Contents

Business Tianjin / December 2012
06
12
14
18

22
26

30
34

▲ Tianjin’s Revolutionising Restaurateurs

The recently formed De Ke Zhi Restaurant Management Company Ltd is a multinational
investment company with an ambitious mission in China, according to co-owner, Carmelo
Micallef, the company’s objective is to help revolutionise Tianjin’s ‘social infrastructure’ by
providing unique and unsurpassable dining venues. See P18

◄ Taxing Times

Recent travels through Tianjin’s
business community reveal a deficit
of definite information about the new
tax regime being applied here. Tianjin
is one of a half dozen territories
chosen to trial a new VAT system
which China hopes will stimulate
the services sector and reduce the
economy’s dependence on exportoriented manufacturing. See P34

◄ Making Money from
Money

Forex (foreign exchange market)
trading has long been one of the
key features of 21st century casino
capitalism. Thousands of cash hungry
speculators all around the world
spend hours in front of their computer
screens every day- looking to make
quick, easy profits by buying and
selling currencies. See P38

◄ Still Navigating the Global
Recovery

There’s a shopping mall in Tianjin, just off the
newly opened Number Two Metro Line – an
enormous complex with a sprawling parking lot
one might expect to see somewhere in America’s
mid-west. As I walked into the main entrance
through a well-lit store, attendants waited eagerly
in front of neatly stocked shelves of cosmetics
and toiletries – upon exiting the store I passed
through a food-court featuring different types of
Chinese and international cuisine. See P81
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Dear Readers,
The appointment of the new head of the Communist Party of China, Xi Jinping,
comes at a critical moment for the nation. While China’s GDP increased nearly
fivefold under Hu’s 10-year rule, the economy is expected to grow at its slowest pace
for 12 years, leading to calls for bolder reforms.
Xi’s plan is to double China’s 2010 GDP level by 2020. This is only possible if Beijing
were to maintain 7.5% GDP growth for the next 8 years.
The new government will focus on education, healthcare and environmental
protection. Xi’s new regime also has to engage in major economic reforms such
reducing the size and influence of State Owned Enterprises (SOEs), freezing up capital
markets and building up a welfare system.
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Our cover story this month goes to the management team of De Ke Zhi, a new
restaurant management company with ambitious expansion plans in China. They
recently opened a groundbreaking new dining venue in Tianjin. Our dialogue
highlights Tianjin’s merits as a place for cross-sector investment..
We also have the pleasure of holding a dialogue with Christian Metzner, General
Manager of the Astor Hotel Tianjin: a luxury collection hotel, and the most iconic
hotel in the city. Christian is a well known person on Tianjin’s social scene, and has a
lot to share with us. It is always nice to talk with the man who has brought a unique
personalised service to one of Tianjin’s most unique hotel environments.
Don’t miss our dialogue with Clay Vogel, co-president of Kaziali, a celebrated architect
who has worked in Tianjin for several years and has many interesting comments
about his experience in China; especially regarding the green energy projects
implementation.
We have chosen Kaliya Hamlin (Aka ‘Identity Woman’) for our Davos column, as she
was named a Young Global Leader by the World Economic Forum, and is a member
of the Management Council of the Identity Ecosystem Steering Strategy Committee,
created by the National Strategy for Trusted Identities in Cyberspace (NSTIC).
This month will see Tianjin’s local authorities implement the new VAT pilot program,
which is the focus of our Feature Story. Many people think they will pay more taxes,
but after reading the article, you will discover that it is not necessarily true.
Our investment article will equip you with knowledge about how to manage your
finances in relation to ongoing changes in worldwide currency markets, and is
complemented by the articles of our Legal Assistance and Policy Explanation columns.
I would like to wish you all a very Merry Christmas, and remind you not to miss the
Christmas Ball, which is organised by the TICC on 8 December at The Westin Tianjin.
I hope to see you there! We can keep in touch meantime through our web site www.
businesstianjin.com where you will always get the most updated information.
Best regards,
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advertising@businesstianjin.com
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Biz Briefs
TIANJIN NEWS
TEDA MSD Opening Ceremony
Business Tianjin, 6 November

On 28 October, the Modern Service
District (MSD) of the Tianjin EconomicTechnological Development Area (TEDA)
held a grand opening ceremony in Teda
MSD central park. MSD’s TEDA debut
means that the Core District Office, a
30,000 sqm Central park, Solea City and a
Food Centre are formally open. TEDA is
located in the Binhai New Area of Tianjin
Municipality. TEDA MSD is located in
the central area of Tianjin Binhai New
Area, and totals 1.34 million sqm. It is a
place for shopping, relaxing, recreation,
business service and cultural experiences.
Since the program started in 2008, it has
been painstakingly developed over the last
5 years. Now TEDA MSD has matured,
and with its powerful manufacturing sector,
perfect commercial life, highly advanced
traffic system and beautiful environment,
TEDA MSD is destined to be the leader
of high-level business platforms in Tianjin
Binhai New Area.

Biz Briefs
Sheraton Tianjin Binhai Hotel Wins
Prestigious Prize
Business Tianjin, 16 November

Sheraton Tianjin Binhai Hotel recently won
the prize of The Best Business Hotel for the
year 2012 from City Traveler Best Hotels
Awards. Sheraton Tianjin Binhai Hotel
is located in the heart of TEDA Tianjin
Economic-Technological Development
Area. Blending contemporary, upbeat and
signature design elements, they offer guests
warm and convenient service! The Sheraton
is your best choice for business or leisure.
St. Regis Hotels & Resorts and
Fashion Designer Jason Wu Unveil
Limited-Edition Travel Bag Inspired
by Today’s Grand Tour
Business Tianjin, 15 November

Scoot to Tokyo & Taipei Every Day
from Today!
Business Tianjin, 1 November

Scoot, Singapore’s newest low cost airline,
today launched daily flights between
Singapore and Tokyo – the first and only
low-cost link between the two cities..
Campbell Wilson, Scoot’s CEO, said that
“the first time, there’s now a low-cost
travel option between Singapore and
Tokyo, and between Tokyo and Taipei.
Unbeatable value airfares, the
empowerment of choice, a heritage of
safety and reliability, and of course, our
unique attitude – ‘Scootitude’. There’s no
better time to get outta here with Scoot!”
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St. Regis Hotels & Resorts, part of
Starwood Hotels & Resorts, Inc.
, is delighted to unveil The Grand
Tourista Bag by Jason Wu for the St.
Regis Hotels & Resorts inspired by
today’s grand tour and designed with
a new generation of luxury travellers
in mind. Sophisticated, timeless and
informed by the brand’s rich heritage,
the Grand Tourista Bag marks Wu’s
first product created exclusively for
travel and the first accessory designed
for the St. Regis brand. The Grand
Tourista Bag will retail for USD 1,995
at www.stregis.com/boutique and www.
jasonwustudio.com beginning in early
December and will be available for preorder at online luxury fashion retailer
Moda Operandi beginning today on
www.modaoperandi.com.

The Astor Hotel: A Luxury
Collection Hotel, Tianjin Wins
Award
Business Tianjin, 9 November

Ascott Named 2012 Best
Recommended Serviced
Apartment
Business Tianjin, 16 November

The Astor Hotel, A Luxury Collection Hotel,
Tianjin has recently been awarded the Best
Boutique Hotel from City Traveller. The
Astor Hotel: A Luxury Collection Hotel,
Tianjin is the first Luxury Collection brand
hotel in China and it will be 150 years old in
July, 2013. Many celebrities and big names
have visited the hotel including Dr. Sun YanSen, the famous master of Beijing Opera Mei
Lanfang, Herbert Hoover among others. This
award is a great gift for its 150 anniversary.

On 16 November, Ascott was named
’2012 Best Recommended Serviced
Apartment’ at the Travel andLeisure
2012 China Travel Awards. Mr. Kevin
Goh, Regional General Manager of
East China and South China, accepted
the award on behalf of Ascott China.
H e s a i d , “ We a r e h o n o r e d t o b e
recognised by our clients and industry
bodies. Today, Ascott has around 8,000
serviced residence units in China.
As we enlarge our presence, we will
continue to serve more of our clients
with quality accommodation during
their travels away from home.”

The St. Regis Tianjin Star Care for
Community
Business Tianjin, 19 October

Nobel Laureate Works with Tianjin
Firm on Anti-Aging Research
CRI, 5 November

28-year-old Tianjin TEDA tops
China’s industrial parks
Business Wire, 16 November

Nobel laureate Martin Evans signed an
agreement on conducting stem cell antiaging research with Zhongyuan Union
Stem Cell Bio-engineering Corporation
on Saturday in north China’s Tianjin
Municipality. Evans was awarded the
Nobel Prize in Physiology or Medicine in
2007 and co-established Cell Therapy Ltd
(CTL), a biological high-tech enterprise
undertaking stem cell research and clinical
application, in Wales. Under the agreement,
domestic life science and technology
enterprise in Zhongyuan, along with CTL,
will jointly invest USD 8 million to build
a new company this year in Tianjin to
industrialise achievements from research
and develop existing stem cell studies by
the two companies.

China’s irresistible rise has been powered
by development zones such as the Tianjin
Economic-Technological Development
Area (TEDA), which at 28 years of age
has blazed a trail for the rest of the country
to follow and continues to pioneer new
economic growth. TEDA is nearly as old as
the reform and opening up policy that led to
its creation and its story has been that of the
nation - fast growth through industrialisation
and investment in infrastructure and skills
that is now heralding a shift towards a
knowledge-based economy. TEDA has
also been named China’s top industrial
zone every single year by the Ministry
of Commerce since 1998, seeing off
competition from other development zones
that have sprung up across the nation.

The St. Regis Tianjin Executive Board and
the department heads paid a hearty visit to
the Tianjin Children Welfare Association
on 19 October 2012 to launch the
Starwood Community Care campaign- ‘We
Are Together’. The hotel staff had not only
prepared a large amount of gifts which
were carefully selected for the children,
but participated in the team work with
all the children of the association, such
as cutting animals out of paper, drawing
cartoon figures and playing games with
the children. Both the children and the
teachers from the association have spoken
highly of the contribution from the hotel
and the children have paid us back well
with their big smiles on their face by the
end of the activity. The children had left
their cute hand prints on the Starwood
Community Care flag to say thanks to the
whole society. Most of the children have
learning difficulties and most of them are
orphans. At the end of the day, the entire
team feels that it’s great to give back
through the Starwood Care programs.
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Biz Briefs
FINANCE
Excess capacity and taxes stall
recovery of SMEs
Xinhua, 1 November

The profit rebound of China’s small and
medium-sized enterprises is lagging because
of excess production capacity and reduced
competitiveness under current tax burdens.
Furthermore, SMEs may see further
contraction in the near term, according
to the China Association of Small and
Medium-sized Enterprises. Its Small and
Medium-sized Enterprises Development
Index, an indicator that shows the SMEs’
operational situation in eight industries,
hit 87.5 in the third quarter, its lowest
level since July 2010, showing that the
downward trend of small-scale businesses
has not yet been reversed, according to the
association.
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Biz Briefs
Total social financing increases in
October
Xinhua, 13 November

Total social financing in China rose
last month due to a surge in corporate
bond issues, but bank loans fell to
a 14-month low, central bank data
showed yesterday. There were CNY
1.29 trillion (USD 206.4 billion) in
total social financing, including loans,
bank acceptance bills, corporate bonds
and equity financing, in October, up
503.8 billion from the same month of
last year, the People’s Bank of China
said in a statement. Corporate bond
issues surged to CNY 299.2 billion last
month, a record high since compiling
of the data started in 2002.

‘Big Five’ on a roll, but outlook
blunted by rate deregulation
Shanghai Daily, 19 November

Chinese banks, the nouveau riche of
global banking, reported better-thanexpected earnings in the last quarter,
even beating the performance of foreign
peers. However, analysts caution that
the profit bonanza will begin to abate
as China speeds up the deregulation
of interest rates. “The push toward
financial liberalisation has been subtly
but decisively redefining the operating
landscape and could undermine banks’
net interest margins,” Standard &
Poor’s said in its latest banking report.
The sector’s profitability could drop up
to 10 basis points this year, the ratings
agency said.

LAW & POLICY

LOGISTICSxxx

Property policies may continue to
tighten
China Daily, 16 November

Korean Air restarts service to Saudi
Arabia
Skynews.co.kr, 4 November
Korean Air has expanded its network to
the Middle East with the announcement
of a direct service between Korea and the
Kingdom of Saudi Arabia, starting from
9 Nov. The airline will operate the direct
service three times a week, flying from
Incheon- firstly to Riyadh and then onto
Jeddah. The Incheon-Riyadh-Jeddah flights
will operate on Monday, Wednesday and
Friday. The Seoul/Incheon-Riyadh-Jeddah
route will be operated with an Airbus 330200, seating 218 passengers and equipped
with Korean Air ’s premium seats.
Passengers With its new Seoul-IncheonRiyadh and Jeddah service, Korean Air
aims to attract business travellers visiting
Saudi Arabia and will develop the market,
which has a great potential for growth.
Working in partnership with Saudi Arabian
Airlines, which is a new member of the
airline alliance SkyTeam will enable
Korean Air to expand its network across
the Middle East region and also serve to
as a catalyst to expand exchange between
Saudi Arabia and Korea.

The Minister of Housing and UrbanRural Development, Jiang Weixin, said
at a news conference during the 18th
National Congress of the Communist
Party of China that the government
won’t ease real estate policies for the
time being. The government also plans to
start building about 6 million affordable
h o u s i n g u n i t s n e x t y e a r. C u r b i n g
investment-oriented home purchases
will continue to be the major keynote,
with the policies restricting the number
of purchases and the differentiated
mortgage rates expected to remain in
place for some time, a report from the
China Index Academy said. a report
from the China Index Academy said.

Arabia and Korea.

TELECOM

Lenovo posts surprising 13% rise in
net profit
Shanghai Daily, 9 November

Lenovo Group Ltd. yesterday reported a
surprising 13 percent annual jump in thirdquarter net profit as the Chinese company
expanded its personal-computer market
share globally. Its net income of USD 162
million exceeded analysts’ expectations
for USD 158 million. The Revenue for the
three months ending in September gained
11 percent year on year to USD 8.7 billion.
At the end of the third quarter, Lenovo
bagged 15.7 percent of global PC sales
to beat Hewlett-Packard’s 15.5 percent to
rank No. 1, US research firm Garner said
in a report last month. In China, Lenovo’s
revenue in the quarter reached USD 3.9
billion, up an annual 20 percent.
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Biz Briefs
GENERAL
Tangla Beijing Bestowed 2012 International Five Star
Diamond Award
Business Tianjin, 16 November

Tangla Hotel Beijing has received a remarkable endorsement
by the American Academy of Hospitality Sciences as it was
given the prestigious “2012 International Five Star Diamond
Award”. The Hotel was awarded in a recent ceremony
held within the hotel’s premises, attended by Director
General of Western District of Beijing Travel Committee,
Liu Yi, Section Chief of Western District of Beijing Travel
Committee, Liu Baoyi; Vice President of HNA Tourism
Group, and Chairman & President of HNA Hospitality
Group, Steven Song, HNA Tourism and HNA Hospitality
Group senior executives, corporate guests and media.
The award was presented to Tangla Hotel Beijing General
Manager, Ted Chen by Joseph Cinque, President of the
American Academy of the Hospitality Sciences.

CHINA IN THE WORLD
EU Imposes Provisional Duties on China Ceramic
Imports
Agencies, 16 November

The European Commission imposed provisional duties on
ceramic tableware and kitchenware imported from China
despite opposition from most EU member states. Fourteen of
the European Union’s 27 members voted against the planned
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Biz Briefs
measures at a meeting of trade specialists in October; a
highly unusual move that left the commission having to
rethink its plans. The commission can impose provisional
duties while the ongoing probe continues. Under EU rules,
it only consults member states, but is not bound by their vote.
However, it does need to follow the majority opinion of member
states for definitive duties, which would need to be set for these
products by 15 May. These would normally be set for five years.
Gold Assets in Forex Reserves may Climb
Shanghai Daily, 13 November
China may raise the proportion of gold in its foreign reserves
as its current low allocation cannot go any lower, the London
Bullion Market Association said yesterday. “When comparing
China to the US, it would seem that in China, gold asset
allocation can only go in one direction,” David Gornall,
chairman of the London-based association of gold and silver
bullion traders said at a conference in Hong Kong yesterday,
according to Bloomberg News. “The country has only 2
percent of its reserves in the form of gold compared with the
US at 75 percent.” China’s gold reserves have stayed at 1,054
tons since 2009, and it is ranked No. 6 in the world. The US,
Germany, Italy and France all maintain over 70 percent of
their foreign reserves in gold while China’s share is only 1.8
percent, according to the World Gold.
Yuan Gains Acceptance as Global Currency
Shanghai Daily, 14 November
The internationalisation of the Yuan is gaining momentum
as more and more companies in Asia and Europe showed
the desire to use the currency in the next six months, an
industrial survey showed. Foreign companies that hold
offshore Yuan deposits are planning to use one or more Yuan
products in the next six months, indicating wider adoption
of the currency, Standard Chartered Bank said today. The
Renminbi Globalisation Index, a measure of Yuan-based
business activity worldwide, showed a seven-fold increase
in yuan internationalisation between December 2010
and September 2012, which was mainly driven by tradesettlement payments, the lender said.
China Strives to Maintain Steady Foreign Trade
Growth
Xinhua, 20 November
China will endeavour to maintain steady growth in foreign
trade- even though it is hard for the country to meet its
10-percent export growth target this year due to weak
external demand, a foreign trade official said Tuesday.
Ministry of Commerce spokesman Shen Danyang made
the remarks Tuesday at a regular press briefing, where he
attributed China’s flagging exports to sluggish demand from
its major trade partners, especially the European Union and
Japan. According to the General Administration of Customs,
China’s trade volume with the EU fell 3 percent year on year
to USD 452.83 billion in the first ten months. Trade with
Japan declined 2.1 percent from one year earlier to USD
275.47 billion.
To subscribe to our daily Biz Brief E-newsletter, please
email bizbriefs@businesstianjin.com
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Numbers
70
It is reported that heating
operation in Beijing costs 70
million yuan every single day.

8.15
Peter Glazebrook, a 67-yearold retired chartered surveyor
set a new record for the
world’s heaviest onion,
weighing 8.15 kg and breaking
the previous world record of
16lbs 8.37 ounces, held by
John Sifford.

Jonathan Okensiuk, a 4-yearold American boy has a talent
for classical music and is the
conductor of a symphony
orchestra. Small child that he
is, his acute sense of rhythm for
famous music masterpieces,
has won him favour with his
audiences.

18

283
American people possess a
total number of 283 million
guns, and more than 4.5 million
new guns are sold every year.

4

2.1

Australian street artist Chayne
Hultgren swallowed 18 swords
at the same time, setting a
new Guinness World Record.
The swords were 50.8 cm long
and 1.3cm thick.

Virginia, USA resident Downey
Russell’s hen laid the smallest
chicken egg in the world. The
egg was 2.1 cm long and 3.46g
in weight, almost the same size
of a one-cent coin.

9

82.6
By the end of 2011, there
were 82.6 million members
of the Chinese communist
party, which is more than the
total population of Britain and
France.

Slovenian Girl Marco Calasan
is the youngest Microsoft
engineer in the world. At the
age of 9, she is the author of
a 312-page book about the
Windows7 system.

2.54
The smallest English dictionary
in the world is 2.54 cm long
and 1.9 cm wide. With 384
pages, the dictionary collects
more than 13,000 words, which
can be read only through
magnifying glass.

337
Japanese man Takeru Kobayashi
ate 337 chicken wings within
half an hour in an eating contest
held in Philadelphia, USA beating
all his competitors and breaking
the record.

12

Dec 2012 I Business Tianjin

1
The staff of a bus company in
Shangqiu, Henan province has
received their salaries in large
piles of one - yuan notes and
coins for 12 years since the
launch of bus self-service in
2000.

Economy

Economy

Chinese Economy 2012 Review
By Hyuk-tae Kwon

the global market, further drastic growth in export is
unlikely. Rising wages and a stronger CNY also will
diminish China’s export competitiveness.
Xi’s plan to tackle the problems
Xi’s plan is to double China’s 2010 GDP and GNP
level by 2020. This is only possible if Beijing were to
maintain 7.5% GDP growth for the next 8 years.

Increasing the overall consumption level requires
Beijing to resolve the income inequality issue. Beijing
will need to set new policies to steer its economy
towards higher value-added businesses rather than the
current labour-intensive kinds.
Five mega-trends that foreigners should understand
There is a long list of industries that can benefit from
China’s major economic reform. As Beijing tries to
narrow China’s income gap over the next decade,
Chinese consumption levels will go up, and the yuan
will appreciate against the USD. Foreign businesses can
benefit from these five mega-trends: real-estate, natural
resources, education, health care and tourism.
This column will focus on each topic in depth every
month. This month is about overseas real-estate markets:

X i pledged to address issues such as education,
healthcare and environmental protection. Xi also has
to engage in major economic reforms such as reducing
size and influence of State Owned Enterprises (SOEs),
freeing up capital markets and building up a welfare
system.
2012 marks the end of Hu and Wen’s era
Under President Hu Jintao and Premier Wen Jiabao’s
leadership, the world’s most populous nation achieved
remarkable economic success for the past decade.
However, a long list of problems also emerged along
with the economic success: exhausted exports and
real estate sectors, private entrepreneurs choked out
of the market, burgeoning inequality and corruption,
and fears that reform by Mr. Hu and his team has been
insufficient to underpin another decade of growth,
according to Wall Street Journal.

entered into the middle-income class.

Chinese economic growth starts to fall
China’s GDP growth has averaged close to 10% since
2002 and its global GDP ranking surpassed the UK,
France, Germany and Japan to take the second place
behind only the United States. China drove a major
part of the global growth engine during the 2008 global
financial crisis through its massive stimulus package.

While China’s GDP increased nearly fivefold under Hu’s
10-year rule, this year the economy is expected to grow
at its slowest pace since 1999, leading to calls for bolder
reforms.

Nu me rous g l ob a l c or p or at i ons have op e ne d up
manufacturing or retail facilities in China in the past
decade. Chinese citizens enjoyed unprecedented high
employment rates and increased standards of living.
GDP per capita measured in purchasing power terms
more than tripled from USD2,800 in 2002 to a forecast
USD9,100 in 2012, according to the International
Monetary Fund. Millions of people escaped poverty and

14
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The new plan of Xi Jinping, the new head of the
Communist Party of China, comes at critical moment
for China.
“Our party faces many severe challenges and there are
many pressing problems within the party that need to
be resolved, particularly corruption, being divorced
f rom the p eople, going through formalities and
‘bureaucratism’,” acknowledges Xi.

SOEs are still dominant in the commanding heights of
the economy; their share of total output still remains
high at 26%. This is despite the fact that the number
of SOEs as a share of the total is only 5% in 2011,
according to the Wall Street Journal.
Maintaining growth le vels ab ove 7.5% do es not
seem easy either. Beijing has seen its GDP growth
continuously fall since 2010's second-quarter. Main
drivers of economic growth, such as investment and
exports, are slowing down. Stimulating the economy
through a larger monetary supply left Beijing to see
enormous side effects such as increased inflation and
non-performing loans. Both high inflation and nonperforming loans can lead to social instability and cause
a great threat to the Community Party if not handled
properly.

Chinese buyers have been purchasing luxury properties
across the US, Canada and Australia, and have injected
billions of dollars into these countries’ residential-realestate-markets.
Dolly Lenz, a luxury-real-estate broker in New York,
estimates that half of her clients now hail from Chinamore than twice the amount two years ago. Pamela
Liebman, Chief Executive of the Corcoran Group, says
that the shopping for luxury properties by China-based
buyers has accelerated dramatically since the start of
2012 to record-breaking levels in a recent Wall Street
Journal arficle.
With the struggling US real estate market, foreign
investors started to take interest in the undervalued
American real estate market. Especially in China,
with their currency appreciating 7% against the US
dollar since June 2010, the number of wealthy Chinese
interested in purchasing US housing market assets has
also increased.

