Chifeng

From T ianjin 

(1=Mon, 2=Tue, 3=Wed, 4=Thu, 5=Fri, 6=Sat, 7=Sun)

3U

8L

CA

CZ

FM Shanghai AirlinesSichuan Airlines

Lucky Air

BK Okay Airways

Air China

China Southern Airlines

Airline Code

GS

HO

HU

JD

MU

NS

SC

VD

Shangdong Airlines

Kunpeng Airlines

ZH Shenzhen Airlines

Northeast Airlines

PN West Air

Grand China

Juneyao Airlines

Deer Air

MF Xiamen Airlines

China Eastern Airlines

Hainan Airlines

for more, contact editor@businesstianjin.com



DEP

08:35

ARR

11:50

Flight No 

CA103

Days

1234567
DEST

Hong Kong

Seoul*

DEP

12:50

ARR

16:05

Flight No 

KA104

Days

1234567

12:40 15:30 CA5013 123..67 15:20 18:05 KE864 1234567

15:20 18:05 KE864 .234567 13:20 14:10 KE863 .234567

ORIGIN

Hong Kong

14:00 17:45 JL840 1234567Nagoya 10:30 12:40 JL841 1234567Nagoya

11:55 21:10 CZ365 1234567Kuala Lumpur 09:40 19:05 CZ366 1234567Kuala Lumpur

Seoul*

From Tianjin To Tianjin

* Flights from Beijing/Tianjin to Seoul, from Seoul to Beijing/Tianjin provided by Korean Air.
Schedules are subject to government approval and may be changed without prior notice.

LH Lufthansa 

BA British Airways

KL KLM-Royal Dutch Airlines SK Scandinavian Airlines 

AF Air France

AC Air Canada

AY Finnair TG Thai Airways International 

QF Qantas Airways

KE Korean Air 

KA Dragon Air

NH All Nippon Airways

NZ Air New ZealandJL Japan Airlines

SQ Singapore Airlines

CX Cathay Pacific

CA Air China

SU Aeroflot Airlines

UL Sri Lanka Airlines

TK Turkish Airlines

VN Vietnam Airlines 

LY El Al Airlines

MS Egypt Airlines

HU Hainan Airlines

EY Etihad Airways

ET Ethiopian Airlines

QR Qatar Airways

EK Emirates

CZ China Southern Airlines

D7 Air Asia

Airline Code

17:05

23:55

10:30

14:55

10:00

11:15

12:00

21:15

04:20(+1)

14:40

18:40

13:35

15:00

08:17

TG615

EK307

LH721

SK996

CX347

BA038

CA8888

1234567

1234567

23.567

1234567

1234567

1234567

1234567

DEP ARR Flight No DaysDEST

Dubai

Frankfurt

Helsinki

Hong Kong

London

Paris 

San Francisco

Bangkok

DEP

10:10

04:10

17:20

18:05

17:00

16:45

14:50

ARR

15:50

15:10

08:30(+1)

06:55(+1)

20:20

09:30(+1)

17:55(+1)

Flight No 

TG614

EK306

LH720

AY051

CX312

BA039

CA986

Days

1234567

1234567

1234567

1234567

1234567

1234567

13:35 18:40 CA933 1234567 20:20 12:25(+1) CA934 1234567

1234567

ORIGIN

Dubai

11:05 15:15 KL0898 1234567Amsterdam 17:35 08:55(+1) KL0897 1234567Amsterdam

Frankfurt

Helsinki

15:45 18:20 VN901 .23.567Hanoi 10:10 14:45 VN900 .23.567Hanoi

Hong Kong

23:55 05:25(+1) TK021 1234567Istanbul 23:45 05:25 TK020 1234567Istanbul

London

09:00 15:10 MH371 123.6.Kuala Lumpur 00:20 06:35(+1) MH370 123.6.Kuala Lumpur

14:00 11:00 CA987 1234567Los Angeles 01:35 17:15 CX881 1234567Los Angeles

Paris 

San Francisco

00:05 06:35 CA907 .234.67Madrid 11:25 05:00(+1)

13:00 14:20 CA981 1234567New York 16:50 18:20(+1) CA982 1234567New York
08:40 12:40 CA927 1234567Osaka 13:50 16:00 CA928 1234567Osaka

CA908 .23.56.Madrid

Bangkok

07:40 02:05(+1) KA937/CX695 1234567Delhi 23:35 19:15(+1) CX694/KA974 .2.4..7

01:20 05:55 HU491 1234567

Brussels

13:50 05:40(+1) HU492 1234567Brussels

Delhi

22:30 06:00(+1) ET605 1234567Addis Ababa 00:05 15:30 ET604 1234567Addis Ababa

00:45

02:30

08:35

07:05

06:40

10:50

SQ801

SU574

CA901

1234567

1234567

1234567

Moscow

Ulaanbaatar

Singapore 08:45

13:20

11:50

14:55

01:00

14:00

SQ802

SU573

CA902

1234567

1234567

1234567

Moscow

Ulaanbaatar

15:50 11:50 LY096 1234567Vancouver 13:50 16:15(+1) CA992 1234567Vancouver

Singapore

16:50 06:50(+1) NZ4905 .2.456.Sydney 11:20 23:00 NZ4906 1.3.567Sydney

From Beijing To Beijing

Selected INTERNATIONAL FLIGHTS (1=Mon, 2=Tue, 3=Wed, 4=Thu, 5=Fri, 6=Sat, 7=Sun)
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Transportation

11:50

08:20

14:55

11:30

KE2852

KE5802

1234567

1234567Seoul*
19:00

09:30

20:05

10:35

KE853

KE2851

1234567

1234567Seoul*

for more, contact editor@businesstianjin.com
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Transportation

TIANJIN-BEIJING AIRPORT Shuttle Bus

TEDA-BEIJING AIRPORT SHUTTLE BUS

Tianjin - Beijing Airport Terminals 2/3
04:00-18:00, runs every 45 minutes
Tian Huan Distance Bus Passenger Station
The junction of Hongqi Lu and Anshan Xi Dao
Tel: +86 1686 8999

Beijing Airport Terminals 2/3 - Tianjin
07:00, 08:00, 09:00 then every 30 minutes until 23:00 
Exit on the 1st floor at Gate 11/Terminal 2 and Gate3/Terminal 3
Tel: +86 10 6455 8718    

TEDA - Beijing Airport Terminals 2/3 
06:30-19:30, runs every hour
1st Avenue, TEDA
Tel: +86 22 6620 5188

Beijing Airport Terminals 2/3 - TEDA
10:00-22:00, runs every hour
Exit on the 1st floor at Gate 11/Terminal 2 and Gate3/Terminal 3
Tel: +86 10 6455 8718    

TRAINS

Train

4493

Departs

13:10

Arrives

16:08

BJ-TJ-TEDA (¥14)
Train

4494

Departs

08:05

Arrives

11:21

TEDA-TJ-BJ (¥14)

Metro line 1  
Metro line 1 is from Liu Yuan station to Shuang Lin station. It crosses 
Beichen, Hongqiao, Nankai, Heping, and Jinnan districts 
¥2-5 depending on distance travelled
06:00-22:00, runs every 10 minutes, 5 minutes during peak hours
Tel: +86 22 6028 6777

METRO TianjinNo. 1 Metro Stops:

Train Tianjin Beijing Train Beijing Tianjin

BULLET (C) TRAIN
TJ ~ BJ (¥55 - ¥66) BJ ~ TJ (¥55 - ¥66)

17.Dong Hai Lu

4.Zhong Shan Men 2.Zhi Gu 1.Dong Xing Lu3.Shi Yi jing Lu

5.Yi Hao Qiao 6.Er Hao Qiao 7.Xin Li Zhen 8.Dong Li

10.Jun Liang Cheng11.Steel Tube Corporation12.Hu Jia Yuan13.Tang Gu

14.TEDA 15.Citizen Plaza 16.Convention Center

9.Xiao Dong Zhuang

LIGHT RAIL (¥6) 

Stops:

Liu Yuan

1.Xi Heng Di 2.Ben Xi Lu 3.Qin Jian Dao 4.Hong Hu Li

8.Hai Guang Si9.An Shan Dao10.Ying Kou Dao11.Xiao Bai Lou12.Xia Wa Fang

13.Nan Lou 14.Tu Cheng 15.Chen Tang Zhuang 16.Fu Xing Men 17.Hua Shan Dao

18.Cai Jing Da Xue (Tianjin Univ. of Finance & Economics)

7.Er Wei Lu

5.Xi Bei Jiao 6.Xi Nan Jiao

Shuang Lin

¥70 one way

¥80 one way

Foreigners must have a passport to use the train service.

