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has just taken its prestigious MBA course to
the next level by teaming up with the world
renowned business faculty of Canada’s Trinity
Western University. See P26

MARKETING
Mastering Social Media Marketing in 7 Steps

40

◄ Living the High Life at Somerset
International Building Tianjin

Real Estate

Legal Assistance
Impact on Multi-National Companies with
Business in China

46

POLICY EXPLANATION

48

IPR

Highlights of the New PRC Trademark Law 2013
How to Remove Counterfeit Goods from
E-Commerce Sites in China
TECH
E - Eat to Live, Don’t Live to Eat- Healthy
Cooking Devices
50

PAST EVENTS
Companionship IKEA
+ Thinking Big, Getting Success NNIT
2013 Award Ceremony + Westin
Somerest
Tangla Hotel

◄ Eat to Live, Don’t Live to EatHealthy Cooking Devices

This comes as no surprise considering that
junk-food and nutritionally poor alternatives
are often more readily accessible and
affordable. The cost of eating healthily is
becoming more difficult each year. With so
much of our lives built for convenience, it
is little wonder that we no-longer receive
adequate nutrition or exercise. However,
technology can also be used in a productive
way to help us live more healthily.See P50

58

NEW APPPOINTMENT

59

CHAMBER REPORT
EU, Germany, US

62

EVENT CALENDAR

64

BUSINESS CHINESE LESSON

66

LISTINGS

71

TRANSPORTATION

72

ARTS & LEISURE
Book Reviews & Quotations

73

LAST WORD
Capitalism Works, Just Look at the Communists!

Biz Briefs
Business Tianjin
OCT 2013

www.businesstianjin.com

MANAGING DIRECTOR
J. Hernan
gm@businesstianjin.com
MANAGING EDITOR
Josh Cooper
managingeditor@businesstianjin.com
DEPUTY EDITOR
Betty Chen
editor@businesstianjin.com
CONTRIBUTORS
Robert Parkinson, Tracy Hall
Simon Bai, Scott Shaw
Manuel Torres, Diego, Chuck
Durrell Mack, Justin Toy
Stephen P. Ashton, Philippe Healey
Melvin Shaw, Erin Peterschick
DESIGNER
Hu Yingzhe
MARKETING, Events & Promotions
Zhang Danni, Diana Han, Naomi Li
marketing@businesstianjin.com
PHOTOGRAPHERS
Wang Yifang, David Lee, Lu Xinhai
DISTRIBUTION
Lei Hongzhi
distribution@businesstianjin.com
ADVERTISING AGENCY
InterMediaChina
advertising@businesstianjin.com
PUBLISHING DATE
October 2013

Dear Readers,
As Chinese Premier Li Keqiang has recently pointed out, the country’s economy “is
now at such a crucial stage that without structural transformation and upgrading, we
will not be able to sustain economic growth”. We have already seen some dramatic
changes in policy so far in 2013. The ability of Chinese policymakers to encourage
robust economic growth in the coming years will depend largely on whether they
can strike a balance between effective credit control and building a better investment
environment.
Right now it seems like the economy as a whole is bouncing back. Our research
suggests that the outlook for a number of key sectors, including heavy industry,
manufacturing and retail, is improving. Fixed asset investment, currently growing at
around 20% year-on-year, is also providing a boost to the all-important construction
industry.
The chief concern we have at the moment, which I’m sure our readers will share, is
the prospect of high inflation. A report by senior analysts at Credit Suisse predicts
that prices of most consumer goods, particularly food products, could skyrocket in
the second half of the year. Our Economy Report provides an intriguing examination
of why pork prices could be the main driver of inflation this autumn. Meat lovers and
vegetarian expats alike should certainly pay attention to the ongoing price situation
in China!
As the new school year has just kicked off, we have focused our Cover Story
and Feature Stories around the topic of education. This month we bring you
our conversation with Wellington College International Tianjin’s dynamic new
headmaster, Mr. Murray Fowler. After speaking to him about his vision for the future
and his approach to leadership, we can attest to the fact that Wellington’s pupils are
in very capable hands. Read this article to find out more about this extraordinary
educator and this outstanding institution.
For this edition we have also spoken to Mr. Daniel Wee who is the Deputy City
Manager of Somerset’s three serviced residences in Tianjin. Our Dialogue focuses
on the exciting renovations which have recently been done on the iconic Somerset
International Building, located on Nanjing Lu. Not only does Mr. Wee discuss the
amazing parking facilities which this remarkable building now boasts, he also offers
our readers an insight into the life of a Somerset resident.
Our Investment and Tech columns are also worth a special mention. Following the
large-scale sell off of Southeast Asian financial assets last month, there are now some
fantastic, perhaps even once in a lifetime, opportunities to invest in great emerging
market equities. Be sure to find out how you could profit from these exciting and
rapidly developing economies.
In this month’s Tech article you will find some important information about different
devices which can improve your diet whilst also providing convenience for those of
us with busy work schedules. Take a look at how you and your family can utilise new
technological innovations to pave the way for a healthier future!
You will also find a great deal of useful and well-researched information in our
regular monthly columns. We hope that you will read our magazine and take away
some important knowledge from our articles on IPR, HR, Marketing, Management
and various other aspects of corporate operations.
For more information, please visit our website www.businesstianjin.com.
Yours sincerely
Josh Cooper

Business Tianjin is FREE
For Members ONLY
TEL: +86 22 2576 0956
ISSN 2076-3735

Managing Editor | Business Tianjin Magazine
managingeditor@businesstianjn.com

TIANJIN NEWS
The Astor Hotel, A Luxury
Collection Hotel was awarded
‘The Best Boutique Hotel by 2013
Golfers’ Choice Awards
Business Tianjin, 1 September
The 2013 Golfers’
C h o i c e Aw a r d s
was successfully
h o s t e d i n
Guangdong
r e c e n t l y. T h e
Astor Hotel, A
Luxury Collection
Hotel, Tianjin was
awarded “The
Best Boutique
Hotel” in the award party by Golf
Vacations. With ideal location, prosperous
surrounding environment, world class
facilities, the Luxury Collection featured
service and 150 years of glory history,
The Astor Hotel is recognised as a
landmark in Tianjin, and the leading
luxury historical hotel in China. It is
endorsed by many elites as a unique
treasure of hospitality. That’s the reason
for The Astor Hotel winning this award
from the golfers. This is also the 12th
award won by hotel in 2013.
Magna Powertrain opens
manufacturing facility in Tianjin
Airport FTZ
Business Tianjin, 5 September

M a g n a P o w e r t r a i n ’s 1 3 , 5 0 0 s q m
industrial manufacturing facility for
A u d i a n d Vo l k s w a g e n h a s o p e n e d
in Tianjin Airport Free Trade Zone,
part of northern China’s largest free
trade zone which encompasses both
Tianjin’s port and Airport. The new
facility, which will produce rear axle
drive modules and power take-offs for
locally assembled Volkswagen and Audi
models in China, represents a USD
65million investment and will employ
400 people. The zone secured free trade
benefits in 2005 and has welcomed
tenants including Caterpillar, which
moved into a 28,000 sq m facility
in 2008, and Tamfelt Tianjin fabric
m anuf act ur er s. Magna Power t r ai n
joins AVIC Helicopter R&D center in
recently moving into the zone.

Hotel Indigo Tianjin Haihe Wins
2013 China Travel and Meetings
Industry Awards “Best Business
Hotel of the Year”
Business Tianjin, 6 September

Organized by the leading travel media
Travel Weekly Magazine and the Events
Magazine, “2013 China Travel and
Meetings Industry Awards” awarding
ceremony was held in Beijing on 4
September. Hotel Indigo Tianjin Haihe
won the “Best Business Hotel of the
Year”, becoming the only Tianjin hotel to
receive such recognition. Hotel’s Public
Relations Manager Winner Wang attended
the awarding ceremony. This award
marked an important recognition by the
industry given the award’s well-renowned
justice and innovative originality. The
award is definitely one of the most
important honours in recognizing Hotel
Indigo Tianjin Haihe’s leading position
in the hotel industry and the unparalleled
service standard for every guest.

More Than 100 Helicopters Sold
at 2nd China Helicopter Expo in
Tianjin
Xinhua, 10 September
More than 100 helicopters were sold at
the Second China Helicopter Expo in
the northern city of Tianjin. The event
attracted more than 300 enterprises from
the industry home and abroad, according
to the organiser. More than 8,000 industry
professionals and some 40,000 visitors
attended the four-day event. China’s
latest-concept unmanned helicopter, JY-8,
made its debut at the expo. The helicopter
can reach a maximum speed of 400 km
per hour. Also at the event, China’s
Changhe Aircraft Industrial Group and
U.S.-based Sikorsky Aircraft Corp.
signed an agreement on co-producing
S-76D commercial utility helicopters.
Industry experts predict that the number
of helicopters in the country will grow
by over 30 percent annually over the next
decade.
2013 National Culinary Award
Winners
Business Tianjin, 12 September

Carlson Rezidor Celebrates 200
Million Hours of Free Internet for
Guests
Business Tianjin, 8 September
Game-changers at heart, Carlson Rezidor
Hotel Group’s hotels in Asia Pacific –
Radisson Blu, Radisson®, Park Plaza®,
Park Inn by Radisson and Country Inns &
Suites By Carlson SM – are celebrating
200 million hours of free Internet access
given to their guests in the past three
years. Since 2010, the group has provided
all guests with complimentary unlimited
access to Internet in all its hotels as part of
its service promise and guest experience.
“We are proud to be one of the trailblazers
from 2010 providing free Internet to all
guests while many hotels continue to
charge for Internet usage. Back then,
we knew that Internet connectivity was
one of the top things that was important
to a business or leisure traveler and that
still remains true today. Our guests love
it as the internet and connectivity are
critical to how we live our lives today.”
commented Lucinda Semark, Executive
Vice President, Revenue Generation, Asia
Pacific, Carlson Rezidor Hotel Group.

CapitaLand’s The 17th National Culinary
Championships has holding in Tianjin, it
is Chinese top professional competition
in the catering industry. Around 300
candidates, comprised of 60 government
officials and the institutions from 6
provinces in China, were vying for the
Gold Award. The chefs have trained
hardly and prepare sufficiently before the
competition, which impressed everyone
with their elegance and then startled
them with the intensity and balance of
its flavours. Overall, they were clear
and unanimous winner - a very worthy
champion. The leadership of labor union
has also given the highest priority and
fully support to the competition. The
championships provided attendees with
opportunities to advance their professional
development and enhance their culinary
skills through the intensive competition.
In the other hand, it also represent hotel’s
high-end catering standard, and help to
increase hotel reputation.
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Wanda Hotels & Resorts won the 2013 AHF Asia Hotel
Award – ‘China’s Best Hotel Management Group’
Business Tianjin, 13 September
In September
2013, the Asia
Hotel Forum
held the ‘2013
AHF Asia
Hotel Award’
in Beijing.
W a n d a
Hotels &
Resorts won
the ‘China’s Best Hotel Management Group’ award. Mr.
Ilja Poepper attended the core forum entitled ‘Group Senior
Executive Strategy Visualisation: Asian Innovation and
Change’. “The Asia Hotel Forum is known as ‘Davos’ in the
hotel industry, and because it provides investment information
to the professional hotel industry, AHF enjoys strong status in
the hotel industry. The AHF Asia Hotel Awards are a prestigious
event for internationally outstanding companies. We are honored
to win the award. Wanda Hotels & Resorts will provide our
customers with a superior experience that exceeds expectations
based on our oriental Chinese heritage and traditions, in line
with our aim to be the leading global luxury hotel management
group in China, and consistently provide hospitality from our
hearts.” Mr. Ilja Poepper – Vice President of Sales & Marketing
for Wanda Hotels & Resorts.
Tangla Hotel Tianjin GM Mr. O’Doherty nominated for
2013’ Tianjin ‘Haihe Friendship Award’
Business Tianjin, 15 September
2 0 1 3 ’ Ti a n j i n ‘ H a i h e
Friendship Award’ was
held in Tianjin. Municipal
Standing Committee,
Executive vice Mayor Cui
Jindu; Deputy Director
of National Bureau Liu
Yanguo attended the fair.
The General Manager Mr.
Michael Fintan O’Doherty
had nominated for this
award, which set up
especially for outstanding
foreign experts. Haihe
River Friendship Award is
the highest governmental
honor, was established
in 2006, to recognize and reward the outstanding foreign
experts who made contribution in economic construction
and social development while working in Tianjin. GM Mr.
O’Doherty personally trained the staff for customer service
skills, pioneered the concept of new Tangla ambassador service,
canceled the traditional hotel management mode of the FO
and Housekeeping, generally referred to as the guest service,
and are committed to achieve fast seamless service. Under the
leadership of Michael Fintan O’Doherty, Tianjin Tangla Hotel
has won the domestic various awards.
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FINANCE
Premier Li’s Speech at Summer
Davos Boosts Market Confidence
Xinhua, 13 September
Chinese Premier Li Keqiang’s speech at
the opening ceremony of the Summer
Davos Forum on Wednesday has drawn
positive international reactions with
foreign experts and media lauding
it as boosting confidence in China’s
economy. “The Chinese new leadership
has done well managing expectations
about growth,” said Ryan Rutkowski,
a China research analyst with the
Washington-based Peterson Institute
for International Economics. In his
speech, Li reaffirmed his commitment
to reform and innovation in Dalian, a
port city in northeastern China. In its
report, Bloomberg quoted Li as saying:
“foundations of a growth rebound
aren’t solid while stimulus won’t help
resolve deep-rooted issues.” The report
also said that China was taking targeted
measures to address the issue of local
government debts. The Wall Street
Journal believed that Li regarded the
current pace of growth at around 7.5
percent as “the new normal.”

CNOOC makes trading debut on
Toronto Stock Exchange
Xinhua, 19 September

CNOOC Ltd., China’s largest offshore
oil and gas producer, fulfilled one of
the terms made for its USD 15.1 billion
acquisition of Calgary-based oil and
gas producer Nexen Inc. as it made its
trading debut on Canada’s largest stock
market. The state-owned oil company,
now listed under the symbol CNU on the
Toronto Stock Exchange (TSX), has been
approved to trade American Depositary
Receipts (ADRs), which is equivalent
to 100 common shares of CNOOC Ltd.
No new shares will be issued and it
won’t generate additional funds for the
company. Instead, CNOOC’s chairman
Wang Yilin and CEO Li Fanrong said
this not only represents their commitment
to maintaining transparency and good
corporate governance in the countries
where they operate, but also gives
investors more options.

LAW & POLICY
Silk Road to Take on a New Look
China Daily, 11 September

President Xi Jinping’s proposal to build
a “Silk Road Economic Belt” is a huge
economic opportunity for the region,
observers said. To realize the goal,
which Xi made in his first formal policy
speech on Central Asia, they suggested
a free trade zone that includes China
and Eurasian countries, which have a
combined population of 3 billion. In
a speech at Kazakhstan’s Nazarbayev
University, Xi proposed establishing a
Silk Road Economic Belt, similar to the
original, ancient Silk Road of more than
2,000 years ago, to boost cooperation
between China and Eurasian countries.
The regional cooperation structure, Xi
said, can be set up through “strengthening
policy communications, road connections,
trade facilitation, currency circulation and
people-to-people exchanges”.

Bacheng Water Area
Local Born and Bred Yangcheng Lake of Hairy Crabs
Non-stop to Ding Tai Feng Everyday
Green Back, White Belly, Yellow Fur, Golden Claws
Tasty Yangcheng Lake Hairy Crab
Yangcheng Lake Hairy Crab Present

Yangcheng Lake
Hairy Crab Present
Six for CNY 798
Eight for CNY 998

Add:
The Binshui Road branch address: No.18 Binshui Road, Hexi District. (The crossroad corner of
Binshui road and Zijinshan Street) TEL: 022 28138138
The Teda branch address: 4thF, Isetan Shopping Mall, 2nd Avenue of Tianjin Economic- Technological
Development Area. TEL: 022 65541035

Perfect Taste Collocation Free Gi
Rice Vinegar by Ding Tai Feng,
Shredded Ginger, Five-Year
GuYueLongShan Yellow Wine
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Biz Briefs
LOGISTICS
Korean Air Signs Accord with
Word Vision to Support School
Construction in Africa
skynews.co.kr, 8 September

Korean Air has concluded an agreement
with World Vision Korea to help build
“Schools of Hope” for children in Africa.
The signing ceremony took place on
October 20th at the head office of the
airline company in Gonghang-dong,
southwestern Seoul. World Vision is an
international NGO dedicated to helping
vulnerable people around the world. Under
the agreement, Korean Air will provide 250
million won, which will be used to expand
educational opportunities for African
children and promote their rights. The
project that Korean Air will support is the
construction of school buildings in one of
the most vulnerable areas in Kenya.

Biz Briefs
TELECOM
Yahoo China begins shutdown
Global Times, 2 September

Yahoo China, operated by China’s
e-commerce company Alibaba Group,
stopped providing news and community
services indicating the shutdown of the
once strong internet presence in the
country. The team that ran Yahoo China
will be responsible for Alibaba’s public
welfare program, the Internet giant said
in a statement. Yahoo China’s website
now automatically redirects to now.
taobao.com, a public welfare website
under Alibaba. The shutdown of news
and community services follows Yahoo
China’s closure of its e-mail service on
August 19. Yahoo China failed to take
Chinese Net users’ habits and preferences
into consideration when designing its
website, while local companies posed
a greater challenge to Yahoo after
consolidating their market shares.

GENERAL

CHINA IN THE WORLD

HTC eyes high-end market in
China
China Daily, 18 September

Chinese Workers Buying More
Properties in Spain
Business Tianjin, 3 September

Taiwan-based HTC Corp released its
flagship Butterfly S smartphone on the
Chinese mainland, hoping the high-end
product will improve the company’s
brand image and revive sliding sales in
China. Butterfly S not only has a very
fashionable look, the smartphone is
also equipped with our company’s most
advanced technologies. Jack Tong, the
president of HTC North Asia, who was
recently appointed to lead the company’s
China division as well. The launch of
Butterfly S in Beijing comes shortly
after HTC unveiled its One smartphone,
another high-end flagship product, which
was released in London this spring. By
having two types of high-end smartphones
on the market, HTC officially unveiled its
double flagship strategy in China.

As property prices in Spain bottomed
out and became stable, Chinese workers
there are getting active in purchasing real
estate, according to a Chinese language
website. Fang Long, general manager of
a real estate agent in Madrid, said before
2008, most of the Chinese buyers in Spain
were shop owners or entrepreneurs, but
now the majority of buyers are workers.
The most popular properties are about
100,000 euros, and located at low-end
areas such as Usera, Vallecas, and
Carabanchel. Transportation convenience
is a big factor, Fang added. Properties
close to subways or bus stations are
quick sellers. Properties in Spain have
experienced an overall 50 percent price
cut since 2008 due to the financial crisis.

Chinese Banks Have 1,050
Overseas Outlets
Xinhua, 6 September

Chinese banks have set up 1,050 outlets
overseas as of the end of 2012, 6.6
times the number when China rolled
out its reform and opening-up policy
more than 30 years ago, the country’s
banking regulator said. Meanwhile,
the expansion of investment from
Chinese enterprises in foreign markets
as well as the accelerating pace of the
yuan’s globalization also boosted the
banking sector ’s global reach. The
overseas outlets covered more than 49
countries and regions across the globe.
However, the top five banks, including
the Industrial and Commercial Bank
of China and Bank of China, played
a dominant role with 955 outlets,
accounting for 92 percent of the total,
data showed. Next five to ten years will
be a critical period for China’s banking
sector to speed up its global coverage.

USD 28 Million in Contracts Signed
at China-Nepal Fair
Xinhua, 10 September

Chinese and Nepalese business people
have signed agreements worth USD
28 million at a trade fair that ended
M o n d a y i n t h e Ti b e t A u t o n o m o u s
Region, up 76 percent from 2009.
The 16 agreements signed at the 14th
China's Tibet-Nepal Economic and
Trade Fair involves textiles, mechanical
and electrical products, and agricultural
and animal products, the regional
commerce department said. Nepalese
business people mainly import wool,
cashmere, handicrafts and farm produce
from Tibet, the department said. The
trade fair, which started in Xigaze City,
has been organized alternately in China
and Nepal every two years.
To subscribe to our daily Biz
Brief E-newsletter, please email
bizbriefs@businesstianjin.com

Freelance Writers,
Editors & Proofreaders
Needed at Tianjin’s
Premier Business
Magazine!
We are looking for:
· Native or high level English speakers who
also have excellent writing skills.
· A good communicator who has the ability to
work as part of a diverse and dynamic team.
· Basic Chinese language abilities and
experience in journalism and/or editing are
preferred but not crucial.
If you are interested in contributing to our
magazine, please send your CV and a brief
covering letter to
gm@businesstianjin.com
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Numbers
5C
Apple Inc's new plasticbacked iPhone 5C will sell for
CNY 4,488 (USD 730) China,
almost USD 200 more than
the United States retail price
of USD 549 and only CNY 800
(USD 130) less than its top-ofthe-line sibling, the 5S.

3rd

46th

Even as global outward
foreign direct investment
contracted last year, China
set records in this area,
becoming the world's thirdlargest investor. The nation's
non-financial ODI went up
13.3 percent last year to $77.73
billion, accounting for 88.5
percent of the total.

Peking University of China
ranks highest among Chinese
mainland universities in the
QS World University Rankings,
despite slipping two places
from the previous year to 46th
place.

50kg
414.66
A spiny grapevine which
grows on the edge of a
reservoir and covers an area
of 414.66 square meters in
Hunan province that is more
than 120 years old has been
recognized by Shanghai Great
World Guinness as the biggest
spiny grapevine in China.

A grandfather in Wugang,
Henan province, shipped 50
kg of homemade noodles to
his grandson in Wuhan after
he learned that the boy had
a unique love for homemade
noodles.

100

7.2
billion

More than 100 helicopters
were sold at the Second
China Helicopter Expo, which
attracted more than 300
enterprises from the industry
300 foreign and domestic,
according to the organizer.
In the northern city of Tianjin.
More than 8,000 industry
professionals and some 40,000
visitors attended the four-day
event.