“[They] will be inclined to be risk-averse, whereas
China’s conditions in the next five to 10 years will
require risk-taking, other wise the much-awaited
economic restructuring cannot be implemented,”
said Steve Tsang, an expert in Chinese politics at the
University of Nottingham.
The export industry grew at 30% annually from 2002
to 2007 upon China’s entr y into the World Trade
Organisation. But as China has grown to become
the world’s largest exporter, with more than 10% of
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Economy
Meanwhile, in an effort to deflate China's housing
bubble, Beijing has placed restrictions on multiple realestate purchases and recently began to require more
equity for mortgage loans, according to the Wall Street
Journal.
The Canadian real-estate market has also enjoyed a
surge of Chinese real estate buyers’ interest.
“Vancouver has been a popular destination for the
Chinese, driven in large part by its proximity to China
and its spectacular feng shui,” notes Jamie MacDougal
of Sotheby’s International Realty. Also playing a factor
is the long-standing Canadian policy has offered
citizenship to foreigners willing to make substantial
investments, according to the Daily Beast.
Allur Group, a Canadian real-estate company, is one
of the real estate companies that have benefited from
the Chinese overseas real-estate buying frenzy. Allur
recently launched an online showroom for new real
estate developments. The company provides real-time
information and content on Canada’s newest real estate.
“The biggest reason why the Chinese are so keen to
invest their money internationally is diversification.
A stunning 86% cited this as a major factor, while a
following 76% said it was to have access to a wider
range of investment products — as those accessible
in China have become overused and overrun, ” says
Simeon Garratt, Partner at Allur group.
As part of diversification and securing wealth offshore
in ‘safe-havens’, Chinese are looking for long-term
security in the form of hard assets.
Steven Loh, a businessman from Singapore who runs a
real-estate advisory group called Silkrouteasia Capital
Partners, is a bulk buyer. He recently purchased six
apartments in Los Angeles's Ritz-Carlton Residences
for about USD1 million each and is also facilitating
a USD60 million transaction with several overseas
investors to buy more than 50 condos in another Los
Angeles development, according to the Wall Street
Journal.
Before the property value rises, these individual or
institutional buyers will want to get a jump-start on the
market. The Chinese have a high propensity and love
for acquiring good quality real estate. Mr. Loh believes
that there is strong desire amongst Chinese high-networth individuals to allocate between “10-25% of their
wealth to the US assets.”
Chinese investors interested in buying overseas realestate will only increase in number and a lot of new
business opportunities will be created accordingly.
While Chinese investors have been primarily targeting
16
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major cities such as New York, Los Angeles and San
Francisco, they are beginning to expand into cities in
other parts of the US such as Florida, Seattle and Las
Vegas.
According to the Wall Street Journal, many are turning
to Chinese media to market themselves—and their
wares. Jing Chen, a broker for Corcoran in New York,
writes a column in Mandarin for a popular Chinese
website, Sinovision.net. Last year, she wrote a column
about Harlem brownstones gaining in value; eight
months later, she sold three of them to Chinese buyers,
each for somewhere between USD1 million and USD2
million apiece.
“The Chinese are like Hollywood celebrities,” she says.
“Once one Chinese person buys a brownstone, they all
want one.”
Visit us online:

btianjin.cn/121201
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Tianjin’s Revolutionising
Restaurateurs
By Josh Cooper

T

he recently formed De Ke
Zhi Restaurant Management
Company Ltd is a multinational
investment company with an ambitious
mission in China. According to coowner, Carmelo Micallef, the company’s
objective is to help revolutionise Tianjin’s
‘social infrastructure’ by providing
unique and unsurpassable dining venues
within the city. In November, the group
opened the first of many restaurants
and nightspots that they have lined
up to take the city’s expat and Chinese
communities by storm. The Texas BBQ
Saloon, situated in Aocheng’s Magnetic
Plaza, looks set to become one of the
most popular places to eat and drink
for the foreseeable future. We caught up
with this dynamic management team
to get an insight into their exciting new
business.
First of all, give our readers a bit
of background about the De Ke
Zhi team.
O u r c o mp a ny i s c o mp r i s e d o f
experienced business minded
individuals from China, UK and the
USA with substantial experience within
different aspects of business - ranging
from real estate, marketing, hospitality,
catering and the investment industry.
After discussing various business
ideas based on what was (and wasn’t)
happening in Tianjin, we came together
as a group looking to embark on a
number of serious, long term business
projects in the food and beverage sector.
Alan Wang is the Chairman of family
Investment Company, who for the past
several years has invested in Beijing,
and was motivated by a Warren Buffett
saying that ‘it will always be safe to
invest in what people eat’ Coupling this
with the desire to redirect much of their
investment to Tianjin because of its
strong growth expectations led to joining
18
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up with this team. They see Tianjin as a
city of culture with a substantial Chinese
middle class who are looking for good
quality food, nice places to relax, and to
experience authentic western culture.
In addition, Tianjin Expats are looking
for ‘real western food’. The Alumni
of Peking University, where Alan
received his EMBA, feature strongly in
our investment team: Lai Mengchen
(Chairperson of Tianjin Dekezhi
Restaurant Management Co Ltd) also
graduated from Peking University
before doing post graduate studies at
UCL (London) and Leuven University
(Belgium). Both are proud Tianjin
local people looking to contribute to
the future development of their home
city. Mengchen fully understands and

respects both the Chinese and Western
markets; from the initial introduction
Alan was highly impressed by her
knowledge and strong negotiation skills.
All of us believe that the Western and
Chinese combination is the best way to
develop the business.
What inspired you to open the
Texas BBQ Saloon as the company’s
first venue?
During our initial market research
phase we found gaps in the market
and focused on identifying what
Tianjin really needs in terms of food
and beverage locations. Another of
our funders and head chef, Larry
Steed, has spent 12 years in Texas. We
strongly believe that our BBQ will be

a revolution for the restaruant scene
in Tianjin. No one has ever tasted such
delicious BBQ in Tianjin!

making the first Tianjin venture of our
investment company work and we have
the right team to succeed.

together authentic western food and
authentic western standards in a
great meeting place.

Tell us about the challenges of
opening a colossal dining venue like
this here in China?
Between the foreign members of the
team we have a lot of collective business
experience. We are, however, relatively
new to China, and setting up a business
here is somewhat different to doing it in
Europe and the USA. We are incredibly
fortunate to have highly experienced
and knowledgeable Chinese partners
working with us, but it is fair to say
that for all of us we have felt like we are
doing certain things for the first time
ever. It has been, and will no doubt
continue to be, an interesting learning
experience.

How does your new venue fit into
the city’s rapidly evolving expatriate
community and nightlife scene?
What gives the Texas BBQ Saloon the
edge over the many other restaurants
and bars in Tianjin?
Tianjin is physically a big
international class city with the social
amenities of a small western town –
it has a growing Western population
plus a substantial Chinese middle
class looking to enjoy authentic
western foods with good levels of
service in a quality environment.
From the ver y beginning of the
project we have avoided going too
far down the road of analysing what
others are doing. We are very keen
to set our own standard of quality both in terms of food and service.
The Texas BBQ Saloon will bring

All of our fantastic culinary concepts
are backed by consistent quality.
So many times when people eat at
restaurants in Tianjin and elsewhere
they go there once and have a great
meal, then go back another time and
the quality has slipped significantly.
We are committed to getting it right
every time someone eats or drinks at
our venues. We have excellent staff
who are energetic and enthusiastic
people striving to deliver the best
food and service in Tianjin. We are
also very much open to ideas and
input from our customers!

We have all said, right from the start,
that we will do everything correctly and
in line with regulatory requirements
and we are confident that ultimately
we will reap the benefit of our policy
to lay long term foundations. With
a big venue like the Texas BB Q
Saloon, before we even opened to the
public, so much work had to be put
into getting the corporate structure
established, satisfying all the regulatory
requirements of the Fire Department
and the Health Bureau, installing
electric and gas utilities, designing
and completing all the building works,
recruiting and training professional
staff, and of course all of the other
logistical issues such as importing
our custom-made Texas BBQ ovens
from Taiwan. We are committed to

What are your thoughts in terms
of clientele and where most of the
future revenue will come from?
Of course the expatriate community
in Tianjin is always expanding and
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there is certainly a big demand for
somewhere that foreigners can come
together over tasty food and affordable
drinks to chat, relax, watch sporting
events and listen to live music. On the
other hand, the growing middle class
in China will also obviously be an
incredibly important client base for us
going forward. As Chinese consumers
become wealthier, the service industry,
particularly the restaurant sector, is
benefiting enormously.
As an expansion-minded company,
which is basing its future growth
prospects largely on development of
the internal consumer market, how
worried are you about the impact of
a broad economic slowdown?
What people often forget is that
whilst China as a whole may be
slowing down, certain areas within
the country are still experiencing
robust growth. Tianjin is a perfect
example of this. The Chinese
economy is set to grow by about
7.6% this year, but Tianjin’s GDP is
estimated to increase by a staggering
16% or more. The past 10 years has
seen a dramatic growth in Tianjin’s
physical structure, it is now ready
for local business people to invest in
20
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the development of the city’s ‘social
infrastructure’. This area has great
potential for our investors.
The timing for us to start
implementing our business model
here in Tianjin is perfect. We all feel
like we are in the right place at the
right time. If the broader economy
should have difficulties, we are
confident that we can still manage
to succeed due to Tianjin’s own
economic story in the coming years.
You have previously stated that De
Ke Zhi is a dynamic company with
an ‘aggressive expansion plan’.
What future projects can you tell
us about?
B efore op ening t he Texas BB Q
Saloon we had already decided
on our expansion plans for the
coming years. This is not only our
first venue, but it will be the first of
many Texas BBQ Saloons in Tianjin
and eventually, in China. We have
identified three key locations within
this city: Aocheng, the city centre
and TEDA. After that we will look
at expanding into Beijing and other
major cities.

It is important to remember that
The Texas BBQ Saloon is only one of
several thematic venues that we will
be opening in the near future. Our
next project will be The Irish Pub and
Restaurant, followed by a large and
family orientated American Diner.
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We want to bring the authentic
western dining and entertainment
experience to Tianjin – locations
that offer fantastic food and drink,
as well as fun entertainment for our
customers. We do have five brands
highlighted for investment that we
will start building very soon now that
we have created a successful template
with the Texas BBQ Saloon.
We sincerely hop e t hat we c an
contribute to making Tianjin a great
place to live.
We hope that all the readers will take
the opportunity to visit and enjoy our
first venue, the Texas BBQ Saloon!
For more infromation, please visit:
www.texasbbqsaloon.com.
Visit us online:

btianjin.cn/121202
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T

he Astor Tianjin is the city’s
oldest and most celebrated
lu x u r y h ot e l . O p e n e d i n
1863, this magnificent venue has
h o s t e d C h i n e s e E mp e r o r s , U S
Presidents and an extensive list
of famous historical figures from
around the world. At the head of
this iconic hotel is general manager
C h r i s t i a n Me t z n e r. O r i g i n a l l y
from Germany, Christian has spent
the past seven years working for
some of Beijing and Tianjin’s most
exclusive five star accommodators.
His current role as the head of such
an important historical venue is one
of incredible prestige and requires
excellent management skills. We
caught up with this outstanding
hotelier to gain an insight into his
work and the splendid venue that is
the Astor Hotel Tianjin.

Managing Tianjin’s
Most Iconic Hotel:

An Interview with the GM of Astor Tianjin
By Josh Cooper
22
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Formula 1 races and the Beijing
Olympics in 2008. Preparing for
special guests is always great. I have
served many famous people over
the last few years including former
German Chancellor Helmut Kohl,
Kylie Minogue, Usain Bolt and the
Real Madrid team. It gives me great
satisfaction to ensure that guests
enjoy their stay and that all of their
needs met.
Tell us about your experience of
living and working in China. What
are the unique challenges you face?
I chos e China over other great
places and I believe that I have made

the right decision. There are plenty
of amazing career opportunities
here and I have met some incredible
p e opl e du r i ng my t i me i n t h is
country. I have a great life and I
really enjoy myself. Of course there
are challenges. Recruiting the right
staff is perhaps the biggest one
for me. For a country with over a
billion people, it is still difficult to
find the right talent. This is not just
a problem within the hospitality
sector, but in an industry whereby
people have to serve others, it is not
always the most sought after career
path. We often struggle to find the
right associates.

F i r s t l y, t e l l u s a b o u t y o u r
background and your career to
date.
I was born in Germany and that
is where I started my career in
t he ho spit a l it y i ndu st r y. A f te r
working for Starwood in Munich
for three years, I decided that it
was time to see the world. The
hospitality industr y provides
some opportunities to do so. The
company gave me three options:
the US, Dubai or Asia. I chose to
go to Beijing and work as part of
the opening team at the Westin on
Financial Street. Three years later I
came to the Westin Hotel in Tianjin
and worked as the head of sales and
marketing. Then finally, in April
this year, I started working as the
general manager of the Astor.
So far, what have been your career
highlights?
I have had some truly great
moments in my career. Opening a
hotel is just amazing. The build up
to the opening is absolutely crazy,
you have to work 24 hours a day
leading up to it. So when the time
comes to welcome the first guest
it is a ver y special moment. In
terms of big events, I have helped
to organise functions related to the
football World Cup in Germany,
Dec 2012 I Business Tianjin
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think this gives it an advantage?
The hotel f irst op ened in 1863
and since then it has been at the
forefront of the hospitality industry
in Tianjin. Originally it was a place
for trading, so it was important as
a commercial centre for Northern
China. It was the first building in
the city to have running water, a
power generator and a telephone
l i n e. We h ave t h e ol d e st OT I S
elevator in China; which still works!
O v e r t h e y e a r s , m a ny f a m o u s
historical figures have stayed here.
The US president, Herbert Hoover,
lived here for a while and dined here
with his guests. The last Emperor
of China, Pu Yi, regularly came to
the Astor with his wife to attend the
annual autumn balls. Dr Sun Yat
Sen, former Dalai Lamas and many
other big names and celebrities have
stayed in this hotel.

How wou ld you des crib e your
management style and your
approach to the job?
My job is challenging but it is made
easier by the unique quality of
the ‘product’ we sell. There really
isn’t anywhere else quite like the
Astor Tianjin. It is a magnificent
venue with such a unique historical
significance and offers the best
quality of service available in the
city. The atmosphere which the
venue offers to its guests here is so
good that we can dedicate more
time to working on ‘soft skills’. I try
to focus on developing the subtle
elements of customer service- how
to serve dinner, how to open doors,
how to welcome guests, the way
we say hello. For me, these aspects
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make a ver y big dif ference our
customers.
Being in charge of the staff requires
me to be personal with everybody
on the team. I consider myself to
be very close to everyone who is
working here- the managers, the
waiters, the chefs, the cleaners
and anybody else who is part of
the Astor team. I think it is very
important to be myself, be friendly
to everyone and to continually try
to innovate and inspire.
The Astor has a very rich history
which gives it the edge over other
hotels in Tianjin. Can you give
us a brief overview of the hotel’s
background and tell us why you

The building’s history very much
i n f lu e nc e s to d ay ’s s e r v i c e. For
example, we offer our guests two
fabulous themed suites, the Sun
Yat S e n s u it e a n d t h e He r b e r t
Hoover suite, in which customers
can stay in the same room as these
distinguished previous occupants.
Furthermore, we have archives of all
our past menus so that guests can
choose to dine in exactly the same
way that our famous visitors did
all those years ago. We offer a truly
unique service here and we also have
the Astor Tianjin Museum which is
located within the hotel. As part of
the hotel’s identity, the history is also
very important in attracting clients.
These days we have many Chinese
guests who grew up in Tianjin but
are coming back from elsewhere and
wanting to relive the exciting times
they spent here as children eating
and looking around the building.

in the city, staying here is a unique
experience because of the historic
feel of the venue. Our ballroom
and meeting rooms are different
from the modern equivalents in
other places b ecaus e the y lo ok
and feel like rooms that you might
find in a castle or a traditional
Victorian building. This makes the
Astor very popular for corporate
events, weddings and other kinds of
functions. We also have our hugely
p opular themed suites and our
authentic British style pub, O’Hara’s,
which offers a truly traditional
experience like nowhere else in
Tianjin. The hotel is a very special
place which is ideal for guests who
are looking for something different.
Gi ve u s you r t h ou g ht s on t h e
hospitality industry in China. How
has it evolved in recent years?
In the seven years I have spent
w o r k i n g i n t h i s i n d u s t r y, t h e
changes I have s e en have b e en
p h e n o m e n a l . O u r c o m p a n y,
Starwood Resorts, are opening 2530 new hotels across the country
ever y single year. It is great for

customers because they now have
plenty of options and the y can
choose the most exceptional venues
and find great service anywhere
they go in China. The clientele has
changed remarkably in recent years.
Now, I would say that 65% of our
clients are Chinese- which is nice
for our staff because they can have a
balance between serving Chinese and
foreign customers. Also, of course,
the amount of competition within
the sector has increased significantly.
I think this is actually a good thing
for us because sometimes we need a
bit of a kick in order to work harder
and to rethink our approach in order
to raise the quality of our services.
That is not just in terms of overnight
guests but also in terms of our
catering and other services.
Finally, tell us what the future has
in store for the Astor Hotel Tianjin
and for you as its GM.
I am ver y optimistic ab out the
h o t e l’s f u t u r e . T h e r e a r e s t i l l
improvements and possibilities to
be explored, but that is the same
as anywhere else. Our business

is constantly improving and in
September we achieved the highest
monthly revenue in the hotel’s long
history. It is has been exciting to see
this happen and whilst there will
be ups and downs, more and more
people want to come here so, on the
whole, the future looks very good.
For me, I have only just started my
work here and I am ver y happy
and lucky to be working with this
excellent team. Living in Tianjin
is fantastic and I am really excited
about being here in the future. The
hotel has an incredible history and I
want to become part of it. With the
team we have now, we can write a
new history for ourselves. I would
like to make the hotel even more
established and recognisable as the
premier place to stay in Tianjin. I
want to build a team of staff who are
proud to tell people that they work
at the Astor. That, and of course, to
keep having happy guests!

Visit us online:

btianjin.cn/121203

In terms of facilities for general
guests and those looking to host
corporate events here, what does
the Astor Tianjin offer that gives it
the edge over the competitors?
Although we offer the same
standard facilities and services that
are available in other five star hotels
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Global Designs Together:

An Interview with Clay Vogel
By Matthew Baum

C

lay Vogel is co-president
of Ka z i a l i a d e s i g n f i r m
founded in 2008 with other
co-president Li Chunguang. Clay is
a celebrated architect, and received
Building, Design & Construction
magazine's "40 Under 40 Superstars"
Award in 2008. He has studied in
America and Europe, but currently
works in Tianjin. Today Clay talks to
Business Tianjin about start-ups, the
property market and problems facing
foreign companies in China.
What got you interested in
architecture?
When I was four or five years old my
parents gave me a curfew, I couldn’t
leave the house before nine o’clock
in the morning. I would wake up at
six and spend my time playing with

26

Dec 2012 I Business Tianjin

You started your company Kazia in
2006. What prompted you to do this?
I met Li while working at
SmithGroup, which was the company
that brought me to China. Eventually
SmithGroup decided to leave China,
but I had already spent so much time
and effort here, I wanted to stay on.
I picked up SmithGroup’s contacts,
and started Kazia at age 31. Being in
China also gave me the opportunity
to do a lot more exciting designs that
I wouldn’t be able to do in America.
In 2008 L i was in Tianjin, and
had started an office with another
company, which closed when the
recession hit. We decided to combine
our forces, and formed Kaziali.

with hospitals and schools etc. For
me this is not a problem as we are so
diverse. Location is important too,
we recently built a luxury housing
complex in Inner Mongolia, so maybe
the Tianjin or Beijing market might
see a slowdown, but there are a lot of
other places.
What would you say to people who
predict a property bubble is about
to burst in China?
I think it is just starting to be created.
My partner Li doesn’t think there is a
bubble. There aren’t many places for
Chinese people to invest easily, and

one of the few easy ones is real estate.
Now you can’t get a loan for a second
house, but if you have cash or a
relative you can pass it to them. Does
it escalate prices? Yes, and if prices
come go down, Chinese people will
sit on them until prices come back up.
For example, there is a restaurant
near where I work. Somebody is
leasing it, and they have done all the
interior design. The rent is going to
the owner, but the renter, because he
made that investment in the interior
design, is sitting on it until someone
pays him for it. So it’s not being used,

Would you recommend people try
and start a business in China?
Yes, if you have a vision and a dream
and you’re willing to do what it takes
to get there. I never imagined I would
open a business, but once I got the
opportunity I realised I did have this
dream and I pursued it. However I
had to learn a lot of things about doing
business in China. It’s very easy for
Chinese people to start businesses over
here, but for foreigners it’s very difficult,
especially by yourself. You need a
Chinese partner, and you have to be
very careful about who you choose.
LEGO. My parents saw this and said
that I was going to be an architect.
My attitude to architecture really
matured when I went to Poland. I
started thinking more about what
architecture was. Before, when I
designed buildings it was all about
how many toilets, this many rooms
etc. But in Europe I started thinking
about life and how people interacted
wit h t hes e ancient buildings. I
eventually realised that I was creating
space for life and experiences to
happen.
Could you tell us about the Baoli
Hangu Xinkai Nanlu project, and
working in Tianjin?
This was a residential project built in
a classical style, which is very popular

in Tianjin. The main designer was
Ryan Moss, our classical architecture
principal. The Tianjin government
likes to use classical design, perhaps
because of Tianjin’s experience with
the concessions. So if you go down to
the Hai River, there are all these new
retail projects that have a classical
feel. Ryan however, would disagree as
they don’t adhere to many pure rules
of classical design.
I think the term classical design is
used incorrectly in China. When I
say classical design for China this
really means many different kinds of
European architecture. True classical
architecture is a very specific type
of design, either Roman or Greek.
But B aoli is more French sty le
architecture.

What do you think of Beijing’s
measures to lower property prices,
and encourage fewer luxur y
properties?
I think developers will try to get
round these rules. You can’t build
golf courses in China, they are now
called sports complexes or sports
areas. If you can’t build luxury villas
why not just call them senior living
communities? These are just really
luxury villas with some facilities for
senior living. As the government adds
more restrictions developers will
become more creative to get around
those rules.
Everyone talks about the residential
market cooling off. But as more
people come into the urban
environment, they need to be serviced
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he is paying CNY 200,000 per month
waiting for someone to come in so he
can get his money back.
This shows how culturally the bubble
is very different; it’s not a western
bubble.
W h at g r e e n m e a s u r e s d o y o u
implement when you design
buildings?
In China when you talk about green
design everyone is interested. But
they often don’t follow through. If
they are really committed to do it
they will, but if they haven’t thought
about it before then they won’t. So it’s
up to us to educate, especially about
money. You don’t have to spend any
money to implement these features.
There is also a huge difference in what
you can do if the developer is going
to sell the property or rent it. If he
rents you have more opportunities
to implement green design as it saves
money in the long run. But if they’re
just flipping it, they don’t care.
Having said that, there are more
green things happening in China
than America, but they might not be
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properly installed. The regulations
are there, but they aren’t strictly
enforced. I went to one huge wind
farm, and bear in mind China has
the largest capacity in the world for
wind power, but the plant wasn’t
hooked up to the grid.
Did you have a chance to see the
Tianjin Eco-city?
I went to the Eco-city ; I wasn’t
impressed at what I saw. They talked
a lot about all the green energy they
have, but I saw a meter on one of their
buildings that showed the amount of
green energy used by the grid, it read
zero for all green energy sources.
How have you dealt with problems
like finding and maintaining quality
staff, as well as competition with
Chinese companies?
For the people we want to invest in
we end up paying them an American
rate, even though they have less
experience. We also try to create more
of a family atmosphere; by eating
together, going to a bar or KTV.
Right now I don’t think anyone
actually competes with Kaziali. I think

we compete with foreign and Chinese
firms in different spheres. We are really
integrated, we have western designers
here. Some Chinese companies take
translators off the street to tell their
clients they have foreigners. But we
really have this capability, so we get a
lot more respect.
Chinese companies have a lot of
requirements for the people they
work with; they want big firms with
lots of experience, maybe we can’t
compete with that. But Western
companies are coming over here
saying they can do the work, but most
of the work is being done in the West,
so they aren’t as accessible as us. We
won a patents project because we are
here. A Chinese company wanted to
contact us every day. We can provide
other services as well like sending
money overseas. Chinese companies
have problems with this, but we do it
all the time. So we have the advantage
of location and know-how that other
companies can’t provide.
Visit us online:

btianjin.cn/121204
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Kaliya Hamlin, Identity Woman
By Justin Toy

help build a network whereby firms
and individuals work together to
harvest personal data in a way that is
non-intrusive and mutually beneficial.
Business Tianjin was lucky to find a
moment in Kaliya's hectic schedule to
talk to her about her work.

report for businesses who are trying
to understand what is happening
in this market (it can be found at
http://www.pde.cc/journal). We are
hired to give interpersonal one and
two day briefings and to educate big
companies and venture firms.