C2002

C2202

C2004

C2006

C2008

C2010

C2012

C2014

C2016

C2018

C2272

C2020

C2022

C2024

C2026

C2204

C2028

C2030

C2032

C2034

C2036

C2038

C2040

C2042

C2206

C2044

C2046

C2048

C2050

C2052

C2054

C2056

C2058

C2060

C2208

C2062

C2064

C2066

C2068

C2210

C2070

C2072

C2074

C2076

C2078

C2080

C2082

C2212

C2084

C2086

C2088

C2090

C2282

C2092

C2094

6:25

6:40

6:55

7:10

7:25

7:45

7:55

8:20

8:35

8:45

8:55

9:20

9:30

9:55

10:05

10:15

10:30

10:40

10:50

11:10

11:35

12:00

12:30

13:20

13:30

13:50

14:00

14:25

14:50

15:05

15:20

15:35

15:55

16:20

16:30

16:45

17:05

17:15

17:45

18:15

18:30

18:40

19:00

19:10

19:20

19:45

20:35

21:00

21:15

21:25

21:35

21:55

22:05

22:15

22:45

6:55

7:15

7:25

7:40

7:55

8:15

8:25

8:50

9:05

9:15

9:25

9:50

10:00

10:25

10:35

10:50

11:00

11:10

11:20

11:40

12:05

12:30

13:00

13:50

14:05

14:20

14:30

14:55

15:20

15:35

15:50

16:05

16:25

16:50

17:05

17:15

17:35

17:45

18:15

18:50

19:00

19:10

19:30

19:40

19:50

20:15

21:05

21:35

21:45

21:55

22:05

22:25

22:35

22:45

23:15

 

 

 

 

 

 

C2001

C2003

C2005

C2271

C2007

C2009

C2011

C2013

C2015

C2201

C2017

C2019

C2021

C2023

C2025

C2027

C2203

C2029

C2031

C2033

C2035

C2037

C2205

C2039

C2041

C2043

C2045

C2047

C2049

C2051

C2053

C2207

C2055

C2057

C2059

C2061

C2063

C2065

C2067

C2069

C2071

C2209

C2073

C2075

C2077

C2079

C2081

C2281

C2083

C2211

C2085

C2091

C2087

C2089

C2093

6:35

7:00

7:10

7:20

7:30

7:45

8:00

8:10

8:45

8:55

9:10

9:30

9:40

9:55

10:05

10:15

10:30

10:55

11:30

11:45

11:55

12:15

12:55

13:15

13:40

13:50

14:10

14:45

15:00

15:10

15:20

15:40

16:20

16:30

16:40

16:55

17:25

17:40

17:50

18:00

18:20

18:30

19:05

19:15

19:40

19:50

20:05

20:25

20:45

21:15

21:40

21:50

22:20

22:30

23:00

7:05

7:30

7:40

7:50

8:00

8:15

8:30

8:40

9:15

9:30

9:40

10:00

10:10

10:25

10:35

10:45

11:05

11:25

12:00

12:15

12:25

12:45

13:30

13:45

14:10

14:20

14:40

15:15

15:30

15:40

15:50

16:15

16:50

17:00

17:10

17:25

17:55

18:10

18:20

18:30

18:50

19:05

19:35

19:45

20:10

20:20

20:35

20:55

21:15

21:50

22:10

22:20

22:50

23:00

23:30

 

 

 

 

 

 

TG ~ BJ ( 66- 80) BJ ~ TG ( 66- 80)
Train Tanggu Beijing Train Beijing Tanggu
C2274

C2276

C2278

C2280

12:40

14:10

17:30

20:25

13:10

14:40

18:00

20:55

 

C2273

C2275

C2277

C2279

10:45

12:35

15:55

18:50

11:15

13:05

16:25

19:20

 Wuqing ~ BJ ( 39- 46) BJ ~ Wuqing( 39- 46)
Train Wuqing Beijing Train Beijing Wuqing
C2202

C2204

C2208 

C2210

C2212 

C2224

C2214

C2206

C2216

C2218 

C2220

C2226

C2228

C2230

C2232

06:53

07:33

09:38

10:23

10:58

17:18

11:43

08:38

12:58

14:38

15:48

17:48

18:13

19:03

20:43

07:18

07:58

10:03

10:48

11:23

17:43

12:08

09:03

13:23

15:03

16:13

18:13

18:38

19:28

21:08

 

C2207

C2211

C2243

C2205

C2209

C2213

C2215

C2219

C2203

C2241

C2225

C2227

C2221

C2223

C2201

09:00

11:10

16:40

08:03

09:50

11:55

12:40

14:55

07:25

07:55

17:40

18:05

16:05

17:00

06:45

09:22

11:32

17:02

08:52

10:12

12:17

13:02

15:17

07:47

08:17

18:02

18:27

16:27

17:22

07:07

 

Departure TimeOrigin Destination Duration Price

Tianjin Tianjin 
Sorth Station

Tianjin 
West Station

Shanghai
Hongqiao

First 
Class

Second 
Class Sleeper

Beijing-Shanghai High-Speed Railway

G315

D325

D365

G33

G41

G129

G145

G211

G213

08:44

10:09

09:17

07:10

07:05

12:45

15:12

12:11

14:26

17:16

15:15

15:42

15:08

12:12

17:33

20:06

17:25

19:28

07.59

08.05

06.58

04.59

05.07

04.48

04.54

05.14

05.02

600

855

870

855

855

870

870

370

375

370

510

515

510

510

515

515

1065

799
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Chinese
China Station
2F, Radisson Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District 
Tel: +86 22 2457 8888
中国站
河东区新开路66号天津天诚丽笙世
嘉酒店2层 

Din Tai Fung 
No. 18, the junction of 
Zi Jin Shan Lu and Binshui Dao 
Hexi District
Tel: +86 22 2813 8138 
鼎泰丰
河西区宾水道与紫金山路交口18号

Fortune Restaurant
2F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao  
Airport Industrial Park 
Tel: +86 22 5867 8888 ext. 2355
富淳中餐厅
空港物流加工区中心大道55号
天津滨海圣光皇冠假日酒店2层

Fountain Lounge
Hyatt Regency Jing Jin City 
Resort & Spa
No. 8, Zhujiang Da Dao 
Zhouliang Zhuang, Baodi District 
Tel: +86 22 5921 1234
碧泉茶园
宝坻区周良庄珠江大道8号
京津新城凯悦酒店

Riverside Chinese Restaurant
3F, Holiday Inn Tianjin Riverside 
Phoenix Shopping Mall
East Haihe Road, Hebei District 
Tel: +86 22 2627 8888 ext. 2211
海河轩中餐厅
河北区海河东路凤凰商贸广场
天津海河假日酒店3楼

Shui An
1F, The Astor Hotel Tianjin
No. 33, Tai’er Zhuang Lu
Heping District
Tel: +86 22 2331 1688 ext. 8920
水岸中餐厅
和平区台儿庄路33号天津利顺德大
饭店豪华精选酒店1层

Tao Li Chinese Restaurant 
6F, Hotel Nikko Tianjin
No. 189, Nanjing Lu, Heping District
Tel: +86 22 8319 8888 ext. 3561
桃李中餐厅
和平区南京路189号
天津日航酒店6层

Western

Aulare 
Magnetic Plaza, Building A4
2-16, Binshui Xi Dao
Nankai District 
Tel: +86 187 2229 0691 
tianjin@aulare.com
艾伊莎贝西餐厅
南开区宾水西道时代奥城A4座2-16号

Brasserie Flo Tianjin 
No.37, Guangfu Road
Italian Style Town, Hebei District
Tel: +86 22 2662 6688
福楼
河北区意大利风情区光复道37号