1,050
Chinese banks have set up
1,050 outlets overseas as of
the end of 2012, 6.6 times the
number when China rolled
out its reform and opening-up
policy more than 30 years ago.

6.3
million
China is likely to meet its target
to build 6.3 million affordable
housing units this year as 89
percent of the annual goal is
proceeding well on schedule.
A total of CNY 720 billion
(USD 116.7 billion) has been
invested in the affordable
housing program, with the
construction on 3.56 million
homes nearly completed.

Microsoft Corp brought
Nokia's mobile phone business
for EUR 5.44 billion (USD 7.2
billion), and the Finnish firm
said its CEO, Stephen Elop,
would join Microsoft when the
transaction closed.
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Economy

Economy

Economy Report
By Justin Toy

Economic Reports
Indicate that the
Chinese Economy is
Rebounding
E c on om i c d at a re l e a s e d at t h e
beginning of August is indicating to
many analysts that China's economic
slowdown has come to an end. The
July data showed the consumer price
index had risen by 2.7%, lower than
economists expectations of 2.8%.
Producer prices fell by 2.3% yearover-year in July, compared to analyst
expectations of 2.1%. Industrial
production rose 9.7% compared to
economists' expectations of 8.9%.
F i xe d ass e t i nve st me nt w as up
20.1%- while economists predicted
an increase of 20%. Finally, Chinese
retail sales grew 13.2% in July but fell
below analysts' expectations of 13.5%
growth.
" A m ong s t t h e d at a p oi nt s , t h e
most important upside surprise is
[industrial production] growth," said
Deutsche Bank economist Jun Ma.
"This is also the highest [industrial
production] reading since Jan-Feb.
By sector, the growth of the steel
sector accelerated by 1.8%, auto
sector by 2.1%, and that of power
by about 3%. We believe that the
demand for heavy manufacturing is
beginning to recover, led partially by
the stabilisation of the inventory cycle
and partially by the rise in corporate
confidence due to the mini stimulus
measures announced at the beginning
of July."

Inflation and Pork
Inflation might have come in below
expectations, but Credit Suisse
analysts Weishen Deng and Dong
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Tao believe that it will increasingly
climb in the coming months. July's
lower than expected CPI is being
attributed to a large decline in
fresh fruit prices. “However, this
[speaking about fruit] is the item
that usually comes with smaller
dy namic weig ht ing , and it is a
more volatile component of the
CPI basket. Prices for those more
persistent components with higher
weights were actually on the rise,
such as pork prices, rental costs,
and residential service costs. These
will likely bring upward pressure
to CPI inf lation in the coming
months, in our view,” wrote the
team from Credit Suisse.
Food accounts for approximately a
third of the Chinese CPI- of which
pork holds a considerable amount
of weight; the meat accounts for
three-fourths of all meat consumed
in China. Last year, people in China
consumed 53 million tonnes of
pork, more than six times as much
as in the US. Over the past decade,

pork has been the biggest driver of
inflation and prices are expected
to continue to rise after a record
b r e a k i n g h o t s u m m e r, d u r i n g
which people were said to be “frying
bacon on manholes”. The extreme
levels of heat have significantly
affected the pace of breeding and
weight gains on pig farms in China.
Some analysts expect pork prices
to have increase by as much as 10%
in August, causing overall inflation
to rise up to 3%, but still below
t h e 3 . 5 % t h re s h ol d, w h e re t h e
government would start to enact
anti-inflationary measures.

Industrial Production,
Fixed-Asset
Investments and Retail
Sales
Yifan Hu of Haitong S ecurities
believes that the fixed asset
i nve st me nt d at a i nd i c ate s t hat

investment has bottomed-out as the
government continues to accelerate
the implementation of 'new
urbanisation' policies that focus on
building infrastructure projects.
Beijing has increased this year's
railway investment target f rom
CNY 650 billion to 690 billion and
raised its solar energy installation
target to 35 gigawatts by 2015.
Furthermore, 80,000 km of urban
gas pipeline and 100,000 km of
heating pipeline will be renovated
by 2015, further driving expansion
in fixed-asset investments over the
coming months.
Bank of America Merrill Lynch
economist Ting Lu believes that the
better than expected numbers will
have a significant impact on global
financial markets. "By considering
the rebounding official PMI and
trade data, as well as the subdued
inflation readings in July, we expect
that today’s data will have quite a
positive impact on commodities,
commodity-related currencies and
some Chinese stocks" said Ting.
"We believe many economists will

l i ke ly re v i s e up t h e i r 3 Q G DP
growth forecasts soon”.

China Plans to
Continue Reforms and
Open Up More to the
World Economy
At the 10th China-ASEAN Expo
hosted in Nanning, the capital of
Guangxi, Premier Li Keqiang said
that China is willing to coordinate
with ASEAN towards advancing
talks of the Regional Comprehensive
Economic Par tnership (RCEP),
and with discussing exchanges and
interaction with frameworks such as
the US-led Trans-Pacific Partnership
(TPP). According to the Premier,
the purpose of this cooperation is
“to create an open, inclusive and
mutually beneficial climate to make
the two wheels of regional and global
trade roll together”.
RCEP is a Free-Trade Agreement
(FTA) between the ten members of
ASEAN and ASEAN's FTA partners-

Australia, The People's Republic of
China, India, Japan, the Republic of
Korea, and New Zealand. RCEP will
bring mutually-beneficial economic
partnership agreements that will
broaden and deepen the current FTA
arrangements. The negotiations are
expected to conclude by the end of
2015 and will account for almost half
of the world's population and about a
third of global economic output.

Over the past decade,
pork has been the
biggest driver of
inflation and prices
are expected to
continue to rise after
a record breaking hot
summer, during which
people were said to
be “frying bacon on
manholes”.
L u Ji a n r e n , a r e s e a r c h f e l l o w
w i t h t h e Nat i o n a l In s t i t u t e o f
International Strategy under the
Chinese Academy of Social Science,
commented saying that “for China,
a country that continues to seek
opening up and cooperation,
active participation in cooperative
mechanisms will bring more
opportunities than challenges.”
He went on to say that he believes
regional integration in the AsiaPacific region will see substantial
progress over the next decade. East
Asia and Southeast Asia are two of
the world's fastest growing regions
and are ready to usher in a new age
of cooperation in order to sustain
a high level of economic and social
growth.
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Wellington College
International’s Dynamic
New Headmaster
By Josh Cooper

A

s the new school year
gets underway, parents of
Wellington’s pupils can rest
assured that their children are in
very good hands! The energetic new
headmaster at Wellington College
International Tianjin, Mr Murray
Fowler, is a man who has Wellington’s
educational philosophy and culture
running through his blood. Readers
of this publication, many of whom
have cl o s e l i n k s to Wel l i ng ton
College, will no doubt get a sense
of the energy, passion and expertise
which define Mr Fowler’s leadership.
He brings a great deal of experience
to his challenging new role, and he
has a clear vision of where this elite
institution should be heading in the
future. Read on and learn more about
the leading man behind Tianjin’s
premier international school…

First of all, please can you
introduce Wellington College
to our readers and give us
a brief histor y of how the
institution came to being here
in Tianjin?
Unlike many top British schools,
Wellington is named after a person,
not a place – Arthur Wellesley, the
first Duke of Wellington. It was
recently awarded “Best Public School
in Britain” by Tatler, and “Most
Forward Thinking School in Britain”
by The Week. With a distinctive
educational philosophy, a passion
for excellence, and an adventurous
spirit driving it forward, setting up
an overseas school was a logical next
step for Wellington. The combination
14
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of a fantastic site in the centre of one
of China’s most dynamic, exciting
and rapidly growing cities, and an
excellent partner in the renowned
LJZ, made Tianjin an ideal choice.
In many ways, coming here, instead
of the more predictable option of
Beijing, mirrors the motto that goes
all the way back to our foundation
in the 1850’s: “fortune favours the
brave”!

Tell us a bit about yourself
and your career highlights
thus far.
I went to university at King’s College
in London, and trained as a teacher
in Oxford before starting my career
at two of the UK’s best boarding
s cho ols– C har terhous e and St.
Edward’s, Oxford. In 1991 I moved to
Wellington College UK, little knowing
I would go on to spend 20 years
there! I was fortunate enough to be
given the chance to run an academic
department– Geography– at a young
age, and did not look back, going
on to also be Housemaster of a boys
boarding house, helping coordinate
the introduction of the IB Diploma,
and run a Year 12 group of over 200
pupils; all at a time when the school
was growing from under 700 to over
1000 students. It was a very exciting
period, and an incredibly invigorating
place to work.

What brought you to this role
in Tianjin and how do you feel
about working here?
The current Master of Wellington

UK, Dr Anthony Seldon, and his
Board of Governors, were always
determined that any overseas partner
school should carry the core ethos
and values of Wellington, its DNA
if you like, in a very visible and
highly embedded way. This desire for
strong and lasting links extended to
ensuring that at least some of the key
staff involved in the foundation of
the school in Tianjin should have a
substantial Wellington heritage.
After 20 years at Wellington UK, I was
delighted to be offered the chance to
be involved in such a bold and fresh
challenge, allowing me to stay very
much part of the family, but opening
up such a breadth of new experiences
and opportunities. Neither I, nor
my wife, who is our Nursery teacher
and who worked at Wellington UK’s
junior school, Eagle House, have
once regretted the move, and we feel
genuinely happy here in Tianjin. It is
a city of surprising delights, friendly
and sincere people, with a charm that
belies its size. It feels like home!

How did Wellington College
International obtain its status
as the leading provider of
international education in
Tianjin?
Much of t his is to do w it h t he
u npre c e d e nte d st re ng t h of t he
partnership between us and
Wellington UK, but it is also closely
tied to the ver y high quality of
teachers that we have been able to
attract to work at the school. The
excellent reputation, outlook and
ambition of Wellington, here and in
Oct 2013 I Business Tianjin
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the UK, excite good teachers who
very much want to be part of our
ongoing growth. It is a close-knit,
positive and very sociable teaching
team, and the happy, friendly and
purposeful atmosphere they have
quickly established in the school has
certainly made an impression. Our
outstanding facilities obviously help
too, but more on those later!

Our pupils in Year 12 and above will
do the IB Diploma, while those in
Years 10 and 11 undertake GCSE
qualifications. Below that, the pupils
in both the Senior and Junior School
follow courses based on the British
National Curriculum, from the Early
Years Foundation Stage to Key Stage
3, with a strong emphasis on inquirybased learning in the Junior School.

Gi ve u s a br i ef over v i e w
of the school’s educational
philosophy and tell us about
the curricula you follow.

Tell us about your current
pupils. How many
nationalities comprise your
student population and how
does the school integrate and
cater for such a diverse group
of young learners?

Academic excellence will always be
at the heart of what we do, but we
are also equally passionate about
involvement in a whole range of
things outside the classroom. We
believe strongly that education should
develop ALL of the strengths that
pupils have, not just some; this is the
thinking behind our Eight Aptitudes
approach, based on the theory of
‘multiple intelligences’. This aligns
closely with the philosophy behind
the IB Diploma Programme, which
explicitly values the extra-curricular
things in its Creativity, Action &
Service element.
16
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We currently have over 20 different
nationalities at Wellington. It is a
great strength of both our academic
structure and our pastoral care, based
on the House system, that there are
all sorts of opportunities for pupils
to mix, make friends and learn from
each other. Thus in class, at play,
in activities, in the House rooms,
at assemblies, at Student Council
meetings, during performances, on
the buses, at lunch and all of the

other settings our pupils are involved
and engaged.

The school is well known for
its world class facilities which
complement the educational
programmes it offers. Please
tell our readers a bit more
about those.
You are right– we are incredibly
fortunate to have such superlative
facilities. We are very excited by
our new boarding house, which
provides luxur y apartment-style
living accommodation for those
lucky enough to choose the boarding
opt ion. O ur cl assro oms are a l l
fully equipped with interactive
whiteboards and projectors, and there
is further support from dedicated
IT suites; two of which are specialist
music and design facilities. Our large
library brilliantly blends traditional
and digital approaches, and is a
bright and vibrant space for studying.
We have purpose-built, superbly
equipped science labs and art / design
& technology studios.
Our provision for performing arts is
absolutely top quality, from our three

large group music rooms and nine
sound-proofed practice rooms, and
our dance studio, to the unique space
of the Black Box and the stunning
450-seat Seldon Theatre- which was
the venue for our West End quality
pro du c t i ons of Jo s e ph and t he
Amazing Technicolour Dreamcoat,
Bugsy Malone, and in March 2014,
the well-known musical Oliver!
The Sports Centre offers a wonderful
indoor space for the ever-popular
basketball and badminton, as well
as a gym and a heated swimming
pool. Outside there are more courts
for basketball, netball and tennis, as
well as a full-sized astro-turf soccer
pitch, a running track and two
covered playgrounds. We will soon
be re-launching our V&A café, in
association with another very wellknown, high quality Tianjin partner.

On a final note, tell us about
some exciting projects and
events that are happening at
Wellington during the new
school year.
We are delighted to have become
a boarding school, with our

outstanding new boarding house, The
Benson, just outside the school gates.
The quality of the accommodation
is certainly world-leading, and it is
clear already that this new venture is
going to be a great success. It should
certainly act as a catalyst to allow a
more ambitious exchange programme
with Wellington UK, as we will no
longer have to rely exclusively on
host family accommodation, and can
run longer immersion experiences
for our pupils.
Already full members of the Council
of International Schools, we are
driving on to seek full Accreditation
from CIS over the next year and a half
or so. On the academic front we are
proud to be joining our partner school
as an IB World School, with our Year
12 beginning the IB Diploma. Partly
driven by this, and also because we
wish to anyway, we will be expanding
the role of community service in the
lives of the pupils.
Also new to the curriculum for Years
7-9 are Well-Being sessions, modelled
ver y clos ely on t he pione er ing
programme developed at Wellington
UK. We are aiming to develop our
school trips programme further,

w he t her it b e lo c a l G e og r aphy
fieldwork in rivers north of Beijing,
or more adventurous trips to Iceland,
or the battlefields of Europe’s two
World Wars. We have what should
be an excellent Literacy Roadshow
in the two weeks leading up to UN
Day in October, and planning is
already starting for the 2nd Festival
of Education, to be held later in the
academic year.
Our next ambitious musical has
already been mentioned, and to help
with all these, and signature events
such as our Summer Fayre, we have a
re-vamped parent committee called
the WCA. Members of this will be able
to meet in comfort in the ‘new’ V&A,
which is set to be run in partnership
with one of Tianjin’s top hotels.
Finally, there are the plans for a range
of optional after school ‘academy’
classes, and both residential and nonresidential summer courses.
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Living the High Life at
Somerset International
Building Tianjin
Business Tianjin speaks to Mr. Daniel Wee,
Deputy City Manager, Tianjin, Ascott China

S

omerset International Building
Tianjin, managed by The
Ascott Limited, a member of
CapitaLand, is one of Tianjin’s most
iconic centres of commerce and
accommodation, and was named
a “Five-star Commercial Building”
by the government of the Heping
District earlier this year. Only five
buildings have enjoyed this inaugural
honour. This is absolutely great news,
especially for a complex building with
a 20-year history.
Since Ascott purchased the
development in 2010, a series of
important upgrading projects have
been put into place and some new
projects are being scheduled now.
The newly completed Mechanical
Car Park built on Xinhua Road,
is right next to the complex. It
is a masterpiece, the first of its
kind in Tianjin!We recently had
the opportunity to experience it.
From the outside, it appears to be a
10-storey high building with a large
area in the front, this apparently
allowing ample maneuverability
of a vehicle. Start your parking by
swiping yourcard at the barrier,
then drive into the waiting area
according to the indication. There
are entrances to three garages at
the front and three garage exits
at the back. A computer allocates
cars to different garages, efficiently
shortening any queuing time.
It was time to drive into the parking
building. You wait about a minute
for the garage gate to open. Drive in,
stop properly on the platform, turn
off the engine and put on the hand
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brake. Thensaw the real deal from the
inside. To our amazement, it is really
just like the one in the movie Mission
Impossible 4! All the cars can be lifted
to allocated floors. Now you simply
step out and swipe your card to
confirm identity. Viola, you are done!
The operator kindly showed us on the
monitor how a car on the platform
was being lifted and slot into a lot.
Every driver in Tianjin should pay
a visit to this new cool mechanical
parking to see for themselves and
experience the convenience!
Mr. Daniel Wee is the Singaporean
Deputy City Manager for the 3
Somerset Serviced Residences in
Tianjin. He has been with Ascott
China for a few years now, moving
from Shanghai to Tianjin. He spoke
to us about life in the ser viced
residences and the new changes
coming to one of the most prominent
buildings in Tianjin, the Somerset
International Building.

First of all, congratulations
for winning the “Best
Serviced Residence Operator”
at the Best of Tianjin Award

earlier this year. How did this
award affect you and your
properties?
Thank you! We deeply appreciate
your recognition and it is an
honour to receive the award. It is
an acknowledgement of everyone's
efforts and that we are on the right
path. There is a branding when we
receive this award... it is the brand of
'Trust'. We are operating 3 branded
Somerset ser viced residences in
Tianjin managed by The Ascott
Limited, a member of CapitaLand.
Two of which have built a reputation
of more than 10 years of being in
the market. For business travellers
and tourists alike, they have found a
second home with us. So winning this
award encourages our confidence in
our businesses here and wins the trust
of being a leader in this industry.

As a Singaporean in a
Singaporean company, you
must understand the brand
a n d i t s r e l at e d c o n c e p t s
more deeply. How does the
Ascott brand stand out from

the competition?
Singapore is a small and relatively
young countr y with significant
position in the world. Same as the
country, 29-year-old Ascott is fast
developing, especially in China. Many
new residences are signed or opened
every year. We now have properties
in over 80 cities, across 20 countries
all over the world. No doubt we are
the world’s largest serviced residence
owner-operator. Managing so many
properties, we have more ability to
make decisions, perfect our service,
and s et up s er v ice/op erat iona l
standards. Our staff too, will have the
opportunity to grow together with
the company and accumulate more
experience to become professionals
in this industry. With these two
powerful weapons, Ascott is setting
the trend and always exceeds
expectations.
Singapore doesn’t have any natural
resources except human resource.
So when it comes to representing
Singapore, we are at our best in the
service sector. So there is pride of
course, that Ascott is a Singaporean
company and that we have established
Oct 2013 I Business Tianjin
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our name internationally as a leader.
To live up to the high standards we
have set ourselves, we will constantly
upgrade and learn along the way.
Our culture is simply to exceed
expectations. This pushes us to
discover and expand further.

Could you tell us about the
recently launched concept:
“Ascott Lifestyle”?
In this new world, businesses are
moving so fast and ever yone is
t r avel l i ng e ve r y w he re, mov i ng
to new environments. It can be a
ver y dramatic change for guests
and their families adapting to new
surroundings. The 'Ascott Lifestyle'
h a s b e e n c r e at e d t o m i n i m i s e
inconveniences and to maintain
our residents’ lifestyles so that they
feel the upmost comfort during
adjustments. Residents of different
nationalities are offered personalised
services and thoughtful attention for
them to enjoy carefree home living
and comfort with peace of mind.
We are always advocating our local
community living environment by
providing opportunities for residents
to meet one another. Also, Ascott
is focusing on the idea of defining
global green living. The idea is to
encourage residents to cook in our
kitchens with healthy ingredients
and have fun with home-cooking,to
exercise in the gym and to encourage
energy conservation together with us.

How does Ascott interact with
residents’ lives outside of their
apartments?
Our three residences in Tianjin are
located in either prime districts or
within the vicinity of convenience
living. We have different facilities
and programs to complement each
other. This not only adds more value
for our residents, it also creates a
bigger community of friendships.
Our Residents Activities, which bring
together residents from all three
properties, are always attended by
staff as well. After residents spend
more time with us during a relaxed
vacation they feel more personal to
us. These outings have gone down
20
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really well! Many foreigners have also
come to know China much better.

How do you up date and
maintain your residences?
With new projects entering the market,
managing a historical landmark can
be an ideal thing. Our reputation
distinguishes us from others. Little
works have been done on the exterior
because we want to maintain the iconic
familiarity. But facilities are constantly
improving: new technologies, systems,
equipment and appliances. Renovations
are currently on-going to create a 36th
floor city view comprising a brand new
lounge and gym due to complete by
end of the year. Our breakfast lounge,
incidentally newly launched in January
2013, is upgrading again simply because
it has gained encouraging compliments
from residents and guests. Similarly, our
newly completed mechanical car park
recently commenced operations already.
Maintaining good and long

relationships with residents and
tenants alike, it is prudent that we
upgrade to service them better. ‘Word
of mouth’ is the best advertisement!

Why bu i l d a Me c h a n i c a l
Parking Building?
The complex project being old,
that is why we are vigilant in our
improvements. The advantage is that
we have a mature service system
and experienced staff. On the other
hand, with so many new projects
are entering the market, offices or
serviced residences, we must go a
step further in order to maintain the
leading position.
Located in the CBD, the heart of
the city, we have the pleasure of
providing 180 more parking lots
for the public. This is a big relief for
those who risk illegal parking we
used to see everyday! This technology
is first in Tianjin, yet it rings in
revenue, why not?!

The space could be used for
other things, right? Like more
offices or residences?
Yes, that could have been more
profiteering. But we ultimately decided
on this novelty technology in the hope
of providing a thoughtful service.
Ascott is always aiming to exceed your
expectations and yet be a leader!

How do es it b enefit your
residents?
We st ar te d s el l i ng t he p ark i ng
space not too long ago. It has been
delightful to see people accepting
and liking this new product. Actually,
such a modern parking building
is not a completely new thing in
metropolises like Shanghai and
Beijing. More of our residents and
clients can enjoy the convenience of
the new parking building.

Is the Park ing Bui lding
only opened for people in
the Somerset International

Building? Or it will be opened
to public?
Yes it is opened to the public as well.
There are so many office buildings
and institutions around this area,
finding parking is often a problem.
I think it will be great to help avoid
those illegal parking tickets and often
road obstruction. It is a facility to
service internal use and the public.