Could you give us some background
and information about the Personal
Data Ecosystem Consortium? What
are the organisation’s main objectives?
I founded the consortium 2 years ago
to connect start ups, whose companies
play a part in an emerging ecosystem
where people collect, manage and get
value from their own personal data.
We are connecting these companies
w h o a r e b u i l d i n g e t h i c a l d at a
services/markets (in contrast to all
the stalking with cookies etc.). We are
engaging with regulators in Europe
and North America, explaining and
promoting these new models. We
are also advocating this opportunity
to be both ‘pro-people’ and ‘probusiness’. We also publish a monthly

We have a vision of a future where
people have ‘data banks’, a place
where people can store their own
data in ‘personal clouds’, and there
are many different service providers
they can find to do this for them
(just like there are many banks for
people to store their money). This
new future requires companies we
do business with today (and in the
process of doing business generate
data about those transactions) to
give people this data.
We have help from government
initiatives like Midata in the UK that
says companies should give people
copies of their data. Additionally the
US treasury department has put out a

Types of Personal Data

proposal for "smart disclosure" similar
to midata in the UK, but neither are
laws at this point, just suggestions.
Companies need to understand the
value and economic opportunity of
returning data to people for storage
in their personal data bank in order
for them to have access and interact
with a customer who has a huge
data collection about themselves
so that it can be used to provide a
better more streamlined service.
Could you tell us precisely what
you me an w hen ta l k ing ab out
‘personal data’ and give us some
basic examples?
Well there is your basic contact
information, but there is also way
more, such as all the things I have
bought, all the places I have surfed
on the web, my geo-location logs,
my ‘likes’ and ‘wish-lists’, medical
records and other kinds of records
from engaging with systems (for
example, school records).

Mapping by Kaliya Hamlin, Identity Woman
for the Personal Data Ecosystem Consortium.

Photo by Doc Searls

K

aliya Hamlin, also known as
‘Identity Woman’, has been
wor k i ng on u s e r- c e nt r i c
digital identity for almost 10 years. In
August of this year she was voted to the
Management Council of the Identity
Ecosystem Steering Committee, created
by the National Strategy for Trusted
30
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Identities in Cyberspace (NSTIC).
Earlier this year she was named a
Young Global Leader by the World
Economic Forum (WEF). She has been
quoted in a range of highly publicised
and respected outlets such as the New
York Times, MIT Technology Review
and Business Week.

Kaliya became known as Identity
Woman in 2005 when Doc Searls, a
highly respected technology writer in
America, encouraged her and others
to start blogging. She needed a name
for her blog and the rest is history. In
2010 she founded the Personal Data
Ecosystem Consortium in order to

Personal data types in this diagram are drawn from the types identified in Rethinking Personal Data Pre-Read Document published by the World Economic Forum written by Marc Davis et al published in June, 2010.
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Many of our readers are familiar with
Facebook.. Can you describe the ways
in which this particular site makes use
of our data and what you would like to
change about it?
The issue with Facebook is that you
are locked into their system. You
can't move to a different service
provider and still talk to all of you
friends. It isn't like e-mail which is
federated. However, Facebook is just
social. If you look at the data map
there are many different types of
data that we generate as we live our
digital lives that go beyond ’social’
and it is really sensitive data. We
should have a choice of provider
who we trust (including being able
to run our own server in our own
house if we want) to help us manage
this data and get value. So it is really
going beyond what Facebook has
in two ways: choice of provider and
still being able to connect, talk and
share with our friends. We need an
environment where companies are
working on our behalf as our agent's
- accountable to the people who use
it NOT the advertisers who they are
loyal to now!
Personal data is said to become the
‘new oil’, a valuable commodity of
the 21st century. Can you comment
on this and also the emergence of
personal data as a new asset class?
Data is valuable and data about
people is very valuable. There is a
saying of one of the companies in our
consortium - Personal (their website
is Personal.com) "Small Data is the
New Oil." They say this in contrast
to ‘big data’, which is data collected
in vast quantities and then analysed
in aggregate. Small data on the other
hand is a really big data set just about
‘me’, ‘my’, ‘small’ data, and the value
this could have when shared with
companies and service providers I
trust. This is what our companies
are talking about doing, supporting
people in collecting their personal
data, their personal assets (like
money I earn is a personal asset), in
a data bank where one can use it to
gain value. Where it can be ‘mined’
by a service provider working on an
individual’s behalf. If we can create
32
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option to turn on ‘do not track’ in
your internet browser.
What have you achieved by coming to
the 2012 Summer Davos in Tianjin?
I got to participate in sessions that
were looking at how the OECD
principles might be updated to reflect
these new ideas and new market
opportunities. I was also in sessions
about entrepreneurship and ecosystems
and learned how unique our approach
is. There are often incubators and
accelerator programs for small
companies. However, not many form
consortiums - or more importantly
have people like me who help them
form connections so early in their life
cycle as companies/industries.
You have organised a great deal of
events or ‘unconferences’. Could you
tell us what an ‘unconference’ is and
recommend a personal favourite?
I have a whole totally different career
besides being ‘Identity Woman’ and
leading this personal data ecosystem
consortium.... I have been designing

and f a c i l it at i ng u nc on fe re nc e s
for professional communities
since 2005. I have designed these
unconferences for communities such
as Scala (a programming language),
Massachusetts Technology Leadership
Council, and IEEE Engineering
Medicine and Biology Society.
These unconferences are events that
are designed to be participant driven
meetings. One of the main differences
from a traditional conference is that
the content and ideas are decided
upon on the day of the event. So for
example, this week we just had the
Internet Identity Workshop (http://
www.internetidentityworkshop.com),
and every day we sat in a circle at the
beginning and created the agenda
together. Then, we had a 5 session
multi-track conference with 5-8
sessions happening at the same time.
Our ideal clients are communities
that already have conferences but
are bored with them. Professional
communities and academic

Photo by Kris Krug
communities- people working in fast
moving industries. Our format gives
these communities a whole different
way to connect with one another.
Find out more about unconferences
at www.unconference.net.
Visit us online:

btianjin.cn/121205

Photo by Doc Searls
new networks of services that respect
people’s rights to their own data
and work with them, the benefits
of big data can be had without the
creepiness of it all.
Right now almost all the companies
who collect our data just collect it and
never share a copy with us. In our
ecosystem we will do business with
companies just as we do today and we
will get copies of the data generated in
those transactions. We will get copies
of data we generate when we use our
mobile devices, our televisions, our
washing machines, and any other
electronics that we use. We will
collect all this data in our personal
cloud. The company that provides

this service works for us, we will
have control over the data and who is
our ‘data bank’ provider. Companies
in the Personal Data Ecosystem
Consortium are building services like
this. Mydex, AllFiled, Kynetx Cloud
OS, Planetwork's Citizen Cloud,
Personal and others.
What advice/precautions can you can
you give our readers to protect their
personal data?
I think if they are concerned then
they should explore some of the
companies in the consortium and
what they have to offer (for example,
t h e Pe r s o n a l D a t a E c o s y s t e m
Consortium, http://www.pde.cc/
startup-circle). There is also the

Photo by Zach Copley
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Taxing Times: China’s new VAT pilot
program will be good for business,
once teething problems are overcome
By Mark Gao

and exports business. They
introduced VAT but it didn’t apply
t o m a nu f a c t u r i n g , w h i c h on l y
paid the business tax. Businesses
termed as services businesses had
to pay both VAT and business tax.
So they’ve effectively been doubletaxed. Now government sees that
the growth potential isn’t so much
in manufacturing as in services so
they’re reforming the system.
Transfer Pricing Under Tianjin's
Ne w VAT: Why It Matter s for
Foreign Firms
International businesses in Tianjin
w ou l d b e w e l l a d v i s e d t o t a ke
a good look at transfer pricing
policies given that cross-border
imports of services may no longer
be liable to business taxes – but
r at he r ne w r ate s of VAT. It’s a
matter of discerning if the services
fit into the new VAT categories.
Tr a n s f e r p r i c i n g r e f e r s t o t h e
sale of goods and services within
organizations, with parts or
marketing services from a company
division in Europe sold to a
manufacturing subsidiary in China
– often at inflated prices in order
to manipulate the allocation of the
total profit among the parts of the
company.

R

ecent travels through
T i a n j i n’s b u s i n e s s
community reveal a deficit
of definite information about the
n e w t a x r e g i m e b e i n g ap p l i e d
here. Tianjin is one of a half
dozen territories chosen to trial
a new VAT system which China
hopes will stimulate the services
sector and reduce the economy’s
dependence on export-orientated
manufacturing.
Those who have applied the new
system are reassured. “Once word
of tax reform came out, most people
thought immediately that they’ll
be paying more taxes,” explains the
manager of a car rental fleet based
in Nankai, Xu Jianfang. “But that’s
34
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not necessarily true. Actually most
businesses will pay less since it’s
just a matter of changing how it’s
collected,” explains Xu, who only
recently signed on for taxes, having
left the black economy in a bid for
higher-margin clients. He adds
that: “instead of me paying business
tax in each stage of the production
process I’ll pay a VAT at each stage
in the process. But I can deduct
what I paid my supplier in VAT
from what I eventually pay in VAT,
so I’m just paying the balance.”
Indeed, ultimately the VAT is rolled
all the way up the value chain and
passed on to the end consumer.
In fact, under the new system the
government will take less tax from

companies (but obviously hopes
to stimulate economic growth).
Corporate tax takings will fall by
CNY 100 billion under the new
regime, explained Xiao Jie, head
of t he St ate Ad m i n ist r at i on of
Tax (SAT) earlier this year. Xiao
however expects GDP growth will
be spurred 0.5% by the tax reform.
Why VAT reform now? It makes
s e ns e b e c au s e t h e gove r n m e nt
i s d e a l i ng w it h a s l owd ow n i n
e c o n o m i c g r ow t h , l a r g e l y d u e
to lower demand for Chinese
exports in key markets like the EU
and USA. A local manufacturer
explains the logic: in the 1990s
p e ople were on ly intereste d in
boosting the local manufacturing

Companies with transfer pricing
arrangements with Chinese
subsidiaries may be affected by the
change from the business tax (BT)
to the VAT. “This is particularly
s o since many t ransfer pr icing
arrangements cover the BT expenses
of the subsidiaries,” explains Frank Ji
at McGladrey, an advisory providing
tax advice to US firms in China.
“Because cross-border service flows
covered by the VAT pilot program
may no longer generate BT liabilities
or irrecoverable VAT liabilities,
transfer pricing arrangements may
need to be updated to reflect the
changes.”

against VAT paid in China. Much
will depend on the China-based
company being able to categorise
the services being provided from
overseas so that they fit the Tianjin
bureau’s definition of a service to
which the new VAT rules apply.
On the other hand, corporations
here may choose not to continue
relations with suppliers who can’t
provided the relevant documents to
allow the taxpaying firm to deduct
‘input’ VAT against ‘output’ VAT.
Clearly transfer pricing remains
a s e n s i t i v e i s s u e f o r C h i n a’s
t a x c ol l e c t or s . Ta x aut h or it i e s
worldwide worry that multinational
corporations set transfer prices
on cross-border transactions to
reduce taxes due on profits in their
respective jurisdictions, and many
states have clamped down through
regulations and investigations of
companies.
China, according to China-based
corporate lawyer Dan Harris (who
practises at Harris & Moure), has
“been cracking down on transfer
pricing and that crackdown just
keeps accelerating.” Harris warns
c o mp a n i e s w i t h o p e r at i o n s i n
C h i n a t o “ l o o k at y o u r p r i c e s
between your foreign entity and
your C hines e ent it y b e c aus e if
those prices are not reasonable

enough to get past the Chinese tax
authorities, you will likely be facing
serious problems.” Obviously then
firms will have to be very careful
about what to define as a VATdeductible service from an overseas
subsidiary when submitting their
tax filings under Tianjin’s new VAT
programme.
Stimulating Services
China’s r ulers are worried that
the services sector isn’t growing
its share of GDP fast enough. The
services sector contributes up to
75% of GDP in some developed
n at i ons , an d s h ou l d b e at t h i s
stage contributing about 55% of
China’s annual GDP. But the figure
right now is about 44% because
government is still favouring
investment in manufacturing
capacity and infrastructure as a
way of delivering economic growth.
Adjusting the VAT system to take
some of the burden off the services
sector is a good way of encouraging
its growth.
Pro of of t h i s go a l i s t h e z e ro VAT treatment granted to certain
services sectors in the new regime,
in par ticular f irms involved in
research and development (R&D)
or in providing services overseas.
This will also benefit Chinese firms
expanding overs eas since their

In other words, subsidiaries in
China may be able to book ‘input
VAT ’ p a i d t o r e l at e d ov e r s e a s
companies and discount this
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international transport, storage and
marketing expenses are all VATfree. Likewise, under the new system
transportation firms will have to pay
11%, while IT and consulting firms
will pay 6% - and no business tax
will apply. This compares favourably
with rates of 17% and 18% paid by
most businesses selling products.
A 3% VAT rate will be applied to
tax paying firms with annual sales
revenues of less than CNY 5 million.
Others have noted anxiety in the local
government about who collects what
in the new regime. Most regional
governments have submitted two thirds
of the VAT take and kept a third: this
won’t change under the new regime,
even though VAT is administered
under the national State Administration
of Taxation. “And in any case, Tianjin
is administered directly by the central
government, so it doesn’t really matter,”
notes an interpretation of the new
system on the website of the local office
of the SAT.
Sharing the Pie
Clearly a major obstacle to
implementation of the new
re g i m e h a s b e e n fe a r am on g s t
local governments that the shift
to VAT would reduce the share

of local taxes that they can retain.
Central government assurances that
the reforms will not affect how tax
revenues are distributed appear to
have provided the necessary catalyst
to drive these reforms forward. And
in doing so China is also following
world practice. The current reforms
have been mulled for a decade and
over the past few years in particular
officials from the Ministry of Finance
and the State Administration of Tax
have been dispatched globally to
study VAT systems. “They’ve clearly
seen that indirect taxes like VAT
are the way to go,” explains Frank
Judge, a Canadian revenue official,
retired from service with the Ottawa
municipal government, who advised
China on tax reform. “An indirect
tax is far easier to collect since you’re
putting the onus on the various
parties along the value chain to factor
the tax in along the way and then one
party pays it at the end. This leaves
less scope for evasion along the way.”
VAT is already the top source of tax
income for China’s government. It’s
worth looking at the breakdown of
China’s tax take, as reported by the
Ministry of Finance in the first half of
2012. Government over the first six
months of the year collected CNY 1.34

trillion in VAT compared to CNY 1.31
in corporate income tax. Business
tax yielded CNY 0.78 trillion, whilst
consumption and personal income
tax yielded CNY 420 and CNY 320
billion respectively. Counting in
tariffs and other taxes the country
collected CNY 8.97 trillion in taxes in
2011, a healthy increase on CNY 7.32
trillion taken in 2010.
While there are some bureaucratic
changes involved for financial affairs
staff, the new system is good for
business. That’s certainly the view
of tax experts advising corporations
in C hina. The ne w system is a
“welcome change,” says Alan Wu,
head of indirect tax couns el at
PriceWaterhouseCoopers in China.
The current system is unfair, says
Wu, since it “squeezes” companies'
profit margins and makes goods more
expensive for consumers.
Businesses, however, have to be
prepared for the changeover, says
S ar a h C h i n , w ho he a d s up t he
indirect tax practice at Deloitte
China. She advises companies in
China to look at how corporations
in other jurisdictions have made
the switch over to a simplified VAT
system, in order to reduce the cost
of collecting the tax.
There are clearly many potential
hiccups in implementing the new
system. Not least is the preparedness
of firms along the value chain to sign
up and provided VAT documentation
to customers. Numerous businesses,
most of them retail and entertainment
establishments, spoken to for this
article were unsure if their suppliers
would be willing or ready to supply
the required VAT paperwork to allow
themselves to then deduct the socalled ‘input’ VAT from their own
eventual ‘output’ VAT payments.
Indeed many other businesses phoned
were not themselves yet signed up to
operate the new system.

Visit us online:

btianjin.cn/121206
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Making Money from Money:
Currency Investment Done Right
By Josh Cooper

Investment
essentially determine the levels of
return a lender can make from their
savings. If people can make 2%
by holding their cash in a British
savings account or 5% in a Canadian
equivalent, savvy wealth preservers
will try to utilise the latter. In doing
so they will push the demand for
Canadian dollars upwards.
• Political/E conomic stability :
No b o d y w a nt s t o h o l d t h e i r
wealth in the currency of a war
torn or internally unstable nation.
Investors will always seek safe
havens for their cash holdings.
The popularity of the Swiss franc
in recent years exemplifies this
point. Sensible investors also look
for markets with long term growth
potential in stocks, real estate and
other assets.
• Public finances: However
politicians and central bankers
try to paint over the cracks and
re-assure the markets, the fact
remains that unsustainable levels
of debt are a big turnoff for any
kind of investor. The Eurozone’s
collective levels of str uctural
debt and the dire public finances
of s e vera l memb er st ates has
destroyed confidence in the Euro
as a currency.

F

orex (foreign exchange
market) trading has
l ong b e e n on e of t h e ke y
features of 21st centur y casino
c apit a l i s m . T h ou s an d s of c a s h
hu ng r y s p e c u l ators a l l arou n d
the world spend hours in front of
their computer screens every daylooking to make quick, easy profits
by buying and selling currencies.
Millions of currency trading articles
are swamping t he inter net and
telling potential investors about
the big money that can be made at
the click of a button. Sure, like any
form of gambling, as well informed
as the players may be, the stakes are
high and both the prizes and losses
38
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can be huge. The real winners are,
of course, the hundreds of online
companies who cream commission
off each trade. While you want
to be dynamic and versatile, you
d on’t w ant to s p e n d to o mu ch
of your hard e ar ne d mone y on
covering losses and hidden charges.
So therefore, when investing in
currencies, it is very important to
get your strategy right!
So if you are looking to get involved
in currency speculation, the
first thing to do is to understand
exchange rates and what economic
factors determine their fluctuations.
Like anything else, the value of a

currency- relative to that of other
countries, depends on the amount
of demand there is from short term
buyers and how attractive it is to
long term investors. When you are
looking to put your financial weight
behind a particular nation’s currency,
you need to take the following
factors into account:
• Inflation: If a country is suffering
from inflationary pressures, and
therefore the purchasing power of
its money is in decline, the value of
its currency will tend to decrease.
• Interest rates: When central banks
raise or lower interest rates, they

With these factors in mind, the
next challenges in building your
currency investment strategy are
timing and asset identification. In
terms of timing, there is a stark
difference between the ‘quick cash’
day traders and the ‘progressive
growth’ strategists. With nerves of
steel and a prophetic instinct for
global economic trends, millions
can be made by buying and selling
currencies within very short time
frames. 16 September, 1992 came
to be known as ‘Black Wednesday’
by the UK media. In what was one
of the biggest economic disaster
days in recorded history, the British
government spent the entire day and
night grappling with the currency
c r i s i s t h at r e s u l t e d i n B r i t a i n
departing from the ERM (Exchange

Rate Mechanism). Whilst the total
loss incurred by the UK Treasury was
estimated at almost GBP 3.5 billion,
prolific currency guru George Soros
netted almost USD 1 billion in profit
by short selling the pound.
This is not the only instance of
individuals netting huge fortunes
by playing the forex markets, but
it is certainly a rare occurrence in
comparison to the billions that are
lost each year worldwide. History and
common sense tell us that if something
is too good to be true- it probably is;
and furthermore, the best investments
are usually the ones that are orientated
towards long term growth. Finding
the right currencies for future growth
opportunities will earn you plenty of
profit going forward.
R e g ard l e ss of you r i nve st me nt
timeframe, the trick to success is
backing the ‘winning horse’. The
C hinese yuan has dominated
discussions within the investment
worl d for m any ye ars . D e spite
growing consistently against all major
currencies year on year for the past
decade or so, many speculators are
still expecting massive appreciation of
China’s sought after currency over the
coming years. The US dollar, which
has long been the world’s reserve
choice, is seemingly attracting more

gloomy predictions for its future
value as time goes on. Looking at the
incredible amount of depreciation
the dollar has seen over the last few
decades and the consistent money
printing by the Federal Reserve, it is
difficult to be optimistic.
For investors lo oking at future
economic superpowers, the
Indonesian rupiah, Brazillian real
and the recently trampled Indian
Rupee could all be interesting long
term bets. Similarly, commodities
and global trading giants Australia
and Canada have seen some
encouraging currency appreciation
in recent years; there could be more
to come. And last but not least,
the thriving financial markets in
Singapore and Hong Kong are sure
to attract further demand for their
currencies for many years.
Whatever currency (or currencies)
you choose to hold your wealth
in, the most important thing to
do is not leave it sat in a cupboard
earning no interest. Holding stocks,
real estate, bonds and other money
making assets, in conjunction with
currency appreciation, will make you
the big money. If you like the growth
prospects of a particular country or
geographical region, don’t just hold
physical currency; acquire assets!
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Investment News
Stocks and Shares

Investor confidence turbulent on concerns about the US ‘Fiscal cliff ’
Most stock markets around the world saw substantial sell offs of blue chip
stocks in the first half of November. Investors feared that the US financial
situation is worsening ahead of the federal government’s so called
‘Fiscal cliff ’. Although exchanges in Europe and the US have seen slight
rebounds, tension remains high as policymakers negotiate solutions to
the ongoing public debt problems facing the country.
Japanese shares climb as opposition party look set to win upcoming
election
The Nikkei index has performed better recently due to investor optimism
about the upcoming election results and the prospects of more monetary
easing from the country’s central bank. Japan’s Liberal Democratic Party
has been calling for the central bank to step in and implement monetary
measures in order to stimulate the troubled economy. Analysts are
expecting the rally in Japanese equities to continue up until the election
on 16 December, and depending on the results, maybe even more
thereafter.
Mining and commodities giants Xstrata and Glencore look set for
colossal merger
Giant commodities trader Glencore, which has have been trying to buy
a controlling stake in mining firm Xstrata for years, looks finally set to
succeed in its plans for a merger. The deal, which has now been approved
by Xstrata’s second biggest shareholders Qatar Holdings, will create one of
the world’s largest mining groups and will boost the corporate capabilities
of the respective firms. It is thought that Glencore’s billionaire CEO, Ivan
Glasenberg, will lead the new mega company.
HSBC announces plans to sell off Chinese insurance company
The global banking giant, HSBC, recently announced that it will sell its
15.57% stake in China’s Ping An Insurance Group. The bank said that it
will continue to consider its options regarding ‘non-core’ assets in the
coming months. The ongoing restructuring of the company’s balance
sheets is designed to make the company more profitable and deliver better
value for its shareholders after a prolonged period of underperformance
in its share prices.
Apple shares plummet back down to a reasonable buying price
After hitting record highs in recent months, Apple Inc’s common stocks
have shed around 25% of their value. Increased competition in the smart
phone and tablet computer sectors are being cited as the main factors for
a major loss of confidence amongst investors over the last month or so.
But despite the difficulties which the company will inevitably face going
forward, one cannot help but find the current share price an enticing
value investment prospect.
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Currencies
Dollar- Chinese Yuan

Euro- Chinese Yuan

GB Pound- Chinese Yuan

Japanese Yen- Chinese Yuan

As China witnesses its once per decade government reshuffle, the yuan continues to head higher against all of
the major currencies. Whilst speculators are seeing the Chinese currency’s rise as a fantastic money making
opportunity, a significant appreciation may not be good news for the already weakened export sector. Japanese
exporters, on the other hand, will be happy with the yen’s recent loss of value against the dollar. Elsewhere in
Asia, the Indian rupee showed signs of a long awaited comeback after months of losses. Appetite for dollar assets
looks set to remain slow in the coming months as confidence in the country’s economy and long term value of its
currency continues to fall.