1863 the Dining Room
1F, The Astor Hotel Tianjin
No. 33, Tai’er Zhuang Lu
Heping District
Tel: +86 22 2331 1688 ext. 8918
1863 至尊西餐厅
和平区台儿庄路33号天津利顺德大
饭店豪华精选酒店1层

Café@66
1F, Radisson Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District 
Tel: +86 22 2457 8888
咖啡66
河东区新开路66号天津天诚丽笙世
嘉酒店1层

Café Majestic
1F, The Astor Hotel Tianjin
No. 33, Tai’er Zhuang Lu
Tel: +86 22 2331 1688 ext. 8910
凯旋咖啡厅
和平区台儿庄路33号天津利顺德大
饭店豪华精选酒店1层

Chateau35 Wine Bar & Bistro
Opposite No. 79, Changde Dao 
Heping District
Tel: +86 22 2331 5678 
古堡35西餐葡萄酒吧
和平区常德道79号对面 

Indian
Bawarchi Indian Restaurant
No. 69, bldg. B, Shang Gu
Tianta Lu, Nankai District
Tel: +86 22 2341 2786
芭瓦琪印度餐厅
南开区天塔路上谷商业街B座69号

Japanese
Benkay Japanese Dining
5F, Hotel Nikko Tianjin, No. 189 
Nanjing Lu, Heping District
Tel: +86 22 8319 8888 ext. 3558
和平区南京路189号天津日航酒店5层
日本料理餐厅

Kasumi
1F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao
Airport Industrial Park 
Tel: +86 22 5867 8888 ext. 2322
霞日式料理
空港物流加工区中心大道55号
天津滨海圣光皇冠假日酒店1层

Kushi Grill
2F, Radisson Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District 
Tel: +86 22 2457 8888
串烧
河东区新开路66号天津天诚丽笙世
嘉酒店2层 

Seitaro
Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District 
Tel: +86 22 2731 0909
清太郎日本料理
河西区紫金山路喜来登大酒店

SóU
49F, Raffles Tianjin, No.219 Nanjing 
Road Heping District
Tel: +86 22 2321 5888 ext.5106
思创
和平区南京路219号天津莱佛士酒
店 49楼

Thai
Kudos Thai Restuarant & 
Lounge Bar
No.88, Chengdu Road
Heping District  
Tel: +86 22 2332 9988
www.livekudos.org
泰莛泰国餐厅
和平区成都道88号

YY Beer House
(Behind International Building)
No. 3, Aomen Lu
Heping District
Tel: +86 22 2339 9634
粤园泰餐厅
和平区澳门路3号(国际大厦后侧)
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Drei Kronen 1308 Brauhaus
1F-2F, bldg. 5, Jinwan Plaza
Jiefang Bei Lu, Heping District
Tel: +86 22 2321 9199
路德维格1308啤酒坊西餐厅
和平区解放北路津湾广场5号楼1-2层

Glass House
Hyatt Regency Jing Jin City 
Resort & Spa
No. 8, Zhujiang Da Dao
Zhouliang Zhuang, Baodi District 
Tel: +86 22 5921 1234
水晶厨房
宝坻区周良庄珠江大道8号
京津新城凯悦酒店

Hank's Sports Bar & Grill
No. 56, 1F, bldg. B, Shang Gu 
Tianta Dao, Nankai District
Tel: +86 22 2341 7997
汉克斯运动酒吧
南开区天塔道上谷商业街B座
1层56号

Kiessling Western Restaurant
No. 33, Zhejiang Lu, Heping District
Tel: +86 22 2330 0330
起士林西餐厅
和平区浙江路33号

La Seine 
No. 50, Tianjin Italian Style Town
Ziyou Dao, Hebei District
Tel: +86 22 2446 0388
赛纳河法国餐厅
河北区自由道意大利风情街50号

Pan Shan Grill & Wine
2F, Main Building
Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District 
Tel: +86 22 2731 3388 ext.1820
盘山葡萄酒扒房
紫金山路天津喜来登大酒店主楼2层

Prego
3F, The Westin Tianjin
No. 101, Nanjing Lu, Heping District
Tel: +86 22 2389 0088
意大利餐厅
南京路101号天津君隆威斯汀酒店3层

Seasonal Tastes
1F, The Westin Tianjin, no. 101 
Nanjing Lu, Heping District
Tel: +86 22 2389 0088
“知味”全日餐厅
和平区南京路101 号
天津君隆威斯汀酒店1层

Spectrum All-Day Dining
7F, Hotel Nikko Tianjin
No. 189, Nanjing Lu, Heping District
Tel: +86 22 8319 8888 ext. 3570
彩西餐厅
南京路189号天津日航酒店7层

Terrace Cafe
1F, Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District
Tel: +86 22 2731 3388
燕园咖啡厅
紫金山路天津喜来登大酒店1层

Café Venice
2F, Holiday Inn Tianjin Riverside 
Phoenix Shopping Mall
East Haihe Road, Hebei District 
Tel: +86 22 2627 8888 ext. 2271
威尼斯咖啡厅
河北区海河东路凤凰商贸广场
天津海河假日酒店2楼

Wyndsong Restaurant
1F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao
Airport Industrial Park 
Tel:  +86 22 5867 8888 ext. 2333
风之细语西餐厅
空港物流加工区中心大道55号
天津滨海圣光皇冠假日酒店1层

Bars
13 Club
Tianjin Italian Style Town
Ziyou Dao, Hebei District
Tel:+86 136 1208 7080
河北区自由道意大利风情街

China Blue
50F, Raffles Tianjin Hotel, No. 219, 
Nanjing Lu, Heping District
Tel: +86 22 2321 5888
中国蓝酒吧
南京路219号天津莱佛士酒店50层

JV'S Bar
1F, Main Building, Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District
Tel: +86 22 2731 3388 ext. 1846
JV 'S  酒吧
河西区紫金山路天津喜来登大酒店
主楼1层

O’Hara’s
1F, The Astor Hotel Tianjin
No. 33, Tai’er Zhuang Lu
Heping District
Tel: +86 22 2331 1688 ext. 8919
海维林
和平区台儿庄路33号天津利顺德
大饭店豪华精选酒店1层

Qba Bar
2F, The Westin Tianjin
No. 101, Nanjing Lu Heping District
Tel: +86 22 2389 0088
Q 吧
和平区南京路101号
天津君隆威斯汀酒店2层

Soul Bar
No. 291, Shaoxing Dao, Hexi District
Tel: +86 22 2333 1777
杜尚酒吧
河西区绍兴道291号 

Accounting

Associations
ICCO (International Committee 
for Chinese Orphans)
ICCO is a volunteer organisation 
dedicated to improving the lives of 
Tianjin’s disabled orphans.
iccosecretary@gmail.com
www.tjicco.org

Tianjin Toastmasters Club
The club helps men and women 
learn and practice the arts of public 
speaking, listening, and leadership 
in a friendly social environment.
victorwangwq@yahoo.com.cn

TICC (Tianjin International 
Community Center)
Association and meeting place 
for foreign passport holders and 
their families in Tianjin. Organise 
monthly coffee mornings, 
luncheons and social/fundraising 
events, supporting local charities.
ticc_09@hotmail.com
tianjin.weebly.com

Banks
Bank of East Asia (BEA)
Bldg. G, Rome Gardens
No. 47, Youyi Bei Lu, Hexi District
Tel: +86 22 2332 1662
东亚银行有限公司
河西区友谊北路47号罗马花园G 层

China Bohai Bank
Bldg. 1, Magnetic Capital
Binshui Xi Dao, Nankai District
Tel: +86 22 5839 1358
渤海银行
南开区宾水西道奥城商业广场1号楼
                       

Tianjin Office:
Unit 2901 - 104
The Exchange Tower 2 
No.189, Nanjing Lu
Heping District
Tel: +86 22 2318 5056 
Fax: +86 22 2318 5001
E-mail: tianjin@lehmanbrown.com
天津市和平区南京路189号
津汇广场
2座29层2901-104室
                
Beijing Office:
6/F, Dongwai Diplomatic Building 
No. 23, Dongzhimenwai Dajie
Beijing
Tel: +86 10 8532 1720 
Fax: +86 10 85322746 
E-mail: beijing@lehmanbrown.com
北京朝阳区东直门外大街23号，
东外外交办公大楼602

Shanghai Office:
Room 1501 & 1504, WanTai 
International Building, 
No.480, North Urumqi Lu
Jing An District
Tel: +86 21 6249 0055
Fax: +86 21 6288 1636
E-mail: shanghai@lehmanbrown.com
上海市静安区乌鲁木齐北路480号
1501& 1504
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Goethe German Language 
Centre Tianjin Foreign Studies 
University
Bldg. 3, Tianjin Foreign Studies 
University
No. 177, Machang Dao
Hexi District
Tel: +86 22 2326 5642
天津外国语学院 歌德语言中心 
河西区马场道117号天津外国语学
院3号楼 

Universities
Nankai University
No. 94, Weijin Lu, Nankai District
Tel: +86 22 2350 1583
南开大学
南开区卫津路94号

Raffles Design Institute, Tianjin
Block H, no. 28, Jinjing Lu
Xiqing District 
Tel: 400 688 7300
天津莱佛士设计学院
西青区津静路28号H座

Event Planning

InterMediaChina is Tianjin’s 
premiere event planning company. 
We will pinpoint the features that 
can make your event a success and 
ensure that your target audience is 
reached through superb advertising 
and promotion. 