How is life at the serviced
apartments different from life
at a normal hotel?
As we mentioned about the lifestyle,
we are focusing on “living” more
than “staying”. You find yourself
living like you would at home in a
serviced residence. Our service staff
members are trained to know and
understand your preferences and
habits. It is a friendly community
living environment with familiar
neighbours rather than strangers
everyday, making you feel safe and
comfortable. Our spacious living

areas and kitchens in every apartment
are obviously a lot better than a
typical hotel room.
Last year we launched an “Ascott
Host” program especially for our
long-stay and selected short-stay loyal
guests. With this program, guests
receive individual attention from their
designated ‘Host’, who will do their
utmost to help settling into a new
environment as easily and as soon as
possible. Communication starts even
before the guest arrives. The Host
will email information regarding the
residence’s facilities, amenities such
as supermarkets, hospitals, schools,
or other matters of concern. We want
to ensure all relevant local services
& information is available for our
guests to minimise any worries. This
communication stays avid as long as
assistance is required, and the Host
has a contact number for the guest
to call immediately if needed. The
program is scheduled to be extended
to all customers in the future.
We are also aware of the language
barrier which may happen at the
most inopportune time. That is
why we have iPads, preinstalled
with translation software, situated
at different departments if the need
arises. We make your concerns our
priority. Once you live here, you’re
going to love it!

What environmentally
friendly initiatives do you
implement at the serviced
apartments?
Ascott is implementing the “Go
Green” concept worldwide. Every
year we participate in Earth Hour and
also encourage our residents to do
likewise. Energy conservation tips are
placed in every apartment to remind
residents to save water and electricity.
Garbage sorting is also implemented
in every residence. Printing is done
on recycled paper. So many things to
go with the Go Green concept.
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The Future Challenges
of Chinese Education
By Melvin Shaw

E

du c at i on i s a f a s c i n at i n g
subject area which can be seen
from many angles depending
o n o n e’s o w n u n i q u e c u l t u r a l
background and worldvie w. To
western observers it seems all too easy
to point out the shortcomings and
potential flaws with the mainstream
education system here in China. The
general learning philosophies in this
country compared to those of North
America or Western Europe are very
different indeed. The structure and
intended functionality of education
systems also vary quite considerably
from place to place.
At present we are living in a global
era where despite China’s tremendous
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economic development, the graduates
and technocrats of the so-called
western world still tend to lead the
way when it comes to innovation
and overall work related skills. China
is certainly not the only developing
nation currently struggling to find
enough human capital to fill the
demand in its booming economy,
but it is facing some big challenges
nevertheless. Anybody who has talked
to business leaders from Chinese or
multinational firms in this country has
likely heard about about the difficulties
of finding and holding on to talented
employees who possess independent
and critical thinking skills.
While there are numerous reasons

behind this phenomenon, one of the
most cited explanations seems to be
the way in which the Chinese people
are being educated. The good news
for businesses and for the country
as a whole is that the substantial
investment and reforms that are being
made right now should pay off big
time over the next few years.

Steps in the Right
Direction
Chinese students rank very highly
on the world stage in maths, science
and other numeracy related subjects.
R e a d i n g s k i l l s a m on g s t y ou n g

Chinese learners is also quite high
relative to the rest of the world.
Shanghai in particular, which topped
the world rankings in 2010 during
the PISA (Program for International
Student Assessment) testing scheme,
is now seen as one of the best urban
areas for education.
We should als o rememb er how
far China has come over the last
few decades. A recent report by
the Asia Society points out that
“C h i n a h a s a l m o s t e l i m i n at e d
illiteracy amongst its 1.4 billion
citizens, extended nine years
of basic education across its
expansive territories, developed
elite high schools with world-class
standards in maths and science,
begun teaching English as a second
language from third grade onwards
and dramatically expanded the
nu m b e r o f s t u d e nt s i n h i g h e r
education from 1.4% of the age
g r o u p i n 1 9 7 8 t o 2 0 % t o d a y ”.
Furthermore, the report states that
China’s educational success is due
to factors such as “an intensive
focus on maths and science, an
internationally oriented curriculum
in high schools, a coherent teacher
development process and the
systematic use of international
benchmarking to modernise
education policies”.
There isn’t a country on earth that
doesn’t want to improve educational
provisions for its people. The Chinese
not only believe in the value of
education, they also invest a huge
amount of their personal wealth and
time into it. This includes everything
from schools and after school clubs to
studying abroad.

As the world’s biggest maker of what
we might call ‘everyday consumer
items’, China relies ver y heavily
on external demand for its cheap
exportable products. But with costs
rising due to increases in factory
worker wages and inflation, foreign
companies are now looking elsewhere
for prime locations to set up
production facilities. The GDP and
PMI data of recent months has partly
demonstrated this.

It is important for
policymakers to
remember that
improving the quality
of education isn’t
just about pumping
more money into
the system, it is
also about refining
and modernising
teaching
methodologies.
As Richard Florida, Global Research
Professor at New York University
argues, “when all is said and
done, China remains an industrial
nation. Its overall technological and

economic performance appears to be
disconnected from its human capital
and knowledge-based assets. Moving
for ward, China is likely to face
substantial obstacles in transitioning
from its current industrial stage of
development to a more knowledgebased economy”.

Creativity and Critical
Thinking
In order to become more innovative
as a nation, and therefore generate
higher profits within the global
pro duc t ion chain, t he C hines e
education system has to do more
than just churn out millions of
human calculators. When you look
at countries like the US, Japan,
G e r m a ny, B r i t a i n , Fr a n c e a n d
South Korea, you see a population
of workers which is far smaller
than China’s but on a comparative
basis tend to be much more
inventive, imaginative and artistic.
Although this may sound like a
fairly stereotypical assertion, it has
of course been reflected in sectors
such as medical science, technology,
automotives and entertainment.
China is definitely catching up to
other nations in terms of producing
creative, independent and analytical
students with well-informed world
views. The authorities themselves
acknowledge that more needs to be

The Value Chain
A phrase we hear time and time again
in reference to China’s economy is
‘moving up the value chain’. When
economists talk about this concept
they are generally defining it as a
move away from the mass production
of relatively basic consumer goods
towards more high tech or research
intensive manufacturing and services.
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done in this regard and we are now
seeing a number of collaborative
educational initiatives between
s p e c i a l i s t s a n d i n s t it ut i on s i n
China and other countries who
a re w or k i n g t o g e t h e r t o br i n g
new methodologies into the
Chinese system. It is important for
policymakers to remember that
improving the quality of education
is n’t just ab out pu mpi ng more
money into the system, it is also
about refining and modernising
teaching methodologies.

Clinging to the Fruits of
Success
C h i n a w i l l d e f i n it e l y re ap t h e
benefits of increased investment
and innovation in its education
sector. The extent to which it can
utilise its better-educated citizens
of the future will depend partly on
how many of them it can hold onto.
If we look at India for instance, we
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see a nation which cultivates a vast
amount of human capital relative to
the position of its general economy
and its average standard of living.
Yet the country’s ample supply of
world-class s cientists, do c tors,
engineers, mathematicians and
other kinds of talented individuals
does not quite correspond to
the overall state of its economic
development.
A m o n g s t I n d i a’s d o w n f a l l s ,
dis advant ages and obst acles to
maintaining strong socio-economic
enhancement is the fact that many
of its elite thinkers and most
skilled workers get snapped up by
foreign employers. This has also
been happening to China for a long
time. It is now up to this country to
entice its domestic talent to stay at
home and also to reverse the macro
trend by attracting the most capable
people in the world to come and
work here.
Another major challenge for
Chinese policymakers will

be ensuring that educational
provisions improve evenly across
the country.
At the moment most of the human
capital is concentrated very heavily
in the major cities of the east coast;
p a r t i c u l a r l y B e ij i n g , S h a n g h ai
an d Ti anj i n . S om e e c on om i s t s
are arguing that the government’s
intense focus on the growth and
development of first and second
tier cities in the east is creating a
divided China. Those in charge of
implementing educational reforms
and allocating resources are coming
under increasing pressure to
invest more heavily in the western
provinces in order to prevent them
from falling behind during China’s
great intellectual leap forward.
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World-Class MBA Program
Comes to Tianjin!
By Melvin Shaw

Wh at i s t h e h i s tor y
behind this academic
partnership?
Trinity Western University has a
long history of collaborating with
universities in Tianjin. Before now
we have had relationships with
other institutions in the area and we
have come to know a fair amount
about the city. Since 2007 we have
been running programs with TUFE
and it has been a very successful
partnership. Dean Eve Yi of TUFE’s
MBA Education Centre was a visiting
scholar at Trinity Western, which has
also served to increase the depth of
our association.
The new MBA program is the latest
development in a long running
relationship between the two
institutions and it is exciting to
finally get the course up and running
this year after receiving approval
from the ministerial bodies in China
and Canada.

T

ianjin University of Finance
& Economics has just taken
its prestigious MBA course to
the next level by teaming up with the
world renowned business faculty of
Canada’s Trinity Western University.
This newly rejuvenated study program
offers an extraordinary opportunity
for aspiring business leaders or those
who are already working in the
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commercial sector to boost their skill
set and broaden their understanding
of global business management.
We recently spoke to Dr. Murray
MacTavish, co-director of the MBA
program and figurehead of this new
academic partnership to find out
what Tianjin’s business leaders of
tomorrow can learn from enrolling
into this superb study scheme.

So how will the teaching
be divided between
the institutions and
what qualification will
students receive upon
completion of the
program?
It w i l l b e t au g ht by s p e c i a l i s t
professors from both universities.
TUFE staff will be teaching 6 of the
14 units and our team will be doing
the remainder during their guest

lecturing visits to Tianjin. The course
materials, textbooks etc are all from
Trinity Western and the program will
be taught fully in English.
As a result of this great partnership
we are able to play to the strengths
of both institutions and bring elite
educational programs to our students.
TUFE, for example, is very strong in
the areas of finance and accounting,
whereas Trinity Western brings a
great deal of expertise in terms of
research skills, management systems
and global business culture.
It is actually a Trinity Western
University MBA. After finishing the
course one receives a Trinity Western
degree which is fully accredited and
just as valuable as it would be if you
did it purely in Canada.

Tell us about some of
the key components of
the MBA course.
Like any MBA program worldwide
there will be units which cover the core
areas such as managerial accounting,
international business law, finance,
global competitiveness, business ethics
and operation management.

A critical area for us is leadership,
particularly what is known as ‘valuebased leadership’. Businesses are built
on trust, and therefore it is crucially
important to learn how to build trust
in your leadership to enhance your
relationships and build long term
partnerships.

What kind of people
is the MBA aimed at?
Who is eligible to enroll
in the course?
The program is open to everybody
who wants to gain the skills and
knowledge needed to elevate them in
the business world. In our first cohort
we have many students from China,
of course, but also some of other
nationalities.
Some of the students are recent
graduates looking to further their
studies, others are already in
management positions. We find that
having these mixed classes leads to a
great learning environment.
Anyone can apply and we really hope
to get as diverse a range of students
as possible!

Tell us about the event
that is coming up on
October 17 at Tianjin
University of Finance &
Economics.
This is an important date for us as
it will be our official opening of
the new program. Firstly, our staff
members will be meeting over lunch
to discuss developments and ideas.
Then from 2:30-4:30pm we will have
the official opening ceremony. There
will be speeches from several key
people, including myself, the Dean
of faculty and government officials.
Finally in the evening we are holding
a function for local business leaders.
We invite business people, students
and media representative such as
yourselves to come along and find
out more about this unique and
exciting opportunity!

Visit us online:

btianjin.cn/131005
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Securing Serious Returns
from the South East Asia
Sell-Off
By Josh Cooper

E

ven some of the most seasoned
and informed global market
observers were taken aback
when a number of emerging market
equities started taking big tumbles last
month. Towards the end of August it
became blindingly obvious that the
actions of the Federal Reserve and
the weakening currencies of South
East Asia could devastate investor
confidence. The way things are
looking, the situation in this region
may well go from bad to worse before
the end of 2013.
But investors need not fear. These
roaring tigers may be taking a beating
at the moment, but in the long term
nothing will stand in the way of
sound economic fundamentals. And
to make it even more tempting, some
of the world’s most undervalued
assets recently got even cheaper.

Troubling Times for
Emerging Economies
Looking at Asia as a whole, there
are definitely a lot of very serious
financial cracks starting to show.
Chinese debt levels and slowing GDP
growth are spooking speculators and
causing a great deal of uncertaintyparticularly in sectors such as mining
and commodities. India, which
has seen a dramatic devaluation of
its currency over the last couple of
years, is facing a worsening economic
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outlook with GDP down below 5%,
inflation stuck around 10% and a
current account deficit which is
getting out of control.
Further south we see Indonesia
suffering from a similar slowdown,
also due largely to its increasing trade
deficit, rapidly weakening currency
and inflation; as well as a big slow
down in external demand for its
abundant natural resources. Thailand,
which was an equity investor’s dream
last year, surprisingly slipped into
recession in the first half of this year
and this has started to have a sizable
knock-on effect in its equity markets.
To make matters worse for those
investing in these countries, the

US Federal Reserve has announced
that it will pull back on its colossal
bond buying and quantitative easing
programs. Even just the talk of this
happening has been enough of a
reason for many large scale foreign
investors to pull their money out of the
emerging markets and back towards
the strengthening economies and
currencies of the developed world.
So much foreign cash was pulled out
of the South East Asian markets in
August that the Jakarta Stock Index
went into a week-long freefall and
the stock markets in nearby nations
followed suit- albeit on a smaller
scale. There has been a slight bounce
back since then, but investors can

be sure that when the Fed and other
central banks stop working their
monetary magic, the ‘smoke and
mirrors’ of excess liquidity will almost
certainly drive these markets towards
a big correction.

Reasons to be a Raging
Bull in a Bear Market
From an investment perspective,
Thailand and Indonesia could fittingly
be described as the ‘fallen angels’
of the emerging Asian markets. In
2012 the Thai SET Index as a whole
performed extremely well, growing
by a staggering 36%. With strong
fundamentals, a sustained period
of political stability and a foreignfriendly investment environment,
many thought that Thailand’s assets
would continue to see strong gains
this year.
Companies in Indonesia and
Malaysia have also been providing
strong earnings and good corporate
development, particularly in the
small cap space, for some time now.
All of this has excited speculators
who are in search of golden growth
opportunities. The truth is that
these markets have not actually lost
much of their intrinsic value, but
they are being hampered by a wave
of unfavourable monetary policy
turbulence.
For savvy investors and bargain
buyers the time seems right to invest
in South East Asian equities. The
current correctional cycle is a good
thing for long term value investors as
it means that prices have come back
down to earth and are now at levels
which make them a good opportunity
for capital appreciation.
The major reasons to back these
Asian tigers are: 1. The demographics
needed for sustained economic
growth are very much in their favour
2. They are resource rich 3. They
are home to a rapidly expanding
middle classes that are fuelling robust
domestic consumption 4. They are
very well positioned geographically to
benefit tremendously from a rebound
in China, and 5. South East Asia is

arguably the most dynamic region on
the planet in terms of social, cultural
and economic change!

When the Fed and
other central banks
stop working their
monetary magic, the
‘smoke and mirrors’
of excess liquidity will
almost certainly drive
these markets towards
a big correction.

Stick to the Indexes
Even if South East Asian equities
stay depressed for a while, the sound
economic fundamentals will definitely
spur them higher eventually. In years
to come the growth and development
in countries such as India, Thailand,
Indonesia, Malaysia, Vietnam and
the Philippines will eclipse any short
term shocks and downturns. With
that in mind, the best way to buy into
these markets right now is to acquire
a broad spread of assets which will
give you good returns over time
as the macro economic situation

improves. Sure, you could try to pick
out good individual growth stocks
from within these markets, but in a
situation where the index as a whole
has taken a big hit, it is safer to bet on
the resilience of an entire sector or
the economy as a whole.
The Market Ve ctors ETFs give
you the broadest exposure to these
countries. Both the Market Vectors
Indonesia Index (IDX) and the
Market Vectors Indonesia Small
Cap Index (IDXJ) should be prime
targets for growth hunters. Similarly
the Market Vectors Vietnam ETF
(VNM) is looking pretty cheap at the
moment. For Thailand and India,
one may consider holding out for a
while to see how the macro economic
circumstances play out. If Thailand
returns to growth in the third quarter
then the iShares MSCI Thailand
Capped Investable Market ETF
(THD) would be worth at punt. With
regards to Hong Kong, Singapore and
the Philippines, the latter of which
is on track to be the biggest growth
story of 2013, it is probably best to
hold on to your cash and wait for a
better time to buy in!

Visit us online:

btianjin.cn/131006
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Stocks and Shares

Apple suppliers boosted by iPhones
The high-profile unveiling of two new Apple iPhones proved to be a fillip
for the British companies that supply designs to the US technology giant.
In London, shares in British mircochip designer ARM Holdings jumped
to the top of the FTSE 100 leader board on news the group’s latest 64 bit
processor design is being used in the iPhone 5S. RBC Capital Markets
analyst Andrew Dunn said Cambridge-based ARM could expect more
royalties as a result.
Source: The Telegraph

Facebook shares break USD 45 for first time since 2012 IPO
Shares of Facebook Inc (FB.O) rose more than 3 percent to a new high
Wednesday 11 September, valuing the world's No. 1 social network at USD
106 billion, as investors focused on its recent mobile advertising advances
and the potential to expand ad revenue into new areas. The stock's new
intraday high is the latest milestone in a remarkable recovery following a
rocky Wall Street debut, in which traded at half its USD 38 offering price
at one point. Chief Executive Mark Zuckerberg, speaking at a technology
conference in San Francisco on Wednesday, said the IPO process had
made Facebook stronger by forcing it to better understand the various
facets of its business.
Source: Reuters

Sports Direct enters FTSE 100
Retailer Sports Direct will enter the FTSE 100 as part of the latest reshuffle
of the 100 biggest companies on the London Stock Exchange. The
company, founded by billionaire Newcastle United boss Mike Ashley, has
seen its shares rise 86% since the start of the year. The FTSE 100 is updated
every three months, reflecting changes in the market value of companies.
The reshuffle takes effect from 23 September.
Source: BBC

Nikkei hits 7-week high in September
Japan's Nikkei average ended little changed after hitting a seven-week high
on receding worries over Syria and the yen's slide against the dollar, with
profit-taking in recently strong Olympics-related shares eroding early
gains. The market has rallied strongly since late 2012 and is now being
buoyed by euphoria over Tokyo's winning bid for the 2020 Olympics and
Japan's strong second-quarter growth.
Source: Reuters

Currencies
Dollar - Chinese Yuan
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Euro - Chinese Yuan

GB Pound - Chinese Yuan

Japanese Yen - Chinese Yuan
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2008

2009

2010

2011

2012

Online Sales as % of Total Retail Sales (RHS)
Online Sales Growth (LHS)

2013F

2014F

2015F

2016F

Total Retail Sales Growth (LHS)

Source: iResearch, National Statistics Bureau, Jones Lang LaSalle Research
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Sales Growth (y-o-y)

Top 10 Online Retailers (LHS)

Top 10 Department Stores (LHS)

Jinying

Parkson

Wenfeng

Tianhong

Yinzuo

0

50%

Wangfujing

0%

50

Changchun Ouya

0%

100%

Dashang

2%

20%

100

Chongqing DS

40%

150%

Gome

4%

200%

Shanghai Friendship

60%

300%

150

Vancl

6%

btianjin.cn/131007

250%

buy.qq

Growth

80%

% of Total Retail Sales

8%

100%

Visit us online:

200

Dangdang

10%

120%

supermarkets are looking to increase
their online footprints. At the same
time as demand from large box
retailers is expected to decline, more
shopping malls are planning to open
across the city. Thus, we expect
vacancy rates to increase as the
market sorts out winners and losers
among retail projects.
All this does not mean that future
retail projects are doomed to fail.
On the contrar y, landlords and
developers will just need to work
harder to attrac t consumers to
projects, and bringing in new tenants
that can attract people away from
their computers and smartphones and
into shopping malls. However, for
investors that think the retail market
is too risky, the warehouse and office
markets might be worth a closer look.
For more on e-commerce, check
out our white paper, “E-Commerce:
The New Black” and for regular
updates on Jones Lang LaSalle’s
views on property markets in
China subscribe to our Real Estate
Intelligence Service and read our
blog: www.joneslanglasalleblog.com/
APResearch/category/china.

2012 Sales

51buy

140%

250

Yihaodian

Online Sales vs. Total Retail Sales

Occupancy rates in shopping malls
will also be affected by the move to
e-commerce. Today, many shopping
malls can count on large box retailers
such as Suning and Gome to takeup significant space in projects.
However, with companies like Gome
facing pressure from online retailers
and their online sales experiencing
rapid growth rates, these firms are
looking to downsize their stores
and consolidate within cities. Even

Suning

12%

space has been in short supply across
the Bohai region. Thus, Tianjin’s nonbonded warehouses (the primary
type that e-commerce companies
lease) have maintained occupancy
rates above 90%, despite continuous
increases in new supply.
Further driving demand for
warehouse space in Tianjin has been
the limited amount of availability
in Beijing; the current occupancy
rate there is well above 95%. With
vacancy rates so low in the capital,
firms are being forced to move outside
of Beijing because they cannot find
suitable locations. As my colleague
Christopher Clausen indicated in
his blog post, E-commerce Firms
Changing Distribution Strategy,
several of the largest e-commerce
companies (by gross merchandise
volume) have begun establishing
fulfilment centres of 100,000 sqm or
more in Tianjin, because expanding
operations in a single space that size in
Beijing would be extremely difficult,
if not impossible. Tianjin’s warehouse
market is expected to continue
to benefit from Beijing’s limited
supply, as the Beijing government
has been reluctant to allocate land
for warehouses because they do not
generate significant amounts of tax
revenue. Areas in particular that will
receive positive gains are Wuqing
and Beichen Districts in Tianjin,
w hich b o ast excel lent hig hway
infrastructures and lie between Beijing
and central Tianjin.
The office market will also see benefits
from the rise in e-commerce. The fact
that Tianjin is a port city means that

By 2013 Bain &
Company forecast
that online shopping
by Chinese
consumers will surpass
that of the United
States.