Commodities
Commodity

1 Month
Change

1 Year
Change

Crude Oil (Petroleum)

-2.00%

3.47%

Natural Gas

16.37%

24.34%

Wheat

1.35%

23.94%

Sugar

0.89%

-22.47%

Rice

-0.98%

2.89%

Aluminium

-4.35%

-9.46%

Copper

-0.32%

9.03%

Iron Ore

14.56%

-24.25%

Lead

-1.64%

9.26%

Nickel

-0.69%

-9.82%

Gold

0.10%

4.89%

Silver

-1.25%

3.51%

Oil prices have been the main
talking point in recent weeks as
tensions in the Middle East and
fears over production capacity
in North America sent crude
up to USD 110 a barrel. Gold
and Silver still look strong as
sentiment for the dollar and other
major currencies remains weak.
Commodities markets generally
continue to weaken as fears for
global demand weighs heavily

on investor confidence. According
to analysts at Morgan Stanley, the
commodities super cycle looks to
be coming to an end as weak global
demand leaves big surpluses in
many resources; particularly sugar,
aluminium and zinc.

Visit us online:

btianjin.cn/121207
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Regulation on Equity
Contribution in Relation to FIEs

Manuel Torres

Julian Yu
by Mr. Manuel Torres
(Partner of Garrigues) and
Mr. Julian Yu (Associate)

I. Introduction
On 21 September 2012, the Ministry of
C ommerce (MO C) issued the Interim
Regulations regarding Equity Contribution
of Foreign Investment Enterprise (Interim
Regulations) which became effective on
22 October, 2012. The Interim Regulations
clarify many detailed issues from the practical
perspective of making capital contribution into
a foreign invested enterprise (FIE) with equity
interest in another Chinese company.
Under PRC Company Law, the capital
contribution to a company can be performed
with cash or other non-cash assets which can
be evaluated and legally transferred unless it
is otherwise provided by the law. Therefore,
in 2009, the State Administration for Industry
and Commerce (AIC) promulgated the
Administrative Measures for the Registration
of Capital Contributions Made with Equities
(Administrative Measures) which regulate the
AIC registration of equity contribution. As the
establishment and capital increase of an FIE
shall be approved by the local branches of MOC
before it can be registered with the AIC, the
issuance of the Interim Regulations provide the
legal framework to apply and approve the capital
contribution to FIEs with equity.
II. Content of the Interim Regulations
The most significant points as mentioned in the
Interim Regulations include the following:
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1. Scope of Application
The Interim Regulations is applicable in the
following circumstances:
a. Equity contribution during the establishment
of a new FIE;
b. Equity contribution during the capital increase
of a domestic-invested company, which
transforms it into an FIE;
c. Equity contribution during the capital increase
of a FIE;
It is notable that the equity used for the
contribution shall always be of a company
established in PRC.
2. Unqualified Equity Interests
The Administrative Measures provides that for
all companies, in the following circumstances
the equity interests are not allowed to be
contributed to another company:
a. The registered capital of the company whose
equity is to be used for contribution (Equity
Company) has not be fully paid-in;
b. The equity has been pledged or frozen;
c. The equity can not be transferred according to
the AOA of the Equity Company;
d. The necessary approval as required by the laws
and administrative regulations for transfer of
the equity has not been granted;
e. Other circumstances as prohibited by the laws
and administrative regulations.

Now the Interim Regulations further provide the following
contribution it still has one or more foreign shareholders,
circumstances under which the equity contribution to an FIE
the Equity Company will become a joint venture owned by
is prohibited:
the Target FIE and the other shareholder(s);
a. The Equity Company has not passed the annual inspection c. If the Equity Company is an FIE and after the equity
of last year.
contribution it will not have any foreign shareholders, the
Equity Company will also become a Domestic Enterprise
b. The Equity Company is a real estate company, foreign
Invested by FIE owned by the Target FIE.
invested investment company or foreign invested startup
investment enterprise.
After the equity is transferred to the Target FIE, and the
new business license of the Equity Company is obtained,
3. Compliance with Foreign Investment Policies
the Equity Company shall perform the other registration
After the equity contribution, the target company (Target
modifications with the tax authority, foreign exchange
FIE) as an FIE, the Equity Company as a Domestic Enterprise
authority and customs, etc.
Invested by FIE, and their (other) subsidiaries shall comply
with the Provisions on Guiding the Orientation of Foreign Following the above registration modifications of the Equity
Investment and the Catalogue of Industries for Guiding Company, the Target FIE can apply to its Approving MOC for
Foreign Investment. Otherwise, before applying for issuance of the new Certificate of Approval indicating equity
approval of equity contribution, they shall withdraw from or contribution paid-in.
transfer such business that would be
Please note that according to the
inconsistence with the provisions of the
Administrative Measures, in the case
above regulations.
of establishing a new company, the
Equity contribution
equity shall be contributed within one
4. Evaluation
year after the establishment of the new
will
be
a
useful
According to the Interim Regulations,
company. Whilst in the case of capital
the equity to be contributed to the
instrument available
increase with equity contribution, the
Target FIE shall be evaluated by an
to
the
foreign
investors
equity shall be transferred before the
appraising entity established within
application for registration of the new
to make their
PRC. The contributing party and the
registered capital.
other shareholder(s) of the Target FIE
investments in PRC.
6. Foreign Debt Limitation
can agree on a deemed value of the
equity based on the evaluated price. The
The Interim Regulations also provide
parties can also agree on the portion of the deemed value to be that the limit of the foreign debts that can be raised by
contributed to the registered capital of the company. However, the Target FIE shall be decided by the total investment
the portion to be contributed to the registered capital can not corresponding to the registered capital of the Target FIE,
be higher than the evaluated price of the equity.
which does not include the part contributed with equity.
However, this provision is quite general, thus further
5. Procedure of Contribution
clarification might still be necessary from the MOC in
The equity contribution shall be examined and approved by
order to implement it in practice.
the local branch of the MOC (Approving MOC) of the Target
FIE at provincial level. When the Equity Company is also III. Conclusion
an FIE but is governed by a different Approving MOC, the
With the implementation of the Interim Regulations, there is
Approving MOC of the Target FIE shall ask for opinion on the
no doubt that equity contribution will be a useful instrument
envisaged equity contribution from the Approving MOC of
available to the foreign investors to make their investments in
the Equity Company at provincial level before approving the
PRC. This option is especially advantageous as it could save
equity contribution.
the cash flow required to make the capital contributions.
It is notable that the application documents submitted to the
Of course, the restrictions imposed by the Interim Regulations
Approving MOC for the equity contribution shall include a
shall also be taken into account by the investors before
Chinese lawyer’s written opinion about the compliance of the
choosing this alternative, which include, among others:
Equity Company with the conditions as mentioned above in
a. The registered capital of the Equity Company shall be fully
section 2 and section 3.
paid-in;
Once the equity contribution is approved, the Approving
MOC of the Target FIE will issue a new Certificate of Approval b. The Approving MOC for equity contribution is of relatively
high level (provincial);
to the Target FIE indicating ‘equity contribution not paid-in’.
Then the equity shall be transferred to the Target FIE in the c. The equity must be evaluated;
following circumstances:
d. The foreign debt quota of the Target FIE is limited.
a. If the Equity Company is not an FIE, it will become
a Domestic Enterprise Invested by FIE owned by the
Visit us online:
Target FIE;
btianjin.cn/121208
b. If the Equity Company is an FIE and after the equity
Dec 2012 I Business Tianjin

43

Policy Explanation

Policy Explanation

Amendments to China’s Civil
Procedure Law

Simon Bai

Winners Law Firm

C

hina’s National People’s Congress
adopted an amendment (the
’Amendment’) to the Civil Procedure
Law（中华人民共和国民事诉讼法）
(‘CPL’) in August 2012. The Amendment,
effective as of 1 January 2013, brings about
some significant revisions to one of China’s
fundamental laws and will impact on
procedures of civil litigation in the future.
Admission of Digital Evidence
Electronic transmission of information
and documents has become commonplace
in both commercial and social contexts
nowadays. Although in practise, e-evidence
has been widely accepted, the current CPL
itself, as amended in 2007, still remains
silent on the admissibility of digital evidence.
Now finally, the Amendment to CPL takes
a step forward to formally accepting digital
evidence as one of the legally recognised
means of admissible evidence. Article 12
of the Amendment specifically provides
that digital data shall be added to the list of
admissible evidence. Digital data covers a
wide range of electronic evidences such as
email, blog, instant messages such as MSN,
QQ etc, voice mail or micro-blogs.
Moreover, the Amendment moves on to
embrace digital technology in the service of
process in order to more efficiently facilitate
the litigation procedure. Article 18 of the
Amendment states that in order to legally
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perform the servicing of documents, photos
or videos of the servicing process can be
used to record the delivery of documents.
Furthermore, the Amendment adds one new
article to CPL, which is Article 87, providing
that sending select permitted litigationrelated documents except court rulings,
mediation and settlement agreements via fax
or email can also be one valid way to deliver
legal documents.
Summary Procedure
Traditionally, China has a trial system of
‘two instances’ with additional remedy in the
form of a retrial system under exceptional
circumstances. It means that in general, civil
litigation may go through two instances and
the ruling by the appeal court is the final
one. In an attempt to relieve the court from
the ever-increasing amount of cases, Article
37 of the Amendment provides that ‘Where
a basic court or its detached tribunal tries a
simple civil case as mentioned in paragraph 1
of Article 157 of this Law, if the value amount
of subject matter is lower than 30 percent of
the previous year’s average annual wages in
a particular province, autonomous region
or municipality directly under the Central
Government, the adjudication of the basic
people’s court or detached tribunal shall be
final’. This suggests small claims judgments
shall be final without appeal. The purpose
is to address abuse of legal proceedings, as
well as the increasingly heavy caseload of

the courts and clear backlog of cases
more efficiently.
Public Interest Litigation
Although the current CPL does
provide a basic framework for joint
litigation, group litigation and rights
of third parties to join litigation, it
never addresses the issue of public
interest litigation which often does
not fulfil the plaintiff standing test
under the current CPL. Under Article
108 of current CPL, a proper plaintiff
must demonstrate that it has a direct
interest in the case it attempts to file
before a lawsuit can be lodged with
the court.
Public interest action in the past
would be thrown out by the courts on
the ground that the plaintiff cannot
prove it has direct interest in the
case. Over the years, environmental
degradation and food safety has
been increasingly under fire by the
public and media, the Amendment
heeding the public outcry for the first
time expressly provides for public
interest litigation. However, the
Amendment does not afford standing
to individuals to bring such legal
action. Only institutions and relevant
organisations as provided by law may
be able to institute public interest
suits at the courts. More specific
interpretations are needed to shed
more light on what entities would
qualify as the proper plaintiff to file
such kinds of litigation which benefits
the public in general, rather than
specific individuals.
Pre-arbitration Conservatory
Measures for Arbitrations
Under the Amendment, a new Article
81 of the amended CPL provides that:
‘Where under an emergency event
whereby it is likely that evidence may
be destroyed or become difficult to
obtain later on, an interested party
may, prior to instituting a lawsuit
or applying for arbitration apply
to the court at the place where the
evidence is located, the domicile
of t he p ar t y ag ai nst w h i ch t he
application is made or the competent
court with jurisdiction over the case
to preserve the evidence’. This is

an extremely helpful provision for
parties in arbitration because under
the current regime, parties must wait
until after the arbitration tribunal
has been formed before applying for
these measures to the arbitration
commission which has to be then
passed onto the competent court to
issue an order .

The Amendment aims
to better facilitate
the judiciary and
parties in litigation in
relation to efficiency,
effectiveness and the
due process of civil
proceedings.
A r t i c l e 2 2 o f t h e A m e n d m e nt
provides that: ’Where an interested
party whose legitimate rights and
interests, due to an emergency, would
suffer irreparable damage if the
party fails to petition for property
preservation promptly, may, before
instituting a lawsuit or applying for
arbitration apply to the court at the
locality of the property, the domicile
of t he p ar t y ag ai nst w h i ch t he
application is made, or the competent
court with jurisdiction over the
case, for the property preservation
measures’.
The Amendment also now imposes
a time limit on the court to make
a decision fol lowing re ceipt of
the application for property
preservation. While it is not clarified
under the current CPL, the court will
be required to make a decision with
48 hours from January 2013 and the
applicant has to observe a deadline
as well to commence arbitration
within 30 days of the date of the
order by the court to grant property
preservation measures.
Penalty for Abuse of Litigation and
Obstruction of Justice
Under Articles 24 and 25, which

are Ar ticles 112-115 under the
amended CPL, if a party against
whom an enforcement is b eing
applied is found to be engaged
in maliciously collaborating with
another party to evade obligations
under a legal instrument using
litigation, arbitration, mediation
or any other means, or if a party/
parties is/are found to be maliciously
c o l l a b o r at i n g w i t h a n o t h e r t o
attempt to use vexatious litigation or
mediation in order to infringe third
parties’ legitimate interests, the court
may fine or detain the offender and
even criminal liability may apply if
criminal offence has been committed
under the Criminal Law. Similar legal
consequences may apply to persons
or entities who refuse or obstruct the
investigation, seizure and attachment
o f p r o p e r t y, f r e e z i n g o f b a n k
accounts, transfer or disposal of assets
for enforcement of court ruling or
arbitral award or evidence collection
under the court order.
More Transparency
Under Article 34, the amended
CPL adds an article which is Article
156. It provides that the public shall
be given access to legally effective
judgments or orders except those
that involve state secrets, commercial
secrets or individual privacy. This
marks a major progress towards more
transparency of the judiciary which
in the past has seldom published its
rulings. and furthermore, the public
has never been expressly granted such
right in law before.
Conclusion
Doubt the Amendment aims to
better facilitate the judiciary and
parties in litigation in relation to
efficiency, effectiveness and the due
process of the civil proceedings.
It remains to be seen how it will
be implemented in practice. And
more judicial interpretations or
implementation rules are expected
to be released soon.
Visit us online:

btianjin.cn/121209
Dec 2012 I Business Tianjin

45

Tech

Tech

5 Tech Treats for Christmas
By Justin Toy

C

hristmas time is right
around the corner- which
means spending time with
friends and family, eating delicious
meals, and of course, swapping gifts.
Buying the right gifts for our loved
ones can often feel overwhelming
given preferences, the number of
choices, and the limited amount
of time we have to go shopping.
Don't leave your holiday shopping
until the last minute this year, start
planning now! Take a look below
at our list of 5 technology gift ideas
that will surely have your loved
ones jumping for joy or kissing you
under the mistletoe!
1) Tablet
Tablets are slowly but surely taking
over the personal computer market.
T he y are just as p owe r f u l as a
desktop or laptop but more portable,
versatile and intuitive to use. This
holiday season there are a number
of tablets on the market to choose
from. Apple, the industry leader, has
just released its fourth generation
iPad (starting at USD 499) and iPad
mini (starting at USD 329). Both
models are available with 4G LTE
and have access to Apple's industry
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best Application and Music store.
Also available in time for Christmas
is Microsoft's Surface Tablet. Starting
at USD 499, the MS Surface is a
powerful machine that is comparable
in power and performance to the
iPad. However, for the same price,
the Surface comes with twice the
storage space (32GB), a memory
card slot and USB compatibility. The
Microsoft platform is still lacking
in terms of applications and games.
However, if work productivity is
the focus, then the Surface is the
best tablet option. Finally, in the
budget category of tablet computing,
are the Google Nexus 7 and the
Amazon Kind le Fire HD (b ot h
starting at USD 199). Both devices
are quite powerful and are similar in
specifications to the iPad mini, but
with a significantly lower price tag.
2) E-Reader
If on e of y ou r l ov e d on e s i s a
bookworm, why not buy them an
E-reader. The price for an E-reader
won't break the bank and reading
electronic books is extremely
convenient, affordable and portable.
Imagine being able to carry around
your entire book collection under

your arm whilst on a tropical beach
v a c at i on . Whe n pu rchas i ng an
E-reader, one major aspect you want
to consider is whether you want
E-Ink or an LCD screen. E-Ink, or
electronic ink, is a black and white
screen that makes the experience
more like reading an actual book.
However, it is usually difficult to read
in the dark. An LCD screen is in full
colour and can be read in the dark.
However, glare can be an issue if you
are outside, you may have trouble
viewing the screen from an angle
and many people complain about
reading an LCD for long periods
of time. The leader in this industry
is Amazon and their assortment of
Kindles. Their Kindle Paper white
3G (USD 179) is their top model and
hosts a load of impressive features.
The 3G technology is FREE and
works globally. This means you can
have access to the Amazon Store
virtually anywhere and anytimewithout having to worr y ab out
paying access fees or searching for a
Wi-Fi connection. This model also
features an innovative built-in light
that is easy on your eyes and your
battery life; the battery can last up
to 8 weeks on a single charge! The

regular Kindle is also a good deal
at USD 69 and has built in Wi-Fi.
Also consider Barnes and Noble's
Nook Simple Touch (USD 119)
which comes with its own patented
backlight technology, and the Nook
Simple Touch (USD 99).
3) E-Cigarette
Have you been trying to convince
one of your friend or family
members to quit smoking? Why not
try and support them by purchasing
them an E-cigarette kit? E-cigarettes
deliver the experience of smoking
w hi le at t he s ame t ime g re at ly
reducing the smells and health risks
associated with smoking (and at
a fraction of the price). However,
there is a bit of controversy as to
whether or not there are any risks
associated with E-cigarettes since
t h e r e h av e b e e n n o l o n g t e r m
studies completed yet. Try Firelight
Fusion (starter kit starting at USD
55) or Green Smoke (starter kit
beginning at USD 89).
4) Health and Fitness Bracelet
The Nike+ Fuel Band (USD 149)
is a great gift for anyone you know
who is looking to live a healthier

If work productivity
is the focus, then the
Surface is the best
tablet option.
lifestyle. It works in combination
with an iPhone/iOS device to
monitor and track your movement
and activity all day; including the
number of steps that you have taken
and the number of calories that
you have burned. The fashionable
wristband will sync to your
computer via USB or to your iOS
device wirelessly through Bluetooth.
A similar product is Jawbone's UP
(USD 129) which monitors even
more information about your daily
life, including sleeping data and
diet. However, there have been
many technical problems with their
initial product which led them to
do a recall. There is no information
when the product will be rereleased, we can only hope it comes
out before Christmas!
5) Portable Gaming Console
It’s hard to mention Christmas

technology and not bring up
gaming. This year we have two
n e x t g e n e r at i o n c o n s o l e s t h at
were releas ed earlier this year.
The Nintendo 3DS XL is a f un
portable game console with 3D
technology, that doesn't require
the dorky glasses. The original 3DS
was released in the first quarter of
this year but the new and bigger
3DS XL will be available in China
in December. It should be priced at
around USD 200 and ships out with
The New Super Mario Brothers 2. The
3DS comes equipped with 3 cameras
that can be used together to capture
3D images, an activity log that
records your user history and physical
activity (it will count the number
of steps you take with your 3DS
and encourage you to walk/exercise
more by giving you coins or other
incentives), backwards compatibility
with previous Nintendo DS software,
internet browser and a list of other
impressive features. Sony's Playstation
Vita which was released in North
America in February of this year is
another next generation hand held
gaming console. Priced at 299 USD,
the PS Vita features a 5 inch OLED
touchscreen, quad-core ARM CortexA9 MP Core processor, two cameras
(front and rear), built in GPS receiver,
Wi-Fi, 3G connectivity, Bluetooth,
cross platform play (Start a game on
your PS3 and finish it on the go with
your PS Vita) and a slew of other
features. The 3DS is a less powerful
machine at a cheaper price and is
more geared for casual gamers and
youngsters. On the other hand,
the Playstation Vita, with its better
technical specs, is more targeted
towards hardcore gamers. However,
with the development of powerful
smart phones and portable tablets,
perhaps a gift card to the Apple App
store would be a better option.

Visit us online:
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Registering New Top Level
Domain Names in China

- Complete an application form
with a business seal of applicant
company (to be provided by your
registrar)
- Provide a copy of t he lo ca l
business certificate in your home
country (or copy of passport,
driving licence or other official
ID, if you apply as an individual).
A ‘Letter of Commitment’ must
be signed by the registrant (to be
provided by your registrar); these
will be kept by the CNNIC.
Submitting originals is not required,
nor are copies of trade mark
certificates to prove a prior right to
the requested domain name.

I

nternet usage is booming in China. With more than 513 million ‘netizens’ (as of
December 2011), China connects more people to the Internet than any other country.
In fact, every fourth person on the Internet is from China. This is facilitated by
the increasing availability of broadband technology and the growing trend towards
online shopping and purchasing. The Internet is an attractive business and marketing
platform for many European SMEs. The CNNIC has also now removed barriers to
overseas companies and individuals seeking to register domain names in China, and it is
recommended that European SMEs take advantage of this if they are planning on entering
the Chinese market or are already in China.

New and Less Restricted Domain Name Requirements
As of 29 May, 2012, .cn and .中国 domain name registrations are now again available for
private individual registrations (both Chinese and overseas), take a few weeks, and currently
cost EUR50-EUR 100.
• The following steps are now required:
- Translate your domain names into Chinese and find an accredited registrar using either
of these sources (domain name registration must be completed through an accredited
registrar).
International registrars: www.cnnic.cn/html/Dir/2007/06/25/4671.htm
Chinese registrars: www.cnnic.cn/html/Dir/2007/06/05/4635.htm
- Check (the registrar can do this on your behalf) if the particular .cn domain name is
available for registration using the CNNIC domain name registry
English – http://www1.cnnic.cn/en/index/index.htm
Chinese – http://www.cnnic.cn/html/Dir/2007/06/05/4635.htm
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These new restrictions are both
good news and bad news for
European SMEs. The good news
is that the removal of the ‘local
presence’ requirements enables
Europ e an SME s to reg ister .cn
and .中国 domain names, using
their European company data and
business cer t if ic ates. This w i l l
enable European SMEs to register
.cn and .中国 domain names,
without needing to establish a local
business unit within China. The
flipside of the coin, however, is
that after an immense effort by the

Chinese authorities to make the .cn
name clean from fake registrants,
the same removal of local presence
requirements may again make the
.cn and .中国 domain names an
attractive space for cyber squatters
and other online criminals- now
t hat t he s e d omai n name s have
b e c o m e e a s i e r t o r e g i s t e r. B y
keeping the requirement of copies of
business certificates and passports
for private individual registrations,
one can hope that the .cn domain
space will not be as attractive to
cyber squatters as other completely
automated top level domain names
such as .com and .net.