Also arrange the following: 
• Budgeting
• Selecting and reserving the event site
• Transportation and parking
To set up an event with 
InterMediaChina, please send 
e-mail to gm@intermediachina.com

Catering Solutions

Flo Prestige
No.37, Guangfu Road
Italian Style Town, Hebei District 
Tel: +86 22 2662 6688
福楼外宴策划
河北区意大利风情区光复道37号

Hotels & Apartments

Crowne Plaza Tianjin Binhai
No.55 Zhongxin Avenue Airport 
Economic Area Tianjin 
Tel: +86 22 5867 8888
天津滨海圣光皇冠假日酒店
天津市空港经济区中心大道55号

Tianjin GEMS World Academy
Unit 3-307, TEDA MSD Block C 79 
1st Avenue, TEDA
Tel: +86 22 6622 7888
天津杰美司国际学校
开发区第一大街79号泰达M SD -C
区3楼307室

Wellington College 
International Tianjin
No. 1, Yide Dao, Hongqiao District
Tel: +86 22 8758 7199 ext. 8001
Mobile: +86 187 2248 7836
registrar@wellington-tianjin.cn 
www.wellington-tianjin.cn 
天津惠灵顿国际学校
红桥区义德道1号

Kindergartens
Hopeland International 
Kindergarten & Day Care Center
No. 46, Xiaguang Dao 
Weijin Nan Lu, Nankai District
Tel: +86 22 2392 3803
华兰国际幼稚园
南开区卫津南路霞光道46号

Language Schools
Alliance Française de Tianjin
2F, Education Centre Building, 
North gate of Balitai Campus, 
Tianjin Normal University, Wujiayao 
Street, Hexi District 
Tel: +86 22 2354 0218/0229 
天津法盟
河西区吴家窑大街师范大学八里台
校区北门教育中心大楼二层

Care International Language 
Training 
Room 1402, bldg. 3, Chengji 
Centre, Nanjing Lu, Heping District 
Tel: +86 22 2737 3937
凯尔语言培训中心 
和平区南京路诚基中心3号楼1402室 

German Chamber of 
Commerce, Tianjin Office
No. 3, Yuliang Lu, Nankai District
Tel: +86 22 2301 1709 
德国商会天津分会
南开区育梁路3号

The American Chamber of 
Commerce, Tianjin Chapter
Room 2918, 27-29F, bldg. B
The Exchange
No. 189, Nanjing Lu, Heping District
Tel: +86 22 2318 5075
美国商会天津分会
和平区南京路189号津汇广场B座
27-29层2918室

Tianjin Japanese Association
Room 607, International Building
No. 75, Nanjing Lu, Heping District
Tel: +86 22 2313 2522
天津日本人会
和平区南京路75号国际大厦607室  

Tianjin Korean Chamber of 
Commerce & Industry
1F, Feng Lin Hotel
No. 6, Binshui Xi Dao
Nankai District
Tel: +86 22 2395 7991
天津韩国商会
南开区宾水西道6号枫林宾馆1层

Education
International Schools
International School of Tianjin
Weishan Lu, Jinnan District
Tel: +86 22 2859 2001
国际学校天津分校
津南区津南微山路  

Tianjin International School
No. 1, Meiyuan Lu, Huayuan 
Industrial Area, Nankai District
Tel: +86 22 8371 0900
天津国际学校
南开区华苑产业区梅苑路1号

Tianjin Rego International School
No. 38, Huandao Xi Lu
Meijiang Nan, Hexi District 
Tel: +86 22 8816 1180 ext. 212
Mobile: +86 138 2090 0420
E-mail: j.zheng@regoschool.com
Web: www.regoschool.org
天津瑞金国际学校
河西区梅江南环岛西路38号

Citibank
18F, The Exchange
No. 189, Nanjing Lu, Heping District
Tel: +86 22 8319 1988 ext. 73812
花旗银行
南京路189号津汇广场18层

HSBC, Tianjin Branch
Ocean Shipping Plaza
No. 1, Haihe Dong Lu
Hebei District
Tel: +86 22 5858 8888
香港上海汇丰银行天津分行
河北区海河东路远洋广场1号

Woori Bank
Bldg. 1, Magnetic Capital
Binshui Xi Dao, Nankai District
Tel: +86 22 2338 8008
友利银行
南开区宾水西道奥城商业广场1号楼

Car Dealers
Porsche Center Tianjin
No. 59, Qiche Yuan Zhong Lu 
Airport Industrial Park
Tel: +86 22 2435 9911
天津保时捷中心
空港物流加工区汽车园中路59号

Chambers
European Chamber, Tianjin Chapter 
Room15A17, Suite 17, Magnetic Plaza
Binshui Xi Dao, Nankai District
Tel: +86 22 5838 7993
中国欧盟商会天津分会
南开区宾水西道奥城商业广场17座
15A 17室

German Business Circle Tianjin 
Deutscher Unternehmerkreis 
Tianjin, DUT
Office 803, Huake Center
No. 3, Kaihua Dao, Huayuan 
Industrial Area, Nankai District
Tel: +86 22 8371 7855
天津德国人联谊会
南开区华苑产业区开华道3号华科
创业中心803室  
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Tianjin Centre Residences
No. 219, Nanjing Lu, Heping District
Tel: +86 22 5868 2888
天津中心公寓
和平区南京路219号

Law Firm
Beijing Yingke Law Firm 
Tianjin Office
B-7F, FUTURE PLAZA, No, 103 
WeidiLu, Hexi District
Tell: +86 22 5837 7185
北京盈科（天津）律师事务所
河西区围堤道103号峰汇广场B座七层

Logistics

AGS Four Winds International 
Movers   
A1701 Vanke World Trade Plaza 
129 Nanjing Road, Heping District
Tel: +86 22 2712 7759
manager.tianjin@agsfourwinds.com                  
爱集斯国际运输服务有限公司
和平区南京路129号万科世贸广场
A座1701室

LOGISTICSTIANJIN can provide 
a full range of LOGISTICS 
SERVICES: 
▪ Import and Export shipments
▪ Pick up/deliver shipments and 

documents
▪ Inland container transportation
▪ Customs clearance
▪ Inspection and quarantine 

declaration
▪ Warehousing in bonded zones
For further details, send e-mail to 
service@logisticstianjin.com

Printing Material
TIANJINPRINT is a 24-HOURS 
professional printing service 
provider. Provides the highest level 
of service by employing the most 
advanced equipment, superior 
customer service, and excellent 
quality control systems, to ensure 
that customers receive the highest 
quality products and services. 
Print, including design, prepress, 
finishing, binding and inserting.
For projects or inquiries, please 
send e-mail 
to info@tianjinprint.com

Promotional Products

PROMOTIANJIN is a traditional 
promotional products agency 
serving major corporations and non-
profit agencies since 1998. Based in 
Tianjin, it has been actively serving 
accounts in financial services, health 
care, media, non-profit, advertising, 
cultural affairs and home and 
industrial furnishings fields. Main 

Ariva Tianjin No.36 Serviced 
Apartment
No.36 Xikang Road
Heping District, Tianjin
Tel: +86 22 2352 3636
招商.艾丽华36号服务公寓
天津市和平区西康路36号