Amazon China

160%

the most on e-commerce. The rapid
growth in online shopping has already
begun to impact Tianjin’s commercial
real estate markets and will create
significant investment opportunities
for investors. However, the rise of
e-commerce will not benefit all
sectors of commercial real estate.
One s e c tor in Ti anjin t hat has
b een p ositively af fec ted by the
increase in online spending has
been the warehouse market. Thirdparty logistics providers (3PL) and
e-commerce companies, such as
Alibaba and Amazon, have been
dr iving demand for warehous e
space in the city over the last several
quarters, helping to keep warehouse
occupancy rates at relatively high
levels. New projects in the city
are quickly being leased prior to
completion as quality warehouse

depar tment stores will need to
offer more than cheap clothing to
survive in today’s changing retail
environment, which means many of
the shopping malls on Nanjing Road
and Binjiang Dao, such as Howhy
and Maigo Leisure Plaza, will need
to think of innovative of ways to
differentiate themselves not only from
the competition in the local market,
but also online.

Tmall

T

he growth of e-commerce in
China has been astonishing.
As my c o l l e a g u e War n e r
Brown points out in his blog post,
Why China’s Mass Market Malls
Should Fear The Rise of Online
Apparel Sales, China’s e-commerce
market has developed from
insignificance just a few years ago to
become the world’s second largest.
From 2008 to 2012, online sales
went from 1% of total retail sales
to 6%, increasing nearly tenfold
and exp er iencing g rowt h rates
significantly higher than total retail
sales. Retail sales of e-commerce
reached approximately 1.2 trillion in
2012 and by 2013 Bain & Company
forecast that online shopping by
Chinese consumers will surpass
that of the United States, which is
the country that currently spends

a significant portion of office tenants
are logistics companies. A growing
and robust online sales market will
bring more third-party logistics
companies to the city and give reason
for logistics companies to expand
their office space. In addition, with
growing demand for online retail
in Tianjin itself, we expect to see
more online retailers establish small
amounts of office space in the city.
For developers of shopping malls
and department stores, especially
of mass market projects, the growth
in e-commerce will and is already
having a detrimental impact on rents
and turnover. As the chart above
shows, sales growth for the top ten
online retailers far exceeds the sales
growth of the top ten department
stores. Part of the reason for the
strong growth in online retail sales
is the number of people with access
to the internet in China. In 2003,
only 6.2% of Chinese citizens had
access to the internet, in 2012 that
number stood at 42.3% and China
had over 175 million subscribers
to fixed broadband internet, which
was almost double that of the United
States – the number two country.
More importantly, the reason that
online shopping has become a more
attractive option than consuming
at shopping malls or department
stores is that many products can
be purchased online at a discount
compared to brick and mortar stores.
The shift to online consumption
will have a greater negative impact
on mass market retail projects and
shopping malls and department
stores that offer very little in terms
of entertainment, F&B and other
services. Recently, Steven McCord,
local director of China retail research
at Jones Lang LaSalle, said in the
South China Morning Post, "Lowend, strata-sold shopping malls will
be the first to lose out from the rise
of the likes of e-commerce portal
Taobao, while mid-market malls are
being forced to look at reorienting
tenant mix and mall design around
entertainment, services and other
e x p e r i e n c e - r e l at e d o f f e r i n g s . "
In ess ence shopping ma l ls and

360buy

By Durrell Mack, Head of Tianjin Research, Jones Lang LaSalle

Real Estate

Total Sales (RMB Billion)

Real Estate
The Rise of E-commerce is Impacting
Tianjin’s Commercial Real Estate

0%

2012 Sales Growth (RHS)

Source: iResearch, company financial reports, Jones Lang LaSalle Research
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Mastering Social Media
Marketing in 7 Steps
By Justin Toy

to save time by updating multiple
prof i les f rom one place. Thes e
management platforms will allow
you to easily post one message to all
of your social profiles at a set time
and date in the future. This means
that in one sitting it is possible for
you to setup all of your future posts
and Tweets for the week instead
of trying to find time in your busy
schedule several times a week.

3. Don't post the exact
same message on all
of your Social Media
Profiles

S

ocial media is more than just
a way to catch up with friends,
share photos, and stalk exlovers. Many businesses are taking
advantage of social platforms in
order to gain attention and increase
website traffic and sales. Five years
ago, only a handful of businesses
were merely experimenting with
integrating social media into their
marketing plan. Today in the US,
77% of B2C companies and 43% of
B2B companies find customers on
Facebook. No matter if you are selling
cars, hamburgers, insurance, or
haircuts, social media is an important
way to build your brand, to generate
new leads, and to build a strong
relationship with your customers.
Whether you are a technophobe or a
technophile, the following is a list of
easy to follow and implement steps
to launch a successful social media
marketing campaign.
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1. Do your Homework
Once you have committed
to developing a social media
campaign, choose the right social
media platforms that will allow you
to target your demographic. You
don't need to use every social media
website on the web, just choose the
ones that your customers spend
the most time using. If you are
developing a social media campaign
f o r a r e s t au r a nt i n Ti a nj i n , i t
doesn't really make sense to use
Yelp! and Twitter because they are
both not used in China. Limiting
the sites you conduct your social
media marketing on will allow you
to better concentrate your attention
and energy on developing better
content. You also want to register
an account with other social media
sites, even if you don't ever plan
to use them. You want to reserve

your brand name so that you could
use it in the future and to protect
your company against someone else
using the name.

2. Set a Schedule and
Update!
You don't need to spend several hours
a day updating profiles in order to get
good results, you just need to spend
a couple of hours a week. Just make
sure you update your social media
profiles with new content regularly.
This can easily be done by adding it to
your calendar so that you never forget
to update. It doesn't look good for
your brand if your last blog update
was weeks ago.
Yo u c a n u s e a s o c i a l m e d i a
monitoring and management
platform like Hootsuite or Buffer

Ideally you want to tailor your
messages specifically for each social
media platform as each platform is
centred around different themes.
Linked In is for professional
networking whereas Pinterest is all
about sharing theme-based images.
Your content for each site should
reflect the style and theme of each
platform in order to resonate more
closely with your customers. In
addition, if you have the same exact
message on each platform, customers
who are subscribed to multiple
channels will receive duplicate
messages. This shows customers
that you are not fully committed to
engaging your social media followers
and could put you in danger of
losing followers.

Twitalyzer, Facebook Insights, etc.)
and publicly address any comments,
complaints, or concerns that your

Social media is not
just blasting messages
and advertisements
at people. You are
also engaging in a
conversation and
building a relationship
with your customers.
customers have. Remember, social
media is not just blasting messages
and advertisements at people. You
are also engaging in a conversation
and building a relationship with
your customers.

5. Use Multimedia
Today's online consumers have more
information at their fingertips than
ever before- thanks to the internet.
Consumers are searching for pictures
and videos that can help give them
more information before they buy
a new product. For tunately for
businesses, it’s pretty easy to include
multimedia in your social media

marketing campaigns.
Include pictures not only of your
products, but also company and
office events. Giving customers a
glimpse of the people behind the
product can help convince others to
work with you and buy from you.
In some instances it could also help
your HR department recruit outside
talent as you show off how fun and
exciting the work environment is.
Videos and slideshows are a great
way to explain complex ‘how-tos’
or concepts. Trying to read even
the most well written step by step
directions can be frustrating but a
well put together video can make
learning how to setup or properly
use your product a cinch. To make
g re at i nst r u c t i on a l v i d e o s you
don't need to invest in a high end
expensive camcorder. There are
plenty of budget options out there
and of course, there is always your
smartphone.

6. Contests and
Discounts
Once you have built up a
relationship with your customers,
you can begin to generate sales and
unlock the true potential of social
media. Hosting different contests
can help to build an 'organic'

4. Listen to your
customers
Social media marketing is all about
your customers and having them
create a favourable word of mouth
buzz which is far more valuable
than traditional advertising.
However, it would be inappropriate
for you as a marketer to post
a d v e r t i s e m e nt s on a p o t e nt i a l
customer's Facebook wall. Instead,
what you want to do is listen to
what people are saying about your
b r a n d u s i n g a n a l y t i c s o f t w a re
( Ho o t s u it e , G o o g l e A n a l y t i c s ,
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buzz where your customers are actively
participating and engaged. There are a
number of different contests that you
could hold including photo contests,
sweepstakes, and challenge contests. A
sweepstakes is the easiest contest to run
and can be carried out on a number of
different social sites including Facebook,
Tw itte r, and Pi nte re st . Swe e p st a ke s
are easy for users to participate in and
can also help you obtain more detailed
information about your customers. Have
them fill out a brief survey to enter the
swe epst a kes w hi le at t he s ame t ime
stealthily building brand awareness. The
contestants must also provide their e-mail
address which is a great way for your
company to build up its mailing list.
Discounts offer a great incentive for
your customers to connect with your
community. Offering exclusive discounts
rewards your customers for engaging
with your company and it will help to
drive sales. Try using Facebook Offers to
attract quality leads.

7. Integration
In order to maximise your efforts and
get the most out of your social media
marketing campaign, you want to make
sure that all of your online and offline
marketing efforts are integrated. Be sure
to include your Facebook page, blog
URL, Twitter handle, or whatever social
media you are using on all of your offline
advertising: radio, print, and cable. Also,
link all of your social media profiles
together. Integrating your online and
offline advertising will not only help to
convert consumers into customers, but
it will also help build the size of your
community and promote your brand.
If you send out an e-mail newsletter
or have a company blog, make sure to
embed social media icons on every post
and article. This makes it extremely easy
for customers to spread your message to
their personal network with one push of
a button.

HR

HR Attention - China Logistics
Talent under The Spotlight
BY SEX

By Robert Parkinson, CEO and Founder of RMG Selection

BY AGE
18-29
30-49
50-64
65+

71%

62%

72%
65%
66%
66%

SOME COLLEGE

66%
69%

COLLEGE DEGREE

URBAN

70%

SUBURBAN

67%

RURAL

61%

BY RACE

BY EDUCATION LEVEL
HIGH SCHOOL OR LESS

52%

BY POPULATION DENSITY

BY HOUSEHOLD INCOME
> 30K
30-49K
50-74K
75K +

32%

83%
77%

65%

WHITE

65%

AFRICAN - AMERICAN

68%

HISPANIC

72%

WHICH NETWORKING SITES ARE MORE APPEALINE TO SPECIFIC DEMOGRAPHICS?
PINTEREST: Rural residents, women,
whites, some level of college
education or higher, middle to higher
income
FACEBOOK: Women, 18-29 year olds

INSTAGRAM: African-Americans,
Hispanics, urban residents, 18-29 year
olds, women
TWITTER: 18-29 year olds,
African-Americans, urban residents

WHICH SOCIAL M-EDIA SITES DO ONLINE ADULTS USE?
FACEBOOK

67%

LINKEDIN

20%

TWITTER

16%

PINTEREST

INSTAGRAM

15%

13%

TUMBLR

6%

INTERESTING FACTS ABOUT AGE AND SOCIAL MEDIA
· Unsurprisingly, stratification of age in social media use has remained the same since
2005: there has consistently been higher social networking usage amongst the youngest
demographic (18-29 year olds), and less usage as age increases
· Although 18-29 year olds have always maintained the highest percentage of social media
usage, their overall usage dropped for the first recorded time in December 2012, from 92%
to 83%—their lowest recorded usage in over two years.

Visit us online:

btianjin.cn/131008
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· While every demographic dropped its social media usage in December 2012, the only
age demographic that increased its usage during that period was 30-49 year olds, who
increased from 73% to 77%

SOURCE: PEW RESEARCH CENTER

A

s the development of
economic globalisation
and the rise of the network
economy move ahead quickly, global
logistics services start to accelerate
development. Because of logistic
employee shortages, this sector is
now one of the top 12 talent shortage
industries. Therefore, human resource
managers should pay closer attention
to hiring qualified staff and maintain
current logistics talents.
It is common knowledge that the
modem logistics is the integration
of t r ansp or t , w arehous i ng and
information industry, the service
industr y is an essential part of
t h e n a t i o n a l e c o n o m y. I n t h e
transportation, storage, packaging,
distribution processing, information
h an d l i n g an d ot h e r a s p e c t s of

company op erations, e ach step
demands a large number of personnel
involvement. The demand for logistics
talent is forecasted to increase by
400,000 per year in the 12th FiveYear Plan (2011-2015). However, the
number of logistics graduates is only 4
million per year, which cannot satisfy
the high demand. Furthermore, the
educational qualifications of current
logistics staff are much lower than the
average standards of other industries.
As a human resource manager, you
should start to consider how to
attract qualified logistics talent to
stimulate business development.
Before planning a strategy of logistic
staff recruitment, you should clearly
understand the meaning of logistics
talent first. Logistics operations not
only require talented individuals,

they also need to hire sales people,
purchasing people, and supply chain
management personnel.

Sales People
Rather than merely looking at the
c and i d ate’s c u r re nt sh ipme nt s ,
companies should recr uit sales
people fitting their own strengths
and weaknesses, in order to utilise
t h e s t re ng t hs t o ove rc om e t h e
weaknesses and to take advantage of
the opportunity to avoid the threats.
Companies should realise that only a
small proportion of sales person are
actually qualified for their business
niches. Consequently, it becomes
incrementally important to have the
selling point ready to attract those
truly value adding sales people.
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Purchasing Personnel
Since procurement is becoming
i n c r e a s i n g l y i mp o r t a nt i n t h e
company’s strategy, it is an essential
component of a firm’s supply chain
in order to gain market share in the
intense competition. Nowadays,
procurement is becoming more
diversif ie d, mu lt inat iona l, and
interdepartmental. The procurement
officers need to have good foreign
language communication skills, and
have an acute sense of influencing
factors such as fluctuations in raw
material prices and climatic changes.

Supply Chain
Management Personnel
The competition has been changed
f rom b e i ng pr i m ar i ly am ong st
comp anies or amongst reg ions
to being amongst supply chains.
China has becoming the world’s
manufacturing base, and numerous
enterprises have realised that supply
chain management is the key link to
produce excellent firms. Meanwhile,
the supply chain integrates the
information system of enterprise,
which means that the supply chain
managers are re quire d to have
h an d s - on e x p e r i e n c e s i n s a l e s
forecasting, purchasing, planning,
material delivering, imports and
exports. We can say that supply chain
management staff could regard these
as the crucial factor of a corporation
success or failure.
Mo r e o v e r, l a n g u a g e s k i l l s a r e
re q u e s t e d - e s p e c i a l l y E n g l i s h ,
Japanese, Russian and German. Based
on the geographic analysis, Pearl River
Delta (Guangzhou, Shenzhen, and
Zhuhai) is the busiest and the densest
airlift region. The Yangtze River Delta
(Shanghai, Nanjing, Suzhou, Wuxi,
Hangzhou and Ningbo) is regarded
as the most promising region by
insiders. The Bohai Rim region’s
(Beijing and Tianjin) logistics firms,
which focus largely on purchasing
and transportation, are suffering from
a shortage of talented people with
computer skills and financial and
operation management experience.
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The Midwest area is lagging behind
the other regions because of the
ge o g r aph i c a l c on d it i ons b e i ng
so restrictive, and transportation
managers, warehouse supervisors
and logistics operation mangers
are needed more than the positions
related to international business and
customs.

The Bohai Rim region’s
(Beijing and Tianjin)
logistics firms, which
focus largely on
purchasing and
transportation, are
suffering from a
shortage of talented
people with computer
skills and financial
and operation
management
experience.
Keeping your present talents is more
difficult than recruiting because of the
unstable working time, high intensity
operations and bored mechanical
repetition. Particularly for the young
employees, once the desired does not
conform to the actual growth rate,
they will resign immediately.

In order for a company to retain
logistics talents, firstly it must provide
career advancement opportunities
and pursuit for excellence objectives.
Secondly, companies should advocate
that talent and enterprise will grow
up together, and share the happiness
and success with the employees.
Remember that emolument is the
first element of attracting the talent,
but it is not the best way to hold onto
the great workers. Finally, companies
must be honest with their employees,
make them feel that they are not only
a part of the company, but also a
business partner to the company.

Happy Work
Creating a happy working
environment is the fundamental
element for the existence of
development. For the ser vice
industry, particularly for the logistics
indust r y w it h hig h te chnolog y
content and high quality team work,
the quality of the employee is the
lifeblood of the enterprise. Keeping
talented staff members is the key
f a c tor to mai nt ai n i ng t he c ore
competence in order to achieve the
objective. For instance, DHL adopts
an open management mode to keep
staff morale high. Liguo Zong, the
manager of the ground operation
department of DHL says that “to
make our clients happy, first of all we
should make our employees happy,
because only in this way happiness

will convey to the customers through
our employees’ happy face and hands”.

Providing Developmental
Space
Corporations offer ideal growth
and development space to ensure
the continuous improvement of its
employees, and it also helps to turn
talent into full performance, utilise
their potential capabilities and realise
their own value to a greater degree as
well. Many workplace environments
offer some latitude for self-motivated
and creative employees to suggest
ideas for new work place initiatives.
Employees will strengthen the sense
of belonging to the firm and sense of
responsibility, and consciously stay in
the company.

Setting up a Rewards
System
Wage, bonus and welfare
incentives
Wages influence employee behavior
effectively, and enterprises can retain

talent with high salaries. There are
also bonus schemes that can be used
mainly including monthly bonuses,
quarterly bonuses, and annual bonuses.
The commonly used incentives are
treatment of employees’ health care,
housing and social insurance.

To honour outstanding
employees
Even though high wages and bonuses
are very attractive, they are not the
best ways to reward employees.
As a human res ource manager,
you might want to consider other
rewards systems. Take an example
from FedEx. They offer several
major awards including Bravo Zulu
which is a reward for outstanding
performance, the Finders Keepers
is the award for the staff member
that contacts customers every day
and brings new customers to the
company, the Best Practice reward
employees whose contributions
exceeds the company’s goals, the
Golden Falcon Awards are given
to staff who are nominated by the
customer and company management;
and the Star/Superstar Awards are the

highest awards of work performance
in the company.
China’s logistics industry is booming
year on year, which indicates that the
number of logistics talent is also eager
to find its place. However, since the
number of applicants cannot satisfy
the huge demand, more and more
employees are resigning their jobs
in search for opportunities. Human
resource managers should focus on
attracting logistic talents including
sales people, procurement personnel
an d s upply ch ai n m an age m e nt
staff through different methods.
For instance, by providing career
advancement opportunities, offering
a competitive salary and setting out
reward and punishment systems. In
the end, companies need to retain the
talented employees by giving full play
to each person’s potential, providing
developmental space, and creating
reward systems in order to develop
long-term competitiveness in the
industry.
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What Managers Can Do to Address
and Prevent Poor Performance

Scott Shaw, experienced executive
coach and leadership trainer,
is Director of LDiT’s Wuhan
office(www.lditraining.cn).

W

ang Lu is a department head of an IT company. Jack is a long-time
employee who had been with the company longer than she had. Jack was
well-liked, but everyone knew he wasn’t carrying his weight. He always
had an excuse for why he wasn’t able to follow-through or complete projects on time.
He was always “busy,” but lacked an ability to focus on the most important tasks.
Wang Lu had tried to encourage Jack to get his work done on time and regularly
dropped hints that the team needed more from him, but Jack didn’t change. Wang
Lu felt stuck. She did not want to fire Jack, but did not know what other alternatives
she had.
We all know that an under-performing employee hinders productivity and
effectiveness, and drains team morale. And, we know that substandard performance
is one of the most widespread problems in businesses today, regardless of the industry
or location of the company.
What most of us, like Wang Lu, don’t know is how to deal with those employees
who are performing poorly. Thus, many managers inevitably blame the employee:
their stubbornness, their personality, their lack of motivation, etc. But what if
we, as managers, are actually more responsible than we realise? What if changing
our management style and practices could make an impact not only on the poor
performer, but get better outcomes from all employees?
Since a manager achieves results through other people, a manager’s primary job is to
do everything she/he can to help her/his people succeed. If an employee fails, it's also
the manager who has failed.
One way to manage more effectively is to intentionally reflect on what you can do
to better support your employees. As you think about a poorer performer in your
context, ask yourself:
1. How can I better encourage and build the confidence of my team member to try
something new?
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2. What can I do to extend trust to
my employee, allowing him/her the
freedom to make a mistake? How
can I help him/her to learn from the
inevitable mistake(s) along the way?
3. If the skills of the person do not
match the expectations of what is
being required of them, how can
I provide (or help find) necessary
training/coaching/mentoring?
4. What expectations need to be more
clearly communicated, understood
and agreed? This is the #1 reason
employees do not do what they are
supposed to do, according to 25,000
managers from all over the world.
Employees do not know what they are
supposed to do.
5. How am I following through to see
whether this person has done the job?
This is the second most common
reason for lack of performance.
6. What resources can I provide that
will enable them to do the job more
effectively?
7. How am I evaluating success?
"I'll know it when I see it," isn't an
objective or fair standard. How can I
communicate these measures more
clearly and proactively?
8. If there seems to be a motivational
issue, what is behind that? What is

the real issue?
Of course, in addition to asking
ourselves these questions, it is also
important to take time to ask the
employee similar questions to better
determine the actual cause of the
poor performance and to invite
them to provide feedback to you on
how you can best support them in
improving their performance.

One way to manage
more effectively is to
intentionally reflect
on what you can do
to better support your
employees.
Wang Lu took time to gather more
information from Jack and to reflect
on her contribution to the situation.
She found out that Jack had been
an excellent worker who had been
promoted to a team leader role
prior to her joining the company.
S h e d i s c ov e re d t h at h e l a c k e d
training in managing a budget.
His position description was vague
and did not provide clear KPI’s.