The CNNIC has
also now removed
barriers to overseas
companies and
individuals seeking
to register domain
names in China.
The new .中国 (.China) top level
domain

In July 2010, CNNIC launched the

.中国 domain name which was then
officially ready for use. According to
CNNIC, more than 90% of Chinese
governmental departments and
more than 95% of news websites
had already activated .中国 domain
names. The new .中国 top level
domain name is also expected to
further promote Chinese content on
websites. Meanwhile, for European
businesses, the new .中国 top level
domain name (TLD) will provide
an inexpensive and efficient way to
reach Chinese consumers in their
own language.

What are the rules for registering
.中国 domain names?

Registrants of existing .cn domain
names with Chinese characters,
such as for instance 中文.CN, will
automatically be granted the same
domain name using the .中国 TLD in
both simplified and traditional Chinese.
CNNIC has just published that
the linkage between .cn and .中国
domain names, as described above,
will be removed on 29 October, 2012.
Then, if you wish to register a domain
name containing Chinese characters
both under .cn (中文.cn) and under
.中国 (中文.中国) you will have to
file to registration applications).
Furthermore, it will be possible from
29 October, 2012 to combine Chinese
scripts with Latin characters, Arabic
numbers (0-9), and the hyphen, ‘-’,
when registering under .中国.
Take-away message:
Registering Chinese domain names
is now a quick, cheap and relatively
simple process. To reap the business
rewards of reaching Chinese internet
surfers in their own language, EU
SMEs should take care to register
t heir comp any and t rade mark
domain names as early as possible in
China.
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Top 8 New Trends in HR
Management in 2013
By Robert Parkinson, CEO and Founder of RMG Selection

T

he 2012-2016 China
Human Resources industry
development research and
investment prospects report pointed
out t hat Human Res ources has
become the first resource of enterprise
development and talent strategy
has become an important part of
enterprise strategy.
How can we balance the enterprise’s
competitiveness? The answer is in the
value of human resources. What will
be the new trends be in the following
year? Looking back always helps to
forecast the future.
1. Human resources outsourcing
services will make a continuous
growth. As we can find looking at
history, HRO services have rapidly
developed in the past 30 years,
50
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with an annual growth rate above
15 percent. In 2011, only SFSC,
CIIC, Beijing FESCO - three human
resource service enterprise’s income
scale have reached nearly CNY 100
billion. External HR Specialists
could also provide efficiency and
effectiveness, which can match the
requirements in a fairly short time
instead of hiring the whole range
of human capital. Enterprises will
consider delegating an HRO vendor
to disaggregate the HRM system;
especially for small businesses since
they are unlikely to have specialists
i n H R l aw or pr a c t i c e s w it h i n
their ranks, so outsourcing human
resources could be a smart move.
2. Employees are customers,
human resources’ new function
will be providing customised HR

products and services to their staff.
Employees are customers. Corporate
human resources management’s
new function is to continuously
customise human resource
products and services to the staff of
the 21st century. Enterprise should
introduce employees to a new way
of thinking, developing human
resources in the organisation from
a marketing perspective. In one
sense, human resource management
is also a marketing kind of job, it’s
said that enterprise should stand
in the perspective of employees'
needs, providing satisfactor y
human res ources pro duc ts and
services to absorb, retain, motivate
and develop talents. From the new
centur y enterprise management
value chain perspective, enterprise
has to win employee satisfaction

and loyalty before winning the
c u s t o m e r s ’. H u m a n r e s o u r c e
managers of the 21st century play
a combined role of Engineer +
Salesman + Account Manager.
3. New model partnership between
enterprise and employees will be
built on both the labour contract
and the psychological contract.
In the 21st century, relationships
between employees and employers
ne e d to b e mai nt ai ne d by ne w
regulation, which is a combination
of labour contracts and
psychological contracts. This is a
vital link between employee and
enterprise. For one thing, the right
and obligation relationship, the
benefit-based relationship of both
sides should be set according to
the market rule. Then enterprises
need to build upon a mutual bright
future with employees which they
can realise together; also allowing
employees to get self-actualisation.
For another aspect, enterprises
should pay attention to the ‘tacit
understanding’ between the staff
of the organisation's psychological
expectation and the organisation
to employees' psychological
expectations.
4. HRM (Human Res ource
Management) plays a more
i mp or t ant str ate g i c ro l e, an d
fur thermore, a less imp or tant
management responsibility within
the organisation. Human capital has
switched from a secondary, supportive
role to a primary, central role in
helping organisations to achieve a
competitive advantage. Firms have
come to realise that people are the
primary source of rare, inimitable,
flexible capabilities. Unfortunately,
HRM staff members are not always
seen as equally crucial in capitalising
on this competitive resource. Also, a
change from an administrative charge
to a service support role happens
gradually inside HRM. In future,
self management team (SMT) will
be developed in a far more mature
manner, as employees also desire to
be trained and developed. It will be
far more efficient when HRM is in

charge of the strategic role play and
the employees are self-managed.
5. The globalisation of human
resource management is inevitably
due to the globalisation of
organisation. The global concept of
talent management is decided by the
globalisation of organisation. Firstly,
ma ke employe es and managers
have a global concept through the
development and training of human
resources personnel. Secondly, talent
flows internationally. International
talent exchange markets and talent
exchanges will appear and become
mainstream. The value of talent is not
only reflected in a regional market,
but also views in accordance with
the requirements of the international
m ar ke t . C ro s s - c u ltu r a l hu m an
resource management has become an
important component.

“There is no resting
place for an enterprise
in a competitive
economy.”
6. The use of cloud computing (Web
based HR Systems) is increasing.
Cloud computing is the delivery of
computing as a service rather than a
product, whereby shared resources,
software, and information are provided
to computers and other devices as a
utility (like the electricity grid) over a
network, in particular the Internet. At
the foundation of cloud computing is
the broader concept of infrastructure
convergence and shared services. This
type of data centre environment allows
enterprises to get their applications
up and running faster, with easier
manageability and less maintenance,
and enables IT to more rapidly adjust
IT resources (such as servers, storage,
and networking) to meet fluctuating
and unpredictable business demand.
7. The rapid rise of viral recruiting
and social media as a recruiting
tool (e.g. LinkedIn, Facebook, and
Twitter). In recent years social media

has become a vital player in many
businesses’ recruiting strategies.
The top three frequently used social
n e t wor k s : L i n ke d In , Fa c e b o ok
and Twitter play an increasingly
important role in organisational
operations. These organisations
update various messages and
information to find and connect
with potential new hires, build an
employer brand and recruit new
candidates. New responsibilities
for both employers and HR are also
created through the using of social
media.
8. Aging of population will cause
retirement benefit changes, how
should HR act towards this will be a
primary course to study. Although in
2012, there aren’t any policy reforms
toward the retirement benefit, won’t
it change forever? For companies to
compete effectively in this possible
c om i ng s itu at i on , H R mu s t b e
flexible, adaptable and adjustable.
Companies need help to manage
their intellectual capital as effectively
as they do their tangible assets.
Firstly, for HR, understanding the
formula derivation and the principle
is the necessity. Helping employees
to get past the misunderstandings
is essential. S econdly, methods
of explaining the pension policy
to employees is what ever y HR
should consider. Understanding is
the first step, while calculating the
influencing factors is the key point.
HRM must assume new roles to
meet these new challenges.
Businessman P. Sloan said that “There
is no resting place for an enterprise
in a competitive economy.” What
I want to say to the HRM is the
quite the same. Human resource
management needs to continue to be
focused on what they’re doing and to
consider all the challenges in seizing
unprecedented opportunities under
all the changes.
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Real Estate
Asia Pacific (Including China) Capital
Markets Market View – Q3 2012

Real Estate
Economic Update
We a k manu f a c tu r i ng , bus i ne ss
sentiment and consumer confidence
re a d i n g s a l l i n d i c at e d g l o omy
short-term prospects for the
region. Concern over the economic
slowdown in China and its possible
impact on the rest of Asia Pacific
continued to grow, with China’s GDP
growth expected to average around
7%-8% in 2012, its second lowest
figure in a decade.

agreements. Nevertheless, several
foreign groups still had numerous
transactions in the pipeline.
Acquisitions by Market

China’s industrial sector is gaining
more interest from investors, as well
as limited land resources allocation
to l o g ist i c s us e re st r i c t i ng t he
introduction of new supply.

GDP Growth by Country (%, Y-o-Y)

The Investment Market Remains
Stable but External Factors Continue
to Cloud Short-term Outlook
Buying momentum in key real estate
investment markets in the Asia Pacific
region remained strong in Q3 2012.
Investment turnover declined by
11% q-o-q to around USD 17 billion,
but this figure was still above the
three-year quarterly average by 13%.
Worries over the Eurozone debt crisis
took a back seat to concerns over
the regional impact of the Chinese
economic slowdown and investors
consequently retained a certain
degree of caution. No transactions
wor th over USD 1 billion were
recorded, but market segments below
USD 250 million continued to grow.
Investment flows remained high
in major markets, including Hong
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Kong, Singapore, Japan and Australia,
although transaction volume declined
slightly on a q-o-q basis. Activity
picked up significantly in South Korea
and Taiwan, whilst New Zealand also
witnessed increased activity. India and
China both recorded a quiet Q3 2012.
Cross-border investment activity
remained relatively stable in Q3
2012, albeit cross-border turnover
decreased slightly. Both regional and
western investors remained active with
Singaporean and Hong Kong property
funds and the South Korean National
Pension Service (NPS) being the
most active groups. Australia, China
and Japan remained the preferred
destinations for foreign investors.
Despite the ongoing worries over
e x t e r n a l f a c t or s i n c lu d i n g t h e
Eurozone debt cr isis and we a k

United States economy, investors
remain optimistic regarding the
medium to long term outlook for the
region. There is a strong pipeline of
deals in key markets in the coming
one or two quar ters, but given
that turnovers of Q2 2012 and Q3
2012 were both at the upper end
of historic quarterly levels there is
unlikely to be a significant increase
in turnover in the final quarter.
Total C ommercial Re al E state
Turnover in Asia Pacific

L ending and Capital R aising
Environment
The overall lending environment
has improved a bit as several
markets including Australia, China,
P h i l i p p i n e s , S o u t h Ko r e a a n d
Thailand reduced their rates policies
during the period, whilst India cut its
cash reserve ratio and home mortgage
rate. However, banks remained
selective towards providing lending
to developers in markets including
Australia, China and India although
the pick-up in residential sales in the
latter two markets helped improve
developers’ liquidity to a certain
extent. Banks in other parts of the
region continued to adopt a relaxed
attitude towards property lending and
lending rates staying low.

currently available for sale, which
constrains investment in this sector.
In Hong Kong, the recent slowdown
in spending by Mainland Chinese
tourists has negatively impacted
occupier demand for prime retail
space in what was previously a very
active segment of the market.

Cross-border Investment
China continued to attract foreign
i nv e s t o r s d e s p i t e t h e o n g o i n g
re g u l ator y b ar r i e rs and st rong
competition from domestic buyers.
Office assets in Shanghai remained
the primary focus for most buyers.
Other foreign groups expanded their
gaze to retail properties in tier-II
cities, with deals for two shopping
centres in Xi’an and Wuhan reflecting
this trend.
Active Market Investors
A number of key markets including
Australia, Japan, Singapore and Hong
Kong recorded a rise in investment
turnover for retail properties during
the 12-month period to September
2012. Although property funds view
the Chinese retail property sector as
one of the asset classes in the region
with the biggest potential for growth,
there is very little quality product

Top Sectors by Investment Turnover

Capital Values and Yields
Slower capital value growth was
observed in Asia Pacific during the
period, in tandem with deceleration
of rental growth in several markets.
Howe ver, t he overa l l t rend for
capital value remained upward as
key markets in Greater China and
New Zealand recorded positive gains
in capital value on the back of solid
investment demand. Yields remained

Investment Market Activity
India and China recorded a quiet
Q3 2012 as both countries faced
up to a slowdown in growth and a
tight financing environment that
is deterring fixed asset investment.
It r e m a i n e d v e r y c o mp l e x f o r
overseas buyers to complete deals
in China given the lack of quality
stock, difficulty in establishing an
appropriate ownership structure and
often lengthy period it takes to finalise
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New Appointments

Real Estate

Renaissance Sanya Resort & Spa Appoints Ellis Tan as
Director of Sales
Recently, the Renaissance Sanya Resort & Spa appointed Ellis Tan as the Director of Sales.
Mr. Ellis Tan comes from Malaysia and has more than 19 years experience in the hospitality
industry. Specialising in sales and marketing, he has held key positions in many international
five-star hotels under the Shangri-la, Kempinski, Starwood hotel groups, etc. His strong
account relationship will continue to lead the team to take the first place in great resorts.
RENAISSANCE HOTELS is an upscale brand with more than 145 properties in 32 countries
that speaks to passionate travelers in search of authentic local discoveries when traveling
for business or leisure. Renaissance Hotels has recently welcomed several new "gems" to its
global collection – the boutique Renaissance Malmo hotel in Sweden, the historic Stanford
Court hotel in San Francisco, the exotic Renaissance Curacao Resort & Casino in the Dutch Caribbean, the opulent Renaissance Bangkok
Ratchaprasong Hotel and the modern Renaissance Beijing Capital Hotel. These hotels join a rich portfolio defined by distinctive and
well-known icons such as the Eden Roc Renaissance Miami Beach, La Concha Renaissance San Juan, Renaissance New York Hotel 57 and
Renaissance Paris Arc de Triomphe. All Renaissance hotels participate in the award winning Marriott Rewards® frequent travel program
that allows members to earn hotel points or airline miles for every dollar spent during each stay.

steady in most markets. More markets
saw compression in yields in the office
sector compared to retail and industrial.
Guangzhou, Singapore, Taiwan, Kuala
Lumpur and New Zealand were the
markets seeing yields compressed
further. Shanghai was the only market to
record increases in yields across all three
sectors as investors required higher
yields to justify weaker rental forecasts.

This quarter saw upward correction
of yields in Shanghai as the outlook
for the commercial property market
weakened, particularly for the office
sector. Investors are reviewing their
pricing to justify their purchase
decision, with the exception of cashrich domestic groups who are less
sensitive on pricing.

Market Summaries
China saw investment turnover decline
significantly in Q3 2012 but investors
nevertheless retained a strong interest in
high quality assets. For foreign investors
the main hurdles remained the lack
of quality stock and the difficulty in
establishing an appropriate ownership
st r u c tu re. D om e st i c i nve stors ,
particularly State-Owned Enterprises
(SOE), continued to dominate activity
as they generally buy for self-use. Local
insurance companies completed two
major office deals and are expected to
become more active.

It remained very
complex for overseas
buyers to complete
deals in China given
the lack of quality
stock, difficulty
in establishing
an appropriate
ownership structure
and often lengthy
period it takes to
finalise agreements.

The tight supply of prime office space
in Beijing continued to ensure that this
asset class remained the major focus
for investors given the uptrend of rent
and capital value. However, difficulty
in establishing appropriate ownership
deterred most foreign investors.
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Landlords in Guangzhou remained
optimistic on office capital value with
more leasing enquiries from domestic
companies and SOEs recording in Q3

2012, thereby office prices continued
to move upward.
Market Outlook
E xter na l fac tors, pr imar i ly t he
Eurozone debt crisis and weak United
States economy, will continue to
weigh on investor sentiment in Asia
Pacific in the months ahead and
slow the decision making process to
some extent. However, the region is
expected to record steady investment
activity during the reminder of the
year and there is a strong pipeline of
deals in several major markets.
Investor interest in the Chinese real
estate market remains firm despite
weaker economic growth, with retail
assets particularly sought after.
Retail assets will continue to be a
focal point for investors in China
on the back of long-term growth
in domestic consumption, but the
limited availability of investment grade
properties will continue to inhibit
deals. Sectors offering higher yields,
most notably industrial and logistics,
will attract increased interest.
Visit us online:
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Avoiding Micromanagement:
The Importance of Trusting Lower Level
Employees in Building Efficient Companies
By Tracy Hall

• Do you require sign-off on every
task, no matter how minor?
• Are you convinced of the truth
of the old saying, "If you want
something done right, you've got
to do it yourself "?
• Do you work 12+ hours per day,
trying to put out brushfires and
re che cking e ver yt hing you're
responsible for?
• Do you have a hard time focusing
on the big picture?
The chances are that if any the
answer to any of these is ‘yes’, then
you have, to some extent, let yourself
become a ‘micro manger’.

F

or company bosses, especially
those with their own money
invested into the business, it is
often tempting to follow the age old
axiom that ‘if you want something
done properly, you have to do it
yourself ’. A business leader’s vision
and sense of what is right can often
be the difference between success
and failure in the market place. The
late Steve Jobs of Apple Inc has been
criticised many times for his dogmatic
attitude towards product development
and controlling management style.
Nowadays it would be incredibly
difficult to argue with the way he
led his company when you look at
the end results. Strong, visionary
leadership is certainly not a bad thing
in the corporate world.
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But in most cases, on an operational
level, even the most driven and
focused business chiefs have to rely
on others to get things done. The
great organisational thinker, Mary
Parker Follet, once described good
management as “the art of getting things
done through people”. For companies
to succeed, they depend almost entirely
on managers and employees at all
levels working effectively within their
respective independent spheres of
influence and responsibility.
‘Micro-management’ is a term that
is almost always used with negative
connotations. Managers who try to
be actively involved in every aspect
of a company’s daily operations run
the risk of being seen as paranoid

control freaks by other members of
staff, and as a result, their actions
will often have a negative effect on
morale and productivity within
the organisation. What are the
symptoms of this efficiency ailment
and how can managers identif y
when it is happening? If you are in
charge of any other members of staff
within your company, ask yourself
the following questions:
• Do you often find yourself standing
over subordinates’ shoulders,
directing their work?
• Do you regularly redo your
employees' work, even as a form of
instruction?
• Do you second-guess employees on
a daily basis?

S ome re aders may b e t hin k ing
“Maybe I am a ‘hands on’ manager,
but so what?”, and in all fairness, it
is difficult to decide when the line
between ‘hands on’ management and
‘micromanagement’ has been crossed.
Nevertheless, those working in a
supervisory role should be conscious
of these concepts. It goes without
saying that holding onto talented
employees is one of the most crucial
tasks a company faces. A recent study
by talent management researchers
DDI reported that only half of the
low level managers they surveyed felt
that their bosses involved them in the
processes of devising future business
s t r ate g y an d d e c i s i on m a k i ng .
Furthermore, they found that a high
proportion of respondents felt that
their superiors did not trust them
enough, and over 40% claimed to
have left a job due to lack of faith or
ill-feelings towards their boss. There
are many reasons why managers
upset their employees, ranging from
person insults to lack of recognition
for outstanding performances, but the
chances are that micromanagement
also plays a role.
What is even more alarming is
that people who are being overly
controlling within the workplace
may be suffering from underlying
psychological and emotional
pro bl e ms . Ac c ord i ng t o Har r y
Chambers, the author of ‘My way

or the highway!’, whilst managers
may have certain personality traits
such as “detail orientedness and
a severe urge to get things done
quickly”, they may also be suffering
from “emotional insecurities, trust
issues and an inflated sense of self
importance”. He also points out that
failure to delegate tasks and have
confidence in others can increase
your stress levels and distract you
from your main objectives as a
leader. Running a company, or even
a department within a company, is
already a difficult and stressful task.
Micromanagement is not only bad
for company morale, but also for
your health.

People love to be
trusted; they dislike
micro managers.
So how can managers stop
t h e m s e l v e s f r o m b e i n g ‘m i c r o
managers’? J. Keith Murnighan,
d i s t i ng u i s h e d profe s s or at t h e
Kellogg School of Management,
North-western University, offers
these points of advice:
1. Identify the breadth and range of
your team members' skills so that
you can let them do what they do
well.
2. Do what you can to facilitate their
performance. Think of it this way:
what would your life be like if all
of your team members lived up
to their maximum potential? If
you now have a very rosy image
in mind, why not define your job
as facilitating their performance?
They will do better and your life
will improve!
3. Trust your people more. If there
are good people on your team,
i . e . , t r u s t wor t hy p e opl e w h o
have skills, why not trust them
to do what they can do well?
People thrive on trust. As every
professional I've ever asked has

said, when a leader trusts them
more than they expected, they step
up to show the leader that they
were worthy of their trust. Thus, if
you work with professional people,
i.e. individuals who want to do a
good job, trust them more. The
odds are extremely good that they
will step up and exert even more
effort than they have before.
4. Think of yourself as a mini CEO.
You are the leader of your team;
y o u a re p ro b a b l y t h e i r m o s t
imp or tant contact within the
firm. When you think of yourself
as a mini-CEO, you should follow
the first rule for a CEO: Walk the
floor. This means being in touch
with your team members and
asking them how they are doing
and how you can help make their
jobs easier. They won't ask for
a multi-million dollar piece of
equipment and they'll appreciate
the personal attention. The moral
of this story is simple: People love
to be trusted; they dislike micro
managers; leaders are naturally
programmed to be pro-active, and
this can get in the way of effective
performance.
Although it is hard to
scientifically evaluate the actual
l o s s of pro du c t iv it y c au s e d by
micromanagement, it is certainly
one of the most important issues
in terms of maintaining a highly
e f fe c t ive c omp any f r am e wor k .
U l t i m a t e l y, w h a t e v e r c a u s e s
individuals to adopt this kind of
approach to management, the good
news is that it is not an issue that
can’t be resolved with a little bit of
objective self-reflection. Managers
should primarily aim to facilitate
others to get their work done wellas opposed to doing everyone’s work
for them. Trying to do everything
will more than likely be detrimental
to your organisation.

Visit us online:
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The Consumer Market
in China

up interviews. This survey was also
done a year ago and references to the
prior year's survey will be made in
order to see the development.

forecast to become the second largest
in the world by 2015; with enough
purchasing power to buy 14% of the
world’s products – just behind the US.