Astor Apartment
No. 32, Tai’er Zhuang Lu
Heping District
Tel: +86 22 2303 2888
利顺德公寓
和平区台儿庄路32号    

Modena Residence Heping Tianjn   
No. 37, Xining Dao, Heping District 
Tel: +86 22 2781 2288                     
天津和平名致精品酒店公寓
和平区西宁道37号 

Sheraton Apartment
Zi Jin Shan Lu, Hexi District
Tel: +86 22 2731 3388
喜来登公寓
河西区紫金山路 

     

  

TEDA International Club Tianjin
No. 7, Fukang Lu, Nankai District
Tel: +86 22 5869 5555
天津泰达国际会馆公寓
南开区复康路7号

The Lakeview, Tianjin-Marriott 
Executive Apartments
No. 16, Binshui Dao, Hexi District
Tel: +86 22 5822 3322
天津万豪行政公寓
河西区宾水道16号

Sheraton Tianjin Hotel  
Zi Jin Shan Lu, Hexi District
Tel: +86 22 2731 3388
天津喜来登大酒店
河西区紫金山路

St.Regis Tianjin 
No. 158, Zhangzizhong Road
Heping district 
Tel: +86 22 5830 9999
天津瑞吉金融街酒店
和平区张自忠路158号

TEDA International Club Tianjin
No. 7, Fukang Lu, Nankai District 
Tel: +86 22 5869 5555
天津泰达国际会馆  
南开区复康路7号

The Astor Hotel Tianjin
A Luxury Collection Hotel
No. 33, Tai’er Zhuang Lu, Heping District
Tel: +86 22 2331 1688 
天津利顺德大饭店豪华精选酒店
和平区台儿庄路33号

The Westin Tianjin
No. 101, Nanjing Lu Heping District
Tel: +86 22 2389 0088
天津君隆威斯汀酒店
和平区南京路101号

Tian Bao International Hotel 
No. 368, Jingmen Da Dao
Baoshui District 
Tel: +86 22 2576 1588
天津天保国际酒店
保税区京门大道368号 

Tianjin Saixiang Hotel
No. 8, Meiyuan Lu, Huayuan 
Industrial Area, Nankai District
Tel: +86 22 2376 8888
天津赛象酒店
南开区华苑产业区梅苑路8号

Best Western Byronn Hotel Tianjin 
No. 90, Xi’er Dao
Airport Industrial Park
Tel: +86 22 8486 0000 
天津空港白云酒店
空港物流加工区西二道90号

Jinbin International Hotel 
No. 135, Anshan Dao, Heping District 
Tel: +86 22 8331 1818
晋滨国际大酒店
和平区鞍山道135号

Golden Crown Hotel 
No. 18, Nanjing Lu, Hexi District
Tel: +86 22 2303 8866
金皇大酒店
河西区南京路18号  

Holiday Inn Tianjin Riverside  
Phoenix Shopping Mall
Haihe Dong Lu, Hebei District
Tel: +86 22 2627 8888
天津海河假日酒店  
河北区海河东路凤凰商贸广场
                        
Hotel Nikko Tianjin  
No. 189, Nanjing Lu, Heping District
Tel: +86 22 8319 8888
天津日航酒店
和平区南京路189号  
                      
Hyatt Regency Jing Jin City 
Resort & Spa  
No. 8, Zhujiang Da Dao
Zhouliang Zhuang, Baodi District
Tel: +86 22 5921 1234
京津新城凯悦酒店
宝坻区周良庄珠江大道8号    
 

Radisson Plaza Hotel Tianjin
No. 66, Xinkai Lu, Hedong District
Tel: +86 22 2457 8888
天津天诚丽笙世嘉酒店
河东区新开路66号

Raffles Tianjin 
No. 219, Nanjing Lu, Heping District
Tel: +86 22 2321 5888
天津莱佛士酒店
和平区南京路219号

Renaissance Tianjin Hotel 
No. 105, Jianshe Lu, Heping District 
Tel: +86 22 2302 6888
天津滨江万丽酒店
和平区建设路105号

Renaissance Tianjin Lakeview 
Hotel
No. 16, Binshui Dao, Hexi District
Tel: +86 22 5822 3388
万丽天津宾馆
河西区宾水道16号
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Somerset International 
Building Tianjin
No, 75, Nanjing Lu 
Heping District
Tel: +86 22 2330 6666
天津盛捷国际大厦服务公寓
和平区南京路75号

Somerset Olympic Tower Tianjin
No. 126, Chengdu Dao
Heping District
Tel: +86 22 2335 5888
天津盛捷奥林匹克大厦服务公
寓和平区成都道126号

Somerset Youyi Tianjin
No. 35, Youyi Lu, Hexi District
Tel: +86 22 2810 7888
天津盛捷友谊服务公寓
河西区友谊路35号

Apartments

Hotels



Serviced Office

The Executive Centre
29F, bldg. 2, The Exchange
No. 189, Nanjing Lu, Heping District
Tel: +86 22 2318 5000
天津德事商务中心
南京路189号津汇广场2座29层

Travel Agencies

Tianjin’s travel agency specializing 
in tourism for foreigners
Tel: +86 159 2200 0555
E-mail:info@thestarstravel.com

Tianjin China International 
Travel Service
No. 22, Youyi Lu, Hexi District
Tel: +86 22 2810 9123
天津中国国际旅行社
河西区友谊路22号

Tianjin China Travel Service
No. 16, Pingshan Dao, Hexi District
Tel: +86 22 2430 1330
天津市中国旅行社
河西区平山道16号

Spas

Dikara Spa
4F, Radisson Plaza Hotel Tianjin
No. 66, Xinkai Lu, Hedong District
Tel: +86 22 2457 8888 ext. 3910
迪卡拉水疗中心
河东区新开路66号天津天诚丽笙世
嘉酒店4层

Green Bamboo Well Being 
Resort 
6-17, bldg. 17, Magnetic Capital 
Binshui Xi Dao, Nankai District 
Tel: +86 22 8378 8397 (English) 
+86 136 0205 9458 (Attn: Elsa)
青竹堂足疗养生馆
宾水西道时代奥城商业广场17座6层
17号 

Heavenly Spa by Westin
6F, The Westin Tianjin
No.101, Nanjing Lu, Heping District 
Tel: +86 22 2389 0088
威斯汀天梦水疗
和平区南京路101号天津君隆威斯汀酒
店6层

Oasis SPA at Sheraton
1F, Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District
Tel: +86 22 2731 3388 ext. 2227
喜来登绿洲
河西区紫金山路天津喜来登大酒店1层

Dental Clinics

Aichi International Dental Centre
4F, Huaju Department Store
No. 72-74, Xikang Lu
Heping District
Tel: +86 22 8568 5606
爱齿口腔医疗中心
和平区西康路72-74号华拒百货4层

Tianjin Dental Hospital 
No. 75, Dagu Lu, Heping District
Tel: +86 22 2711 9191
天津口腔医院
和平区大沽路75号

Hospitals

Binhu Hospital of Chinese 
Traditional Medicine
(Next to IG Supermarket)
Huanhu Nan Li, Ti Yuan Bei 
Hexi District
Tel: +86 22 2330 0706
滨湖中医医院
河西区体院北环湖南里
(津工超市旁)

Tianjin Children’s Hospital
No. 225, Machang Dao
Hexi District
Tel: +86 22 2351 85305
儿童病专科医院
河西区马场道225号

Tianjin Eye Hospital
Mon-Sun 08:00-17:00. No. 4 Gansu 
Lu, Heping District
Tel: +86 22 2731 3336 
天津市眼科医院
河西区环湖西路体院北

Tianjin First Central Hospital
No. 24, Fukang Lu, Nankai District
Tel: +86 22 2362 6249
天津第一中心医院
南开区复康路24号

Tianjin International SOS Clinic
1F, Sheraton Hotel
Zi Jin Shan Lu, Hexi District
Tel: +86 22 2352 0143
天津国际（SO S）紧急救援诊所
河西区紫金山路天津喜来登大酒店
公寓楼1层

Department Store
Hisense Plaza
No. 188, Jiefang Bei Lu
Heping District
Tel: +86 22 2319 8888
海信广场
和平区解放路188号