He was embarrassed that he was
not more disciplined about getting
things done, but he didn’t want to
look incompetent by asking for
help. He thought that since he was
a team leader, he was expected to be
competent in all things. Too much of
his energy was being spent managing
his anxiety about his role, rather than
doing it well or learning what he
needed to succeed.
Wang Lu realised that she could help
Jack improve in several ways, thereby
benefitting Jack, the team, and the
company.
By focusing on what you as a manager
can do about poor performance,
you have many more options to help
your employee, your company, and
yourself. These questions also work
well for helping any team member to
improve his/her contributions. So,
give it a try! Choose an employee, ask
yourself these questions, and see how
you can facilitate improving not only
that employee’s performance but that
you will become a better leader in the
process.
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Impact on Multi-National
Companies with Business in China
China Signs the Multilateral Convention on Mutual
Administrative Assistance on Tax Matters
Signing C ountries (with
China)

Background

Manuel Torres

Diego

By Manuel Torres
(Managing Partner) ,
Diego and Chuck (Senior
Associate) of Garrigues
Shanghai

The Convention provides for all possible forms of administrative co-operation between the
member countries in the assessment and collection of global taxes. Specifically, the forms of
administrative co-operation include, without limitation, spontaneous and automatic exchange
of tax-related information that might be related to the global operation of the business of MultiNational Companies (“MNC”s).
MNCs in China, as a consequence, would be impacted by several aspects, such as the
investment structure, profits distribution and internal transactions within the group, as well as
the expatriation to personnel, which will be addressed later in this article.

Prior to the Convention, the exchange of information was primarily relied on Article 26 of the
OECD Model, which has been widely utilised as the structure in the conclusion of bilateral
Double Taxation Agreement (“DTA”) between two countries. Under the OECD Model, a
country can require tax-related information from another country when the two countries
have concluded a DTA. This means, taking a look into China’s DTA with Spain, the tax-related
information of MNCs with presence in Spain can only be collected by Chinese tax authority
upon official request from China to the Spanish competent authority under the DTA.
Upon joining the Convention, the exchange of tax-related information would be much simpler,
sidestepped the necessity of a DTA between the countries concerned. China now can request
such information from any other signing country or countries simultaneously within the
Convention. Furthermore, the information related to MNCs which have presence in Argentina
might even be obtained automatically by the Chinese competent authority from an exchange
system, instead of those upon request only.
Below is a summary and comparison of the characteristics of OECD Model and the Convention
respectively.
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The Convention

Au s t r a l i a , Au s t r i a , B e l g iu m ,
Canada, Chile, Czech Republic,
Denmark, Estonia, Finland, France,
Germany, Greece, Hungary, Iceland,
Ireland, Israel, Italy, Japan, Korea,
Luxembourg, Mexico, Netherlands,
Ne w Z e a l and, Nor w ay, Pol and,
Portugal, Slovak Republic, Slovenia,
Spain, Sweden, Switzerland, Turkey,
United Kingdom and United States.

Albania, Argentina, Australia, Austria,
Azerbaijan (original Convention
only), Belgium, Belize, Brazil, Canada,
China, Colombia, Costa Rica, Czech
Republic, Denmark, Estonia, Finland,
France, Georgia, Germany, Ghana,
Greece, Guatemala, Iceland, India,
Indonesia, Ireland, Italy, Japan, Korea,
L atvia, Lithuania, Luxembourg,
Malta, Mexico, Moldova, Morocco,
Netherlands, New Zealand, Nigeria,
Norway, Poland, Portugal, Romania,
Russia, Saudi Arabia, Singapore,
Slovak Republic, Slovenia, South
Af rica, Spain, Sweden, Tunisia,
Turkey, Ukraine, United Kingdom,
and United States.

It applies to taxes on income, profits,
capital gains, dividends, interest,
royalties, employment income or
income from estate, etc.

It applies to all kinds of taxes in
the OECD Model and also applies
to local taxes, compulsory social
security contributions, inheritance
or gift taxes, etc.

Information can only be exchanged
between the two signing parties of
the DTA.

In for m at i on c an b e e x c h an g e d
between two or more signing parties
of the Convention.

On request information exchange.

On request, spontaneous and
automatic exchange of information,
simultaneous tax examination and
tax examinations abroad.

On August 27, 2013, China signed the Multilateral Convention on Mutual Administrative
Assistance in Tax Matters (“the Convention”) which implies that all G20 countries have now
fulfilled the commitment they made at the Cannes G20 Summit to sign the Convention and
move towards automatic exchange of information related to taxation.
Previously, the Convention was only open to members of the OECD and of the Council of
Europe. Nowadays, over 55 countries have signed it, including all the G20 countries, and more
are expected to join so shortly.

Tax covered

Scope

Comparison between OECD Model Article 261 and the
Convention in terms of Information Exchange
Chuck

OECD Model
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Main methods of information
exchange

Potential Implications of MNCs in China
As the MNC’s investment information is likely to be obtained by States joining the Convention, MNCs in China might
be impacted in the following ways:
·Indirect investment structure
As a widely acknowledged idea on tax optimisation, many MNCs would apply an indirect investment structure for their
investment in China, especially where there is no preferential tax rate within the DTA between their home country and
China comparing with the domestic tax rate in China or there is no such DTA. The mentioned tax mainly refers to the
Enterprise Income Tax (“EIT”) on income such as dividends, interests, royalties or capital gains sourced from China. A
typical investment structure would be like this:
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Investor
Resident of Country S

Chinese Subsidiary
Resident of China

Holding Company
Resident of Singapore (for example)
Investment flow		

DTA in place		

The above example demonstrates
that the investor from country S
might save taxes from this structure
assuming countr y S has a DTA
with Singapore. For example, the
dividends sourced from China and
remitted to the holding company in
Singapore would be subject to 5%
EIT under the DTA between China
and Singapore, comparing with the
10% domestic EIT rate in China if
the dividends would be remitted
directly to the investor in country S
under a direct investment structure
(country S might even impose a
domestic tax on such dividends
without the said DTA).
Before signing on the Convention, in
an eventual tax inspection, the Chinese
tax authorities would have needed to
liaise with the relevant authorities in
Country S on a case-by-case basis to
collect the relevant tax information in
general terms and regardless of the local
Chinese taxation rules. The business
information of the investor in Country
S might be transparent to tax authorities
in China if country S is also a member
of the Convention, but Chinese tax
authorities would be more likely to
raise enquiry/challenge on the lookthrough exposure. It would need more
planning and careful consideration
of all the business elements involved
to assess upfront if the tax benefits
might be available or not to the indirect
investment structure.
·Related party transactions
Similar to the indirect structure, the
Transactions between Related Parties
(“RPT”s) of the MNCs could also
be impacted. MNCs operating in
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No DTA in place

different jurisdictions with different
tax rates commonly tend to internally
fix the prices of inter-company sales
due to internal reasons. As a general
principle, the Chinese Transfer
Pricing regime requires the RPTs to
be performed in accordance with the
arm’s length principle. This indicates
that the prices for RPTs should
be similar or identical with those
acceptable in transactions between
non-related parties, i.e., the fair
market value.

Foreign investors in
China are advised to
be more prudent with
their tax planning and
tax compliance in the
future.
Before the Convention, there the
regulatory means for China to obtain
information of the global pricing
methods were scarce and the taxes in
China would be imposed only on the
basis of the prices on the transactions
involving China. By joining the
Convention, Chinese tax authorities
now would be able to initiate a
simultaneous tax examination with
all the other countries concerned.
·Expatriates assigned to China by
MNCs
Expatriation is one of the most
common arrangements of MNCs
to share internal resources among
affiliates. The expatriates assigned

to China might receive salaries
from both China and abroad due
to reasons such as the continuity of
social security contribution in their
home country and the expatriates
would usually be subject to Individual
Income Tax (“IIT”) in countries of
both residence and income source.
For purpose of IIT compliance and
optimisation, MNCs usually have
internal policies for expatriates.
As from China’s joining the Convention,
MNCs might have to pay close attention
to the IIT on expatriates in China. For
example, China requires expatriates
to fully declare their salaries acquired
in and outside of China, though
there could be certain allocations to
eventually reduce the IIT payable by
the expatriates. However, in practice,
due to the lack of knowledge on such
IIT regime of China, information
related to overseas salary received by
the expatriates might have not been
disclosed to the Chinese tax authority.

Garrigues’
Observations
China is a countr y receiving
s i g n i f i c ant fore i g n i nve st m e nt
proceeding from various countries.
It is not uncommon that the foreign
investors, especially MNCs, might
have tax optimization schemes via
relevant tax planning globally.
In parallel with China’s joining of the
Convention, foreign investors in China
are advised to be more prudent with
their tax planning and tax compliance
in the future. For example, business
substance should be well maintained by
relevant affiliates in certain jurisdictions
and benchmarking analysis for intragroup pricing shall be well performed
by qualified providers, and the IIT
compliance of relevant expatriates in
China shall be closely monitored.
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Highlights of the New PRC
Trademark Law 2013

T
Simon Bai

Winners Law Firm

he Standing Committee of the National People's Congress (NPC), China's top
legislature in August 2013 adopted an amendment to the China Trademark Law
(“CTL”) which introduces some significant changes to current CTL and is intended to
better protect trademark rights. The amendment will come into effect on May 1, 2014. CTL
was enacted in 1982 and amendments were made twice respectively in 1993 and 2001.
Although the amendment still suffers from a number of deficiencies, it aims to improve the
efficiency of the complex trademark prosecution procedures, prevent malicious registration
of trademarks, beef up enforcement mechanisms in response to bad faith trademark
squatters and significantly raises the compensation ceiling for trademark infringement
to CNY 3 million (about USD 500,000), six times the previous limit. Scope of registrable
marks is now expanded to include sound. The amendment also offers more protection for
well-known trademarks.

1. Scope of Registrable Marks Expanded
To be in line with international practice, Article 8 of the amended CTL expands the scope
of protection of non-conventional trademarks by adding sounds to the list of elements
considered registrable as a trademark. Under the current law, sounds are not recognized as
a registrable element, whilst colours are registrable only as a combination. This creates more
opportunities for brand owners to better protect their proprietary rights and have their
trademarks of sound overseas also legally registered in China. This may attract a wave of new
filings from both China and those countries where sound mark has already been allowed.
However, the final enacted amendment fails to extend protection to cover scents and moving
images as the China Trademark Office once considered in an earlier draft amendment.
Obviously, these new territories can be a challenge for trademark administration authorities
that have always preferred to be cautious and take small steps rather than risking blunders. It
will be interesting to see what the examination criteria for sound mark will be.
NPC’s third draft deleted the provision of single colour trademark registration due to
concerns that allowing single colours to be registered as trademarks may cause colour
monopoly and confusion.

2. Streamlined registration and administration procedure
The new amendment for the first time ever sets a statutory time-limit for trademark
examinations by both the Chinese Trademark Office (”TMO”) and the Trademark Review
and Adjudication Board (“TRAB“).
Under the amendment, the period for the initial examination for trademark applications
shall be no longer than nine months; The period for raising oppositions after the publication
of the trademark is three months; The timeframe for investigation and verification shall be
no longer than nine months; The time period for the TRAB in reviewing the decisions on
rejection an application or refusal of publication rendered by the TMO shall be no longer
than six months; and lastly the period for reviewing the opposition case where the TMO
finds the opposition is tenable shall be no longer than nine months.
The TMO has already allowed electronic filings for several years through a trial pilot
program. However, this practice is now officially adopted into the revised CTL and will better
facilitate brand owners to more efficiently complete trademark filing.
The amended CTL now also simplifies the registration procedure by allowing an applicant
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to submit one application for a
trademark in multiple classes. The
current practice only allows the filing
of one trademark in one class and
additional trademark applications are
required for additional classes which
in practice can be time-consuming
and burdensome. The amendment
hopefully will prove to be much more
efficient for both TMO and trademark
applicants.
All of these changes will provide
more conveniences and benefits to
trademark applicants and brand
owners.

3. Bad Faith Opposition
Procedure
One of the major missions of the
amended CTL is to address the issue
of potential bad faith opposition
filings and the associated burden
of having to defend unnecessary
opposition proceedings. This is of
particular use to international brand
owners and bona fide trademark
registrants. However, it might prove
to b e a double e dge d sword in
practice.
The amended CTL imposes a
limitation on the standing required
for initiating opposition proceedings,
limiting the right to oppose only
to those who “own prior rights” or
who are an “interested party”. Under
the current law, anyone can initiate
opposition proceedings. However, the
exact scope of what constitutes “prior
rights” and an “interested party” will
be an issue that needs to be further
clarified in the future. This change
may reduce the number of opposition
cases and help alleviate the bad faith
opposition filing as it makes it even
harder for oppositions. Nonetheless,
it might also backfire since brand
owners have to demonstrate prior
registered rights or why they are an
interested party.
The amended CTL further
streamlines the opposition process
by eliminating the right of appeal
currently available to an opponent,
to the TRAB. An opposing party’s
only recourse afterwards is through

a new procedure– “invalidation”.
The opponent will no longer be able
to delay the prosecution process by
filing appeals to the TRAB and the
court. Conversely, however, the right
of the applicant to appeal against an
unfavourable opposition decision

The opponent will
no longer be able to
delay the prosecution
process by filing
appeals to the TRAB
and the court.
has remained intact. This would
mean that marks that should not be
registered will remain on the register
and would need to be invalidated,
during which time the mark owner
can enforce their rights. This will
increase and arguably encourage
b a d f ait h t r a d e m ar k s qu att i ng
and counterfeiting. This issue has
to be addressed in future when
implementing regulations or judicial
interpretations.

4. Trademark Squatting
Protection of Good
Faith Mark Holders
As many foreign companies can
attest, trademark squatting (bad faith
trademark registration) is a rampant
problem in China. The amended CTL
is widely anticipated to be able to
more effectively deter the prevalence
of squatting.
Specifically, Article 7 says that “The
principle of honest and trustworthy
shall be applied when using
trademark filing for registration”.
This provision, being broad and
vague in nature might prove to be
an all-embracing tool to crack down
on trademark squatting because
it will be able to cover grounds
where those bad faith registrations
cannot be curbed by other specific
provisions in CTL. Of course, it
would be even more preferable to

define bad faith with specificity,
and so as to facilitate action against
any egregious cases of trademark
piracy. Further, Article 15 prohibits
dealers, distributors, agencies, and
those who have business contacts
or relationships with the brand
owners to register the same or similar
trademark on same or similar goods.
Trademark agencies are not allowed
to accept entrustment if they know,
or should know that their clients are
conducting a malicious registration
or infringing upon others’ trademark
rights; Thirdly, Article 64 prevents the
awarding of damages if the registered
mark at issue has not been used by
the plaintiff. No compensation may
be awarded to the trademark owner
if the trademark has not been used in
the past three years. This is useful for
legitimate bona fide brand owners to
fight against trademark squatters.
The amended CTL also mitigates
trademark holders' responsibility
in providing proof of infringement,
re qu i r i ng t h at i n f r i nge rs sh a l l
provide their account books or other
materials for investigation. Otherwise,
compensation amounts could be
determined according to the amounts
proposed by trademark holders.
This could reduce litigation costs for
trademark holders and increase the
costs and penalties against infringers.

5. Damages
The revised CTL also introduces for
the first time punitive damages which
will be 1 to 3 times of actual damages.
In addition, more severe penalties
w i l l b e i mp o s e d on t h o s e w h o
repeated trademark infringement
activities more than twice within five
years. Lastly, CTL now increases the
maximum statutory damage from
CNY 0.5 million to CNY 3 million
which will serve a deterrent against
trademark infringement.
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How to Remove Counterfeit Goods
from E-Commerce Sites in China
1. China: Counterfeit goods and the internet
The internet has become a popular and easy channel for product distribution around the
world. It has created a marketplace of more than half a billion users in China, more than
a third of the world’s total online population, and is still expanding. Apart from being a
forum for legitimate vendors and original products, the internet is also used by illegal and
unscrupulous businesses as a platform for the distribution of counterfeit goods which infringe
intellectual property rights (IPR).
As the internet provides a convenient platform for counterfeits, we recommend that every
European SME (especially those with successful products) monitors Chinese e-commerce
sites for infringing products. By moving quickly you will be able to have infringing products
removed from sale and preserve your market share. Although some companies find that
internet monitoring is time consuming, you may find yourself at high risk if you sell your
product on the Chinese market, manufacture your product in China or even if you have a
popular product on sale in Europe.
This guide provides you with information on the regulations governing e-commerce and
a practical introduction on how to have infringing products removed from two popular
Chinese e-commerce sites: Alibaba and Taobao.

Protection for Intellectual Property online
China, similarly to European countries, provides legal protection of Intellectual Property
Rights (IPR) including trademarks, copyrights and patents. The specific regulations related to
the internet stipulates that if the IP-protected material is uploaded without the right holder’s
consent, they may request in writing that the internet service provider (ISP) removes the
infringing work, or removes the relevant website from the ISP’s network and disables access
to the copyrighted material. This kind of written warning is known as a ‘take-down notice’.
Trademarks and patent rights must be registered in China. Copyright exists automatically but
registration is recommended and usually necessary for take-down notices.
In order to issue a take-down notice you must have registered your IPR in China. Registration
in your home country is not usually sufficient (although Alibaba does accept IP registered
outside of China). For a successful take down action you will have to provide the ISP with the
registration documents of your Chinese trademarks, patents or copyright.
Although ISPs can help to remove infringing products their powers are limited. E-commerce
platforms ISPs cannot impose fines on infringers or grant any compensation to right holders.
Additionally, the ISP cannot make a judgment on conflicting IP infringement claims.

2. How to spot infringing content online
a) Where to search for infringing content
The most common infringements encountered on e-commerce sites include trademark
violation (i.e. used without permission), the sale of counterfeit products and copyright
infringement (advertisements and other images used to promote counterfeit products).
b) Tips on how to find infringing products online
1. Search for names which are identical or similar to your brand or product name.
2. Search for your brand or product name in Chinese. Chinese consumers like to translate brand
names into Chinese, either as a phonetic translation or by translating the meaning. Where
possible ask a Chinese colleague or use a translation tool to search e-commerce sites in Chinese.
3. You may also find more results by conducting your search through a Chinese search engine
(baidu.com or bing.com).
48

Oct 2013 I Business Tianjin

4. Search for items in the same
category as your product.
5. Use you product name plus your
home country as key search terms.
c) How to spot a suspicious sale
1 . T h e l i s t i ng w a s m a d e by an
individual or company who is not
involved in your official distribution
channel in China.
2. There are a large number of listings
from one vendor.
3. The vendor is offering the product
lower than the market price.
4. The product is listed several times
with a wide variation between prices
for each listing.
5. The vendor has a large number of
units available for sale. Please note
that if a vendor offers only one or
few a units of a product, it may not
constitute an infringement as it is
legal to sell ‘second hand’ products or
to re-sell original new products.

3. User friendly tools
provided by popular Chinese
ISPs
Many Chinese ISPs provide tools to
facilitate submission of takedown
notices; please see the examples from
Alibaba and Taobao below.
Alibaba’s IPR policy
In case of infringement Alibaba may:
• Remove the listing upon receipt of a
take-down notice from the IPR holder.
• Notify members responsible for
listings subject to IP infringement claim.
• Suspend or terminate the membership
of a user who has received multiple IP
infringement claims.
AliProtect®: File claims and request
take-downs
AliProtect® provides an efficient and
transparent channel for IPR holders
to file claims and request the taking
down of allegedly infringing listings,
which is available in English. In order
to proceed you need to complete a
free registration and accept the terms
and conditions.
Necessary documents
Three sets of documents must be
submitted to AliProtect® for IP
infringement claims:

1. Proof of identity – For companies
this includes business incorporation
certificate or certificate of
incorporation. For individuals, your
identification documents such as a
passport or national identification
card are required.
2. Proof of IPR ownership – Including
p ate nt re g i st r at i on c e r t i f i c ate,
trademark registration certificate
or copyright registration certificate
(please note an application receipt is
insufficient).

Trademarks and
patent rights must
be registered in
China. Copyright
exists automatically
but registration is
recommended and
usually necessary for
take-down notices.
3. Identif ication of the alleged
infringer and details of the listing
which you wish to have removed.
We suggest providing clickable
hyperlinks.
Timeline and counter-notification
system
Alibaba evaluates IP infringement
claims filed via AliProtect® promptly
and deletes listings on a weekly basis.
Often, there will be more than one
infringing listing and Alibaba admits
max 200 listings per infringement
complaint against a single vendor.
After receiving a complaint the
alleged infringer must:
1. If there is no objection to the
complaint - delete the link and
clear up other product information
involving intellectual rights on
relevant webpage.
2. If there is an objection to the
complaint - submit a counter
notification in the system (note: if
no counter-notification is received
within three days after receipt of
notice, the system will automatically

delete the listing under complaint).
The complainant must take the
following steps after receiving any
counter-notification:
1. If the complainant accepts the
counter-notification – confirm so in
the system.
2. If the complainant does not accept
the counter-notification - submit a
dispute handling request in the system.
3. If t he complainant do es not
respond - the listing under
complaint will be reinstated until the
complainant responds.
Fees
There is no charge for registration and
submission of IPR infringement claims.
Taobao’s IPR policy
Another popular online platform in
China is Taobao. Taobao is a domestic
Chinese online platform aimed at local
users. It operates exclusively in Chinese
and only accepts IPR registered in
China for take-down notices.
However, Taobao is a powerful force
in the e-commerce sector in China
and European SMES should monitor
it for IPR infringements. Taobao has
a sophisticated complaint system
which led to 87 million listings
being removed from the site and one
million users being punished in 2012.
Fees
There is no charge for registration and
submission of IPR infringement claims.

4. Next Steps
Although issuing a take-down notice
is a relatively quick process, it is one
which may need to be completed
frequently depending on the number
of counterfeits of your product on
the market. As well as searching the
sites mentioned above, you should
look at other popular e-commerce
sites in case your IP is being infringed
elsewhere. In the case of wide-spread
counterfeiting it may be possible to
take further legal action against the
infringer.