China consumer trends
The Chinese consumer market is

Nine disruptive consumer trends
were identified by The American

By Heidi Skovhus

Trend Name
Consumer
Attitude
Changes

External/
Technology
Changes

Demographics
Changes

Chamber of Commerce in Shanghai
and Booz & Company, and these nine
trends were divided into three broad
categories, with the greatest potential
to inf luence Chinese consumer
behaviour. (See the figure below.)
Description

Value as a Differentiator

Importance placed on "value for money"

Health & Wellness

Awareness of health and wellness

Work-Life Balance

Quality of life factors into lifestyle choices

Exposure to & Knowledge of Foreign
Markets

Exposure to norms/lifestyles of markets outside of China

Exponential Growth of Consumer Choice

Number of competing product choices with expanded price points
and purchasing channels

Rise of e-Commerce

Rise of e-Commerce penetration and convenience across categories

Social Media

Integration of social media into the day-to-day lives of the consumer

Major Investments in Infrastructure

Major investments in infrastructure (train, road, etc.) across China is
creating more flexibility around where people can chose to live, work
and shop

Evolution of the Family Unit

Increasingly dispersed and ageing demographic

The survey respondents were then asked to rank these in order of significance. See result below:
Key Trends by MNCs

Hign

T

hroughout the year a hot topic
in these marketing articles
has been understanding
the Chinese consumer, or more
precisely: how important it is to have
consumer insights when working
with marketing and sales, and how
difficult it is to obtain good quality
consumer data in China. Therefore,
this year-end article will look into
the Chinese consumers and will be
based upon a survey done by The
American Chamber of Commerce in
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Shanghai in cooperation with Booz
& Company, a global management
consulting firm.
Survey background
1 5 2 c omp a n i e s w it h e x t e n s i v e
sales op erations in China were
surveyed in April and May 2012.
Of the companies surveyed, 41%
w e r e We s t e r n m u l t i n a t i o n a l s ,
24% were Chines e state-owned
e nt e r p r i s e s , 2 0 % w e r e p r i v at e
C h i n e s e c omp a n i e s , 1 3 % w e re

H o n g K o n g o r Ta i w a n b a s e d
companies and 3% were other Asian
companies. Broken up by industry,
the biggest sectors represented were
automobiles (20%) and consumer
goods (18%). Pharmaceutical,
t e l e c om mu n i c at i ons , f i n an c i a l
services and professional services
companies and a number of other
sectors each represents less than
10% of the respondents. The
sur ve y was conduc te d t hroug h
online questionnaires and follow-

Low

Key Trends by Chinese Companies

Value as a Differentiator

Value as a Differentiator

Exponential Growth of Consumer Choice

Exponential Growth of Consumer Choice

Rise of e-Commerce

Health & Wellness

Social Media

Evolution of the Family Unit

Major Investments in Infrastructure

Major Investments in Infrastructure

Health & Wellness

Exposure to and Knowledge of Foreign Markets

Exposure to and Knowledge of Foreign Markets

Rise of e-Commerce

Exposure to and Knowledge of Foreign Markets

Rise of e-Commerce

Work-Life Balance

Social Media

Evolution of the Family Unit

Work-Life Balance

Three main conclusions were made
based upon these findings:
The Chinese consumer market is
beginning to evolve and blossom
in ways that could not have been
predicted a year ago. In Tier-1 and
Tier-2 cities, an increasing number of
consumers are seeking greater value,
quality and integrity in the products
they purchase. This represents a

significant evolution from what has
been a price-driven market. In Tier-3
and Tier-4 cities, price consciousness
still rules, but the choice of available
products has dramatically increased.
This is creating an increasingly
competitive environment for
companies.
In stark contrast to 2011's
results, Chinese companies and

multinationals no longer see the
consumer marketplace through
different lenses. In their strategic
approach and the segments they
are targeting – as well as in their
responses to challenges they face in
developing products, marketing and
sales – domestic and international
companies have converged in their
perceptions of the market’s makeup and hurdles. This makes the
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Chinese consumer market much
more competitive. So far it seems that
this has benefited the multinational
c omp an i e s t he mo st , and b ot h
multinational and Chinese companies
believe that the multinationals are the
strongest at the moment.
Fou r d i sti n c t c ap abi l iti e s are
paramount to success in the Chinese
consumer market. Two of them are
recruiting and training sufficiently
skilled workers to handle everything
f r o m p r o d u c t d e v e l o p m e nt t o
marketing communications and
devising versatile go-to-market
strategies. These two were also
identified in the survey last year.
However, two additional capabilities
gained in significance this year.
The first is, creative and aggressive
product branding, which includes
the appropriate mix of social media,
e-commerce and in-store support,
marketing and promotion. The second
is product innovation to provide
sufficiently broad and desirable set of
products and product features for the
types of consumers being targeted.
As the survey shows in the above
figure, value as a differentiator is the
number one key trend stated by both
Chinese and multinational companies.
More and more Chinese consumers
are seeking value and are willing to
pay for it. This is in sharp contrast
to the past when many purchasing
MNCs

Marketing
consumer choice is the second key
trend, stated by both Chinese and
multinational companies. This trend
highlights a vigorous marketplace
in which consumers are offered an
increasing number of competing
products with a variety of features
at an accelerating pace. Price points
and purchasing channels are also in
flux as companies battle to win. The
consumer segment most affected
by this trend – we can call them
the choice consumer – represents a
slightly lower social-demographic
group than the value consumer,
mentioned above when talking about
the number one key trend, value
differentiation. The choice consumer
is found in Tier-1 and Tier-2 cities;
however this trend is having a much
greater impact in Tier-3 cities and
beyond. These consumers are not
as brand loyal and are looking for
the lowest possible price for similar
quality products. They like to shop
online, where price comparison is
fairly easy.

decisions were based upon price.
So, how is this going to affect the
consumer behaviour. Well, 87% of the
respondents believed that the Chinese
consumers are willing to pay more for
higher quality products or services and
83% of the respondents believe that
this will increase brand loyalty towards
certain brands. Consumers will tend to
more commonly be repeat purchasers
of products they like as a result of
increased brand loyalty. However,
although this kind of consumer is
willing to spend for value, they want
to be certain that they are actually
getting what they pay for, and 81%
of the respondents said that Chinese
value consumers seek out information
before making a purchasing decision.
They also want to be treated well
and nearly 60% of companies noted
that these consumers put a premium
on the importance of the shopping
e x p e r i e n c e . Ab o u t 3 3 % o f t h e
multinational companies claimed
they are fully prepared to respond to
value as a differentiator trend, whereas
only 19% of the Chinese companies
believed that their firms are prepared.
However, in the next few years, it is
going to be essential for all companies
to pay more and more attention to
these value consumers, particularly as
people living in Tier-3 and Tier-4 cities
increasingly join this category.

Multinational and C hinese
companies se e the ke y market
challenges the same way
In the sur vey from 2012, the
multinational and Chinese companies
are much more in sync on how
they view the consumer market
challenges and what solutions they
need to address compared to previous
surveys. (See figure below.)

As the survey shows in the above
f i g u re, ex p on enti a l g row t h of

Both multinational and Chinese
companies agreed on the top challengethat their organisational structure,
processes and tools are not aligned
well enough with the consumer trends
that these companies must adapt to.
For Chinese companies in particular,
shifting from an export-driven model
driven by low-cost manufacturing and
mass-market product development to
a model based on brand innovation
and scale for a vast, diverse and
growing domestic market in China is
akin to defeating a battleship. Many
large companies feel that they are
not nimble enough to achieve this.
Furthermore, both multinational and
Chinese companies agree that finding
skills, retaining and training the right
staff members is a top challenge when
operating in China.
A capabilities-driven strategy
Last year, go-to-market skills and
better staff performance were the
two capabilities that companies
identified as competitive necessities
for China. This year, two more
critical capabilities are added to the
building blocks that companies must
embrace: product innovation as a way

to provide more unique items with
a range of features and price points
for both value and choice-seeking
consumers and better branding to
communicate product features and
build an emotional connection with
customers in a crowded marketplace
encompassing bricks-and-mortar and
internet channels.

In stark contrast to
last year’s results,
Chinese companies
and multinationals
no longer see
the consumer
marketplace through
different lenses.
How to succeed
The 2012 consumer survey paints
a picture of a maturing Chinese
consumer market with distinctive
s eg ments t hat w i l l cont inue to
evolve. As Chinese companies and

Multinationals increasingly view the
market and its challenges similarly
a n d t a r g e t t h e s a m e p o t e nt i a l
customers, competition among the
two will heating up.
To succeed in the Chinese consumer
market today, a company needs to:
- Clearly articulate the role that
each of the four core capabilities –
product innovation, marketing and
branding, sales and distribution
and p eople – will play in the
org an i s at i on’s op e r at i ng an d
business model.
- Develop detailed strategies within
each of the four capabilities and
understand, against the company’s
strategy, where it is important to be
truly great versus acceptable.
- Ensure that these capabilities and
underlying strategies are mutually
reinforced and coherent.
- Be agile and use the company’s
capabilties to shift strategies as
the market transforms.
Visit us online:
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Chinese Players

Existing organization structure, processes and/
or tools in place do not support the trends

58%
64%

Human Resources (HR) challenges/lack of
required skills; retention, training

51%
62%

Demands of the current core business limit
resources available to address the trends
Technology challenges

42%
42%
31%
39%

Conflict of exiting channels with new channels

28%
35%
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Chamber Report
5th Annual EU Film Festival
Arrives in Tianjin
By Matthew Baum

Opening ceremony in DK1308

T

Mr. William Fingleton from EU Delegation gave a
speech to launch the 5th EU Film Festival in Tianjin

h e 5 t h a n nu a l Eu r o p e a n
Union Film Festival marked
its Tianjin leg with a grand
opening at the Drei Kronen 1308
Brauhaus on 8 November. The month
long event took place in four cities
throughout China and finished on 30
November. 27 nations submitted 26
films to introduce Chinese audiences
to the culture and spirit of a united
Europe, with the backing of the

Mr. William Fingleton from EU Delegation
accepted the interview with Tianjin TV
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European Chamber in China.
The EU-China relationship is growing
ever larger, with trade valued at over
EUR 1 billion a day. A result of this
strong bond has been the designation
of this year as a year of EU-China
Intercultural Exchange. The aim
is to strengthen people-to-people
communication through events like
the EU film festival.
Most of these films are focused on the

Mr. Gabriele Castaldi, Local Chair of EUCCC
Tianjin Chapter welcomed all the guests

day-to-day lives of European people,
something which is lacking in a lot of
mainstream Chinese cinema. This is
in part due to the relative dominance
of US films in the Chinese box office
but also because only 34 foreign
made films are allowed on general
release in China.
At the opening ceremony, guests
were treated to a buffet featuring
food from all EU nations, as well as a

Discussion between Mr. William Fingleton from EU Delegation
and Journalist from Business Tianjin

speech from Mr. William Fingleton,
Head of the Press and Information
Section at the Delegation of the
European Union to China. The Drei
Kronen 1308 Brau haus was t he
perfect venue to hold the opening
ceremony. Not only is it situated
in the same building as the Imax,
it also provided a classic European
atmosphere that accentuated the
event’s international flavour.

Movies screened in Imax Tianjin

Opening ceremony in DK1308

After the meal guests were invited
to attend the screening of Cyprus’
ent r y to t he fest iva l, ‘Fish and
Chips.’ The film follows the lives
of a Cypriot, his mother and his
German step-daughter and wife
in England, and then back in their
native Cyprus. It definitely raised
a few eyebrows, particularly with
its portrayal of life in the UK and
Cyprus.

Movies screened in Imax Tianjin

Opening ceremony in DK1308

Movies screened in
Wellington College International Tianjin

Apart from Tianjin the other three
cities that are showing films were
Beijing, Shenzhen and Chengdu.
Tianjin was lucky enough to have
films from nine different countries,
as well as a selection of short films.
Films were screened at two venues:
The Imax Tianjin, in Jinwan Plaza, and
the Wellington College International
Tianjin. Screenings were held from
the 8th to the 18th.

Movies screened in Imax Tianjin

Premiere in Imax Tianjin, Cyprus “Fish
and Chips”
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Past Events:

Past Event:

Exclusive dinner with delegates from the US Embassy Beijing
6:30-8:30 PM, Thursday, 1 November – Hotel Nikko Tianjin

Breakfast Seminar (in German): Kulturelle Aspekte, die unser
Geschaeftsleben beeinflussen – ein augenzwinkernder Vergleich China /
Deutschland

Nearly thirty AmCham China Tianjin members engaged in a lively and spirited ‘dinner table’ discussion
of current snapshot of US-China relations on 1 November at Hotel Nikko Tianjin. Topics included
current issues, policy, forecasts, trends, universities Chinese-US and US-China perceptions, and an
inventory and overview of pertinent stakeholders in China-US relations.

Time: Wednesday, 7 November, 2012
Venue: The Astor Hotel Tianjin
As a European, you can be very frustrated and confused when working in China. Our breakfast
seminar helped to improve the understanding of the differences between the Chinese and Western
culture. The Speaker, Dr. Andreas Risch, Manager of Turck (Tianjin) Sensor Co. Ltd. and Turck
(Tianjin) Automation Systems Co. Ltd., has worked in China for many years and is married to a
Chinese woman. Through his humorous style of moderation, every participant engaged in a lively
discussion by expressing his personal views and experiences.

The Embassy delegation included Jim Sciutto, Chief of Staff to Ambassador Gary Locke; Gregory S.
D'Elia, Mission Outreach Coordinator; Brett Blackshaw, Regional Affairs Unit Chief, Political Section;
Harold ’Lee’ Brayman, Market Access and Compliance Office, Commercial Service; and Dan Wald,
Economics Officer.

The Evolving Role of the General Manager
6:00-9:00 PM, Nov 7 – The St. Regis Tianjin

Michael Page consultants Olly Riches, Regional Director – China, and Byran Luro, Senior Manager,
came to share results and insights from their recently released Employee Intentions Report:
http://www.michaelpage.com.cn/websitepdf/ChinaEmployeeIntentionsReport201213v2.pdf
The presentation highlighted the changing role and priorities of general managers.
Following the report, Alex Tham, MD, Alcan Cable, provided a case study of how his role as Managing
Director has changed.
Both presentations, moderated by AmCham China, Tianjin Chairman Michael Hart, Managing Director
– Jones Lang LaSalle - Tianjin, set the foundation for a long-table discussion that followed over a fourcourse St. Regis Tianjin meal.

Upcoming Events:
I.German Christmas Market: 16:00 – 22:00, Datum: to be confirmed
II.Factory Visit at Continental Automotive Systems (Tianjin) Co., Ltd., 14:00 – 16:30, December 5, 2012
III.German Chamber monthly Get-Together in Binhai (Stammtisch in Binhai): 17:30 - 21:00, December 5, 2012, La Seine French Restaurant Binhai Tianjin
IV.Tax executives update: 14:00 – 17:00, December 14, 2012, Tianjin Renaissance Lakeview Hotel
Alex Tham

Olly Riches

V.German Chamber monthly Get-Together (Stammtisch Tianjin): 19:00 – 22:00, December 26, 2012, Drei Kronen 1308 Brauhaus
Room 1502, Global Center, No. 309 Nanjing Road, Nankai District
Tel./Fax: +86 22 8787 9249
Email: tianjin@bj.china.ahk.de

Website: www.china.ahk.de

Past Event:
Young Professionals Wine Tasting

The Benelux Chamber of Commerce (BenCham), together with the Swiss Chamber of Commerce (SwissCham), organised its first monthly Young
Professionals Wine Tasting event on 31 October. The event took place at the new Bar Veloce located in Beijing’s 1949 area in Sanlitun. In this unique setting,
the young professionals who attended had the chance to mix and mingle whilst enjoying some excellent wines.
Daniel Liu and Paul Cunningham

Under the professional guidance of the team at Bar Veloce, participants were introduced to the world of wines. This time around, the theme was: ‘Italian
Reds’. While networking was the goal of the evening, participants were eagerly paying attention to the introductions of the wines. The Bar Veloce had
prepared a small quiz for our participants, in order to test the newly gained wine knowledge of the young professionals and the lucky winner took home a
superb bottle of wine.
BenCham’s next YP wine tasting is planned for 28 November, so if you happen to be in Beijing and would like to enjoy a good glass of wine, be quick to
register. There is a chance you might be one of the lucky participants to take a bottle home!

Room 2918, 29F, The Exchange Tower 2,189 Nanjing Lu Heping District
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Tel: +86 22 2318 5075

Fax: +86 22 2318 5074

www.amchamchina.org

Benelux Chamber of Commerce, Beijing Office – (mailbox No. 78) 1601 Zhongyu Plaza, A6 Gongtibei Road, Chaoyang District, Beijing; 100027
北京市朝阳区工体北路甲6号, 中宇大厦1601, 78 号邮箱， 邮政编码: 100027
Tel: +86 (0)10 8523 6101/05 - Fax: +86 (0)10 8523 6305
Email: cpeere@bencham.org - Website: www.bencham.org
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Past Events
The Delegation of the State of Hesse, Germany Tour in
Siemens Mechanical Drive Systems (Tianjin) Co. Ltd.
and Winergy Drive Systems (Tianjin) Co. Ltd.

Past Events
Paulaner Bar: Celebrating the October Beer
Season in True German Style

O

n Monday 1 October, the Paulaner bar, located in the heart of Tianjin’s Italian Style Town, celebrated the beercentric Oktoberfest in dramatic fashion. Not only were guests and onlookers treated to a fantastic performance
by an authentic German musical group, they were also invited to take to the stage for a series of drinking
contests, dance competitions and all kinds of amusing fun and games. In true Bavarian style, the band performed a
superb range of traditional German folk songs, as well as some old Chinese classics. There was even the occasional
outburst of yodelling from the pleasantly intoxicated lead singer.
Compared to some of its European counterparts, it is fair to say that Germany is not a nation which is especially well
known for its cuisine. But after tasting some of the delicious dishes at the Paulaner bar, it makes you wonder why not.
Whilst the vegetable based snacks are certainly appealing, the real action comes from what Germany does best- thick,
tasty meat and scrumptious sausages. For those who have never tried authentic, traditional German food, the time is
now! The trick is to devour enough of it to hit the spot- whilst also saving some room in your stomach for the sensational
Bavarian beverages on offer at the bar.
Paulaner has firmly established itself as a brand amongst Tianjin’s beer enthusiasts. The beer is, without a doubt, one the
best tipples on the market and this fantastic bar and restaurant of the same name has cemented its reputation as Tianjin’s
must-visit German nightspot. The well-sized venue offers customers a spacious outside seating area, diligent service
and an unparalleled quality of varied German snacks. While it may be too cold to drink outside in December, the warm
inviting atmosphere and hospitality found inside will surely make you want to put the local food and typical nightspots
on hold and head over to the Paulaner bar for a fun-filled night of meaty treats and hearty Bavarian beers !

7th from bottom left: Mr.Ulrich Caspar( the Member of Parliament CDU Commission of the State of Hesse, Germany), Mr. Heussmann (GM from SMDT),
Mr. Florian Rentsch(the Minister of Economic,Communication and Regional Development of the State of Hesse, Germany), Mr. Uzkan (GM from WDST)

O

n 24 October, 2012, Mr. Florian Rentsch, the Minister of economic affairs of the State of Hesse, Germany,
led a delegation of 50 members visiting Siemens Mechanical Drive Systems (Tianjin) Co. Ltd. and Winergy
Drive Systems (Tianjin) Co. Ltd. Coming from the State of Hesse, all of the members were distinguished
Governmental heads, entrepreneurs and professionals in economics, finance and science.
As the special host of the event, Mr. Uzkan (from WDST) and Mr. Heussmann (from SMDT) gave a welcome and a vivid
introduction to everyone. At the same time, Mr. Uzkan and Mr. Heussmann expressed their views on strengthening
quality, labour cost comparisons between Germany and China, and investment analysis in China. After that, the
members went on to discover the modern workshops and assembly lines of Siemens.
Impressed by the perfect visit arrangement and deep explanation, all the members believe that the financial and
economic relations between Tianjin and Hesse will be strengthened step by step in future.
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TICC Held its Christmas Mini Bazaar at Aulare

T

he Tianjin International Community Centre has long been one of the most
prominent organisations within the city’s expatriate community, and never fails
to put on great events for its members. On Thursday 15 November the group
held its Mini Christmas Bazaar at Aulare latin restaurant and bar in Aocheng. As
always, the event was a resounding success.
Members of the TICC took the opportunity to meet and socialise with other members of
the city’s expatriate community- whilst also leisurely strolling around the various stalls
looking for great Christmas gifts. Stallholders at the event were selling a range of festive
treats including children’s toys, local Chinese art, fine wines and cosmetic products.
Attendees were also keen to take advantage of the fantastic Thai massage service.
After spending a couple of hours scouring the stalls for presents, the group sat down to
enjoy some of Aulare’s finest cuisine. The lunch menu was filled with a superb range of
classic Latin dishes- all of which make the restaurant one of Tianjin’s best places to eat,
drink and relax with friends. This year’s Mini Christmas Bazaar was a brilliant way to
kick off the festive season, and members of the TICC are very much looking forward
to the upcoming Christmas Ball which will be held at the Westin Hotel on Saturday
8 December. And if any of Tianjin’s expats want to join in the festive fun this year, as
always, the more the merrier!
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DECEMBER 2012

Include your event
email to editor@businesstianjin.com

Tianjin & Beijing & Shanghai EVENTS

03
MON
星期一

China Overseas Investment Fair
中国对外投资洽谈会
Beijing China World Trade Center
北京中国国际贸易中心
+86 10 5979 9908
www.coifair.org
Dec 3-4

07
FRI
星期五

Wanlong Weekend Ski Tour
万龙周末滑雪行
Wanlong Ski Resort
万龙滑雪场
300-400
+86 400 6822 999 / 135 0207 0987
Dec 7-9

Edi
t r’
s
pico
k

Special Days

20
THU
星期四

21
FRI
星期五

03
MON
星期一

Beijing International Electronic
Information Industry Expo 2012
2012 北京国际电子信息产业博览会
Beijing China International Exhibition Centerr
北京中国国际展览中心
+86 10 5245 2395/96
www.cei-expo.com
Dec 3-5

08
SAT
星期六

08
SAT
星期六

06
THU
星期四

07
FRI
星期五

Edi
t r’
s
pico
k

The Westin Tianjin (101 Nanjing Lu)
天津威斯汀酒店（天津市南京路101号）
18:30-12:30
500

27
THU
星期四

Edi
First Year Anniversary Open
t r’
s
pico
k
House - Christmas Tree
Lighting and Family Festive Fun

21 Dec Winter Solstice (Dōng Zhì)

Top Automotive Trade Fair in Tianjin
天津高端汽车贸易博览会
Binhai International Conference and
Exhibition Center
滨海国际会展中心
www.bicec.com.cn
Dec 7-9
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25 Dec Christmas Day

28

China International Financial
Exhibition
中国国际金融展
Beijing Exhibition Center
北京展览中心
+86 10 5768 7805
Dec 20-23

FRI
星期五

Afternoon High Tea Concert

Edi
t r’
s
pico
k

下午茶系列音乐会
《维也纳风情——海顿作品专场音乐会》
Victoria Lounge, The Astor Hotel, A Luxury
Collection Hotel, Tianjin
天津利顺德大饭店 维多利亚中庭花园
14:30
398 / 298 / 198
+86 22 2326 3515 / 186 2241 6155

28
FRI
星期五

28

12
WEN
星期三

13

中国国际珠宝展
Beijing China International Exhibition Center
中国国际展览中心
www.cijf.com
Dec 12-16

27
THU
星期四

永远的红星——俄罗斯红军红星歌舞团音乐会
Tianjin Grand Theatre
天津大剧院
19:30
880 / 680 / 480 / 280 / 180 / 80
+86 22 8388 2299

2012第十五届中国古玩艺术品博览会
National Agriculture Exhibition Center
全国农业展览馆
+86 10 5729 1230
Dec 21-23

天津和睦家医院开业一周年活动
Tianjin United Family Hospital
天津和睦家医院
+86 22 5856 8500
www.bicec.com.cn

China International Jewellery Show

Russian Red Star and Red Army Chorus
& Dance Ensemble

The 15th Beijing China Antique and
Art Fair

China Traditional Chinese Medicine
Culture and Industry Expo
第二届中国中医药文化与产业博览会
Beijing Exhibition Center
北京展览中心
+86 400 6798 796
Dec 6-8

24 Dec Christmas Eve

FRI
星期五

THU
星期四

68

TICC Christmas Ball 2012
TICC 圣诞舞会

7 Dec Heavy Snow (Dà Xuě)

Symphonia Vienna New Year’s Concert
维也纳管弦乐团2013新年音乐会
Tianjin Grand Theatre
天津大剧院
19:30
1280 / 1080 / 880 / 680 / 480 / 280 / 180 /
120
+86 22 8388 2299

29
SAT
星期六

2012 China Internatioal Film and TV
Programs Exhibition 2012
中国国际广播影视展
China Radio, Film & Television Programs
Exchanging Center
中国广播电影电视节目交易中心
www.citv.chnpec.com
Dec 28-30

Beijing Tourism Commodity Fair 2012
2012 北京旅游商品博览会
Beijing China International Exhibition Center
中国国际展览中心
Tel: +86-10-010-84729539 / 64240929
Dec 28-31

The kingdom of Holland Eindhoven
Symphony Orchestra New Year Concert
荷兰王国爱因霍芬交响乐团新年音乐会
Tianjin Concert Hall
天津音乐厅
19:30
CNY 580 / 380 / 280 / 180 / 12 / 80
+86-22-83882299