Isetan
Block C, Modern Town, No. 108 
Nanjing Lu, Heping District
Tel: +86 22 2722 1111
伊势丹
和平区南京路108号现代城 C区

LOTTE Department Store
No.137, Dong Ma Lu,Nankai District 
Tel: +86 22 5806 8888
乐天百货
南开区东马路137号

Tianjin Friendship Department Store
No. 21, Youyi Lu, Hexi District
Tel: +86 22 6086 0000 
天津友谊
河西区友谊路21号 

Yamada Denki
Tianjin Center, No.219, Nanjing Lu
Tel: +86 22 5835 8688 
亚马达电器
和平区南京路219号天津中心商城 

Luxury Brands

ARMANI COLLEZIONI
1F, Hisense Plaza, No. 188
Jiefang Bei Lu, Heping District
Tel: +86 22 2319 8688
阿玛尼
和平区解放北路188号海信广场1层

Burberry
1F, Tianjin Friendship Department 
Store, No. 21, Youyi Lu, Hexi District
Tel: +86 22 8837 8728
巴宝莉
河西区友谊路21号天津友谊商厦1层

Gucci
1F, Hisense Plaza, No. 188
Jiefang Bei Lu, Heping District
Tel: +86 22 2319 8138
古琦
和平区解放北路188号海信广场1层

Guess
1-2F ISETAN, Block C, Modern Town 
No. 108, Nanjing Lu, Heping District
Tel: +86 22 2722 1111
盖尔斯
和平区南京路108号现代城 C区伊势
丹百货1-2楼

Dior
1F, Tianjin Friendship Department 
Store, No. 21, Youyi Lu, Hexi District
Tel: +86 22 8837 1900
迪奥
河西区友谊路21号天津友谊商厦1层

clients are organizations of all sizes 
throughout China and abroad.
For further details, please send 
e-mail to 
gm@promotianjin.com

Real Estate 

CBRE Tianjin                           
9th Floor, Unit 903, Tower 1
The Exchange, No.189
Nanjing Road, Heping District
Tel: +86 22 8319 2178
www.cbre.com.cn 
世邦魏理仕天津分公司
和平区南京路189号津汇广场写字
楼1号楼9层903单元

DTZ Tianjin
12th Floor, Tower 1, The Exchange 
No.189, Nanjing Road, Heping District
Tel: +86 22 2313 9751
www.dtz.com/cn
戴德梁行天津办事处
和平区南京路189号津汇广场1号楼
12层

Jones Lang LaSalle, Tianjin 
Unit 3509, The Exchange Tower 1 
No. 189, Nanjing Road
Heping District 
Tel: +86 22 8319 2233 
www.joneslanglasalle.com      
仲量联行天津分公司
和平区南京路189号津汇广场写字
楼1号楼3509室

Savills Tianjin 
Unit 2601-02, Centre Plaza, No. 
188, Jiefang Road, Heping District
T: +86 22 5829 3388   
www.savills.com
第一太平戴维斯天津
和平区解放路188号信达广场塔楼
2601-02室

Rentals

CAR/BUS Rental Services 
in Tianjin and Beijing with 
reasonable rates.
To make a reservation or enquiry, 
please send e-mail to 
info@chinabustravel.com or call 
+86 135 0207 0987

services
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health shopping



Others

Louis Vuitton
1F, Tianjin Friendship Department 
Store, No. 21, Youyi Lu, Hexi District
Tel: +86 22 8837 8700
路易威登
河西区友谊路21号天津友谊商厦1层

Prada
1F, Hisense Plaza, No. 188, Jiefang 
Bei Lu, Heping District
Tel: +86 22 2319 8198
普拉达
和平区解放北路188号海信广场1层

Rolex
1F, Hisense Plaza, No. 188, Jiefang 
Bei Lu, Heping District
Tel: +86 22 2319 8121
劳力士
和平区解放北路188号海信广场1层

Golf Clubs

Aroma (Tianjin) Golf Club
Green base, Guangang Senlin Park 
Dagang District
Tel: +86 22 6328 5000
阿罗马(天津)高尔夫俱乐部
大港区官港森林公园绿化基地处

Fortune Lake Golf Club
Jinwang Lu, Jinghai Zhen
Regal Rivera Golf Club
Tel: +86 22 6850 5299 
天津松江团泊湖高尔夫球会
静海县津王路

Regal Rivera Golf Club
Jingjin New City
No. 1, Zhujiang Nan Lu, Baodi District
Tel: +86 22 2966 9266
帝景高尔夫俱乐部
宝坻区珠江南路1号京津新城

Just Golf & Screen 
F5, east park of the sunlight 100
Nan Kai District 
Tell: +86 22 8373 6529
天津市南开区阳光100 西园 5号楼  

SPORTS
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Tianjin International Hot Spring 
Golf Club
No. 5, Zhongxin Da Dao
Airport Industrial Park 
Tel: +86 22 2489 0391
天津国际温泉高尔夫俱乐部
空港物流加工区中心大道5号      

Tianjin Pearl Beach 
International Golf Country Club
Yingcheng Hu, Hangu District
Tel: +86 22 6720 1818
天津龙海国际高尔夫乡村俱乐部
汉沽区营城湖        
         
Yang Liu Qing Golf Club
(Overpass the northern bridge)
Yijing Lu, Yang Liu Qing Zhen 
Xiqing District
Tel: +86 22 2792 2792
杨柳青高尔夫俱乐部
西青区杨柳青镇一经路（立交桥北）

Golf Studios

Golf Clinic/LAB/Golf Fitness/
Pro Shop/Golf Club Coupons
B2, no. 92-1, Huaqiao Building
Nanjing Lu, Heping District 
Tel: +86 22 2392 1936   
吉恩吉高尔夫诊断中心
和平区南京路92号增1号华侨大厦B2

Gyms

Powerhouse Gym
Binjiang Shopping Center, Kaifeng Dao
Xiao Bai Lou (1902 Street)
Hexi District 
Tel: +86 22 2302 2008
宝力豪健身俱乐部
河西区小白楼滨江购物中心

Sheraton Hotel Fitness Center
Inside Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District
Tel: +86 22 2731 3388 ext. 2228
喜来登健身美容中心
河西区紫金山路喜来登饭店内

Westin Workout
5F, The Westin Tianjin
No. 101, Nanjing Lu, Heping District
Tel: +86 22 2389 0088
威斯汀健身馆®

南京路101号天津君隆威斯汀酒店5层

Start Point Fitness Club
5F, New World of Friendship Building 
No. 208, Binjiang Dao, Heping District
Tel: +86 22 2331 8222
起点健身俱乐部
和平区滨江道208号友谊新天地5层

Tudor Gymnasium Club
8F, Center Plaza, No. 118
Jiefang Bei Lu, Heping District
Tel: +86 22 5829 8731 
都铎健身俱乐部
和平区解放北路118号信达广场8层

International Building Fitness 
Centre 
3F, International Building, No. 75 
Nanjing Lu, Heping District 
Tel: Tel: +86 22 2330 6666
国际大厦健身中心
和平区南京路75号国际大厦3层

Tina Dancing Class 
Room 805, bldg. B, Caifu Building 
Weijin Lu, Nankai District 
Tel: +86 22 2781 6644
舞蹈健身中心
南开区卫津路财富大厦B座805室

Swimming Pools

GLO Fitness & Health Club 
Swimming Pool
6F, Hotel Nikko Tianjin, No. 189 
Nanjing Lu, Heping District
Tel: +86 22 8319 8888 ext. 3290
焕 - 健康中心游泳池
和平区南京路189号天津日航酒店6层

Swimming Pool by Westin
5F, The Westin Tianjin
No.101, Nanjing Lu, Heping District
Tel: +86 22 2389 0088
威斯汀室内游泳池
和平区南京路101号天津君隆威斯
汀酒店5层

Sheraton Hotel Tianjin 
Swimming Pool
1F, Sheraton Hotel Tianjin
ZiJin Shan Lu, Hexi District
Tel: +86 22 2731 3388
喜来登酒店游泳池
河西区紫金山路天津喜来登大酒店1层 

Swimming Pool at Radisson 
Plaza Hotel Tianjin
4F, Radisson Plaza Hotel Tianjin 
No. 66, Xinkai Lu, Hedong District
Tel: +86 22 2457 8888
天诚丽笙世嘉酒店游泳池
河东区新开路66号天津天诚丽笙世嘉
酒店4层

Indoor Swimming Pool 
4F, Health Club, Holiday Inn Tianjin 
Riverside, Phoenix Shopping Mall, 
Haihe Dong Lu, Hebei District 
Tel: +86 22 2627 8888 ext. 2318
海河假日室内游泳池
河北区海河东路凤凰商贸广场天津
海河假日酒店4层 

shopping

With 8 stores in Tianjin, we 
offer world famous wine and 
champange brands at the 
best prices.