Visit us online:
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Healthy Cooking Devices
By Stephen P. Ashton

T

he modern world has become
the perfect environment for
obesity. Access to affordable
high-calorie processed food, less
physically demanding jobs and
hobbies which require very little
physical exertion are all attributed
to causing obesity. This comes as no
surprise considering that junk-food
and nutritionally poor alternatives
are often more readily accessible and
affordable. The cost of eating healthily
is becoming more difficult each year.
With the added burden of preparing
food from scratch, many people turn
to these unhealthy choices out of pure
convenience.
The evolution of technology has
also played its part, minimising
manufacturing costs, increasing
the ease of cooking and has lead to
the vast array of media channels for
advertising products; not to mention
advances in public and personal
transport which means that we no
longer have to walk long distances
like our ancestors did. Our daily
routines have changed radically. We
use social media networks instead of
meeting in person, we play computer
games instead of sport, and we can
order take-aways at any time of day
or-night.
With so much of our lives built for
convenience, it is little wonder that we
no-longer receive adequate nutrition
or exercise. However, technology
can also be used in a productive way
to help us live more healthily. These
following devices can be used to
enhance our lives and try to make
living healthily more convenient.
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Oil Mister
Olive oil has been the subject of many
studies, and subsequently its health
benefits have been widely publicised.
Olive oil in particular contains
monounsaturated fats. These fats can
decrease the amounts of unhealthy
cholesterol whilst also promoting
good cholesterol within your body.
This means they can help decrease
your chances of suffering strokes and
contracting heart disease.

and the useful fatty acids deteriorate.
If the oil reaches its smoking point
then it becomes even even unhealthier.
With this in mind it appears prudent
to moderate our intake- especially if
weight loss is the goal.
Oil Misters allow you to moderate
your intake by spraying a fine mist
of oil, allowing a coverage area not
possible with such a small amount of
oil without such a device. Misters can
be used to cover salads- creating a
dressing, or to coat a pan for cooking.
They are usually handheld, electronic
or manual pump-action devices which
you fill up with your oil of choice.

Crisp/Chip Maker

George Foreman Grill
This device is probably the most
famous healthy cooking instrument on
the market, with former heavyweight
boxing champion George Foreman
as spokesperson for the brand. The
patent for its design was filed in
1995. Since then the manufacturer,
Spectrum Brands, has sold in excess
of 100 million units worldwide in
various shapes and colours.
The basic design is a dual sided nonstick grill. Both sides are ridged and
angled downwards, to act as an outlet
to drain off excess fat from the foods
cooked. Although this device is used
mainly for grilling meat, it can be
used to cook vegetables and some
fruits. The drained fat is collected
in a drip tray to be discarded when
finished. The grill comes in different
sizes- some big enough for only a few

Crisps or chips, depending on your
country of origin, are a favourite
snack food the world over. With
s o many f lavours and s o much
availability it's no wonder that we
buy packs by the dozens in economy
multipacks. However, their calorie
and fat content is so high that they
are very unhealthy. In addition, the
amount of salt is extremely high in
certain flavours.
By utilising the microwave and
this simple device you can make

items of food, others can cook a meal
for an entire family simultaneously.
They are very reasonably priced and
available online or in many stores.

home ma d e, f at f re e c r isp s and
also control your salt intake. As
microwaves work by exciting the
water molecules within food to
cook them from the inside out,
rather than frying them in oil or
he at ing t hem f rom t he outside
like an oven, no external fat is

With so much of
our lives built for
convenience, it is
little wonder that we
no-longer receive
adequate nutrition or
exercise. However,
technology can
also be used in a
productive way to
help us live more
healthily.
needed as the moisture required for
microwaves are contained inside
the potato. This means that the

Ceracraft Pans
The Ceracraft range of pans, by JML,
are a new twist on the non-stick
pan. They employ a ceramic coating
which creates what they describe as
an ‘ultra-non-stick surface’. The pans
are constructed from aluminium
with a stainless steel plate base and
the ceramic coating covering the
cooking area. They are available in
many flamboyant colours making
them a very stylish modern kitchen
accessory. JML states that these pans
are PTFE (Polytetrafluoroethylene)
free, oven safe, and work with electric,
gas, halogen and induction cookers.

T h i s k i n d of oi l a l s o c ont a i n s
polyphenols. These are antioxidants
which combat free radicals (damaging
molecules which attack healthy cells).
These free radicals can cause cancer,
cognitive or immune system decline
and heart disease. With this in mind,
it seems obvious that olive oil should
be a part of a healthy diet. However,
these health benefits are offset by
some lesser known facts. For instance,
olive oil has a high calorie content,
and therefore when used in excess
can lead to weight gain.
Moreover, studies show that when
used for cooking, the health benefits
are decreased as the oil breaks down
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only calorie or fat content is from
the potato itself, which is relatively
low. Thus you can make a healthier
snack than commercially available
potato chips/crisps. You can also
add your own flavouring to taste
and know exactly what's going into
your snack!
These devices work in two steps.
Firstly they chop your potato into
thin slices, normally using a pushdown bladed system which you
press down onto a potato and the
arrangements of the blades cut it
into segments, or a guillotine type
slicer. These potato slices are then
put on a rack, w hich s eparates
the pieces, and microwaved. This
process leaves the potato crispyjust like the ones you have bought
before, just healthier.

Ethylene Absorbers
Fre s h f r u it an d v e g e t a b l e s are
the staples of a healthy lifestyle.
However, the cost of these items is
ever rising, and buying in bulk to
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reduce expenditure is not possible
as the food will go off and rot.
Having said that though, there are
ways to keep our food fresher for
longer using knowledge gained from
scientific research.
Fruit and vegetables expel a gas
known as ethylene as a catalyst for the
ripening process. This gas is naturally
emitted even while your produce
is refrigerated. Using chemistry, it
is possible to absorb this gas, thus
slowing the ripening process down.
This of cause allows your food to be
fresher for longer by staving off the
deterioration.

Air/Dry Fryers
Air or dry fryers are a recent addition
to many kitchens. They offer the
ability to have the taste and texture
of your favourite fried foods in a
healthier way.
These devices are comprised of a
grill with a strong fan mounted on
it and a food container normally
which features a couple of

compartments for different foods
underneath. The machine doesn't
f r y i n t h e t r a d i t i o n a l w a y, b y
heating and dipping the food into
the boiling oil. Instead the grill-fan
combination blows super-heated
air around the food- cooking it
by exposing it to extreme heat of
around 200 degrees. This allows
for a fried effect on food. However,
as there is no oil or fat involved,
the overall fat content is reduced
by 80%. Oil is not required for
many foods but a small amount can
be added for taste when cooking
chips/fries, for example.
This technology is becoming more
prominent, and due to this the
prices are decreasing; although they
are still quite high at the moment.
B ut g i v e n t h at t h e t e c h n o l o g y
allows us to cook seemingly
unhealthy food in a healthy way,
many cook books can be purchased
to accompany this device which
s h ow you h ow t o m o d i f y you r
favourite food recipes by utilising
the air/dry fryer and enjoying its
health benefits.

Summing up
As we all strive to live a healthier
lifestyle we could use a little help
t o m a k e c o o k i n g a b i t e a s i e r.
Hop efully this ar ticle has shed
some light on a few of the devices
which could facilitate a change
in your eating habits. Using the
healthier option doesn't always
mean more inconvenience. Some of
these devices are quicker and easier
to cle an t han t he conventional
methods of cooking!

Visit us online:

btianjin.cn/131014
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Companionship

IKEA’s Media Conference for the Fiscal Year 2014
IKEA’s media conference for the fiscal year 2014 was held at the IKEA store in Tianjin. At the beginning, the media
members took creative 3-D photos from the new edition of the company’s Home Guide at the pavilion and visited the
bedroom exhibition which is nearly complete. Their visit to IKEA had just started.
The theme of the media conference is “Companionship” in line with people’s desire for the diversification of furniture,
desire for the full use of the room and desire to have a better household environment. Most importantly, IKEA tried to
transfer our focus from changing furniture to improving our life. IKEA is trying to prove that even small changes to our
home can bring us huge satisfaction and more enjoyment in life.
During the media conference, Ms. Zhang Yang, marketing manager of IKEA stores in Tianjin, said of the past year
that IKEA had brought a new shopping experience and a new concept of household. In the fiscal year 2014, IKEA will
pay more attention to bedrooms, children’s rooms and the
seasonal changes.
Ms. Zhang Sheng, designer of IKEA store in Tianjin,
explained the products and trends featured in the Home
Guide 2014 edition with separated different styles from
simplistic white to heavy metal, to romanticism to the
coastline and modern style of Scandinavia.
Mr. Huang Yinghan, sales manager of IKEA store in Tianjin
said that next year IKEA will bring out 1340 new products
like the Moose Ken bedroom furniture series, a new stuffed
toy series and many lower-price products.

Thinking Big, Getting Success
NNIT (Tianjin) Technology Company’s Seven Year Anniversary
Within an enterprise like this it is hard to imagine six individuals have grown into five hundred people. But NNIT
technology has been able to do this. NNIT’s seventh anniversary celebration on September 14 was held at the Renaissance
Tianjin, a grand lakeside hotel. Nearly 400 people attended. Throughout the party there was a lively atmosphere,
exemplifying the company's independent style.
In celebration, NNIT Technology company’s general manager of Tianjin flew in from Denmark, with his actions and
respect for employees igniting the passion of the staff. During his speech, the leader expressed his gratitude to all
employees of the company and boasted about a bright future for the organisation. “You are the reason why you are here”,
he profoundly stated.. The company general manager also said that in the next seven years NNIT will grow to be a
company of 1000 employees.
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The 2013 Award Ceremony of Tianjin’s
‘Haihe Friendship Award’
2013’ Tianjin ‘Haihe Friendship Award’ ceremony which was sponsored by the Tianjin Administration of Foreign Expert
Affairs for a solemn recognition of the foreign experts who have made an outstanding contribution to the development
of Tianjin. Tianjin is one of the four municipalities directly under the Central Government of China and a commercial
and industrial port city with a long history of 600 years. It is also one of the coastal cities to open up, with a total area of
11,900 square kilometers and population of 14 million. Many overseas experts from across geographical boundaries have
come to Tianjin to work with Tianjin people. They have actively thrown themselves into Tianjin's economy, technology,
education, health and other social undertakings, bringing their skills, techniques, advanced working experience and their
dedication to various sectors. The ten prize winners represent many of the foreign experts. Recognizing the outstanding
contributions made by foreign experts plays an active promotional role for increasing the friendship between Chinese
people and foreigners.

Jane Make Westin Tianjin Debut
on September 13, 2013
Recently Q bar ushered in a new band- Jane. This group from the Philippines allow you to have unlimitedly fun nightwhether enduring Chinese love songs, or dynamic wild electronic dance, Jane band offers a musical feast with luxurious
simplicity close to your life. If you prefer, you can also join them on stage. In the gorgeous light, and together they dance,
carnival style.
Enjoy the pure Latin décor, taste pure and authentic Mexican snacks, as well as sipping cold special tone Mojito cocktails.
Q bar will turn your night into a carnival!
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Tianjin Mid-autumn Guest Activity
Green Ecology Experience
On 15 September, whilst the Chinese traditional Mid-Autumn Festival is approaching, the season brings beautiful scenes
and a refreshing breeze. Somerset International Building Tianjin, Somerset Olympic Tower Tianjin, and Somerset Youyi
Tianjin organised a one day ecology tour for the residents to a national ecology garden. Residents actively participated in
fishing, fruits and vegetables picking and horse riding, whilst relaxed by immersing themselves into the beauty of nature
and the fascination of Chinese culture. As night fell, our BBQ party started. Delicious food and various lucky draws excited
everyone. As the highlight of the BBQ party, firework lit up the sky, everyone rose and cheered for this beautiful moment
and eternal memory. This green ecology tour was a unique experience for the residents to feel Chinese culture and to
enhance the sense of community. It also exemplified the Ascott Lifestyle– to live a green life and enjoy the local touch.
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Past Events
Tangla Hotel Tianjin
Visit Tianjin Children Welfare Institute
by Mid Autumn
As the Mid Autumn Festival approaching, TangLa Hotel Tianjin, a line of 7 managerial leaders and staff came to Tianjin
Children Welfare Institute, visited where the children and staff, and gave the children elaborately prepared snacks and
stationery on September 17th . The solicitude and condolences are warmly expressed among the crowed classroom.
Hotel managers and staff keened to understand children's life, health and basic services in detail, and fully interacted
with the nurses. The children played games with the hotel staff, and delightful laughter infected everyone. With appetite,
the children ate cakes Hotel carefully prepared for them.
Tianjin Children's Welfare Institute is a social welfare institution affiliated to Tianjin Municipal Civil Affairs Bureau,
which is an orphans-adoption charity. The Institute is as one set of education, medical care, set rehabilitation,
entertainment, training, and teaching. Though various love sharing activities, let the children be soaked in love bath and
feel the world of love and warmth of protection.
Enjoying all kinds of food made children happily laugh, and considered the hotel staff as their family members. Among
these children, the oldest is 6 years old; the youngest is only 2 and half years old. They are resettled temporarily in
different adoptive family. As facing the strange smiling faces, they showed the angelic happiness. According to the welfare
teacher, these abandoned children were sent by local police stations. Some of the children are suffering serious illness,
some are deadly. Donations from the society let the children feel the solid loving care. From the side of the institute, they
will take a high sense of responsibility and mission, continuous improvement for all disabled children in their lives and
quality of life.
The mid autumn festival activities in laughter and be reluctantly ended, but the solicitude from hotel leaders and staff are
continuing indeed. Literally, The Mid Autumn Festival is a festival of reunion; the activity aims to affect the children the
warmth of home. TangLa Hotel Tianjin concerns the healthy growth of children, for the public welfare activities duty.
The future will continue to launch all kinds of caring activities.
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New Appointments
The Astor Hotel, A Luxury Collection Hotel, Tianjin
appointed Mr. Peter Liew as Food & Beverage Director
The Astor Hotel, A Luxury Collection Hotel, Tianjin is delighted to welcome Mr. Peter Liew
to the position of Director of Food & Beverage. Peter comes from Malaysia. With more than
19 years of experience in luxury hotels and having served in various positions within the
areas of operations, training & development, food safety, research & development, marketing
management, effective team participation and ownership, Peter has a strong background in
Western and European cuisines. He enjoys combining ingredients from all around the world
and creating a new cutting edge in pairing, as well as new flavours. He joined Starwood in
1993 and will now have been employed in four companies within the brand: Le Meridien,
Sheraton, Westin and Astor. Prior to this appointment, he was Director of Food & Beverages
for Four Points Sheraton Guangzhou Dongpu and Sheraton Guangzhou Huadu Resort. As he has worked in China for
quite a long time, he loves the different cultures of China. Now he will bring his rich experience and creativity to The
Astor Hotel, A Luxury Collection Hotel, Tianjin.

The Astor Hotel, A Luxury Collection Hotel, Tianjin
welcomes John Zhang as its new Executive Sous Chef
The Astor Hotel, A Luxury Collection Hotel has recently appointed Mr. John Zhang as
Executive Sous Chef.
Mr. John Zhang has a great deal of experience in food & beverages and the kitchen
environment’s of international hotels. He has worked himself up from the most basic positions
and has accumulated considerable experience and professional skills. He has worked in many
Starwood hotels Including Westin and Le Meridien. He has also worked in different cities
including Shanghai, Guangzhou, Shenzhen and Beijing. Some of his key areas of expertise
are organisation aspects of working in cold kitchens, order surveillance, purchasing quality,
market surveying, cost control and staff training. He is outgoing and easy to communicate with. He has also accumulated
a vast amount of western cooking experience and management and training expertise.

Beijing Yingke Law Firm Tianjin Office
Directly invested and managed by Beijing headquarters, Beijing Yingke Law Firm Tianjin Office was established in April
2010, based on the principles of good faith, diligence, professionalism and responsibility.

Practice Areas:
Corporate Legal Affairs
Corporate Tax, Labor, Merger & Acquisition, Tendering & Bidding, Bankruptcy & Restructuring,
Risk Management, Legal Consultancy, Resources & Energy, Environment, Finance, Banking,
Insurance, Private Equity and Venture Capital, Security, etc.
International Legal Affairs
International Trade, Overseas Investment, Foreign Direct Investment, Maritime, Foreign-related
Civil and Commercial affairs, Anti-dumping, International Arbitration, Foreign-related Criminal
Litigation, Foreign-related Intellectual Property, etc.
Add: B-7F, Future Plaza, NO.103 Weidi Road, Hexi District, Tianjin 300201, China
Tel: +86-22-5837-7185
Fax: +86-22-5837-7177
Mobile: 135-1629-0113

186-222-88385

E-mail: txyi1120@126.com

tianxueyi@yingkelawyer.com

Website: www.lawyertianjin.com
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Richard Tian
Senoir Partner / Attorney-at-Law
Director of International Legal Affair Department
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Past Event:

Past Events:

HR Seminar - The New Exit-Entry Administration Law and its Impact on Foreign Companies in Tianjin

Tianjin Chapter Welcome Back and New Member Cocktail Reception

Wednesday, August 14, 2013

August 22, Hotel Indigo Tianjin Haihe

On June 30, 2013, the Standing
Committee of the National People’s
Congress passed a new Exit-Entry
A d m i n i s t r a t i o n L a w, w h i c h
includes important changes for
foreigners and foreign enterprises.
The new law introduces new types
of visa, new regulations for the
application and extension of visa
and residence permits, as well as
harsher punishments for violating
the regulations. In order to clarify
the impact of the new regulations on
companies in Tianjin, the German
Chamber of Commerce invited
Mr Changqing Liu, Deputy Section Chief of the Exit-Entry Administration of the Public Security Bureau in Tianjin, and his colleague Mr Cao Yi as
speakers to our seminar on August 14 at the Astor Hotel. They explained how to comply with the new regulations, what needs to be observed when
applying and extending visa and residence permits, and answered the specific questions of the HR Managers that are important to German and foreign
companies in Tianjin.

On August 22, AmCham China Tianjin kicked-off the new season
with a cocktail reception at Hotel Indigo Tianjin Haihe. Michael
Hart, Chairman of the Executive Committee opened the event
and introduced several new members who have joined AmCham
during the past 12 months. Whilst enjoying the evening breeze
and nice view on the outdoor terrace, guests mingled with old
friends and new business contacts as well as enjoying the food
and wine until the event broke up around nine o’clock.

InterChamber Breakfast Seminar - Toyota Kata: from “Lean Implementation” to “a Lasting Lean Transformation”
Friday, September 6, 2013
Many companies are battling to
be more competitive and striving
to improve their processes by
the means of lean principles and
tools. The German Chamber of
Commerce, in cooperation with
EUCCC and AmCham, invited
to an informative breakfast
seminar at the Astor Hotel on
September 6, in which our
speaker Dario Spinola explained
how “Toyota Kata” can lead to
lean improvement and lasting
lean transformation. Toyota
Kata is a systematic approach
primarily intended to develop people’s capability for improvement and leadership by the means of consistent daily practices. These daily practices
of improvement kata and coaching kata are done to develop people’s skills and solidly achieve improvements in the processes, either at shop floor
(manufacturing), service or management. The seminar was attended by more than 40 managers and lean management specialists.

Member Dinner: Tianjin Labour Union Regulations and Recent Amendments to the Employment Contract Law
August 30, The Astor Hotel
More than 30 GMs and HR directors from member companies came to this exclusive dinner and joined the
experts from Baker McKenzie to discuss the recent amendments made to China’s Labour Contract Law and
the interpretation of the 2013 Labour Union Law Tianjin Measures.
The event was kicked off by Jon Reed, executive vice-president of California Cedar Products Company and
member of the AmCham China Tianjin Executive Committee and was followed by a four-course western set
menu dinner provided by the Astor Hotel.
After dinner, Joseph Deng and Bofu An, Partner and Associate of Baker & McKenzie discussed the
changes to the Labour Contract Law and some of the legal strategies relating to Tianjin Union Implementing
Regulations , union formation and preparation fee issues, recent amendment to the Employment Contract
Law about agency workers and recent interpretation on non-competition agreements.

Toyota Kata – from “Lean Implementation” to “a Lasting Lean Transformation”
September 6, The Astor Hotel
AmCham China Tianjin, together with the German Chamber and European
Chamber, recently hosted a presentation with Dario Spinola, head of BU Lean
and vice general manager at Staufen. Spinola spoke at this joint chamber
breakfast seminar on how "Toyota Kata", can lead to lean improvement and
lasting lean transformation. Toyota Kata is a result of research in Toyota
managerial methods conducted by Mike Rother. He clearly describes his
findings on the book “Toyota Kata”, demonstrating the skills of "improvement
kata" and "coaching kata" we need to learn in order to improve and stay
adaptive for the necessary changes. In Dario’s speech, he introduced the
improvement and coaching kata, how to deploy the improvement kata and the benefits which arise from adopting the kata approach.