China Green Food Exposition Shanghai
2012
2012中国绿色食品2012上海博览会
Shanghai International Expo Center
上海国际展览中心
Dec 13-16
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Business Chinese Lesson
Ordering
下 订 单 （１）

xià dìng dān

Business Chinese Lesson
I think the only thing is toner. See if they can deliver it before the end of the business day tomorrow.
我 想
只 需要
墨盒。 确认一下
他们
明天
下班
之前
能否
送（１２） 来。
wǒ xiǎng zhī xū yào mò hé。 què rèn yī xià tā men míng tiān xià bān zhī qián néng fǒu sòng lái。

Volume 55

Okay, I will.
好的， 我 会的。
hǎo de, wǒ huì de。

May I help you?
有什么
需要
帮忙
的 吗？
yǒu shén me xū yào bāng máng de ma。

Yes, I’d like to place an order for toner cartridges.
是的， 我 想
下订单
订购
一些 墨盒。
shì de, wǒ xiǎng xià dìng dān dìng gòu yī xiē mò hé。
We have a standing agreement with your company, so we’ll need the same amount as last time.
我们
与 贵公司
有
长期合同（１３），
我们
需要
与 上次
数量
相同的
墨盒。
wǒ men yú guì gōng sī yǒu cháng qī hé tóng, wǒ men xū yào yú shàng cì shù liàng xiāng tóng de mò hé。
Let me key in your information to my computer and pull up our records on you.
让
我 把 你的 信息 输进（１４） 电脑，
这样
就 能
调出
记录。
ràng wǒ bǎ nǐ de xìn xī shū jìn diàn nǎo, zhè yàng jiù néng diào chū jì lù。
Do you have an order number? What name is the order listed under?
你 有 订单号
吗？ 下订单
的 人 叫
什么
名字
呀？
nǐ yǒu dìng dān hào ma? xià dìng dān de rén jiào shén me míng zì ya。
Our toner cartridges are out of ink. Could you order a new set?
我们的
墨盒（２） 没有墨（３）
了，你 能
订 一 套 新的 吗？
wǒ men de mò hé méi yǒu mò le, nǐ néng dìng yī tào xīn de ma?
Do we need new cartridges for all of our office printers?
我们
办公室
所有的
打印机（４） 都 需要
新 墨盒
吗？
wǒ men bàn gōng shì suǒ yǒu de dǎ yìn jī dōu xū yào xīn mò hé ma?
That’ll be a large order, probably 2 or 3 cases.
那可是
不小的
一份 订单，
很 可能
需要
两三
箱。
nà kě shì bù xiǎo de yī fèn dìng dān, hěn kě néng xū yào liǎng sān xiāng。
The office supply store we usually go through might not have that many in stock.
我们
通常
去 的 办公商店
可能
没有
那么大的
库存（５）。
wǒ men tōng cháng qù de bàn gōng shāng diàn kě néng méi yǒu nà me dà de kù cún。
You can double check with the technology department,
你 可以 和 技术部（６） 仔细 检查（７） 一下，
nǐ kě yǐ hé jì shù bù zǐ xì jiǎn chá yī xià,
but I’m pretty sure all of the machines will need new cartridges.
但
我 非常
确定
我们
所有的
机器 都 要
换
新 墨盒。
dàn wǒ fēi cháng què dìng wǒ men suǒ yǒu de jī qì dōu yào huàn xīn mò hé。
Last time, when we placed an order, the quantity was also very large.
上次
我们
订购时，
数量（８）
也 非常
大。
shàng cì wǒ men dìng gòu shí, shù liàng yě fēi cháng dà。
They are used to receiving bulk orders from us.
他们
已经
习惯（９） 接受
我们
这么大的
订单
了。
tā men yǐ jīng xí guàn jiē shòu wǒ men zhè me dà de dìng dān le。
As long as we give them a heads up a couple days in advance, they can usually fill the order.
只要（１０） 我们
提前
几天 通知
他们， 他们
通常
都
能
供应订货（１１）
的。
zhǐ yào wǒ men tí qián jǐ tiān tōng zhī tā men, tā men tōng cháng dōu néng gòng yìng dìng huò de。
Okay, I’ll check with the technology department first. Is there anything else we need to order?
好的， 我 先 去 和 技术部
核实一下。 还有
什么
需要
我 一起 下订单
的？
hǎo de, wǒ xiān qù hé jì shù bù hé shí yī xià。hái yǒu shén me xū yào wǒ yī qǐ xià dìng dān de。
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It should be under Leslie Smith. The number is 184796A.
应该
是 莱斯利•史密斯， 号码
是 １８４７９６Ａ．
yīng gāi shì lái sī lì • shǐ mì sī, hào mǎ shì 184796A.
Yes, Mr. Smith. I have an order for 3 cases of toner cartridges.
是的， 史密斯
先生，
我 找到了
一个 三箱墨盒
的 记录。
shì de, shǐ mì sī xiān shēng, wǒ zhǎo dào le yī gè sān xiāng mò hé de jì lù。
Is that what you’d like to refill?
你 想
按 这个
单子
续订
吗？
nǐ xiǎng àn zhè gè dān zǐ xù dìng ma。

Yes.
是的。
shì de。

Please confirm the billing address.
请
确认
送
票据（１５） 的 地址。
qǐng què rèn sòng piào jù de dì zhǐ。

Please post the bill to 124 Hildrod Lane, Milton County, 98830.
请
把 票据
寄到 弥尔顿郡
希尔卓德街
１２４号， 邮政编码
９８８３０。
qǐng bǎ piào jù jì dào mí ěr dùn jun xī ěr zhuó dé jiē 124 hào, yóu zhèng biān mǎ 98830。
I’ll send you an invoice in the next few days.
过几天
我 就 把 发票（１６） 给 你 寄 过
去。
guò jǐ tiān wǒ jiù bǎ fā piào gěi nǐ jì guò qù,
Your order should be delivered before the end of next Monday.
你们
所订的
商品
应该
在 下周一
下班前
送到。
nǐ men suǒ dìng de shāng pǐn yīng gāi zài xià zhōu yī xià bān qián sòng dào。

Thank you.
谢谢你。
xiè xiè nǐ。

Vocabulary
(1) 下订单

ordering

xià dìng dān

(9)

(2) 墨盒

toner cartridge

mò hé

(10) 只要

(3) 墨

ink

mò

(11) 供应订货 fill the order

(4) 打印机

printer

dǎ yìn jī

(12) 送

(5) 库存

in stock

kù cún

(13) 长期合同 standing agreement

(6) 技术部

technology department

jì shù bù

(14) 输进

key in

shū jìn

zǐ xì jiǎn chá

(15) 票据

billing

piào jù

shù liàng

(16) 发票

invoice

fā piào

(7) 仔细检查 double check
(8) 数量

quantity

习惯

be used to …

xí guàn

as long as

zhǐ yào
gòng yìng dìng huò

deliver

sòng
cháng qī hé tóng

If you meet any problems in learning Chinese, please send us an email at bizclass@businesstianjin.com
We’ll do our best to help you. See you next month.
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Transportation

Transportation

Selected INTERNATIONAL FLIGHTS

for more, contact editor@businesstianjin.com
(1=Mon, 2=Tue, 3=Wed, 4=Thu, 5=Fri, 6=Sat, 7=Sun)

From Tianjin
DEST
Seoul*

To Tianjin

DEP

ARR

Flight No

11:20

14:00

KE806

15:20

18:05

KE864

Days

ORIGIN
Seoul*

1234567

DEP

ARR

Flight No

09:20

10:10

KE805

13:20

14:10

KE863

Days

DEP

Istanbul

23:55

To Seoul

DEP

ARR

Flight No

Days

11:10

07:25

KE001

1234567

15:10

09:00

KE017

1234567

19:50

13:30

KE011

1234567

21:35

15:20

KE061

1.3.5..

Las Vegas

20:55

14:40

KE005

1.3.5..

Las Vegas

San Francisco

16:10

09:20

KE023

1234567

Seattle

18:10

10:30

KE019

.234.67

Dallas

11:00

08:20

KE031

Chicago

ORIGIN

1234567

KE018

1234567

KE012

1234567

23:30

06:25+2

KE062

.2.4.6.

23:40

06:15+2

KE006

1.3.5..

San Francisco

11:20

17:35+1

KE024

1234567

Seattle

12:35

17:50+1

KE020

.234.67

.234.67

Dallas

10:30

16:45+1

KE032

.234.67

Chicago

1234567

KE037

1234567

KE035

1234567

19:15

18:40

KE033

.2.4.6.

10:15

09:35

KE093

1234567

10:20

10:00

KE081

1234567

19:30

19:10

KE085

1234567

19:00

08:25

KE051

1234567

21:00

10:15

KE053

1234567

Vancouver

18:35

11:05

KE071

1234567

Toronto

10:40

09:30

KE073

Sao Paulo

21:35

11:40+1

KE061

Honolulu

Days

KE002

06:25+2

09:10

New York

Flight No

17:45+1

08:50

Washington , D.C.

ARR
19:45+1

11:00

11:40

Atlanta

DEP
10:00
23:30

10:05

Flight No

Days

Los Angeles

Atlanta

DEST

DEP

ARR

Flight No

Days

ORIGIN

DEP

ARR

Flight No

Days

Singapore

09:15

15:05

TZ089

1..45.7

Singapore

01:30

07:30

TZ088

1..45.7

11:40

16:20+1

KE038

01:00

05:50+1

KE034

..3.5.7

12:15

17:00+1

KE036

1234567

TIANJIN-BEIJING AIRPORT Shuttle Bus

¥83 one way

Beijing Airport Terminals 2/3 - Tianjin
07:00, 08:00, 09:00, 10:00 then every 30 minutes until 23:00. Exit on the 1st floor at
Gate 15 / Terminal 2 and Gate 1 / Terminal 3. Tel: +86 10 6455 8718

TEDA-BEIJING AIRPORT Shuttle Bus

06:45, 08:45, 14:45, 17:15. 1st Avenue, TEDA. Tel: +86 22 6620 5188

1234567

Beijing Airport Terminals 2/3 - TEDA

1234567

10:30, 13:00, 18:30, 20:30. Exit on the 1st floor at Gate 15 /Terminal 2 and Gate 1 /
Terminal 3. Tel: +86 10 6455 8718

12:20

16:35+1

KE082

1234567

10:30

16:15+1

KE052

1234567

12:20

17:35+1

KE054

1234567

Vancouver

12:55

17:35+1

KE072

123.56.

2.4.6.7

Toronto

11:30

15:20+1

KE074

2.4.6.7

1.3.5..

Sao Paulo

14:30

06:05+2

KE062

.2.4.6.

FLIGHT

DEPARTURE

ARRIVAL

DAY

KE959

20:45

05:05+1

1.3.5

Nairobl

Incheon

KE960

10:30

4:40

2.4.6

ORIGIN

DESTINATION

FLIGHT

DEPARTURE

ARRIVAL

DAY

Incheon

Gatwick

KE909

15:20

18:40+1

2.4.6

Gatwick

Incheon

KE910

20:25

16:10+1

2.4.6

In regard to free baggage allowance and baggage fee, Korean Air currently
applies the Weight System which regulates the total weight of baggage and the
Piece System which regulates the number of pieces differently for each route.
However, Korean Air will only apply the Piece System for all routes starting on
May 31, 2012 (based on date of issuance).

曹庄
Cao Zhuang

Changes to Korean Air baggage regulations are as follows:
Free Baggage Allowance (Domestic and Intl routes, excluding the
Americas)
For more information, please refer to www.koreanair.com baggage information.

Revised

First

40kg

(Piece system- regulates the
number of pieces)

Prestige

30kg

3 Piece (32kg each)

Economy

20kg

2 Piece (32kg each)

Beijing
13:10
20:55

Train
C2273
C2279

Beijing
10:45
18:50

Tanggu
11:15
19:20

BJS ~ Wuqing (¥39 - ¥46)
Train
Beijing
Wuqing
C2201
06:45
07:07
C2231
21:15
21:37

小淀
Xiao Dian

咸阳路
Xian Yang Lu

天津北站
Tianjin North Railway Station

王顶堤
Wang Ding Di
华苑
Hua Yuan

Line 2

Transfer station

Line 3

terminal

Line 9

中山路
Zhong Shan Lu
金狮桥
Jin Shi Bridge

西南角
Xi Nan Jiao

广开四马路
Guang Kai
Si Ma Lu

红旗南路
South Hong Qi Lu

Line 1

铁东路
Tie Dong Lu

天津站
Tianjin
东南角
Railway
Dong Nan Jiao Station

鼓楼
Drum Tower

周邓纪念馆
The Memorial to
Zhou Enlai and
Deng Yingchao

和平路
He Ping Lu

鞍山道
An Shan Dao

屿东城
Yu Dong Cheng

翠阜新村
Cui Fu Xin Cun

国山路
Guo Shan Road

登州路
Deng Zhou Lu

空港经济区
Tianjin Airport Economic Area

大王庄
Da Wang Zhuang
东兴路
Dong Xing Road

营口道
Ying Kou Dao

十一经路
Shiyijing Road

直沽
Zhi Gu

中山门
Zhong Shan Men

小白楼
Xiao Bai Lou
西康路
Xi Kang Lu

下瓦房
Xia Wa Fang

吴家窑
Wu Jia Yao

大学城
University Town

靖江路
Jing Jiang Lu

顺驰桥
Shun Chi Bridge
津湾广场
Jinwan Plaza

二纬路
Er Wei Lu

天塔
TV Tower

远洋国际中心
Sino-Ocean
International Center

建国道
Jian Guo Dao

海光寺
Hai Guang Temple

Current (Weightsystem- regulates
the total weight of baggage)

BJS ~ TG (¥66 - ¥80)

Tanggu
12:40
20:25

张兴庄
Zhang Xing Zhuang

勤俭道
Qin Jian Dao

芥园西道
West Jie
长虹公园
Yuan Road Chang Hong Park

卞兴
Bian Xing

Class

Tianjin
07:05
23:30

天士力
Tasly Station

宜兴埠
Yi Xing Bu

西北角
Xi Bei Jiao

Changes to Korean Air Baggage Regulations

Beijing
06:35
23:00

丰产河
Feng Chan He

西横堤
Xi Heng Di

天津西站
Tianjin West Railway Station

In addition to the daily flights to Heathrow, London, Korean Air proudly introduces its new flight
service to Gatwick, London from Seoul 3 times per week starting on April 28, 2012. With our
convenient schedule of 10 flights per week to London, paired with unparalleled in-flight service,
traveling will become even more comfortable.

Train
C2001
C2093

华北集团
North China Group

洪湖里
Hong Hu Li

Introducing our new flight schedule to Gatwick London

Beijing
06:55
23:15

Wuqing ~ BJS (¥39 - ¥46)
Train
Wuqing
Beijing
C2202
06:53
07:18
C2232
20:43
21:08

刘园
Liu Yuan

Korean Air will launch 3 non-stop flight services per week from Incheon, Korea to Nairobi,
Kenya on June 21. Korean Air will become the first air carrier in Northeast Asia to extend
flight services to Nairobi. Fly to Nairobi with Korean Air and enjoy the grand African savanna,
the safari tour, and the indigenous people full of primitive energy.
Nairobi

1234567

TIANJIN SUBWAY

本溪路
Ben Xi Lu

Introducing our new flight schedule to Nairobi Kenya

Train
C2274
C2280

TEDA - Beijing Airport Terminals 2/3

KE086

Honolulu

Days

TK20

BJS ~ TJ (¥55 - ¥66)

Tianjin
06:25
22:45

TG ~ BJS (¥66 - ¥80)

¥90 one way

果酒厂
Guo Jiu Chang
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Train
C2002
C2094

KE094

* Flights from Beijing/Tianjin to Seoul to Beijing/Tianjin provided by Korean Air.
Schedules are subject to government approval and may be changed without prior notice.
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TJ ~ BJS (¥55 - ¥66)

04:00-18:00, runs every hour. Tian Huan Distance Bus Passenger Station
The junction of Hongqi Lu and Anshan Xi Dao. Tel: +86 2305 0530

0505+1

New York

Flight No

BULLET (C) TRAIN

Tianjin - Beijing Airport Terminals 2/3

16:10+1

DESTINATION

ARR

To Tianjin

11:50

ORIGIN

DEP

Istanbul
05:25
TK21
1234567
00:35
14:00
* Flights from Beijing to Istanbul, from Istanbul to Beijing provided by Turkish Airlines.
Schedules are subject to government approval and may be changed without prior notice.

00:50

Washington , D.C.

Incheon

ORIGIN

From Tianjin

From Seoul

Los Angeles

ARR

1234567

The summer extra flights KE863/KE864 are operated between May 28 - Oct 27,2012.

DEST

To Beijing

From Beijing
DEST

南楼
Nan Lou

土城
Tu Cheng

复兴门
Fu Xing Men

陈塘庄
Chen Tang Zhuang

财经大学
Economics and
finance college

华山里
Hua Shan Li

双林
Shuang Lin

高新区
Tianjin Binhai Hi-tech Industrial Development Area
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Lifestyle Recommendations / Tianjin

DINING

DINING
Café Venice
A: 2F, Holiday Inn Tianjin Riverside

Wine

Phoenix Shopping Mall
East Haihe Road, Hebei District
T: +86 22 2627 8888 ext. 2271
威尼斯咖啡厅
河北区海河东路凤凰商贸广场
天津海河假日酒店2楼

TIANJIN
Chinese
China Station
A: 2F, Radisson Plaza Hotel Tianjin

No. 66, Xinkai Lu, Hedong District
T: +86 22 2457 8888
中国站
河东区新开路66号天津天诚丽笙世
嘉酒店2层

Fortune Restaurant
A: 2F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao
Airport Industrial Park
T: +86 22 5867 8888 ext. 2355
富淳中餐厅
空港物流加工区中心大道55号
天津滨海圣光皇冠假日酒店2层

Fountain Lounge
A: Hyatt Regency Jing Jin City

Resort & Spa
No. 8, Zhujiang Da Dao
Zhouliang Zhuang, Baodi District
T: +86 22 5921 1234
碧泉茶园
宝坻区周良庄珠江大道8号
京津新城凯悦酒店

Qing Wang Fu
A: No. 55, Chongqing Road

Heping District
T: +86 22 8713 5555
+86 22 5835 2555
E: info@qingwangfu.com
W: qingwangfu.com
庆王府
和平区重庆道55号

Riverside Chinese Restaurant
A: 3F, Holiday Inn Tianjin Riverside

Phoenix Shopping Mall
East Haihe Road, Hebei District
T: +86 22 2627 8888 ext. 2211
海河轩中餐厅
河北区海河东路凤凰商贸广场
天津海河假日酒店3楼

Shui An
A: 1F, The Astor Hotel Tianjin

No. 33, Tai’er Zhuang Lu
Heping District
T: +86 22 2331 1688 ext. 8920
水岸中餐厅
和平区台儿庄路33号天津利顺德大
饭店豪华精选酒店1层
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Tao Li Chinese Restaurant
A: 6F, Hotel Nikko Tianjin

Western

No. 189, Nanjing Lu, Heping District
T: +86 22 8319 8888 ext. 3561
桃李中餐厅
和平区南京路189号
天津日航酒店6层

Yan Ting Chinese Restaurant
A: 2F, The St. Regis Tianjin, No. 158

Zhang Zizhong Lu, Heping District

T: +86 22 5830 9999

宴庭中餐厅
和平区张自忠路158号天津瑞吉金
融街酒店2楼
(津塔旁，哈密道正对面)

Aulare Latin Restaurant
A: Magnetic Plaza, Building A4

2-16, Binshui Xi Dao
Nankai District
T: +86 187 2229 0691
E: tianjin@aulare.com
艾伊莎贝西餐厅
南开区宾水西道时代奥城A4座2-16号

Japanese
Nanjing Lu, Heping District
T: +86 22 8319 8888 ext. 3558
Bistro Thonet
和平区南京路189号天津日航酒店5层 A: No.55 Chongqing Road,
弁慶日本料理餐厅
Heping District
T: +86 22 8713 5555
Kasumi
E: info@qingwangfu.com
A: 1F, Crowne Plaza Tianjin Binhai W: qingwangfu.com
No. 55, Zhongxin Da Dao
庭悦咖啡
Airport Industrial Park
和平区重庆道55号庆王府院内
T: +86 22 5867 8888 ext. 2322
霞日式料理
空港物流加工区中心大道55号
天津滨海圣光皇冠假日酒店1层
Brasserie Flo Tianjin
A: No.37, Guangfu Road
Kushi Grill
Italian Style Town, Hebei District
A: 2F, Radisson Blu Plaza Hotel Tianjin T: +86 22 2662 6688
福楼
No. 66, Xinkai Lu, Hedong District
河北区意大利风情区光复道37号
T: +86 22 2457 8888
串烧
河东区新开路66号天津天诚丽笙世 1863 the Dining Room
嘉酒店2层
A: 1F, The Astor Hotel Tianjin
No. 33, Tai’er Zhuang Lu
Heping District
Seitaro
T: +86 22 2331 1688 ext. 8918
A: Sheraton Hotel Tianjin
1863 至尊西餐厅
Zi Jin Shan Lu, Hexi District
和平区台儿庄路33号天津利顺德大
T: +86 22 2731 0909
饭店豪华精选酒店1层
清太郎日本料理
河西区紫金山路喜来登大酒店

Café@66
A: 1F, Radisson Bul Plaza Hotel Tianjin
SóU
A: 49F, Tangla Hotel Tianjin, No.219 No. 66, Xinkai Lu, Hedong District
T: +86 22 2457 8888
Nanjing Road, Heping District
咖啡66
T: +86 22 2321 5888 ext.5106
河东区新开路66号天津天诚丽笙世
思创
南京路219号天津唐拉雅秀酒店49楼 嘉酒店1层

YY Beer House

(Behind International Building)
A: No. 3, Aomen Lu
Heping District
T: +86 22 2339 9634
粤园泰餐厅
和平区澳门路3号(国际大厦后侧)

Catering Solutions
The St. Regis Bar
A: 1F, The St. Regis Tianjin. No. 158

Zhang Zizhong Road, Heping District

T: +86 22 5830 9958

瑞吉酒吧
和平区张自忠路158号天津瑞吉金
融街酒店一层
(津塔旁，哈密道正对面)

Glass House

Hyatt Regency Jing Jin City
Resort & Spa
A: No. 8, Zhujiang Da Dao
Zhouliang Zhuang, Baodi District
T: +86 22 5921 1234
水晶厨房
宝坻区周良庄珠江大道8号
京津新城凯悦酒店

Accounting

Tianjin Office:

A: Unit 2901 - 104

The Exchange Tower 2
No.189, Nanjing Lu
Heping District
T: +86 22 2318 5056
F: +86 22 2318 5001

Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District
T: +86 22 2731 3388 ext.1820
盘山葡萄酒扒房
紫金山路天津喜来登大酒店主楼2层

E: tianjin@lehmanbrown.com

Café Majestic
A: 1F, The Astor Hotel Tianjin

No. 33, Tai’er Zhuang Lu
T: +86 22 2331 1688 ext. 8910
凯旋咖啡厅
和平区台儿庄路33号天津利顺德大
饭店豪华精选酒店1层

Promenade Restaurant
A: 1F, The St. Regis Tianjin

Beijing Office:

A: 6/F, Dongwai Diplomatic
Building
No. 23, Dongzhimenwai Dajie
Beijing
T: +86 10 8532 1720
F: +86 10 85322746

No. 158, Zhang Zizhong Road
Heping District
T: +86 22 5830 9959
河岸国际餐厅
和平区张自忠路158号天津瑞吉金
融街酒店一层
(津塔旁，哈密道正对面)

E: beijing@lehmanbrown.com

北京朝阳区东直门外大街２３号，
东外外交办公大楼６０２

Shanghai Office:

Bars

A: Room 1501 & 1504, WanTai
International Building,
No.480, North Urumqi Lu
Jing An District
T: +86 21 6249 0055
F: +86 21 6288 1636

China Bleu
A: 50F, Tangla Hotel Tianjin, No. 219

上海市静安区乌鲁木齐北路４８０
号１５０１＆１５０４

Riviera Restaurant
A: 1F,The St. Regis Tianjin.