All shops open 7 days:

TEDA Wine Shop:
No.8 Eastern Apartment
2nd  Avenue, TEDA 
天津市开发区第二大街二号东方名居
底商8号 
Tel: +86 22 6539 9899 Opening 
hours: 09:00-20:00

GuangMing Wine Shop:
No.1 Guangming Flat, Xiaguang 
Rd., Nankai District, Tianjin 
天津市南开区霞光道光明公寓1号 
Tel: +86 22 2391 5118 Opening 
hours: 09:00-20:00

BinXi Wine Shop: 
No.187 Binshui West Rd., Nankai 
District, Tianjin 
天津市南开区宾水西道187号   
Tel: +86 22 2337 2116 Opening 
hours: 09:00-22:00

RongYe Wine Shop:
No. 175 Rongye Avenue, Heping 
District, Tianjin 
天津市和平区荣业大街175乙    
Tel: +86 22 2723 1139 Opening 
hours: 09:00-20:00

4006-199-159
www.milan-wines.com

Your factory roof leaks?  
We have a unique system 
to fix it with Firestone 
QuickSeam technology.
For more information, please send 
e-mail to info@firestonebpe.com  
or call 400 818 0073



Western 
Brasserie Restaurant
Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
Tel: +86 22 6621 8888 ext. 3711
万丽西餐厅
开发区第二大街29号天津万丽泰达
酒店及会议中心

Feast All Day Dining Restaurant
1F, Sheraton Tianjin Binhai Hotel
No. 50, 2nd Avenue, TEDA
Tel: +86 6528 8888 ext. 6210
盛宴全日制西餐厅
开发区第二大街50号
天津滨海喜来登酒店1层

Parrot Restaurant & Bar
No. 88, Huanghai Lu, TEDA
Tel: +86 22 6620 1663
鹦鹉西餐厅酒吧
开发区黄海路88

BARS
Dublin Irish Pub
No. 137, 3rd Avenue, TEDA
Tel: +86 22 6629 2963
督伯林爱尔兰西餐吧
开发区第三大街137号

Happy Soho Live Music & Dance Bar
(Opposite of Central Hotel)
No. 16, Fortune Plaza
Third Avenue, TEDA
Tel: +86 22 2532 2078
欢乐苏荷酒吧
开发区第三大街财富星座16号
(中心酒店对面)

Chamber
Tianjin TEDA Chamber of 
Commerce/International 
Chambers of Commerce
A-2, Investment Service Centre
No. 19, Hongda Jie, TEDA
Tel: +86 22 2520 1071
天津开发区商会/国际商会
开发区宏达街19号投资服务中心A-2

Education
International Schools
TEDA International School
No. 72, 3rd Avenue, TEDA
Tel: +86 22 6622 6158 
泰达国际学校
开发区第三大街72号

Tianjin TEDA Maple Leaf 
International School
No. 71, 3rd Avenue, TEDA
Tel: +86 22 6622 6888
天津泰达枫叶国际学校
开发区第三大街71号

Kindergartens
Gymboree Play & Music
2F, bldg. 1, Golden Street Centre
Zhongxin Bei Lu, Tanggu District
Tel: +86 22 6636 7699
金宝贝
塘沽区中心北路阳光金地中心
1号楼2层

Exhibition Centre
Tianjin Binhai International 
Convention & Exhibition Centre
5th Avenue, TEDA
Tel: +86 22 6530 2888
天津滨海国际会展中心
开发区第五大街 

Hotels 

Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA 
Tel: +86 22 6628 3388
天津滨海假日酒店
开发区第一大街86号

Holiday Inn Express Tianjin Binhai
TEDA Fashion Plaza
No. 11, Aoyun Lu, TEDA
Tel: +86 22 5988 8999
天津滨海快捷假日酒店
开发区奥运路11号泰达时尚广场

RENAISSANCE TIANJIN TEDA 
CONVENTION CENTRE HOTEL
No. 29, 2nd Avenue, TEDA
Tel: +86 22 6621 8888
天津万丽泰达酒店及会议中心
开发区第二大街29号

Sheraton Tianjin Binhai Hotel 
No. 50, 2nd Avenue, TEDA
Tel: +86 22 6528 8888   
Fax: +86 22 6528 8899
天津滨海喜来登酒店
开发区第二大街50号
http://sheraton.com/tianjinbinhai

TEDA International Hotel & Club
No. 8, 2nd Avenue, TEDA
Tel: +86 22 2532 6000
泰达国际酒店暨会馆
开发区第二大街8号

Spas
Touch Spa
2F, Renaissance Tianjin TEDA Hotel 
& Convention Centre
No. 29, 2nd Avenue, TEDA
Tel: +86 22 6570 9504
开发区第二大街29号天津万丽泰达
酒店及会议中心

Yue Spa
15F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
Tel: +86 22 6628 3388
开发区第一大街86号天津滨海假日
酒店15层

Dental Clinics
Aichi International Dental 
Centre
Cuiheng Plaza
No. 211, 3rd Avenue, TEDA
Tel: +86 22 6629 1079
爱齿口腔医疗中心
开发区第三大街211号翠亨广场

Hospitals
TEDA Hospitals
No. 65, 3rd Avenue, TEDA
Tel: +86 22 6520 2000
泰达医院
开发区第三大街65号

Western Hospital
1F, Jiafu Garden, 2nd Avenue 
TEDA
Tel: +86 22 6620 8676
名医会馆
开发区第二大街加孚园底商

Golf Clubs
Tianjin Warner International 
Golf Club
No. 1, Nanhai Lu, TEDA
Tel: +86 22 2532 6009
天津华纳高尔夫俱乐部
开发区南海路1号

Gyms
Champs Elysees
2F, Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
Tel: +86 22 6621 8888
香榭丽舍健身俱乐部
开发区第二大街29号天津万丽泰达
酒店及会议中心2楼

Holiday Inn Binhai Hotel 
Fitness Centrer
15F, Holiday Inn Binhai Tianjin 
No. 86, 1st Avenue, TEDA
Tel: +86 22 6628 3388 ext. 2960
天津滨海假日酒店健身中心
开发区第一大街86号天津滨海假日
酒店15层

Brazilian
Salsa Churrasco
11F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
Tel: +86 22 6628 3388 ext. 2740 
巴西烧烤餐厅
开发区第一大街86号天津滨海假日
酒店11层

Chinese
Wan Li Chinese Restaurant
2F, Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
Tel: +86 22 6621 8888 ext. 6750
万丽轩中餐厅
开发区第二大街29号天津万丽泰达
酒店及会议中心2层

Yue Chinese Restaurant
2F, Sheraton Tianjin Binhai Hotel
No. 50, 2nd Avenue, TEDA
Tel: +86 6528 8888 ext. 
6220/6222
采悦轩中餐厅
开发区第二大街50号
天津滨海喜来登酒店2层

Japanese
Sake n Sushi Bar
11F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
Tel: +86 22 6628 3388 ext. 2730 
寿司吧
开发区第一大街86号天津滨海假日
酒店11层

Italian Restaurant

Bene Italian Kitchen
2F, Sheraton Tianjin Binhai Hotel
No. 50, 2nd Avenue, TEDA
Tel: +86 6528 8888 ext. 6230/6232
班妮意大利餐厅
开发区第二大街50号
天津滨海喜来登酒店2层

Teppanyaki
Baiyi Teppanyaki
No. 2-1-6, King Buyer Shopping Mall
No. 32, 3rd Avenue, TEDA
Tel: +86 22 6629 5488
百一铁板烧
开发区第三大街32号鸿泰仟佰汇商
业广场2-1-6号

Yupin Teppanyaki Restaurant
Royal Palace
No. 10, 2nd Avenue, TEDA
Tel: +86 22 6621 8038
御品法式铁板烧
开发区第二大街10号御景园

To include your advertising in the next issue, please write to classified@businesstianjin.com before the 15th day of the current month.