Upcoming Events:

Upcoming Events:

Monthly Get-together Sponsored by ICT Forum Tianjin October 9 – The Westin Tianjin

October 9, 2013: Breakfast Seminar - Salary Developments 2014 - Presentation of the 6th Wage and Salary Survey, Westin Hotel

Tianjin 2013 Fall Classic Golf Tournament October 19 – The World Golf Club

October 14, 2013: InterChamber Workshop - Self Awareness Using the MBTI® Open Session, GCC Office Tianjin

Tianjin Property Update and New Hotel Tour October 24 – The Ritz-Carlton Tianjin

October 14, 2013: InterChamber Workshop - The Strategic Leader: Simple Techniques to Enable Managers to become Successful Future
Leaders, Holiday Inn Aqua City

Monthly Women’s Professional Committee (WPC) Executive Lunch October 31 – Venue TBD

Room 1502, Global Center, No. 309 Nanjing Road, Nankai District, Tianjin 300073
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Monthly Executive Breakfast Briefing

Tel / Fax: +86 22 8787 9249

tianjin@bj.china.ahk.de

October 17 – The St. Regis Tianjin

Room 2918, 29F, The Exchange Tower 2,189 Nanjing Lu Heping District
Tel: +86 22 2318 5075
Website: www.amchamchina.org
Email: amandahe@amchamchina.org

Fax: +86 22 2318 5074
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Include your event
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Tianjin & Beijing & Shanghai EVENTS

01
TUE
星期二

FIP Super Nations Cup 2013
２０１３国际马球联合会超级国家杯
Tianjin Goldin Metropolitan Polo Club
天津环亚国际马球会
+86 22 2372 8877
Oct 1-5
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s
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10
THE
星期一

Special Days

16

Care & Rehabilitation Expo China
中国国际福祉博览会
China International Exhibition Center
中国国际会展中心
+86 10 6446 6967
Oct 10-12

WED
星期三

ILOPE Expo

1 Oct 1 Jun
The National
DayDay
Children's
8 Oct
Cold Dew (hán lù)
12
Jun
Dragon
Boat Festival
13 Oct
Double Ninth Festival
(chóng yáng jiē )

Oct
First
16 Jun 23Father’s
Day Frost (shuāng jiàng)

20

北京国际光电产业博览会

China International Exhibition Center
中国国际展览中心
+86 10 8460 0329
Oct 16-18

SUN
星期日

24
THU
星期四

01
TUE
星期二

13
rd

The 3 Tianjin Quality
Living Expo 2013

Edi
t r’
s
pico
k

SUN
星期日

第八届中国留学人员创新创业论坛
Sofitel WanDa Beijing Hotel
北京万达索菲特大酒店
+86 10 6561 1038

19
SAT
星期六

T.I.C.C.
Pink Ribbon Gala Dinner 2013

02
WED
星期三

62

The 7th Shanghai Overseas Property
& Investment Immigration Show
第七届上海海外投资移民展览会
Shanghai Exhibition Center 上海展览中心
+86 21 6195 6088
Oct 2-5
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China International HealthCare
Industry Exhibition
中国国际健康产业博览会
Shanghai International Exhibition Center
上海国际展览中心
+86 21 8584 1055
Oct 20-22

The 14th Beijing Conference and
Exhibition on Instrumental Analysis
第十四届北京分析测试展展会报告
Beijing Exhibition Centre 北京展览馆
+86 10 6851 12208
Oct 24-28

Edi
t r’
s
pico
k

The Astor Hotel, A Luxury Collection Hotel,
Tianjin 天津利顺德大饭店豪华精选酒店
18:30
600
ticc_09@hotmail.com

25
TUE
星期二

Halloween

Edi
to

pickr’s
The 8th Beijing Chinese
Students Studying Abroad
Innovative Entrepreneurial Forum

第三届天津优质生活展览会
Tianjin Meijiang International Convention
& Exhibition Center 天津梅江国际会展中心
＋８６ ２１ ６４８８ ０８５１
Oct 1-6

15

31 Oct

FRI
星期五

China International Affiliate
Conference 国际互联网营销者大会

Icecream China
中国冰激凌机器博览会
Binhai International Convention
& Exhibition Centre 滨海国际会展中心
＋８６ ２０ ８４２３ ９６３０
Oct 25-28

Edi
t r’
s
pico
k

Binhai International Convention
& Exhibition Centre 滨海国际会展中心
400 608 5685
Oct 15-17

19
SAT
星期六

The Crypt Choir
英国坎特伯雷童声合唱团音乐会
Concert Hall, Tianjin Grand Theatre
天津大剧院音乐厅
19:30
50-380
+86 22 8388 2000

Edi
t r’
s
pico
k
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Marketing
市 场
营 销
shì chǎng yíng xiāo

Volume 65

A: Yes. Markets surveys indicate that the local middle-high-grade market has a great growth potential.
没 错。市
场
调 查 发 现， 本 地
中 高 档(9) 市
场 有 着 巨大 的 发 展 潜力(10)。
méi cuò. shì chǎng diào chá fā xiàn, běn dì zhōng gāo dàng shì chǎng yǒu zhe jù dà de fā zhǎn qián lì.
These products are especially aimed to the local market.
这几 种
型 号 是 公 司
专
门 针对(11) 本 地 市
场 推 出 的 产 品。
zhè jǐ zhǒng xíng hào shì gōng sī zhuān mén zhēn duì běn dì shì chǎng tuī chū de chǎn pǐn.
Our advantages lie in exquisite workmanship, excellent performance of products, and complete after-sale service.
产 品 优 良 的 做工(12)，卓
越 的 性能(13) 和 完
善 的 售 后 服 务 都 是 我 们 的 优势(14)。
chǎn pǐn yōu liáng de zuò gōng, zhuó yuè de xìng néng hé wán shàn de shòu hòu fú wù dōu shì wǒ men de yōu shì.
B: That’s a good point. We must understand what the market needs.
有 道 理，我 们 必 须 弄 清 楚 市 场
的 需 求。
yǒu dào lǐ, wǒ men bì xū nòng qīng chǔ shì chǎng de xū qiú.
A: The market competition is intensive. We must take into consideration the needs of customers,
市 场
竞争(15) 激烈(16)。我 们 必 须 考 虑 顾客 的 需 求，结 合 产 品 的 特 点，
shì chǎng jìng zhēng jī liè.
wǒ men bì xū kǎo lǜ gù kè de xū qiú, jié hé chǎn pǐn de tè diǎn,
combined with the product’s characteristics, and formulate the most proper marketing strategies accordingly.
制 定 出 最 合 适 的 营 销 策 略。
zhì dìng chū zuì hé shì de yíng xiāo cè luè.
B: Exactly. I’m confident of company’s future development.
您 说 的 非
常 对。我 对 公 司 发 展 前 景 非
常 有 信 心。
nín shuō de fēi cháng duì. wǒ duì gōng sī fā zhǎn qián jǐng fēi cháng yǒu xìn xīn.

Vocabulary
(1)

稳步

steadily

wěn bù

(2)

欣慰

gratifying

xīn wèi

(3)

得益于

benefit from

dé yì yú

(4)

确实

indeed

què shí

(5)

有效

effective

yǒu xiào

(6)

出色

excellent

chū sè

(7)

型号

type

xíng hào

(8)

上市

launch into market

shàng shì

(9)

中高档

middle-high grade

zhōng gāo dàng

(10) 潜力

potential

qián lì

A: The marketing strategies are indeed effective.
确实(4) 是 非 常
有效(5) 的 营 销 方 法。
què shí shì fēi cháng yǒu xiào de yíng xiāo fāng fǎ.
The Beijing Branch has done an excellent job in advertising and after-sale service, and other areas.
北 京 分 公 司 在 产 品 宣
传， 售
后 服务
等 方 面
做 得 非
常 出色(6)。
běi jīng fēn gōng sī zài chǎn pǐn xuān chuán, shòu hòu fú wù děng fāng miàn zuò dé fēi cháng chū sè.

(11) 针对

aim to

zhēn duì

(12) 做工

workmanship

zuò gōng

(13) 性能

performance

xìng néng

(14) 优势

advantage

yōu shì

B: I’ve also notice that sales volumes of these types of products is the largest,
我 们 还 注意 到 这 几 种 型号(7) 的
产 品 销
量 最 大，
wǒ men hái zhù yì dào zhè jǐ zhǒng xíng hào de chǎn pǐn xiāo liàng zuì dà,
but actually the products have just been launched into the market.
但 实际 上
这 几 种
产 品 都 刚
上市(8) 不 久。
dàn shí jì shàng zhè jǐ zhǒng chǎn pǐn dōu gāng shàng shì bú jiǔ.

(15) 竞争

competition

jìng zhēng

(16) 激烈

intensive

jī liè

A: Mr White, you can see Beijing Branch’s sales volumes keep increasing steadily.
怀 特 先
生， 北 京 分
公 司 在 中
国 的 销 售
量 一直 在 稳步(1) 增
长。
huái tè xiān shēng, běi jīng fēn gōng sī zài zhōng guó de xiāo shòu liàng yī zhí zài wěn bù zēng zhǎng.
B: That’s true. That’s quiet gratifying. The company highly values the development of the Chinese market.
是 的， 这 点 很 令 人 欣慰(2)。公 司 很
重 视
中 国 市
场 的 发 展。
shì de, zhè diǎn hěn lìng rén xīn wèi. gōng sī hěn zhòng shì zhōng guó shì chǎng de fā zhǎn.
And of course, that benefits from the Beijing Branch’s marketing strategies.
当 然，这 也 得益于(3) 北 京 分 公 司的 营 销 策略。
dāng rán, zhè yě dé yì yú běi jīng fēn gōng sī de yíng xiāo cè luè.
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If you encounter any problems learning Chinese, please
send us an email at bizclass@businesstianjin.com
We’ll do our best to help you. See you next month!
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DINING

TIANJIN
Chinese

DINING
Japanese
Benkay Japanese Dining
A: 5F, Hotel Nikko Tianjin, No. 189

Qba – Latin Bar & Grill
A: 2F, 101 Nanjing Road, Heping

District
T: +86 22 2389 0171
Ｑ吧 － 拉丁酒吧＆烧烤
和平区南京路１０１号二层

Nanjing Lu, Heping District
T: +86 22 8319 8888 ext. 3558
China Station
A: 2F, Radisson Plaza Hotel Tianjin 和平区南京路189号天津日航酒店5层
Café@66
弁慶日本料理餐厅
No. 66, Xinkai Lu, Hedong District
A: 1F, Radisson Bul Plaza Hotel Tianjin
T: +86 22 2457 8888
No.
66, Xinkai Lu, Hedong District
Café
Vista
中国站
河东区新开路66号天津天诚丽笙世 A: 1F, Wanda Vista Tianjin, 486 Bahao T: +86 22 2457 8888
咖啡66
Road, Da Zhi Gu, Hedong District
嘉酒店2层
河东区新开路66号天津天诚丽笙世
T: +86 22 2462 6888
嘉酒店1层
美食汇全日餐厅
Fortune Restaurant
河东区大直沽八号路４８６号天津万达
A: 2F, Crowne Plaza Tianjin Binhai
Churchill Wine & Cigar Bar
文华酒店一层
No. 55, Zhongxin Da Dao
A: 1F, Wanda Vista Tianjin, 486 Bahao
Airport Industrial Park
Road, Da Zhi Gu, Hedong District
Kasumi
T: +86 22 5867 8888 ext. 2355
A: 1F, Crowne Plaza Tianjin Binhai T: +86 22 2462 6888
富淳中餐厅
丘吉尔红酒雪茄吧
No. 55, Zhongxin Da Dao
空港物流加工区中心大道55号
河东区大直沽八号路４８６号天津万达
Airport Industrial Park
天津滨海圣光皇冠假日酒店2层
文华酒店一层
T: +86 22 5867 8888 ext. 2322
霞日式料理
空港物流加工区中心大道55号
天津滨海圣光皇冠假日酒店1层

Qing Wang Fu
A: No. 55, Chongqing Road

Heping District
T: +86 22 8713 5555
+86 22 5835 2555
E: info@qingwangfu.com
W: qingwangfu.com
庆王府
和平区重庆道55号

Kushi Grill
A: 2F, Radisson Blu Plaza Hotel Tianjin
No. 66, Xinkai Lu, Hedong District
T: +86 22 2457 8888
串烧
河东区新开路66号天津天诚丽笙世
嘉酒店2层

Seasonal Tastes
A: 1F, 101 Nanjing Road, Heping

District
T: +86 22 2389 0168
Riverside Chinese Restaurant 知味全日餐厅
A: 3F, Holiday Inn Tianjin Riverside 和平区南京路１０１号一层
Phoenix Shopping Mall
East Haihe Road, Hebei District
Seitaro
T: +86 22 2627 8888 ext. 2211
A: Sheraton Hotel Tianjin
海河轩中餐厅
Zi Jin Shan Lu, Hexi District
河北区海河东路凤凰商贸广场
T: +86 22 2731 0909
天津海河假日酒店3楼
清太郎日本料理
河西区紫金山路喜来登大酒店

Tao Li Chinese Restaurant
A: 6F, Hotel Nikko Tianjin

No. 189, Nanjing Lu, Heping District
T: +86 22 8319 8888 ext. 3561
桃李中餐厅
和平区南京路189号
天津日航酒店6层

SóU
A: 49F, Tangla Hotel Tianjin, No.219

Aulare Latin Restaurant
A: Magnetic Plaza, Building A4

Nanjing Road, Heping District
T: +86 22 2321 5888 ext.5106
思创
南京路219号天津唐拉雅秀酒店49楼

Thai
YY Beer House

Bistro Thonet
A: No.55 Chongqing Road,

Heping District
(Behind International Building)
T: +86 22 8713 5555
A: No. 3, Aomen Lu, Heping District E: info@qingwangfu.com
T: +86 22 2339 9634
W: qingwangfu.com
粤园泰餐厅
庭悦咖啡
和平区澳门路3号(国际大厦后侧)
和平区重庆道55号庆王府院内

Western
Prego Italian Restaurant
A: 3F, 101 Nanjing Road, Heping
District
T: +86 22 2389 0173
Ｐｒｅｇｏ意大利餐厅
和平区南京路１０１号三层
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A Luxury Collection Hotel, Tianjin No.
33, Tai’er Zhuang Lu Heping District
T: +86 22 2331 1688 ext. 8918
1863别致西餐厅&花园
利顺德翼，和平区台儿庄路３３号天
津利顺德大饭店豪华精选酒店一层

Brasserie Flo Tianjin
A: No.37, Guangfu Road

Italian Style Town, Hebei District
T: +86 22 2662 6688
福楼
河北区意大利风情区光复道37号

A: No. 77, Munan Dao, Heping District
T: +86 22 2331 0236/0636
W: jeffhouse.net

International Schools

International School of Tianjin
A: Weishan Lu, Jinnan District
T: +86 22 2859 2001

A Luxury Collection Hotel, Tianjin No.
33, Tai’er Zhuang Lu, Heping District
T: +86 22 2331 1688 ext. 8910
凯旋咖啡厅
海河翼，和平区台儿庄路３３号天津
利顺德大饭店豪华精选酒店一层

国际学校天津分校
津南区津南微山路

Café Venice
A: 2F, Holiday Inn Tianjin Riverside

Phoenix Shopping Mall
East Haihe Road, Hebei District
T: +86 22 2627 8888 ext. 2271
威尼斯咖啡厅
河北区海河东路凤凰商贸广场
天津海河假日酒店2楼

Hanbridge Education

A: 5F, Somerest Youyi, Pingjiang
Dao, Hexi District
天津市河西区平江道盛捷服务公寓5层
T: +86 22 2810 7747

A: C4-308/309, Magnetic Capital
International Office Building
T: +86 22 5837 5737
汉桥教育
奥城国际写字楼Ｃ４－３０８／３０９

Glass House

Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District
T: +86 22 2731 3388 ext.1820
盘山葡萄酒扒房
紫金山路天津喜来登大酒店主楼2层

Promenade Restaurant
A: 1F, The St. Regis Tianjin

No. 158, Zhang Zizhong Road
Heping District
T: +86 22 5830 9959
河岸国际餐厅
和平区张自忠路158号天津瑞吉金
融街酒店一层（津塔旁，哈密道正对面）

Spectrum All-Day Dining
A: 7F, Hotel Nikko Tianjin

No. 189, Nanjing Lu, Heping District
T: +86 22 8319 8888 ext. 3570
彩西餐厅
南京路189号天津日航酒店7层

Inasia Restaurant
(Olympic Stadium Store)
A: 4F, A·Hotel, Olympics Gym,

Nankai District,Tianjin 天津市南开
区水滴体育馆A·Hotel四楼
T: +86 22 2382 1666/2233
(Somerset Store)
A: 5F, Somerest Youyi, Pingjiang
Dao, Hexi District 天津市河西区平
江道盛捷服务公寓5层
T: +86 22 2810 7992

Catering Solutions

Tianjin International School
A: No.4-1, Sishui Dao, Hexi District
T: +86 22 8371 0900 ext. 311
天津国际学校
河西区泗水道4号增1

Italian Style Town, Hebei District
T: +86 22 2662 6688
福楼外宴策划
河北区意大利风情区光复道37号

Hotels & Apartments
Hotels

Bars
China Bleu
A: 50F, Tangla Hotel Tianjin, No. 219

Education

Nanjing Lu, Heping District
T: +86 22 2321 5888
中国蓝酒吧
南京路219号天津唐拉雅秀酒店50层

O’Hara’s
A: Astor Wing, The Astor Hotel,

Jeff’s House Kindergarten

Welcome to my house. We will
A Luxury Collection Hotel, Tianjin No. play, learn and grow together. We
33, Tai’er Zhuang Lu Heping District are a family. We and our parents
will all be the masters.
T: +86 22 2331 1688 ext. 8919
海维林酒吧
利顺德翼，和平区台儿庄路３３号天
津利顺德大饭店豪华精选酒店一层

The St. Regis Bar
A: 1F, The St. Regis Tianjin. No. 158

Zhang Zizhong Road, Heping District

West RD, Nankai, Tianjin (opposite
to Nancuiping Park) 南开区水上公
园西路８５－８７号南翠屏公园对面
T: +86 22 8783 9683
(Somerset Store)

InterMediaChina is Tianjin’s
premiere event planning company.
We will pinpoint the features that
can make your event a success and
ensure that your target audience is
reached through superb advertising
and promotion.
Also arrange the following:
• Budgeting
• Selecting and reserving the event site
• Transportation and parking
To set up an event with
InterMediaChina, please send
e-mail to gm@intermediachina.com

Flo Prestige
A: No.37, Guangfu Road

T: +86 22 5830 9958
Mighty Deli (South Park Store)
A: No. 85-87, Shuishang Gongyuan

Event Planning

杰夫幼稚园
和平区睦南道７７号（近河北路）

Café Majestic
A: 1F Haihe Wing, The Astor Hotel,

Pan Shan Grill & Wine
A: 2F, Main Building

Avenue, Building C7, Magnetic
Plaza, Nankai District
T: +86 22 8713 5555
+86 182 0258 9904 (English)
+86 182 0258 9924 (Chinese)
德克萨斯风味烧烤西餐厅酒吧
南开区奥城商业广场Ｃ７座１１５－１２８

Wine

1863 Bistro & Terrace
A: 1F Astor Wing, The Astor Hotel,

Hyatt Regency Jing Jin City
Resort & Spa
2-16, Binshui Xi Dao
A: No. 8, Zhujiang Da Dao
Nankai District
Zhouliang Zhuang, Baodi District
T: +86 187 2229 0691
T: +86 22 5921 1234
E: tianjin@aulare.com
水晶厨房
艾伊莎贝西餐厅
宝坻区周良庄珠江大道8号
南开区宾水西道时代奥城A4座2-16号 京津新城凯悦酒店

Texas BBQ Saloon
A: Units 115 and 128, Central

SERVICES

瑞吉酒吧
和平区张自忠路158号天津瑞吉金
融街酒店一层
（津塔旁，哈密道正对面）

Wellington College
International Tianjin
A: No. 1, Yide Dao, Hongqiao District
T: +86 22 8758 7199 ext. 8001
Mobile: +86 187 2248 7836
E: admissions@wellington-tianjin.cn
W: wellington-tianjin.cn

Banyan Tree Tianjin Riverside
A: No. 34, Haihe Dong Lu,
Hebei District
T: +86 22 5883 7848
www.banyantree.com
天津海河悦榕庄
河北区海河东路３４号

天津惠灵顿国际学校
红桥区义德道1号

Hotel Indigo Tianjin Haihe
A: No.314 Jiefang South Road,
Hexi District, 300202, Tianjin
T: +86 22 8832 8888
F: +86 22 8832 6868
天津海河英迪格酒店
中国天津市河西区解放南路３１４号
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SERVICES

Holiday Inn Tianjin Riverside		
A: Phoenix Shopping Mall

Haihe Dong Lu, Hebei District
T: +86 22 2627 8888
天津海河假日酒店
河北区海河东路凤凰商贸广场

SERVICES

Sheraton Tianjin Hotel		
A: Zi Jin Shan Lu, Hexi District
T: +86 22 2731 3388
天津喜来登大酒店河西区紫金山路

Heping District

The St. Regis Tianjin
A: No. 158, Zhangzizhong Road

Somerset International
Building Tianjin

The Astor Hotel,
A Luxury Collection Hotel, Tianjin

A: No. 33, Tai’er Zhuang Lu,
Heping District
T: +86 22 2331 1688
天津利顺德大饭店豪华精选酒店
Radisson Blu Plaza Hotel Tianjin 和平区台儿庄路33号
A: No. 66, Xinkai Lu, Hedong District
T: +86 22 2457 8888
天津天诚丽笙世嘉酒店
河东区新开路66号

The Westin Tianjin

A: 101 Nanjing Road, Heping District
T: +86 22 2389 0088
W: westin.com/tianjin
天津君隆威斯汀酒店
和平区南京路１０１号

Tangla Hotel Tianjin
A: No. 219, Nanjing Lu, Heping District Apartments
T: +86 22 2321 5888
Astor Apartment
天津唐拉雅秀酒店
A: No. 32, Tai’er Zhuang Lu
和平区南京路219号

W:qingwangfu.com
庆王府公馆
和平区重庆道55号

Heping District
T: +86 22 5830 9999
天津瑞吉金融街酒店
和平区张自忠路158号
（津塔旁，哈密道正对面）

Hotel Nikko Tianjin		
A: No. 189, Nanjing Lu, Heping District
T: +86 22 8319 8888
天津日航酒店
和平区南京路189号

Qing Wang Fu Club Suites &
Serviced Residences
A: No.55 Chongqing Road,
T: +86 22 8713 5555
E: info@qingwangfu.com

Hyatt Regency Jing Jin City
Resort & Spa		
A: No. 8, Zhujiang Da Dao

Zhouliang Zhuang, Baodi District
T: +86 22 5921 1234
京津新城凯悦酒店
宝坻区周良庄珠江大道8号

The Lakeview, Tianjin-Marriott
Executive Apartments
A: No. 16, Binshui Dao, Hexi District
T: +86 22 5822 3322

Heping District
T: +86 22 2303 2888
利顺德公寓
和平区台儿庄路32号

A: No, 75, Nanjing Lu
Heping District
T: +86 22 2330 6666
天津盛捷国际大厦服务公寓
和平区南京路７５号
Somerset Olympic Tower Tianjin

A: No. 126, Chengdu Dao
Heping District
T: +86 22 2335 5888
天津盛捷奥林匹克大厦服务公
寓和平区成都道１２６号
Somerset Youyi Tianjin

A: No. 35, Youyi Lu, Hexi District
T: +86 22 2810 7888
天津盛捷友谊服务公寓
河西区友谊路３５号

Wanda Vista Tianjin
A: ４８６ Ｂａｈａｏ Ｒｏａｄ， Ｄａ Ｚｈｉ Ｇｕ，

Ｈｅｄｏｎｇ Ｄｉｓｔｒｉｃｔ， Ｔｉａｎｊｉｎ ３００１７０

T: ＋８６ ２２ ２４６２ ６８８８
F: ＋８６ ２２ ２４６２ ７０００

天津万豪行政公寓
河西区宾水道16号

Logistics
LOGISTICSTIANJIN can provide
a full range of LOGISTICS
SERVICES:
▪ Import and Export shipments
▪ Pick up/deliver shipments and
documents
▪ Inland container transportation
▪ Customs clearance
▪ Inspection and quarantine
declaration
▪ Warehousing in bonded zones
For further details, send e-mail to
service@logisticstianjin.com

industrial furnishings fields. Main
clients are organisations of all sizes
throughout China and abroad.
For further details, please send
e-mail to
E: gm@promotianjin.com

Real Estate
The Executive Centre

Asia-Pacific’s Premium Serviced
Office Provider
CBRE Tianjin
A: 41F, Tianjin World Financial Center
A: 42F, Units 12 & 13, Tianjin World
2 Dagubei Road, Heping District
Financial Centre Office Tower, No.
Tianjin
2 Dagubei Road, Heping District.
T: +86 22 2318 5111
T: +86 22 5832 0188
W: executivecentre.com
W: cbre.com.cn
天津德事商务中心
世邦魏理仕天津分公司和平区大沽
和平区大沽北路２号天津环球金融
北路2号天津环球金融中心津塔写
中心津塔写字楼４１层
字楼42层12-13单元

Rentals
Regus Tianjin Centre

Tianjin’s travel agency specialising
in tourism for foreigners
T: +86 159 2200 0555
E: info@thestarstravel.com

Spas
Green Bamboo Well Being
Resort
A: 6-17, bldg. 17, Magnetic Capital
Binshui Xi Dao, Nankai District
T: +86 22 8378 8397 (English)
+86 136 0205 9458 (Attn: Elsa)
青竹堂足疗养生馆
时代奥城商业广场17座6层17号

Hospitals

CAR/BUS Rental Services
in Tianjin and Beijing with
reasonable rates.