Spectrum All-Day Dining
A: 7F, Hotel Nikko Tianjin

No. 189, Nanjing Lu, Heping District
T: +86 22 8319 8888 ext. 3570
彩西餐厅
南京路189号天津日航酒店7层

C 79 1st Avenue, TEDA
T: +86 22 6622 7888
天津杰美司国际学校
开发区第一大街79号泰达MSD-C区
3楼307室

Flo Prestige
A: No.37, Guangfu Road

Italian Style Town, Hebei District
T: +86 22 2662 6688
福楼外宴策划
河北区意大利风情区光复道37号

Hotels

Pan Shan Grill & Wine
A: 2F, Main Building

No. 158, Zhang Zizhong Road
Heping District
T: +86 22 5830 9962
蔚蓝海法餐厅
和平区张自忠路158号天津瑞吉金
融街酒店一层
(津塔旁，哈密道正对面)

GEMS World Academy
Tianjin Eco City, China
A: Unit 3-307, TEDA MSD Block

Hotels & Apartments

天津市和平区南京路１８９号
津汇广场 ２座２９层２９０１－１０４室

Benkay Japanese Dining
A: 5F, Hotel Nikko Tianjin, No. 189

Thai

SERVICES

Nanjing Lu, Heping District
T: +86 22 2321 5888
中国蓝酒吧
南京路219号天津唐拉雅秀酒店50层

O’Hara’s
A: 1F, The Astor Hotel Tianjin

No. 33, Tai’er Zhuang Lu
Heping District
T: +86 22 2331 1688 ext. 8919
海维林
和平区台儿庄路33号天津利顺德
大饭店豪华精选酒店1层

River Lounge

Leave your footprint on the Haihe
River. The latest address for an
afternoon rendez vous. Cocktails
two for one bottles at 25% off.
A: The St. Regis Tianjin, No.158,
Zhang Zi Zhong Lu, Heping District
T: +86 22 5830 999
W: stregis.com/tianjin
畔吧
和平区张自忠路158号天津瑞吉金
融街酒店
(津塔旁，哈密道正对面)

E: shanghai@lehmanbrown.com

Wellington College
International Tianjin
A: No. 1, Yide Dao, Hongqiao District
T: +86 22 8758 7199 ext. 8001
Mobile: +86 187 2248 7836
E: admissions@wellington-tianjin.cn
W: wellington-tianjin.cn

Hotel Indigo Tianjin Haihe
No.314 Jiefang South Road,
Hexi District, 300202, Tianjin,
China
T: +86 22 8832 7686
F: +86 22 8832 7623

天津海河英迪格酒店
中国天津市河西区解放南路314号

天津惠灵顿国际学校
红桥区义德道1号

Event Planning
Holiday Inn Tianjin Riverside		
A: Phoenix Shopping Mall

InterMediaChina is Tianjin’s
premiere event planning company.
We will pinpoint the features that
can make your event a success and
ensure that your target audience is
reached through superb advertising
and promotion.
Also arrange the following:
• Budgeting
• Selecting and reserving the event site
• Transportation and parking
To set up an event with
InterMediaChina, please send
e-mail to gm@intermediachina.com

Haihe Dong Lu, Hebei District
T: +86 22 2627 8888
天津海河假日酒店
河北区海河东路凤凰商贸广场

Hotel Nikko Tianjin		
A: No. 189, Nanjing Lu, Heping District
T: +86 22 8319 8888
天津日航酒店
和平区南京路189号

Education
International Schools

International School of Tianjin
A: Weishan Lu, Jinnan District
T: +86 22 2859 2001
国际学校天津分校
津南区津南微山路

Tianjin International School
A: No.4-1, Sishui Dao, Hexi District
T: +86 22 8371 0900
天津国际学校
河西区泗水道4号增1号
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SERVICES
Hyatt Regency Jing Jin City
Resort & Spa		
A: No. 8, Zhujiang Da Dao

Zhouliang Zhuang, Baodi District
T: +86 22 5921 1234
京津新城凯悦酒店
宝坻区周良庄珠江大道8号

HEALTH
Apartment

Astor Apartment
A: No. 32, Tai’er Zhuang Lu

Heping District
T: +86 22 2303 2888
利顺德公寓
和平区台儿庄路32号

Sheraton Apartment
A: Zi Jin Shan Lu, Hexi District
T: +86 22 2731 3388

Radisson Blu Plaza Hotel Tianjin 喜来登公寓
A: No. 66, Xinkai Lu, Hedong District 河西区紫金山路
T: +86 22 2457 8888
天津天诚丽笙世嘉酒店
河东区新开路66号
Tangla Hotel Tianjin
A: No. 219, Nanjing Lu, Heping District
T: +86 22 2321 5888
天津唐拉雅秀酒店
和平区南京路219号

Somerset International
Building Tianjin

A: No, 75, Nanjing Lu
Heping District
T: +86 22 2330 6666
天津盛捷国际大厦服务公寓
和平区南京路７５号
Somerset Olympic Tower Tianjin

Renaissance Tianjin Lakeview
Hotel
A: No. 16, Binshui Dao, Hexi District
T: +86 22 5822 3388
万丽天津宾馆
河西区宾水道16号

A: No. 126, Chengdu Dao
Heping District
T: +86 22 2335 5888
天津盛捷奥林匹克大厦服务公
寓和平区成都道１２６号
Somerset Youyi Tianjin

A: No. 35, Youyi Lu, Hexi District
T: +86 22 2810 7888
天津盛捷友谊服务公寓
河西区友谊路３５号

Sheraton Tianjin Hotel		
A: Zi Jin Shan Lu, Hexi District
T: +86 22 2731 3388
天津喜来登大酒店
河西区紫金山路

The Lakeview, Tianjin-Marriott
Executive Apartments
A: No. 16, Binshui Dao, Hexi District
T: +86 22 5822 3322
天津万豪行政公寓
河西区宾水道16号

Logistics
LOGISTICSTIANJIN can provide
a full range of LOGISTICS
SERVICES:
▪ Import and Export shipments
▪ Pick up/deliver shipments and
documents
▪ Inland container transportation
▪ Customs clearance
▪ Inspection and quarantine
declaration
▪ Warehousing in bonded zones
For further details, send e-mail to
service@logisticstianjin.com

Heping District
T: +86 22 5830 9999
天津瑞吉金融街酒店
和平区张自忠路158号
(津塔旁，哈密道正对面)

TIANJINPRINT is a 24-HOURS
professional printing service
provider. Provides the highest level
of service by employing the most
advanced equipment, superior
customer service, and excellent
quality control systems, to ensure
that customers receive the highest
quality products and services.
Print, including design, prepress,
finishing, binding and inserting.
For projects or inquiries, please
send e-mail
to info@tianjinprint.com

Promotional Products
PROMOTIANJIN is a traditional
promotional products agency
serving major corporations and nonprofit agencies since 1998. Based in
Tianjin, it has been actively serving
accounts in financial services, health
care, media, non-profit, advertising,
cultural affairs and home and
industrial furnishings fields. Main
clients are organisations of all sizes
throughout China and abroad.
For further details, please send
e-mail to
E: gm@promotianjin.com

Real Estate

A: No. 33, Tai’er Zhuang Lu,
Heping District
T: +86 22 2331 1688
天津利顺德大饭店豪华精选酒店
和平区台儿庄路33号
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Nanjing Road, Heping District
T: 400 120 1205
W: www.regus.cn
雷格斯天津中心
和平区南京路219号天津中心8层

Asia-Pacific’s Premium Serviced
Office Provider
A: 41F, Tianjin World Financial Center
2 Dagubei Road, Heping District
Tianjin
T: +86 22 2318 5111
W: executivecentre.com
天津德事商务中心
和平区大沽北路2号天津环球金融中
心津塔写字楼41层

Travel Agencies

Tianjin’s travel agency specialising
in tourism for foreigners
T: +86 159 2200 0555
E: info@thestarstravel.com

Spas

CBRE Tianjin
Binshui Xi Dao, Nankai District
A: 42F, Units 12 & 13, Tianjin World T: +86 22 8378 8397 (English)

+86 136 0205 9458 (Attn: Elsa)
青竹堂足疗养生馆
时代奥城商业广场17座6层17号

Hospitals

Rentals

Heping District
T: +86 22 8713 5555
E: info@qingwangfu.com
W:qingwangfu.com
庆王府公馆
和平区重庆道55号

Zi Jin Shan Lu, Hexi District

To make a reservation or enquiry,
please send e-mail to
E: info@chinabustravel.com
T: +86 135 0207 0987

24 Hour Emergency:
+86 22 5856 8555
W: ufh.com.cn
天津和睦家医院
河西区潭江道天潇园22号

Dao, Xiao Bai Lou (1902 Street)
Hexi District
T: +86 22 2302 2008
宝力豪健身俱乐部
河西区小白楼滨江购物中心

T: +86 22 2352 0143

天津国际（SOS）紧急救援诊所
紫金山路天津喜来登大酒店公寓楼1层

Italian

Spas
Tianjin TEDA Maple Leaf
International School
A: No. 71, 3rd Avenue, TEDA
T: +86 22 6200 1920

Bene Italian Kitchen
天津泰达枫叶国际学校
A: 2F, Sheraton Tianjin Binhai Hotel

开发区第三大街71号
No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888 ext. 6230/6232
班妮意大利餐厅
Hotels
开发区第二大街50号
Holiday Inn Binhai Tianjin
天津滨海喜来登酒店2层
A: No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388
Western
天津滨海假日酒店
开发区第一大街86号

Brasserie Restaurant
A: Renaissance Tianjin TEDA

Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T: +86 22 6621 8888 ext. 3711
万丽西餐厅
开发区第二大街29号天津万丽泰达
酒店及会议中心

TEDA & TANGGU
Brazilian
Salsa Churrasco
A: 11F, Holiday Inn Binhai Tianjin

No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388 ext. 2740
巴西烧烤餐厅
开发区第一大街86号天津滨海假日
酒店11层

Chinese

Feast All Day Dining
Restaurant
A: 1F, Sheraton Tianjin Binhai Hotel
No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888 ext. 6210
盛宴全日制西餐厅
开发区第二大街50号
天津滨海喜来登酒店1层

BARS

Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T: +86 22 6621 8888 ext. 6750
万丽轩中餐厅
开发区第二大街29号天津万丽泰达
酒店及会议中心2层

Yue Chinese Restaurant
A: 2F, Sheraton Tianjin

Binhai Hotel
No. 50, 2nd Avenue, TEDA
T: +86 6528 8888
ext. 6220/6222
采悦轩中餐厅
开发区第二大街50号
天津滨海喜来登酒店2层

Touch Spa
A: 2F, Renaissance Tianjin TEDA

Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T: +86 22 6570 9504
开发区第二大街29号天津万丽泰达
酒店及会议中心

Yue Spa
A: 15F, Holiday Inn Binhai Tianjin

No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388
开发区第一大街86号天津滨海假日
酒店15层

Hospitals

RENAISSANCE TIANJIN TEDA
CONVENTION CENTRE HOTEL Tianjin TEDA International SOS
Clinic
A: No. 29, 2nd Avenue, TEDA
A: 102-C2 MSD, No.79
T: +86 22 6621 8888
天津万丽泰达酒店及会议中心
开发区第二大街29号

Wan Li Chinese Restaurant
A: 2F, Renaissance Tianjin TEDA

Japanese
Tianjin International SOS Clinic
A: 1F, Sheraton Hotel,

CAR/BUS Rental Services
in Tianjin and Beijing with
reasonable rates.

Tanjiang Dao, Hexi District

T: +86 22 5856 8500 (Reception)

Powerhouse Gym
A: Binjiang Shopping Center, Kaifeng

The Executive Centre

HOTEL

Tianjin United Family Hospital
A: No.22, Tianxiao Yuan

Gyms

Green Bamboo Well Being
Resort
A: 6-17, bldg. 17, Magnetic Capital

Qing Wang Fu Club Suites &
Serviced Residences
A: No.55 Chongqing Road,

The Astor Hotel Tianjin
A Luxury Collection Hotel

Regus Tianjin Center
A: 8F, Tianjin Centre, No.219

Printing Servives

Financial Centre Office Tower, No.
2 Dagubei Road, Heping District.
T: +86 22 5832 0188
W: cbre.com.cn
世邦魏理仕天津分公司
和平区大沽北路2号天津环球金融
中心津塔写字楼42层12-13单元

The St. Regis Tianjin
A: No. 158, Zhangzizhong Road

Serviced Office

DINING

1st Avenue, TEDA, Tianjin
T: +86 22 6537 7616
国际SOS天津泰达诊所
天津经济技术开发区第一大街79号
泰达MSD-C区2座102室

Gyms
Sheraton Tianjin Binhai Hotel
A: No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888
F: +86 22 6528 8899
天津滨海喜来登酒店
开发区第二大街50号
http://sheraton.com/tianjinbinhai

Champs Elysees
A: 2F, Renaissance Tianjin TEDA

Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T:: +86 22 6621 8888
香榭丽舍健身俱乐部
开发区第二大街29号天津万丽泰达
酒店及会议中心2楼

Holiday Inn Binhai Hotel
Fitness Centrer
A: 15F, Holiday Inn Binhai Tianjin
Happy Soho Live Music &
Dance BAR
(Opposite of Central Hotel)
A: No. 16, Fortune Plaza,
Third Avenue, TEDA
T: +86 22 2532 2078

Crowne Plaza Tianjin Binhai
A: No.55 Zhongxin Avenue Airport

Economic Area Tianjin
T: +86 22 5867 8888
天津滨海圣光皇冠假日酒店
天津市空港经济区中心大道55号

No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388 ext. 2960
天津滨海假日酒店健身中心
开发区第一大街86号天津滨海假日
酒店15层

欢乐苏荷酒吧
开发区第三大街财富星座16号
(中心酒店对面)

Education

Sake n Sushi Bar
A: 11F, Holiday Inn Binhai Tianjin

No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388 ext. 2730
寿司吧
开发区第一大街86号天津滨海假日
酒店11层

TEDA International School
A: No. 72, 3rd Avenue, TEDA
T: +86 22 6622 6158
泰达国际学校
开发区第三大街72号
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Wine Notes

Gluhwein

Oscar Martinez, Director of Food &
Beverage of The St. Regis Tianjin

H

ello. I trust you have all
enjoyed some great Malbec
wines this past couple of

months.
Fo r t h e m o nt h o f D e c e m b e r I
would like share with you not a
wine varietal, but rather a beautiful
European concoction, Gluhwein.
Called Gluhwein in Austria, The
Netherlands & Germany'; Mulled
wine in Britain or Gløgg in the
Nordic region'; this drink is best
enjoyed during the cold, harsh
winter months.
It i s g e n e r a l l y m a d e of c l a re t .
Honestly speaking this is the kind
I am familiar with although I
understand it can be made out of
port as well.
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You can make Gluhwein at home
by warming up or heating, red
wine and adding cinnamon, cloves,
nutmeg, orange zest, vanilla, star
anise & sugar.
The result is a light tasting wine
with a myriad of spices that are both
sweet and ever evolving as you sip
away. It's always good to enjoy with
friends, family and colleagues as a
way of sharing a lazy afternoon with
a heart-warming concoction. More
interestingly, you can make this
recipe your own by experimenting
with various ingredients and spices,
such as my twist, using pineapple.
Alternatively, for those wishing to
indulge in a more potent cocktail, a
shot of rum or brandy can be added

to enhance its taste. If, however, you
are looking for a bit more sugar in
it, try adding a lighted rum soaked
sugar cube to the mix.
I invite you to enjoy this
wonderful mix at The St. Regis
Bar in December where a buffet
of condiments is available to
personalise your glass.
I look forward then to welcoming
you this month and meeting you
personally over a glass of heartwarming Gluhwein.
Salud.

Visit us online:

btianjin.cn/121216
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Last Words

Book Review

Still Navigating the Global Recovery

21 Days To A More Disciplined Life
- Crystal Paine

By Christopher Ribeiro

By Tracy Hall

S

elf discipline is one of the most important ingredients of successful personal and
professional development. Yet, it is one of the most difficult abilities to obtain. In
this concise publication, Crystal Paine sets out a strategy to transform readers’
mindsets and to ultimately create organised and efficient individuals. Key themes
include task management, proper goal setting and the successful completion of
objectives. But by far the most crucial element of Paine’s advice is her insistence on a ‘no
excuses’ mentality. This fantastic little book is a great read whilst on the way to work
or during times of self-reflection. Anything that can make us more effective in our
work and personal lives is always worth a read. Pick up a copy today and transform
yourself into an efficient, goal-oriented machine!

Language: English
Hardcover: 75 pages
Price: USD 10 + Shipping

The Charge
- Brendon Burchard
By Sarah Connors

D

o you every find yourself feeling physically and mentally exhausted at the end
of the working day? Do you ever get home after work and not have the energy
to spend quality time with your spouse or family? If this describes you or if you
are looking to maximise and harness your energy in order to apply it to your personal
and business life, then pick up a copy of Brendon Burchard’s “The Charge”.
The book looks into the minds of successful (and busy) multi-millionaires and high
performance thinkers to see how they are able to focus their energy and how they
influence others easily and effectively. The Charge gives you actionable and highly useful
items and strategies that you can implement in your daily life immediately. The book’s
framework focuses on ten human drives that make us feel alive and arms you with the
knowledge and tools to activate these human motivators.
This book will help you to align your psychology and your physiology to be a highly
productive and motivated achiever.

Language: English
Hardcover: 274 pages
Price: USD 18 + Shipping

If you want to purchase this book, please send an email to BOOKS@INTERMEDIACHINA.COM, we will deliver the book to your door.

QUOTATIONS OF THE MONTH
Business, that's easily defined - it's other people's money.
By Peter Drucker

All lasting business is built on friendship.
By Alfred A. Montapert

Every day I get up and look through the Forbes list of the richest people in America. If I'm not there, I go to work.
By Robert Orben

Failure doesn't mean you are a failure, it just means you haven't succeeded yet.
By Robert H. Schuller

Every young man would do well to remember that all successful business stands on the foundation of morality.

T

here’s a shopping mall in Tianjin, just off the newly
opened Number Two Metro Line – an enormous
complex with a sprawling parking lot one might
expect to see somewhere in America’s mid-west. As I
walked into the main entrance through a well-lit store,
attendants waited eagerly in front of neatly stocked shelves
of cosmetics and toiletries. Upon exiting the store, I passed
through a food-court featuring different types of Chinese
and international cuisine. It was 6:00 pm and I sat with
my boss in a Japanese ramen shop – from the start to the
end of the meal we were the only customers. As we exited
the store, the clerks were still idly standing waiting for
potential customers.
I couldn’t help but wonder to myself, “There are over 11
million people in Tianjin; where is everyone?” Maybe
I was reading too much into it, but this wasn’t the first
time I’ve encountered this type of phenomenon and it
got me thinking about the bigger picture. Coupled with
grumblings of an over-heated housing market and bleak
unemployment and inflation forecasts, a question came to
mind, “Is the Chinese economy for real?”

To an outsider lo ok ing in, t hat quest ion s e ems
ludicrous. After all, look at the facts: China’s economic
growth has been unprecedented in modern history.
Ne a r d o u b l e - d i g i t g r ow t h f o r ov e r 3 0 y e a r s i s
astonishing. The upward mobilisation of a quickly
developing middle class is also impressive, especially
considering the size of the population and the number
of people who have risen from poverty.
Even as the global economy was plummeting and
international markets were on the brink of collapse, China
seemed to walk away unscathed. Propped up by large
infusions of government capital, the economy hummed
along. China emerged with loads of new overseas
investments, a coffer packed with over three trillion dollars
in foreign reserves and seemed poised to take the global
economy by storm.
Since that time however, the Chinese economy has shown
that it isn’t impervious to the shockwaves that have been
rippling through global markets since 2008. A stagnant
US economy, along with instability in the Euro zone, have

By Henry Ward Beecher
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combined to expose some weaknesses, the most important
of which has been decreased consumer-spending in the
West which has calmed the appetite for cheap Chinese
exports.

to implement changes in the face of certain criticism and a
potential economic slowdown.

For example, in a quote from the Wall Street Journal, Michael
Pettis argues, “The arithmetic (for increasing domestic
Third quarter growth marks the seventh consecutive one in spending) simply doesn’t work. China must rebalance its
which the economy has slowed and net
economy because its over-reliance on
exports continue to decline. Growth
exports has become toxic. For China to
slipped to its lowest point since 2008
China must rebalance maintain GDP growth rates of even 7%
and many economists have predicted
to 8% implicitly requires that household
its economy because consumption grow by 10% to 12%,
that the days of 9-11% growth are now
a thing of the past – in fact, some are
something never before achieved
its over-reliance on
projecting 5.5%-7.5% to be the “new
under much better economic
exports has become even
normal”.
conditions.”
This trend is developing at a precarious
t i m e ; o n 8 N o v e m b e r, C h i n a
underwent a historic once-in-a-decade
power transfer. Some have speculated
how the recent turn of events will
affect the legacy of outgoing premier
Wen Jiabao and president Hu Jintao.

toxic.

Criticism in many respects should be
unfounded, as these were the men that
oversaw the fastest ten-year growth
period since the Party’s founding in
1949. Critics, however, may point out
that more could have been done in the
past ten years to predict some of these
problems and put measures in place
to curb them. But fine-tuning policies
while in the midst of scorching hot
growth is not always an easy (or
popular) task.
As the new leadership was ushered in,
premier Wen and president Hu spoke
about current trends and a way forward. Their statements
will help shape the policy enacted by incoming president Xi
Jinping and the newly appointed leaders of the CPC.
The catch phrase uttered time and time again was “reform”,
as each outlined broad strategies- namely encouraging an
increase of domestic consumer spending to offset reductions
in exports, assessing ways and means to maximise the return
on State Run Enterprises, tackling widespread graft and
encouraging foreign investment.
These ideas are fine in concept, but are also easier said than
done. In a recent article on FT Daily, former ambassador to
China Stapleton Roy stated that, “The issue is not whether
the new leaders introduce reforms; it is whether they can
implement those reforms.”
In spite of good intentions, it’s questionable whether these
reforms are realistic. These are big problems which require
strong leadership and, maybe more importantly, the will
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That said, not everyone is so bearish on
the Chinese economy. The day I wrote
this article, I read a story in the South
China Daily which suggested that
China’s economy has hit its “bottom”
and fourth quarter growth is expected
to rebound – but these predictions
are contingent upon outside factors
such as the US handling of its looming
“fiscal cliff ” and the ongoing turmoil in
European markets.

I’m not an economist by any measure,
but I often feel that economics is nothing
more than a confidence game. If you
read enough Bloomberg reports or listen
to the interviews with the brass in the
US treasury, the talk is always about
“restoring confidence in the markets”
and “consumer confidence” being on the
mend. Nobel laureate economist Paul
Krugman often jokes about “Very Smart
People” and their mythical “Confidence
Fairies” that will bring US economic growth back to life.
I’m of the opinion that China, just like the US, India and
others, has become addicted to flooding the market with
money in order to prop up economic growth. Developing
countries can use these big infusions of cash to improve
infrastructure, and this can be a good investment, but the
spending is often poorly planned and wasteful. These
periodic injections of government spending may be a good
short-term strategy, but how long is it sustainable and how
much of the growth generated is real?
Only time will reveal the answers to these questions; in the
meantime, we’ll have to wait and see if the “Confidence
Fairies” have enough magic left to re-boot the Chinese
economy and help bring the West out of its long doldrums.
Visit us online:

btianjin.cn/121217