TEDA & TANGGU
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The secret of greatness is simple: do better work than any other man in your field - and keep on doing it.
                                                                                                                                                 - Wilfred A. Peterson
    
You don't need fancy highbrow traditions or money to really learn. You just need people with the desire to bet-
ter themselves.                                                                                                            - Adam Cooper and Bill Collage
      
Try not to become a man of success but rather to become a man of value.                                  - Albert Einstein           

Pleasure in the job puts perfection in the work.                                                                                   - Aristotle

Quotations of the month

Arts & Leisure Book  Review

The Ascent of Money
by Niall Ferguson
Reviewed by Mike Cormack 

Books looking at the financial and economic motivations for broader trends and 
events have a long and distinguished history, from Adam Smith and Karl Marx to 
Milton Friedman and the more-recent bestseller, Freakonomics. These books are 

of two basic kinds: those which look deeper and formulate theoretical systems and pro-
grammes, and those which frame their narrative(s) on the demands of finance.  The Ascent 
Of Money is firmly in the latter camp. Written by the Scottish historian Niall Ferguson, it is 
a selective review of world history through the lens of monetary systems and customs, of-
fering insights and fresh perspectives with verve and gusto.

Starting with a short history of the emergence of monetary systems and financial credit, 
The Ascent of Money then leads the reader through chapters on the bond market, asset 
bubbles, the insurance and actuarial industries, the property boom and the eastward shift of economic power. 
In each, Ferguson takes us through their origins and development, and with a historian’s skill illuminates their 
social, economic and political contexts. He takes us into Venice and the Jewish quarter, from whence comes the 
word “ghetto”, and to the financial and racial segregation in US cities which led to the riots of the 1960s. Similarly, 
he looks at the history of housing bubbles, going into welcome detail about the “financial weapons of mass de-
struction”, as Warren Buffet called them, which fuelled the recent US housing boom and bust. 

Perhaps inevitably in a book which offers a wealth of illuminating details and stories, there isn’t really an overarch-
ing thesis to it. Although well-organised, it sometimes feels as though it’s merely a string of interesting factoids on 
each chapter’s subject. This, though, is a minor quibble; The Ascent of Money is a fascinating and highly readable 
book. You may not always agree, but that’s half the fun.
 

If you want to purchase this book, please send an email to BOOKS@INTERMEDIACHINA.COM, we will deliver the book to your door.
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Arts & LeisureLast Word

Pump up the 
(Domestic Consumption) Jam 

Why increasing domestic demand isn’t easy
By Mike Cormack  

On e  o f  t h e  f r e q u e n t  i f 
n o t  c o n s t a n t  r e f r a i n s 
o f  w e s t e r n  e c o n o m i s t s 

looking at the Chinese economy 
is that the government should 
increase domestic consumption. 
This is desired so as to reduce the 
massive trade surplus (reducing the 
necessity of buying US debt), the 
reliance on exports and investment 
as an economic driver, and exposure 
to external shocks, as seen in the 
recent financial crisis. Domestic 
co n s u m p t i o n  a s  a  p ro p o r t i o n 
of GDP is a ludicrously low 35%, 
compared to around 50-60% in 
developed economies. Accelerating 
domestic demand by increasing 
social security, wages, pensions, 
minimum wage levels and so on – 
putting more money into people's 
pockets and removing barriers 
to them spending it – would by 
this analysis increase spending on 
Chinese products and thus change 
the motor of the economy from 
exports to domestic spending. 
Every advanced economy is largely 
driven by domestic demand, and 
the limits of the Chinese low-value 
export system are rapidly becoming 
obvious. So surely now is the time to 
be doing this, right? And what could 
go wrong with putting more money 
into your citizens’ pockets? 

It's rarely mentioned quite why 
the Chinese government hasn't 
promoted domestic consumption 
i n  t h i s  m a n n e r,  d e s p i t e  t h e 
exhortations and prescriptions. To 

be fair, of course, the prescription 
is correct. As seen with the US debt 
crisis and the increasing migration of 
manufacturing to Vietnam and Laos, 
the endgame for this economic 
model seems to be approaching, 
and China needs a new motor for 
growth. But it's not as easy as all 
that, for a number of reasons.

Reflation = Imports
On a purely macroeconomic level, I 
think it highly likely that increased 
consumer spending would lead to 
large increases in imports, rather 
than just domestic sales. When 
people have disposable income 
– that above subsistence wages 

– they are freer to spend as they 
like (and to be persuaded what to 
buy, hence the consumer society). 
It's obvious that foreign products 
have a prestige (often completely 
undeserved) in China; this would 
likely be increased exponentially 
should incomes be so much higher. 
People might be able to afford the 
real product instead of knock-offs, 
for one thing. 

I don't think Chinese companies 
would be able to compete with 
Apple, Nike, Starbucks, Microsoft, 
Audi, etc, if people could more easily 
afford these imports. Already we've 
seen Apple overtake Lenovo in 
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sales, though this might be a special 
case with the popularity of iPads 
and iPods. Similarly, black Audis are 
the car of choice for the successful, 
while Starbucks is expanding rapidly 
and looks set to dominate other 
coffee chains. My point is that even 
at this low-income stage of the 
Chinese economy, foreign goods 
are highly popular, and increased 
incomes are likely to develop that.

So what?
"So what if imports rise fast?" you 
might ask .  “ Wouldn’t  that just 
balance the exports?” Well, far from 
raising domestic consumption, it 
would benefit foreign corporations, 
which is hardly the nation’s goal. 
Also, raising disposable incomes 
in short order is a surefire recipe 
for inflation. With rates already 
uncomfor tably high at around 

6%, increased inflation is the last 
thing the government would want. 
Similarly,  increasing consumer 
spending would likely drive housing 
prices up even further, the last thing 
the general population would want. 
Getting around higher inflation 
would require higher interest rates, 
which, given the high debts of local 
governments, would cause a lot of 
trouble.

Why can' t  Chinese companies 
compete?
S o  f a r  we  h a ve n’t  s e e n  m a ny 
e x a m p l e s  o f  m a j o r  C h i n e s e 
companies expanding successfully 
into international markets. The 
size of the internal Chinese market 
means that companies so far haven’t 
needed to take on their international 
counterparts, though the  frequent 
f a i l u r e s  o f  f o r e i g n  i n t e r n e t 
companies here (such as Groupon 
and eBay) show that when it comes 
down to it, Chinese companies can 
innovate to beat their rivals. Already, 
for example, Sina’s Weibo offers a far 
richer user experience than Twitter, 
by allowing users to post videos and 
polls, and to comment on existing 
messages. However, it remains to be 
seen whether a Chinese company 
can take on a major company at its 
own game, instead of beating off its 
specifically Chinese expansion. 

Historical parallel
A l t h o u g h  t h e  c o n t e x t s  a r e 
extremely different, it might be 
worth looking at an example of 

a government rapidly increasing 
consumer spending.  The 1981 
presidency of Francois Mitterrand is 
a great example of good intentions 
going bad. Intending to reflate 
the French economy at a t ime 
of global recession, Mitterrand 
introduced a 10% increase of the 
minimum wage, a 39-hour work 
week, 5 weeks of holiday per year, 
the solidarity tax on wealth, and an 
increase in social benefits. Instead 
of supporting French industry, 
these changes simply sucked in 
imports, raised inflation, weakened 
the franc, and further increased 
unemployment. This led to a u-turn 
with an austerity package and a 
determination to lower inflation, 
the better to keep French business 
competitive. 

I n c re a s i n g  C h i n e s e  co n s u m e r 
spending would likely have the 
same unintentional consequences, 
and worse,  could explode the 
already looming property bubble. 
C h i n a  t h e r e f o r e  f i n d s  i t s e l f 
struggling in a quandary, needing 
to develop the domestic market 
but afraid of doing so, and to get 
away from its export addiction 
but unable to do so. It will take 
an economic miracle of the same 
magnitude as the past thirty years 
to resolve this. 