To make a reservation or enquiry,
please send e-mail to
E: info@chinabustravel.com
T: +86 135 0207 0987

Regus Golden Valley Centre

A: 11th Floor, Block One, Golden
Valley Centre, Heping District
T: +86 22 5890 5188
W: www.regus.cn
雷格斯天津中心
和平区南京路２１９号天津中心８层
雷格斯金谷大厦中心
和平区金之谷大厦一号楼１１层

Tianjin United Family Hospital
A: No.22, Tianxiao Yuan
Tanjiang Dao, Hexi District

T: +86 22 5856 8500 (Reception)

24 Hour Emergency:
T: +86 22 5856 8555
W: ufh.com.cn
天津和睦家医院
河西区潭江道天潇园22号

Gyms
Astor Fitness & Health Club
A: 3F, Haihe Wing, The Astor Hotel,

A Luxury Collection Hotel, Tianjin
No. 33, Tai’er Zhuang Lu Heping
District

T: +86 22 2331 1688 ext. 8876

利顺德健身俱乐部
海河翼，和平区台儿庄路３３号天津
利顺德大饭店豪华精选酒店三层

A: 8 Tianjin Centre, No.219 Nanjing
Road, Heping District
T: +86 22 2317 0333

Powerhouse Gym
Tianjin International SOS Clinic A: Binjiang Shopping Center, Kaifeng
Dao, Xiao Bai Lou (1902 Street)
A: 1F, Sheraton Hotel,
Hexi District
T: +86 22 2302 2008
宝力豪健身俱乐部
天津国际（SOS）紧急救援诊所
紫金山路天津喜来登大酒店公寓楼1层 河西区小白楼滨江购物中心

Zi Jin Shan Lu, Hexi District

T: +86 22 2352 0143

Vehicle Leasing!

Promotional Products
PROMOTIANJIN is a traditional
promotional products agency
serving major corporations and nonprofit agencies since 1998. Based in
Tianjin, it has been actively serving
accounts in financial services, health
care, media, non-profit, advertising,
cultural affairs and home and

Travel Agencies

th

Printing Servives
TIANJINPRINT is a 24-HOURS
professional printing service
provider. Provides the highest level
of service by employing the most
advanced equipment, superior
customer service, and excellent
quality control systems, to ensure
that customers receive the highest
quality products and services.
Print, including design, prepress,
finishing, binding and inserting.
For projects or inquiries, please
send e-mail
to info@tianjinprint.com

Serviced Office

HEALTH

w w w. c h i n a b u s t r a ve l . c o m

i n f o @ c h i n a b u s t r a ve l . c o m

天津万达文华酒店
中国天津市河东区大直沽八号路
４８６号

Yi Boutique Luxury Hotel Tianjin
A: No. 52-54, Min Zu Road, Hebei District
T: +86 22 2445 5511
Ariva Tianjin Binhai Serviced
天津易精品奢华酒店
Apartment
河北区民族路52-54号
A: No. 35 Zi Jin Shan Road, Hexi
District
T: +86 22 5856 8000
F: +86 22 5856 8008
www.stayariva.com
滨海·艾丽华服务公寓
天津市河西区紫金山路３５号

Renaissance Tianjin Lakeview
Hotel
A: No. 16, Binshui Dao, Hexi District Sheraton Apartment
A: Zi Jin Shan Lu, Hexi District
T: +86 22 5822 3388
T: +86 22 2731 3388
万丽天津宾馆
河西区宾水道16号
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喜来登公寓
河西区紫金山路
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Lifestyle Recommendations / Teda & Tanggu

DINING

SERVICES
Hotels

TEDA & TANGGU
Brazilian
Salsa Churrasco
A: 11F, Holiday Inn Binhai Tianjin

No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388 ext. 2740
巴西烧烤餐厅
开发区第一大街86号天津滨海假日
酒店11层

Chinese

Holiday Inn Binhai Tianjin
A: No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388

Feast All Day Dining
Restaurant
天津滨海假日酒店
A: 1F, Sheraton Tianjin Binhai Hotel 开发区第一大街８６号
No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888 ext. 6210
盛宴全日制西餐厅
开发区第二大街５０号
天津滨海喜来登酒店１层

Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T: +86 22 6621 8888 ext. 6750
万丽轩中餐厅
开发区第二大街２９号天津万丽泰达
酒店及会议中心２层

Yue Chinese Restaurant
A: 2F, Sheraton Tianjin

Binhai Hotel
No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888
ext. 6220/6222
采悦轩中餐厅
开发区第二大街５０号
天津滨海喜来登酒店２层

Renaissance Tianjin TEDA
Convention Centre Hotel
A: No. 29, 2nd Avenue, TEDA
T: +86 22 6621 8888

Japanese
Sake n Sushi Bar
A: 11F, Holiday Inn Binhai Tianjin

No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388 ext. 2730
寿司吧
开发区第一大街８６号天津滨海假日
酒店１１层

Italian

Bene Italian Kitchen
A: 2F, Sheraton Tianjin Binhai Hotel

No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888 ext. 6230/6232
班妮意大利餐厅
开发区第二大街50号
天津滨海喜来登酒店2层

天津万丽泰达酒店及会议中心
开发区第二大街29号

Happy Soho Live Music &
Dance BAR
(Opposite of Central Hotel)
A: No. 16, Fortune Plaza,
Third Avenue, TEDA
T: +86 22 2532 2078

欢乐苏荷酒吧
开发区第三大街财富星座16号
（中心酒店对面）

Education

GEMS World Academy
Tianjin Eco City, China
A: No. 312, Hefeng Road, Tianjin

ECO-City, Binhai New Area
T: +86 22 6622 7888
天津杰美司国际学校
滨海新区天津生态城和风路３１２号

Spas
Touch Spa
A: 2F, Renaissance Tianjin TEDA

Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T: +86 22 6570 9504
开发区第二大街29号天津万丽泰达
酒店及会议中心

Yue Spa
A: 15F, Holiday Inn Binhai Tianjin

BARS

Wan Li Chinese Restaurant
A: 2F, Renaissance Tianjin TEDA

HEALTH

No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388
开发区第一大街86号天津滨海假日
酒店15层

Hospitals

天津滨海喜来登酒店
开发区第二大街50号
http://sheraton.com/tianjinbinhai

Crowne Plaza Tianjin Binhai
A: No.55 Zhongxin Avenue Airport

Economic Area, Tianjin
T: +86 22 5867 8888
天津滨海圣光皇冠假日酒店
天津市空港经济区中心大道５５号

TIANJIN-BEIJING AIRPORT Shuttle Bus

Beijing Airport Terminals 2/3 - Tianjin
07:00, 08:00, 09:00, 10:00 then every 30 minutes until 23:00.
Exit on the 1st floor at Gate 15 / Terminal 2 and Gate 1 / Terminal 3.
Tel: +86 10 6455 8718

TEDA-BEIJING AIRPORT Shuttle Bus

1st Avenue, TEDA, Tianjin
T: +86 22 6537 7616
国际SOS天津泰达诊所
天津经济技术开发区第一大街79号
泰达MSD-C区2座102室

Gyms
Champs Elysees
A: 2F, Renaissance Tianjin TEDA

Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T:: +86 22 6621 8888
香榭丽舍健身俱乐部
开发区第二大街29号天津万丽泰达
酒店及会议中心2楼
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Train

Tianjin

Beijing

Train

Beijing

Tianjin

C2002

06:25

06:55

C2001

06:35

07:05

C2094

22:45

23:15

C2093

23:00

23:30

BJS ~ TG (¥66 - ¥80)

Train

Tanggu

Beijing

Train

C2274

12:40

13:10

C2273

10:45

11:15

C2280

20:25

20:55

C2279

18:50

19:20

Wuqing ~ BJS (¥39 - ¥46)

Beijing Airport Terminals 2/3 - TEDA

Beijing Tanggu

BJS ~ Wuqing (¥39 - ¥46)

Train

Wuqing

Beijing

Train

Beijing Wuqing

C2202

06:53

07:18

C2201

06:45

07:07

C2232

20:43

21:08

C2231

21:15

21:37

TIANJIN SUBWAY

刘园
Liu Yuan

丰产河
Feng Chan He

西横堤
Xi Heng Di

本溪路
Ben Xi Lu

张兴庄
Zhang Xing Zhuang

天津北站
Tianjin North Railway Station

洪湖里
Hong Hu Li

西南角
Xi Nan Jiao

广开四马路
Guang Kai
Si Ma Lu

天津站
Tianjin
东南角
Railway
Dong Nan Jiao Station

鼓楼
Drum Tower

华苑
Hua Yuan

terminal

Line 9

周邓纪念馆
The Memorial to
Zhou Enlai and
Deng Yingchao

和平路
He Ping Lu

鞍山道
An Shan Dao

屿东城
Yu Dong Cheng

翠阜新村
Cui Fu Xin Cun

国山路
Guo Shan Road

登州路
Deng Zhou Lu

空港经济区
Tianjin Airport Economic Area

大王庄
Da Wang Zhuang
东兴路
Dong Xing Road

营口道
Ying Kou Dao

十一经路
Shiyijing Road

直沽
Zhi Gu

中山门
Zhong Shan Men

小白楼
Xiao Bai Lou
西康路
Xi Kang Lu

下瓦房
Xia Wa Fang

吴家窑
Wu Jia Yao

大学城
University Town

靖江路
Jing Jiang Lu

顺驰桥
Shun Chi Bridge
津湾广场
Jinwan Plaza

二纬路
Er Wei Lu

天塔
TV Tower

远洋国际中心
Sino-Ocean
International Center

建国道
Jian Guo Dao

海光寺
Hai Guang Temple

王顶堤
Wang Ding Di

Transfer station

Line 3

金狮桥
Jin Shi Bridge

西北角
Xi Bei Jiao

咸阳路
Xian Yang Lu

Line 2

中山路
Zhong Shan Lu

天津西站
Tianjin West Railway Station

卞兴
Bian Xing

Line 1

铁东路
Tie Dong Lu

勤俭道
Qin Jian Dao

芥园西道
West Jie
长虹公园
Yuan Road Chang Hong Park

天士力
Tasly Station

宜兴埠
Yi Xing Bu

果酒厂
Guo Jiu Chang

曹庄
Cao Zhuang

小淀
Xiao Dian

华北集团
North China Group

红旗南路
South Hong Qi Lu

天津泰达枫叶国际学校
开发区第三大街７１号

¥90 one way

06:45, 08:45, 14:45, 17:15. 1st Avenue, TEDA.
Tel: +86 22 6620 5188

Holiday Inn Binhai Hotel
Fitness Centrer
A: 15F, Holiday Inn Binhai Tianjin

No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388 ext. 2960
天津滨海假日酒店健身中心
开发区第一大街86号天津滨海假日
酒店15层

BJS ~ TJ (¥55 - ¥66)

TG ~ BJS (¥66 - ¥80)

TEDA - Beijing Airport Terminals 2/3

泰达国际学校
开发区第三大街７２号

Tianjin TEDA Maple Leaf
International School
A: No. 71, 3rd Avenue, TEDA
T: +86 22 6200 1920

TJ ~ BJS (¥55 - ¥66)

04:00-18:00, runs every hour. Tian Huan Distance Bus Passenger Station
The junction of Hongqi Lu and Anshan Xi Dao. Tel: +86 2305 0530

Western
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T: +86 22 6621 8888 ext. 3711
万丽西餐厅
开发区第二大街29号天津万丽泰达
酒店及会议中心

BULLET (C) TRAIN

Tianjin - Beijing Airport Terminals 2/3

TEDA International School
A: No. 72, 3rd Avenue, TEDA
T: +86 22 6622 6158

Brasserie Restaurant
A: Renaissance Tianjin TEDA

¥83 one way

10:30, 13:00, 18:30, 20:30. Exit on the 1st floor at Gate 15 /Terminal
2 and Gate 1 / Terminal 3. Tel: +86 10 6455 8718

Tianjin TEDA International SOS
Clinic
A: 102-C2 MSD, No.79

Sheraton Tianjin Binhai Hotel
A: No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888
F: +86 22 6528 8899

Transportation

南楼
Nan Lou

土城
Tu Cheng

复兴门
Fu Xing Men

陈塘庄
Chen Tang Zhuang

财经大学
Economics and
finance college

华山里
Hua Shan Li

双林
Shuang Lin

高新区
Tianjin Binhai Hi-tech Industrial Development Area
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Art & Leisure

Book Reviews

Lean In: Women, Work, and the Will to Lead
By Sheryl Sandberg

Last Word
Capitalism Works,
Just Look at the Communists!
By Josh Cooper

Women are now taking on more leadership roles in society than ever before.
Yet there still remains a clear gap between the genders when it comes to the
executive levels of companies, and especially in terms of governments around
the world. Sheryl Sandberg has been Facebook’s dynamic and highly driven
COO since 2008. In this book she looks at the current trends, mentalities and
treatment of career minded women. Her views are well researched and are based
on years of elite level business leadership experience. The book is made even
more interesting by the fact that she draws upon her own personal experiences,
as well as a range of other data and sources.
ISBN: 13: 978-0753541623
Price: USD 14.99

The Advantage: Why Organizational Health Trumps Everything Else
In Business
By Patrick M. Lencioni
According to this fascinating work by bestselling author Patrick M. Lencioni,
businesses often gain an advantage over their rivals for reasons that most
commentators overlook. In making his case, Lencioni refers to his concept
of a ‘healthy organisation’, by which he means that the company is internally
well structured and free of unproductive features such as office politics and a
conflicting sense of direction amongst the management. He convincingly proves
that a ‘healthy’ company with a smaller market share is far more competitive
and is a safer long term bet than a mediocre dominant player. Business
leaders reading this book will gain a lot of useful ideas on how to make their
organisations more unified and productive.

D

ISBN: 10: 0470941529
Price: USD 20

If you want to purchase this book, please send an email to BOOKS@INTERMEDIACHINA.COM, we will deliver the book to your door.

QUOTATIONS OF THE MONTH
The beauty of the soul shines out when a man bears with composure one heavy mischance after another,
not because he does not feel them, but because he is a man of high and heroic temper. —— Aristotle
Such is beauty ever, neither in Rome nor in Athens, but whenever there is a soul to admire. —— Thoreau
Promise is most given when the least is said. —— George Chapman
It is only in marriage with the world that our ideals can bear fruit; divorced from it, they remain
barren. —— Bertrand Russell

espite the fact that most
members of our species are
somewhat rational mammals
i n c omp ar i s on t o t h e i r e ar l i e r
ancestors, we have still yet to reach a
broad global consensus of conclusions
when it comes to the majority of
big economic, moral and political
questions. One of the age old debate
topics which never really seems to die
down is what we could very loosely
call ‘the merits of communism/
socialism VS free market capitalism’.
During such discussions it often takes
the participants longer to agree on
shared definitions of left-right wing,
prosperity, ethics, economic efficiency
and all the other crucial concepts,
than it does to hammer out the bread
and butter arguments.
My aim here is not to stick my nose
into that debate per se. Instead I
hope to offer readers of this brief
article some intellectual ‘food for
thought’ based around one of the
most fascinating and ironic socioeconomic chapters in human history.

Namely, I would like to propose
that the question of whether or not
free market capitalism is the best
system in which common people can
prosper should have already been
well and truly put to rest by evidence!
Moreover, the most striking proof
we have of this at the moment quite
paradoxically comes from a number
of nations who have, and in some
cases still do, refer to themselves as
communist.
When we look at the hard evidence
which recent history has presented
to us, it doesn’t really matter too
much where we stand on the political
spectrum. Even amongst the most
die-hard of left wingers, there can be
little doubt that since China, Russia,
Vietnam and many other communist
socialist states have opened up
more to the rest of the world and
began moving towards freer market
conditions, the living standards of
their citizens have risen dramatically
compared to what would have been
the case under a continuation of the

previous economic system.
C h i n a h a s c o m e s o f a r, b o t h
economically and socially, since
it began on its journey towards
capitalism in 1978 that it makes
the industrial revolutions in 19th
century Europe and 20th century
America seem like leisurely strolls in
the right direction. There is of course
some validity to the mainstream
critiques coming from human rights
activists, environmentalists etc with
regards to modern day China. The
country clearly still has a long way
to go before it can be regarded as a
liberal society with a comparatively
high material standard of living
amongst all of its citizens. However,
when looking at China and other
developing nations, it is important
to keep a sense of proportion. In
terms of wealth, infrastructure,
gender equality, social mobility
and economic prosperity, as well
as improvements in healthcare,
e d u c at i o n a n d o t h e r e s s e nt i a l
services; the China of 1978 would

Life finds its wealth by the claims of the world, and its worth by claims of love. —— Tagore
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Last Word
seem like a different planet to anyone
who had traveled through time to the
present day!
One of the greatest and most
celebrated economists of all time,
Nobel Prize winner Milton Freidman,
put it best when he stated that “there
has never in all history been a better
machine for eliminating poverty
than the free enterprise system”. And
to quote a witty, but nevertheless
thought-provoking, sound bite from
Winston Churchill, “capitalism may
be the unfair distribution of wealth,
but socialism is the fair distribution of
poverty”! The figures simply speak for
themselves. According to estimates
from the World Bank, around 650
million people have been lifted out
of desperate poverty and starvation
in China since the Open Door Policy
was enacted by Deng Xiaoping’s
administration.

A key question is whether we can
credit the gradual move towards a
more capitalistic society for all of
China’s advancements over the last
35 years or so? Perhaps not entirely,
in fact certain people within the
country would directly attribute
China’s development to the masterful
work of the Communist Party. In
addition, there are those who make
their case along the lines of “ah, but
actually when you look at China
and even other places in Asia like
Hong Kong, Taiwan, South Korea,
Vietnam and Singapore, it has been
authoritarian ‘state capitalism’, not
the free market, that has got them
where they are today”.
It is definitely fair to say that China
and the other nations mentioned
here are nowhere near epitomising a
perfect free market economy or even a
capitalist society in a general sense. But
the fact remains that when one looks
at the situation of these ‘communist’
countries objectively, any historian or
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social observer of sane mind has to
concede that the further they move
away from a hard line model of statist
economic models towards more
market-orientated systems, the more
progress is being made in almost every
sense of the word.

'There has never
in all history been
a better machine
for eliminating
poverty than the free
enterprise system.'
China is just one example of a
country which has made tremendous
progress by steering more towards
the direction of the free market.
When the states which comprised
the Soviet Union abandoned their
communist (or perhaps more
accurately, extremely totalitarian)
social systems, the benefits were
seen immediately. Whilst most of
the former soviet states are still not
on parity with the living standards
and social equality of what we call
the ‘developed world’, they have been
making significant progress over the
last couple of decades and will no
doubt continue to do so if they stay
on the path towards a more liberal
economic and social system.
Going back to Asia, there are at least
two other very telling cases in point.
First of all, we have the stark contrast
(to put it ver y mildly!) between
North and South Korea. On the
one hand you have a country which
firmly regards itself as communist
and is struggling to provide enough
food for its people, let alone even
a gasp of individual freedom and
prosperity. Then conversely, just
across the border is a relatively small
nation, with comparatively less in
the way of natural resources, which
has embraced the principles of the
free market and is now the world’s
15 th largest economy and boast an
abundance of superb infrastructure

and services.
And much like China, albeit on a
much smaller scale and over a longer
timeframe, Vietnam has come from
Marxist mayhem to vast marketdriven money making by loosening
state controls over the economy.
Admittedly, the Vietnamese system is
more ‘crony capitalism’ than it is 19th
century Britain, but this year alone
it has seen a massive expansion of
its middle class, the announcement
of the country’s first ever billionaire
and the opening of its first ever
McDonald’s restaurant. If that isn’t
progress, I don’t know what is!
Joking aside, the people of Vietnam,
China and other countries that are
on a similar macroeconomic path
now have real reasons to be hopeful
about their futures thanks to the
eternal wonders of capitalism. Don’t
take it from me, your university
professors, financial commentators or
other media publications, go to these
countries and ask the general ‘person
on the street’ what kind of economic
system they prefer!
Many people are now quite rightly
suggesting that there is a big
transition of global power occurring
b et we en many of t he s o c a l le d
developed nations, whose economies
a re s e e m i n g l y b e c om i n g m ore
centrally directed over time, and
these former communist/socialist
countries that are becoming more free
market orientated. Some economic
commentators, me included, are
arguing that in many ways countries
like the US, UK and Canada are
actually more communist in some
ways than China. If you look at the
UK and China for example, one
of them is a country which has a
strong central state that directs (or
interferes) with large sections of the
economy and obliges its citizens to be
enslaved to each other via the forced
redistribution of wealth; the other is
China…
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